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Count  ’em!  70,000! 


Count  ’em  agein!  72,000! 


COUNT  ON  THE  TRIBUNE  TO  GET  ACTION  IN  CHICAGO! 

The  Tribune  stirs  up  high  excitement  in  Chicago. 

On  Friday,  August  15,  the  Tribune  packed  70,000  excited  fans 
into  Soldier  Field  to  watch  the  25th  Annual  All-Star  football  game. 

Eight  days  later,  72,000  jieople  braved  the  rain  to  enjoy  another 
Tribune  sponsored  event — the  29th  Chicagoland  Music  Festival. 

Here’s  solid  proof  that  in  Chicago  nothing  starts  people  thinking, 
talking  and  doing  things  like  the  Tribune.  That’s  why  it  produces  best 
results  for  advertisers.  Why  not  put  it  to  work  for  you? 

The  Tribune  can  do  almost  anything  in  Chicago 


FOR  SPEED  AND  ECONOMY  IN 


NEWSPAPER  MATERIALS  HANDLING 


Prepare  for  the  future!  Find  out  how  to  make  your  operation  more 
automatic... more  efficient... more  profitable  with  the  Goss  3-point 
plan  for  materials  handling  in  newspaper  plants.  Publishers  and 
mechanical  executives  with  an  eye  to  the  future  are  studying  this 
plan  to  save  time  and  money  in  moving  paper  rolls  to  the  reelroom, 
stereotypes  to  the  pressroom  and  printed  papers  through  the 
mailroom. 


Here  are  the  three  parts  of  the  program 


1.  Planned  Flow— our  engineers,  backed  by  the  long  experience 
of  Goss  in  newspaper  equipment  design  and  plant  layout,  will 
study  your  operation  and  recommend  a  system  to  meet  your 
specific  requirements. 


2.  Mechanized  Movement— well  designed,  well  constructed 


handling  equipment,  such  as  track  systems,  conveyors,  bundlers 
and  automatic  dispatching  systems  will  be  selected  and  installed 
by  skilled  personnel. 


The  ED55  Company 

Division  of  Miehie-Goss-Dexter,  Inc. 

5601  WEST  31tt  STREET,  CHICAGO  50,  ILLINOIS 


Investigate  the  Goss  3-point  plan... let  our  experienced  engineers 
recommend  a  system  to  improve  your  materials  handling. 


3.  Programmed  Control— in  many  applications,  particularly  in 
the  mailroom,  control  systems  can  be  developed  to  fully  automate 
materials  movement. 


THE  INDIANAPOLIS  AREA’ 


•  You  can  really  pepper  one  of  America’s  richest  markets  when 
you  use  The  Star  and  The  News.  With  over  2,000,000  people  it  ranks 
with  the  biggest.  And  with  more  spending  power  per  family  it’s 
ahead  of  most.  In  Indianapolis  alone,  average  annual  income  per 
family  is  $6,865 . . .  15.6%  above  the  national  average  and  15th  among 
cities  of  over  600,000.  t  Retail  sales  per  family  average  $4,620  an¬ 
nually,  11th  among  cities  over  600,000. t  And  The  Star  and  The 
News  give  you  saturation  coverage  of  top-ranking  metropolitan 
Indianapolis  and  56.4%  coverage  of  the  45-county  area.  Write  for 
complete  market  data. 

t  Sales  Management,  Survey  of  Buying  Power,  1958 


•THE  45-COUNTY  TRADING  AREA 
THAT'S  BIGGER  THAN  YOU  THINK! 


Population:  2,117,100 

Income:  $3,740,248,000 

Retail  Sales:  $2,472,792,000 
Coverage:  56.4%  By 

The  Star  and  The  News 


rfeS).  STAR 


Morning  S  Sunday 


NEWS 
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Effeetiee  Buyint  IncoMe  — 
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Source.  Sales  Management 

The  Worcester 

TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSETTS 
MOLONEY,  REGAN  &  SCHMITT,  lie. 

Noltono/  Represenfolives 


2nd  Market  in 
Massachusetts 

91.9% 

coverage  by  the 
TELEGRAM 
-GAZETTE 

Daily  Circulation  162,449 
Sunday  105,300 

Audit  Dec.  31, 1957 
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EDITOR  &  PUBLISHER  CALENDAR 

S«pt.  28-29 — Ohio  Select  List  ennuel  meeting,  Fort  Hayes  Hotel.  Colun 
bus,  Ohio. 

Oct.  I — Ineuguration  of  National  Newspaper  Week,  University  of  Missowi, 
Columbia,  Missouri. 

Oct.  2-4— West  Virginia  Press  Association,  annual  meeting,  ChanciHe 
Hotel,  Parkersburg,  W.  Va. 

Oct.  3-4— Associated  Press  newspaper  members  of  Nebraska,  antwa 
meeting,  Lincoln  Country  Qub,  Lincoln,  Nebr. 

Oct.  5-7-^hio  Circulation  Managers'  Association  Annual  Convention 
Lincoln  Lodge,  Columbus. 

Oct.  6-7 — Now  ^gland  Newspaper  Advertising  Executives  Assoclatioi 
annual  meeting.  Hotel  Statler,  Boston,  Mass. 

Oct.  6-11— Houston  Journalism  Assembly,  fourth  annual,  journalism  in 
graphic  arts  dept..  University  of  Houston,  Houston,  Texas. 

Oct.  6-17 — American  Press  Institute,  City  Editors  seminar.  Columbia  Us 
varsity.  New  York. 

Oct.  8-12— Inter-American  Press  Association,  general  assembly,  Hoi* 
Plaza,  Buenos  Aires,  Argentina. 

Oct.  9-10 — American  AssociaHon  of  Advertising  Agencies  Central  Ragiot 
annual  meeting,  Drake  Hotel,  Chicago. 

Oct.  9-1 1 — Pennsylvania  Newspaper  Publishers'  Association,  annual  co» 
vention.  Hotel  Roosevelt,  Pittsburgh,  Pa. 

Oct.  10-11 — Illinois  Press  Association,  93rd  annual  convention,  Hob 
Orlando,  Decatur,  III. 

Oct.  10-11 — University  Press  Club  of  Michigan,  4lsf  annual  meeting,  Am 
Arbor,  Mich. 

Oct.  11-12 — Illinois  AP  Telegraph  Editors  Association,  annual  meetln? 
Joliet,  III. 

[  Oct.  12-14 — California  Circulation  Managers  Assn.,  annual  convention,  Sr 
I  Francis  Drake  Hotel,  San  Francisco. 

Oct.  12-14— Northern  States  Circulation  Managers  meeting,  Hotel  Lafay¬ 
ette,  Clinton,  Iowa. 

Oct.  12-14 — Mid-Atlantic  Circulation  Managers'  Association,  39th  annua 
conventlen,  Roanoke  hiotal,  Roanoke.  Va. 

Oct.  12-15— American  Association  of  Advertising  Agencies  Western  Ragior 
annual  meeting,  El  Mirador,  Palm  Springs,  Calif. 

Oct.  13-14— New  York  State  Associated  Press  Association,  annual  meeting 
!  The  Ten-Eyck,  Albany. 

;  Oct.  13-15 — National  Newspaper  Promotion  Association's  Western  regions 
Workshop,  Pioneer  Hotel,  Tucson.  Ariz. 

Oct.  1 3- 1 5-— Pacific  Council,  AAAA,  El  MIrado,  Palm  Springs.  Calif, 
j  Ocf.  13-15— Western  Workshop,  National  Newspaper  Promotion  Assn. 

I  Pioneer  Hotel,  Tucson,  Ariz. 

Oct.  14-15 — Iowa  Associated  Press  managing  editors.  Fall  meeting.  For* 
I  Des  Moines  Hotel,  Des  Moines,  la. 

Oct.  15-18 — National  Conference  of  Editorial  Writers,  annual  meeting 
.  Philadelphia. 

Oct.  16-18— National  Editorial  Association  Fall  meeting,  Sheraton  Hot* 
Chicago. 

Oct.  17-18 — Interstate  Advertising  Managers'  Fall  meeting,  Pocono  Mnnc' 
I  Inn,  Pocono  Manor.  Pa. 

!  Oct.  18-19 — North  Dakota  Associated  Press  newspapers,  annual  meeting 
Grand  Forks. 

I  Oct.  18-19 — Indiana  Associated  Press,  annual  Fall  meeting,  Purdue  Un- 
varsity,  Lafayette,  Ind. 

I  Oct.  19-20 — Advertising  Managers  Bureau.  New  York  State  Dailies,  Fs 
meeting.  Hotel  Syracuse,  N.  Y. 

Oct.  19-21 — Inland  Daily  Press  Association,  Fall  meaflng,  Drake  Hot* 

I  Chicago. 

j  Oct.  23-24— Audit  Bureau  of  Circulations,  44th  annual  meeting,  Dran 
Hotel.  Chicago. 

Oct.  23-25 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  in' 
annual  meeting.  King  Edward  Hotel,  Toronto. 

Oct.  24 — New  Jersey  Press  Association,  37th  annual  Newspaper  Instituh 
Rutgers  Commons,  New  Brunswick. 

Oct.  24-25 — Oregon  Newspaper  Publishers  Association  Admanagers  Fa 
I  meeting.  New  Heathman  Hotel,  Portland,  Ore. 

j  Oct.  24-26 — Ohio  Newspaper  Women's  Association,  annual  conventio'' 
j  St.  Francis  Hotel.  Canton.  Ohio. 

j  Oct.  25-26— South  Dakota  AP  newspapers.  Fall  meeting,  Yankton,  S.  D. 

Oct.  26-28 — Interstate  Circulation  Managers  Association.  Fall  meetu'C 
Americus  Hotel,  Allentown.  Pa. 

Oct.  26-28 — Pennsylvania  Newspaper  Publishers'  Association  C'ass'f- 
Clinic,  Nittany  Lion  Inn,  University  Park,  Pa. 
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And  now— the  billion  dollar  question 


•  • 


"How  well  will  ilie  ’59s  sell?” 

It’s  going  to  take  quite  a  selling  job  to  justify  the  automotive 
industry’s  billion-dollar  investment  in  the  1959  models! 

Much  of  the  answer  lies  in  research  and  merchandising  —  of 
developing  new  sales  methods  and  materials;  of  recognizing  prof¬ 
itable  markets;  of  analyzing  industry  trends  and  sizing  up  the 
competition.  In  short,  it's  a  matter  of  being  informed. 

That’s  why  it  is  not  a  coincidence  that  the  same  signatures  that 
approve  the  automotive  industry’s  nearly  $200  million  annual 
advertising  budget  are  among  those  that  specify  renewal  of 
AUTOMOTIVE  NEWS  subscriptions  year  after  year. 

The  men  who  make  decisions  need  all  the  news  of  the  industry, 
fast,  while  it’s  still  news.  They  want  news  they  can  use,  inter¬ 
preted  in  an  authorative,  unbiased  manner — the  kind  of  report¬ 
ing  that  has  marked  AUTOMOTIVE  NEWS  leadership  in  its 
field  for  more  than  33  years. 

If  your  publication  can  help  answer  the  "billion  dollar  question,” 
be  sure  the  men  who  should  know  about  it  read  about  it  in  the 
weekly  Newspaper  of  the  Industry.  AUTOMOTIVE  NEWS  has 
helped  introduce  more  than  35  newspapers  to  150,000*  readers 
—media  buyers  included.  Find  out  how  it  can  acquaint  them 
with  your  publication;  call  your  AUTOMOTIVE  NEWS  Repre¬ 
sentative  today. 

vhom  renew  annually  at  the 


i(  scniative  today. 

■  *44,000  paid  subscribers,  85%  of  w 
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regular  $8  rate.  They’re  offered  no  premium,  cut-rates  or  special 
inducements. 


NEW  YORK:  Edward  Kruspak,  Howard  E.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-(>87l 

CHICAGO:  J.  Goldstein,  Bill  Gallagher,  State  2-6273 
DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan,  Wood¬ 
ward  3-0495 

SAN  FRANCISCO:  Jules  E.  Thompson,  Douglas  2-8547 
LOS  ANGELES:  Robert  E.  Clark,  Hollywixtd  3-4111 


The  most  intluentiol  publication  in  the  automotive  industry. 


September  27,  1958 


A  Professional 

Approach . . . 

PUNNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


DON'T  get  caught  in  a  spot  like  this  —  without 
E  &  P!  Be  preoared!  Subscribe  NOW!  Editor  & 
Publisher  will  follow  you— even  to  Paradise  Island. 


Name . 

Address  . 

City . Zone . State . 

Company . 

Maid  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

#6,50  a  year,  U.  S.  and  Canada — all  other  countries,  $10j00 


’  .  ,  *  *  * 
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Newest  english-language  newspaper  in  Europe  is  the 
Scandinavian  Times,  a  tabloid  weekly  published  in  Copen¬ 
hagen,  Denmark,  for  the  four  Scandinavian  countries  and  Ice 
land.  Two  young  Americans  Daniel  Michebon  and  Noel  Foi, 
who  met  in  the  Navy  in  Korea,  are  the  publishers.  The  Time! 
uses  UPI  world  coverage  and  has  native  correspondents  ii 
Norway,  Sweden  and  Finland  and  the  owners  cover  Demnatk. 

Ten  thousand  copies,  printed  on  presses  of  Information,  Danuh 
daily  which  began  as  an  underground  paper  during  World  War 
II,  are  distributed  by  major  air  lines.  Mr.  Michelson  went  to 
Colgate  University  and  Mr.  Fox  to  New  York  Univershy  and 
Columbia  University.  The  Times,  like  so  many  useful  papers, 
was  begun  with  little  money  but  with  much  good  will. 

Egghead  Editorialist 

To  world  affairs  he  gives  deep  thought; 

In  every  science  he's  well-versed; 

His  paper  eagerly  is  bought 

By  men  who  read  the  sports-page  first. 

—Tom  Pease 

— The  Film  Daily  reports  Robert  Webb  intends  to  use  women 
reporters  in  his  pr^uction,  “Ladies  of  the  Press,”  to  lend  back¬ 
ground  authenticity,  just  as  “Teacher’s  Pet”  had  top  newspaper¬ 
men  to  play  “themselves.”  .  .  .  Tom  Heinrichs,  Waynesbuq 
(Pa.)  Democrat-Messenger  reporter,  has  entered  Western  The¬ 
ological  Seminary,  Pittsburgh,  to  prepare  for  the  ministry. . . . 
Managing  Editor  Joe  Brown,  High  Point  (N.  C.)  Enterprise, 
found  hosts  at  the  Brussels  World’s  Fair  acconunodating  to  a 
fault.  In  a  hurry  to  cable  his  paper  a  dispatch,  he  dashed  into 
a  press  room,  plopped  down  at  one  of  more  than  20  typewriton 
and  touch-typ^  a  couple  paragraphs  before  glancing  up  from 
his  notes.  His  copy  was  in  Arabic.  Fair  hosts  had  provide  vari- 
tongued  typewriters  for  reporters.  .  .  .  The  Cleveland  Press  had 
a  distinguished  courier  in  Gov.  C.  William  O’Neill  of  Ohio,  who 
delivered  by  plane  to  the  city  room  copy  prepared  on  the  cruise 
ship  South  America,  chartered  by  the  paper  for  a  trip  througji 
the  St.  Lawrence  Seaway.  And  Press  reporter  Nancy  Appunn  and 
her  husband,  George,  were  sailors  of  the  first  smEtll  craft,  a  19- 
foot  outboard  cruiser,  to  negotiate  the  new  Seaway  and  its  locks. 

Sleepy-Headlines 

Whenever  I  can't  sleep  at  night. 

My  thoughts  enthuse  on  news  to  write. 

Headlines  that  somehow  take  to  flight 
At  crack  of  dawn  and  bright  daylight. 

—Frank  Del-Witt 

— Writes  Bill  Boni,  Spokane  (Wash.)  Spokesman-Review- 
“Was  interested  in  your  Aug.  30  item — Jack  Waugh’s  report 
from  Aruba  that  newspaprers  there  carry  only  initials  of  person-* 
involved  in  police  cases.  That  undoubtedly  is  a  carryover  from 
their  Dutch  newspaper  training,  because  I  discovered  the  same 
was  true  in  Amsterdam  when  I  set  up  the  postwar  AP  bureau 
there  in  1945.”  .  .  .  Back  on  March  3,  1956,  the  Column  noted 
that  Kenneth  Silver,  a  New  York  Times  copyboy  by  night,  was 
a  student  carrying  a  17-unit  program  at  BrooUyn  College  by 
day,  carrying  on  writing  chores  on  the  side,  wiA  time  out  to 
be  a  husband  and  father.  Today,  he  owns  two  office  help  pl®*' 
ment  agencies  and  the  Kenneth  Model  Agency — and  earn-* 
$20,000  plus  a  year.  .  .  .  Bruce  Horton,  eastern  sales  manager- 
Register  &  Tribune  Syndicate,  Des  Moines,  has  the  first  dollar 
he  ever  earned.  When  a  college  student  in  1927,  he  eam^ » 

$2  check  for  sending  sports  results  to  the  Clarksburg  (W.  Va.1 
Exponent.  His  father,  the  late  W.  J.  Horton,  saved  the  1^7* 
first  check,  cashed  it  but  never  banked  it.  Dn  a  recent  visit  to 
Clarksburg,  Mr.  Horton  found  the  check. 
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LOCAL 

ACCEPTANCE 
Is  The  Reason 

patriot 

an& 

(5Ijr  lEorntng  Nrtoa 

Brings  Results 

What  do  we  mean  by  “local  ac¬ 
ceptance”?  Well,  our  readers 
spend  $3,712,800  just  to  buy  and 
read  our  papers  every  year. 

— and  for  that  much  money  folks 
really  read  them  from  cover  to 
cover — 


0I|0  J^atriut — lEu^ntn^  NmiS 
Suni»ag  Patriot-N^ms 


daily 


120,452 


SUNDAY - 137,436 


Represented  NationaUy  by  MOLONEY,  REGAN  &  SCHMITT 
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Need  for  Better  Statistics 

"pi  Bi-icATioN  of  a  county-by-county  Ijrcakdown  of  the  miniber  of 

households  in  the  U.S.  with  television  sets  is  a  reminder  of  the  need 
for  more  research  and  better  statistics  on  all  media. 

We  noted  some  time  ago  that  the  Census  Bureau  is  going  to  include 
again  a  question  about  the  number  of  radio  and  TV  sets  in  each  home. 
We  suggested  that  this  information  is  of  no  possible  value  for  the 
general  public  or  industry  but  is  an  advantage  for  one  advertising 
medium.  Therefore,  the  Census  Bureau  should  also  inquire  about  the 
number  of  newspapers  bought  and  read  in  each  household.  We  saw 
copies  of  two  letters  sent  to  W'^ashington  by  newspaper  pidjlishers  as  the 
result  of  that  suggestion.  The  Census  Bureau  will  jnobably  ignore 
them. 

The  list  just  published  about  TV^  households  utilized  the  last  census 
information  on  the  subject  and  applied  a  complex  statistical  formnla 
to  obtain  a  current  estimate.  The  figures  are  sometimes  impressive  for 
metropolitan  areas.  In  rural  areas  TV  coverage  is  weak. 

The  danger  of  such  figures,  however,  is  that  the  total  number  of  TV 
households  is  sometimes  interpreted  as  meaning  TV  coverage.  Broad¬ 
casters  would  like  you  to  think  so.  It  is  not  always  explained  that  in 
areas  such  as  around  New  York  City,  where  about  90%  of  the  homes 
have  TV  sets,  an  advertiser  must  splinter  the  figure  in  this  way: 

First,  by  the  number  of  sets  in  use  at  any  given  time;  second,  that 
number  must  be  apportioned  between  the  number  of  stations  in  the 
area  (in  N.  Y.  it  is  seven).  Flie  number  of  sets  tuned  into  any  one 
advertiser’s  program  is  a  small  fragment  of  the  total  number  of  TV 
households. 

Additional  division  is  needed  to  determine  the  number  of  viewers 
who  saw  only  the  entertainment  and  skipped  the  commercials. 

Comparable  newspaper  research  has  been  lacking  for  competitive 
use  against  the  boxcar  claims  of  broadcasters  and  we  have  been  de¬ 
lighted  to  know  that  an  exjianded  research  |)rograni  is  an  integral  part 
of  the  “Total  Selling”  program  of  the  Bureau  of  Advertising. 

This  stepped  up  research  and  selling  activity  is  something  that  news¬ 
papers  have  needed  for  a  long  time.  Newspapers  cannot  miss  coming 
out  ahead  if  all  segments  of  the  industry’s  sales  team  do  their  part 
effectively. 


Nebraska  News  Gag 

A  RULING  of  the  Nebraska  State  Game  Commission  requiring  all 
news  stories  to  be  cleared  through  its  information  division  is  an 
example  of  a  bureaucratic  attempt  to  control  the  news.  The  regulation 
is  supjxjsed  to  apply  to  all  stories  developed  by  outside  rejjorters  as 
well  as  releases  from  within  the  department. 

Just  how  the  commission  intends  to  enforce  the  ruling  remains  to 
be  seen.  Editors,  rejKn  ters  and  sports  writers  have  refused,  and  rightly 
so,  to  “clear”  their  stories  with  the  department,  and  there  is  no  way 
they  can  be  forced  to  do  so.  Someone  in  the  department  must  have 
been  dreaming  when  he  thought  newsmen  would  or  shoidd  ask  per¬ 
mission  before  using  a  story  that  they  developed  from  other  sources. 

The  State  Game  Commission  is  a  tax-supported  organization.  By 
what  right  does  its  officers  contend  that  the  tax-payers  should  read 
and  hear  only  the  news  about  its  activities  which  the  Commission  itself 
approves  or  releases? 
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His  many  contributioas  to  the  civic 
betterment  of  his  city  and  state  have 
induded  membership  on  the  (Jovemor’s 
Commission  for  Preservation  of  Juvenile 
Delinquency.  —  Aurora  (Ill.)  Beacon- 
News. 


He  was  superintendent  of  the  Kansas 
CcHjference  of  Evangelical  Untied  Breth- 
eni  Churches.  —  Norfolk  (Neb.)  Daily 
News. 


He  will  be  sworn  in  as  a  member  of 
the  Lovestock  Sanitary  Commission  of 
Texas.  —  Austin  (Texas)  American. 


(lOvemor  Cecil  W.  Underwood  was 
•peaker  last  evening  at  the  Moose  Hell. 
—  Clarksburg  (W.  Va.)  Exponent. 


Governor  Faubus  attended  a  $100-a- 
plate  fun-raising  dinner.  —  Springfield 
(Ohio)  News-Sun. 


CARTOON  IDEA  OF  THE  WEEK 


letters 


COPY  BOYS’  CHAINS 


Mouthings  of  Dan  O’Malley  (Sept.  13) 
are  typiceil  of  deep-seated  distrust  many 
daily  newspaper  men  and  their  proteges 
have  for  not  only  journalism  grads  but  also 
any  one  else  with  a  college  degree. 

This  perverse  viewpoint  from  a  copy- 
boy — possibly  a  future  reporter  or  editor 
— is  particularly  distressing. 

I’m  sure  that  he  will  succeed  at  the  New 
York  Daily  News,  however,  since  his  trip 
to  conformity  is  nearly  complete.  He  is 
merely  serving  as  a  ventriloquist’s  dummy 
on  the  knees  of  the  “old  timers.” 

But  he  and  his  superiors  have  missed 
the  whole  point  of  C.  Michael  Curtis’  pro¬ 
test  (Sept.  6):  the  copy  boy  system  will 
soon  dry  up  the  profession’s  supply  of 
potential  newsmen. 

Why  should  any  intelligent  person  waste 
three  or  four  precious  years  in  apprentice¬ 
ship  that  would  net  him  little  in  experience 
when  compared  with  the  time  consumed? 

Certainly  not  someone  who  has  spent 
four  years  in  college  and  two  years  in  the 
service.  And  how  about  the  married  per¬ 


son?  How  can  he  subsist  on  a  piddling 


$40  or  $50  per  week? 

I  see  nothing  wrong  with  copy  boy  joum 
grads  nervous  over  the  lethargic  manner 
in  which  promotions  to  the  news  side  are 
made.  There  would  be  something  wrong 
with  them  if  they  weren’t. 

Ron  Berquist 

Reporter 

Elmhurst  (Ill.)  Press 


■the  authoritative  SOURCE’ 

Parrish,  Chicago  Tribune  _ 
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As  a  J-school  graduate  student  who  has 
never  owned  a  pair  of  chino  pants  or  white 
bucks,  I  feel  smeared  by  Dan  O’Malley’s 
letter. 

I  was  a  college  graduate  stagnating  in  a 
$6,000  a  year  “organization  man”  job.  I 
quit  and  came  to  J-school  (contrary  to 
O’Malley’s  opinion,  you  can  learn  some¬ 
thing  there).  After  a  year  I  came  down¬ 
town  (wearing  a  business  suit)  and  asked 
the  m.e.  for  a  job.  There  was  no  diploma- 
waving  or  big-dealing,  and  I  made  it  plain 
I  had  no  qualms  about  starting  as  a  copy 
boy.  Happily,  I  was  hired  as  a  reporter — 
at  $60  a  week  and  glad  to  get  it. 

In  the  four  months  since  then  I’ve  been 
working  with  and,  I  hope,  learning  from 
damned  sharp  men — some  who  started  as 
copy  boys  and  others  who  began  with 
degrees  from  Columbia  and  Harvard.  The 
origins  don’t  count  here.  The  staff  gets 
along  smoothly,  and  I  have  yet  to  meet  an 
ounce  of  snobbery — either  the  standard 
brand  or  O’Malley’s  inverted  variety. 

As  for  O’Meilley’s  much-valued  kick  in 
the  seat  from  the  city  editor:  on  this  paper 
the  editors  are  civilized.  They  prefer  to 
communicate  in  English.  This  way  they 
also  keep  all  their  teeth.  Our  reporters 
don’t  kick  easily. 

Robert  W.  Driver 
Syracuse  (N.  Y.)  Her  aid- Journal 


The  letter  from  C.  Michael  Curtis  de¬ 
ploring  the  “pathetic  exploitation  of  copy- 
boys”  points  up  one  of  the  most  glaring 
errors  in  journalistic  education. 

It  seems  that  without  exception  a  degree 
in  journalism  brings  along  with  it  an  over¬ 
estimate  of  one’s  self.  It  seems  to  be  be¬ 
neath  one’s  dignity,  and  particularly  so  in 
the  East,  to  dirty  one’s  lily-white  hands 
with  paste  pots,  coffee  mugs,  pencil 
smudges  and  carbon  inkiness. 

After  all,  being  a  hot-shot  on  the  campus 
paper  naturally  should  entitle  one  to  $100 
a  week  on  a  big  time  newspaper. 

Perhaps  the  journalism  graduate  should 
take  a  realistic  look  at  the  dream  world 
that  has  been  painted  for  him  through 
namby  pamby  journalism  assignments  in 
college. 

Just  how  much  is  he  really  worth  his 
first  year  on  a  paper?  He  doesn’t  know  the 
routine,  he  doesn’t  know  news  sources,  he 
doesn’t  know  how  or  when  to  make  a  top 
decision  and  his  news  judgment  is  based 
on  what  was  rah-rah  for  the  college. 

Personally  I  think  beginning  news  hope¬ 
fuls  should  get  more  money  than  they  do. 
However,  they  must  remember  they  can¬ 
not  compare  their  salaries  to  those  paid 
in  private  industry. 

There’s  a  lot  wrong  with  this  newspaper 
game — one  of  the  things  is  that  youngsters 
think  they  have  learned  everything  in  col¬ 
lege  and  wonder  how  that  old  duffer  who 
gets  nothing  but  mysterious  phone  calls 
happens  to  draw  down  top  scale. 

journalism  schools  ought  to  include  a 
course  entitled,  “The  Facts  of  Life.” 

Being  a  good  newsman  is  not  writing 
the  catchy  phrase  or  the  cute  ending.  This 
helps,  but  friend,  if  you  haven’t  dug  below 
the  surface  and  come  up  with  something 
the  opposition  hasn’t  got  you’re  just  (as  a 
former  boss  told  me  in  no  uncertain  terms) 
a  recorder,  not  a  reporter. 

This  is  no  game  for  quitters,  but  one  in 
which  there  are  plenty  of  prizes  for  the 
winners.  There’s  room  at  the  top  of  the 
ladder  of  journalistic  success  if  you’re 
willing  to  climb  it  one  rung  at  a  time. 

David  H.  Brown 

State  Editor 

Columbus  (Ohio)  Citizen 

*  *  * 

REPORTER 

Your  piece  (Sept.  6,  page  13)  on  Fred¬ 
erick  Mordaunt  Hall  and  his  newspaper 
work  was  corking  stuff.  It  was  far  better 
than  the  new  book,  “Park  Row,”  and  the 
best  thing  is  that  unlike  that  other  yam, 
it’s  all  true. 

Albert  Stevens  Crockett 

New  York  16,  N.  Y. 

•  *  » 

The  special  articles  in  Sept.  6  issue  are 
very  well  written  and  it  is  one  of  the 
breeziest  papers  that  I  have  seen  in  some 
time. 

David  W.  Howe 

Burlington,  Vt. 

7 


for  Petticoat  Cottons  wash  'n  wear 
bedspreads,  made  by  Cabin  Crafts,  Inc., 

Dalton,  Ga.,  ran  in  color  on  Sunday, 

March  9,  in  the  Home  Fashions  supplement 
of  The  New  York  Times  Magazine. 

In  it  is  a  coupon  offering  swatches  and  a  folder 
listing  local  retailers.  Campbell  Petty, 
advertising  and  sales  promotion  director, 
expected  "a  sizeable  return,  but 
nothing  like  the  avalanche”  they  got. 


Within  three  short  weeks,  Mr.  Petty  counted 
10,001  coupons.  “Retailers  have  told  our 
representatives,"  he  tells  us,  “of  the  amount 
of  business  the  folder,  sent  in  response 
to  the  coupon,  created  for  them.  Our  over  all 
sales  picture  shows  this  as  one  of  the  most 
successful  promotions  we  have  had  in  years.’ 
Here  is  just  another  example  of  why  today, 
as  always,  it  pays  to  advertise 


first  in  advertising  in  the  world’s  first  market 


Editor  &  Publisher  liiii  Every  Saturday  Since  1884 

THE  SPOT  NEWS  PARER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Newspapers  Got  $753-Million 
Of  432  Ad  Agencies’  Billings 


2nd  E&P  Survey  Includes 
Data  on  Sun.,  Daily  Papers 


IK  Robert  B.  McIntyre 

In  1957,  432  advertising  agen¬ 
cies  with  combined  billings  of 
13,978,719,277  placed  |753,161,- 
311,  or  18.9%,  in  newspapers, 
according  to  Editor  &  Pubush- 
EB’3  second  annual  tabulation 
of  agency  newspaper  billings. 

The  listing,  compiled  through 
questionnaires  mailed  to  media 
directors  of  the  agencies,  pre- 
eents  each  agency’s  newspaper 
billings,  total  billings,  percent¬ 
age  to  the  totals  and,  as  a  new 
feature,  the  percentage  of  the 
agency’s  total  newspaper  bill¬ 
ings  going  into  daily  and  Sun¬ 
day  newspapers. 

The  newspaper  billings  for 
the  agencies  listed  include  re¬ 
gional  and  local  as  well  as  gen¬ 
eral  linage.  The  Bureau  of  Ad¬ 
vertising,  ANPA,  reported  that 
in  1957  national  advertisers’  in¬ 
vestment  in  newspapers  was 
3767,401,000. 

113  More  Agencies 

Comparisons  with  E&P’s  first 
annual  tabulation  of  newspaper 
billings  are  difficult  inasmuch  as 
iut  year’s  listing  contained  data 
<»  819  agencies  as  against  this 
year’s  total  of  432  agencies. 

More  than  half  of  the  agen¬ 
cies  listed  confirmed  or  cor¬ 
rected  E&P’s  estimates  of  their 
billings.  Three  agencies  speci- 
^enlly  requested  that  they  be 
onutted  from  the  listing. 

Agencies  for  which  there  is 
no  percentage  breakdown  on 
billings  going  into  daily  and 
Sunday  newspapers  reported  to 
F4P  that  they  have  never  kept 
Wch  a  record.  Agencies  which 
yd  report  a  percentage  break¬ 
down  of  total  newspaper  bill¬ 
ings  did  not  indicate  whether 
bney  rrferred  to  comic  sections, 
^Waine  sections,  or  regular 
■octions  of  the  Sunday  news- 
?np«r.  Accordingly,  the  head- 
“Percent  Newspaper  Bill¬ 


ings  in  Sunday  Papers,”  on  the 
tabulations  means  money  placed 
in  any  part  of  a  Sunday  news¬ 
paper. 

There  are  five  separate  list¬ 
ings,  each  ranking  agencies  by 
their  newspaper  billings  but 
classified  according  to  the 
agency’s  total  billings:  1) 
Agencies  billing  total  of  $25,- 
000,000  and  over  in  1957;  2) 
Agencies  billing  total  of  from 
$10,000,000  to  $24,999,999;  3) 
Agencies  billing  total  of  from 
$5,000,000  to  $9,999,999;  4) 

Agencies  billing  total  of  from 
$1,000,000  to  $4,999,999;  and  5) 
Agencies  billing  a  total  of  less 
than  $1,000,000. 

As  last  year,  J.  Walter 


Thompson  Co.  topped  the  list  of 
32  agencies  billing  a  total  of 
$25,000,000  and  over  for  both 
total  and  newspaper  billings. 
Total  billingrs  for  the  world’s 
largest  agency  were  $284,850,- 
000,  with  $65,635,000,  or  23%, 
going  into  newspapers.  Of  this 
total  newspaper  billing,  JWT 
reported  that  84%  went  into 
dailies;  16%  into  Sunday  news¬ 
papers. 

Percentagewise,  Ruthraulf  & 
Ryan  (now  Erwin  Wasey-Ruth- 
rauff  &  Ryan)  and  Donahue  & 
Coe  tied  for  honors;  the  form¬ 
er  placing  38%  of  its  $34,000,- 
000  billing  total  in  newspapers; 
the  latter  putting  38%  of  its 
$31,000,000  billing  total  in  news¬ 
papers.  In  1956,  Needham, 
Louis  &  Brorby  held  top  posi¬ 
tion  percentagewise  with  48% 
of  its  total  billings  going  into 
newspapers.  In  1957,  NL&B’S 
percentage  going  into  newspa¬ 
pers  was  29%. 

Dollarwise,  Batten,  Barton, 


Agencies  Billing  Total  of  $25,000,000  and  Over  in  1957 

(Compllad  by  Editor  It  Publlshar) 


Percnt  Pwcnt 


N*wtgag*r  New*gag«r 

Nevragapar 

Total 

Pager** 

Billint* 

Billlnfs  In 

Agency 

BMlingt 

Billing* 

P*r**nt 

In  OaillM 

Sun.  Pipers 

1.  J.  Walter  Thompson 

2.  Batten,  Barton, 

$  iS.i3S.OOO 

S  284.850,000 

23% 

04% 

u% 

Durstine  It  Osborn 

42,100,000 

210,500,000 

20 

— 

— 

3.  HcCann.Erlckson 

34,400.600 

241,490,000 

14 

— 

4.  Foote,  Cone  S  Belding 

32,010,000 

97,000,000 

33 

— 

5.  Young  S  Rublcam 

29,840,000 

229,400,000 

13 

59 

41 

(.  Grant  Advertising 

28,050,000 

90,500,000 

31 

— 

— 

7.  Kenyon  S  Eckherdt 

20,712.000 

84,300,000 

24 

— 

— 

B.  Cempbell-Eweld 

20,207,900 

74,870,000 

27 

— 

— 

f.  N.  W.  Ayer  It  Son 

20,000,000 

104,900,000 

19 

— 

10.  Ruthrautf  It  Ryan* 

M.  MacManus,  John  It 

13,000,000 

34,000,000 

38 

— 

Adams 

12,840.000 

40,215.000 

32 

— 

12.  Benton  It  Bowles 

11,800,000 

93,900.000 

13 

60 

40 

13.  Donahue  k  Com 

11,780,000 

31,000,000 

38 

— 

aw. 

14.  Kudner  Agency 

11,571,000 

55,100,000 

21 

— 

IS.  Leo  Burnett 

11,500.000 

80,200,000 

14 

6S 

35 

li.  Tad  Bates 

10,320,000 

103,200.000 

10 

— 

17.  Lannan  R  Newell 

IB.  Needham,  Louis  It 

9,429,000 

44,900,000 

21 

_ 

Brorby 

9,302,000 

32,902,100 

29 

53 

47 

19.  William  Esty 

9,351.000 

51,950,000 

18 

— 

20.  MecLeren  Advertising 

9,030,000 

25,800,000 

35 

21.  Compton  Advertising 

22.  Sullivan,  Stauffer 

8,432,880 

70,200,000 

12 

75 

25 

Colwell  R  Beylas 

8.472.000 

30,510,000 

22 

— 

— 

23.  D'Arcy  Advertising 

24.  Cockfield,  Brown 

7,800,000 

7,440,000 

52,000,000 

27,400,000 

IS 

27 

88 

12 

2S.  Grey  Advertising 

24.  Cunningham  R  Walsh 

7,412,000 

43,500,000 

17 

— 

_ 

4,842.000 

50,100,000 

14 

90 

10 

27.  Dancer-FItigarald- 

Sampla 

4,290,000 

72,900,000 

9 

20.  Campbatl-MIthun 

29.  Norman,  Craig  R 

4,137,000 

34,100,000 

17 

— 

Kummal 

4,815,250 

20,325,000 

17 

55 

45 

30.  Erwin  Wasty* 

4,500,000 

40,000,000 

II 

— 

— 

31.  Maxon,  Inc. 

4,230,000 

28,200.000 

IS 

— 

— 

32.  Fullar  R  Smith  R  Rou 

2,473,400 

44,540.000 

4 

— 

— 

TOTALS: 

S490.488.030 

$2,544,972,100 

*  Mtrg.d  S.pt.  *57 


Durstine  &  Osborn,  Inc.,  and 
McCanii-Erickson,  Inc.,  were 
second  and  third  respectively  in 
terms  of  newspaper  billings.  In 
1956  Foote,  Cone  &  Belding, 
Inc.,  was  in  third  spot. 

The  32  agencies  on  the  $26,- 
000,000  and  over  list  billed  a 
combined  total  of  $2,566,972,100, 
of  which  $490,488,030,  or  19.1%, 
was  in  newsi>apers. 

Doremus  &  Co.,  which  put 
$8,222,500,  or  65%,  of  its  total 
billings  of  $14,960,000  in  news¬ 
papers,  again  headed  the  list 
of  51  agencies  billing  a  total 
of  $10,000,000  to  $24,999,999. 

The  51  agencies  represented 
on  this  list  had  combined  bill¬ 
ings  of  $726,195,100,  of  which 
$137,514,440,  or  18.9%,  were  in 
newspapers.  Only  cne  agency 
on  this  list,  Fletcher  D.  Rich¬ 
ards,  Inc.,  reported  to  E&P  that 
it  placed  100%  of  its  $6,635,000 
newspaper  billings  in  dailies. 

52%  in  Newspapers 

First  among  agencies  billing 
a  total  of  $6,000,000  to  $9,999,- 
999,  both  dollarwise  and  per¬ 
centagewise,  is  Lawrence  Fer- 
tig  &  Co.  which  spent  $4,708,- 
000,  or  52%,  of  its  total  $9,050,- 
000  billings  in  newspapers. 

The  46  agencies  listed  in  this 
billing  cat^ory  had  combined 
billing;s  of  $333,156,400,  of 
which  $61,726,037,  or  18.6%, 
were  in  newspapers. 

The  127  agencies  appearing 
on  the  $1,000,000  to  $4,999,999 
total  billing  list  are  headed  by 
Monroe  Greenthal  Co.,  which 
placed  56%  of  its  $4,895,000 
billing  total  in  newspapers.  Per¬ 
centagewise,  Advertising  Trade 
Service,  Inc.,  heads  the  list  with 
96%  of  its  total  billings  going 
to  newspapers.  Totals  for  this 
group  show  total  billings  of 
$282,068,292,  of  which  $48,535,- 
573,  or  17.2%,  were  in  papers. 

The  176  agencies  represented 
on  the  less-than-$l,000,000  bill¬ 
ing  list  are  topped  by  Newman, 
Lynde  &  Associates,  Inc.,  Jack¬ 
sonville,  Fla.,  which  placed 
$522,000,  or  58%,  of  its  total 
$900,000  in  papers.  One  hun¬ 
dred  percent  of  this  total  went 
into  dailies. 

The  176  agencies  on  the  less- 
than-$l,000,000  listing  had  com¬ 
bined  total  billings  of  $70,328,- 
385,  of  which  $14,897,231,  or 
21.1%,  were  in  newspapers. 

(Additional  agency  billing 
tabulations  will  be  found  on 
pages  10,  44,  and  46). 
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Agencies  Billing  Total  of  $10-24,999,999  in  1957 

(Compiled  by  Editor  t  Publisher) 


Agency 

1.  Doremus  S  Co. 

2.  Fletcher  D.  Richards 

3.  Geyer  Advertisinq 

4.  Al  Paul  Lefton 

5.  Reach,  McCIInton 

t.  Burke  Dowling  Adams 

7.  Dowd,  Redfield  t 

Johnstone 

8.  Warwick  t  Leqler 

9.  Brooke,  Smith,  French 

t  Dorrance 

10.  Tatham-Laird 
M.  Bryan  Houston 

12.  James  Lovick  S 

13.  Oqilvy,  Benson 

4  Mather 

14.  Gardner  Advertising 

15.  Boiell  S  Jacobs 

It.  Doyle  Dane  Bernbach 

17.  Honig-Cooper  &  Miner 

18.  J.  M.  Mathes 

19.  Lawrence  C.  Gumbinner 

20.  Albert  Frank- 


New,  pa  per 
Billings 


Percent  Percent 
Newspaper  Newspaper 
Billings  Billings  in 
In  Dailies  Sun.  Papers 


8,222,500 

6,835,000 

5,730,000 

5,500,000 

5,490,000 

5,400,000 


5  14,950,000 
20,600,000 
19,100,000 
16,500,000 
12,200,000 
10,800,000 


55% 

32 
30 

33 
45 
SO 


5,000,000 

4,395,000 


10,000,000 

14,650,000 


Co. 


4,230,000 

4,200,000 

4,200,000 

4,050,000 


23,500,000 

21,000,000 

15,000,000 

13,500,000 


3,975,000 

3,870,000 

3,620,000 

3,555,000 

3,508,750 

3,300,000 

3,000,000 


17,100,000 

21,500,000 

18,100,000 

20,000,000 

10,025,000 

20,100,000 

15,100,000 


Saylor 

798,283 

6.825,000 

12 

88 

12 

33.  Street  ft  Finney 

671,000 

6,100.000 

II 

54 

4i 

34.  Knox  Reeves  Adv. 

651,000 

9,400,000 

7 

— 

— 

35.  Clinton  B.  Frank 

621,000 

6.900.000 

9 

— 

— 

36.  C.  L.  Millar  Co. 

619,500 

8,850,000 

7 

— ■ 

— 

37.  McCarty  Co. 

38.  Roche,  Rickard  ft 

568,000 

7,100,000 

8 

Cleary 

39.  Klau-Van  Piaterson- 

560,000 

8,000,000 

7 

Dunlap,  Inc. 

40.  H.  B.  Humphrey,  Alley 

552,600 

9,210,000 

6 

ft  Richards 

543,473 

6,500,000 

8 

100 

41.  Hicks  ft  Greist,  Inc. 

284,000 

7,100,000 

4 

— » 

— 

42.  Joseph  Katz  Co. 

43.  McCornall,  Eastman 

267,300 

8,910,000 

3 

ft  Co.,  Ltd. 

44.  Guild,  Bascom  ft 

262,500 

8.750.000 

3 

Bonfigl! 

246,000 

8,200,000 

3 

— 

— 

45.  Gotham-Vladimir  Adv. 

200,000 

5,700,000 

4 

— 

— 

46.  Product  Services 

TOTALS: 

159,000 

$61,726,037 

5,300,000 

$333,155,400 

3 

Guenther  Law 

3,000,000 

15,000,000 

20 

— 

— 

21.  Lambert  ft  Feasley 

2,620,000 

10,100,000 

26 

85 

15 

22.  Earle  Ludgin  ft  Co. 

2,620,000 

13,100,000 

20 

— 

— 

23.  Calkins  ft  Holden 

2,583,000 

12,300,000 

21 

— 

— 

24.  Charles  W.  Hoyt 

2,400,000 

10,000,000 

24 

— 

— 

25.  Fitzgerald  Adv. 

2,312,000 

14,000,000 

17 

20 

80 

26.  Parkson  Adv. 

27.  Ketchum,  MacLeod 

2,253,900 

15,385,000 

.15 

45 

35 

ft  Grove 

2,100,000 

24,100,000 

9 

— 

21.  Vickers  ft  Benson 

29.  Doherty,  Clifford 

2,100,000 

10,000,000 

21 

Steers  ft  Shenfield 

2,071,000 

20,710,000 

10 

— 

30.  Ross  Roy,  Inc. 

1,980,000 

18,000,000 

II 

— 

31.  Keyes,  Madden  ft  Jones 

1,932,000 

24,150,000 

8 

— > 

— 

32.  E.  H.  Weiss  Co. 

1,885,000 

14,500,000 

13 

— 

— 

33.  C.  J.  LaRoche 

1,806,000 

12,900,000 

14 

— 

34.  The  Buchen  Co. 

35.  Marsteller,  Rickard, 

1,734,000 

10,200,000 

17 

— 

Gebhardt  ft  Reed 

36.  MarFarland,  Aveyard 

1,430,000 

11,000,000 

13 

— 

ft  Co. 

1,274,000 

9,100,000 

14 

— 

— 

37.  Wm.  Douglas  McAdams 

1,240,000 

12,400,000 

18 

— 

— 

38.  McKim  Advertising  Ltd. 

39.  Henri,  Hurst  ft 

1,175,500 

11,175,000 

II 

McDonald 

1,160,000 

11,600,000 

10 

— 

— 

40.  Gray  ft  Rogers 

1,120,130 

12,100,000 

II 

— 

41.  Emil  Mogul  Co. 

1,111,000 

10,100,000 

II 

e— 

— 

42.  Paris  ft  Pearl 

1,100,000 

11,000,000 

10 

90 

10 

43.  W.  B.  Doner  ft  Co. 

1,078,010 

10,780,100 

10 

— 

44.  Griswold-Eshleman 

1,050,000 

10,100,000 

10 

85 

15 

45.  Morey,  Humm  ft  Warwick 

972,000 

10,800,000 

9 

— 

46.  Meldrum  ft  Fewsmith 

750,000 

11,000,000 

7 

40 

40 

47.  L.  W.  Frolich  ft  Co. 

740,950 

10,585,000 

7 

... 

— 

48.  North  Advertising 

739,200 

10,560,000 

7 

— 

— 

49.  Gorden  Best  Co. 

665,000 

10,000,008 

7 

75 

25 

50.  Geoffrey  Wade  Adv. 

348,000 

11,600,000 

3 

— 

51.  G.  M.  Basford  Co. 

TOTALS: 

282,500 

$137,514,440 

14,125,000 

$726,195,100 

2 

75 

25 

Ag 


encies  Billing  Total  of  $5-9,999,999  in  1957 

(Compiled  by  Editor  &  Publisher) 


Agencies  Billing  Total  of  $1-4.999,999  in  1957 

(Compiled  by  Editor  &  Publisher) 


Agency 

Newspaper 

Billings 

Total 

Billings 

Papers’ 

Percent 

Percent 
Newspaper 
Billinfs 
in  Dailies 

Percent 
Newspaper 
Billings  in 
Sun.  Papers 

32. 

33 

1.  Lawrence  Fertig  ft  Co. 

$  4,706,000 

$  9,050,000 

52 

34. 

2.  Kastor.  Farrell, 

Chesicy  ft  Clifford 

3,587,500 

8,750,000 

41 

80 

20 

35. 

36. 

3.  Frank  B.  Sawdon 

2,800,000 

7,000,000 

40 

— 

— 

37. 

4.  Arthur  Meyerhoff  ft  Co. 

2,756,500 

9,850,000 

28 

— 

38. 

5.  Wherry  Baker  ft  Tilden 

2,745,000 

6,100,000 

45 

— 

— 

ft.  Buchanan  ft  Co. 

2,225,000 

9,000,000 

25 

— 

— 

39. 

7.  Potts-Woodbury 

2,125,000 

8,500,000 

25 

— 

— 

40. 

8.  Altkin-Kynett  Co. 

2,276,529 

7,850,100 

29 

41. 

9.  L.  H.  Hartman  Co. 

2,111,500 

5,150,000 

41 

— 

— 

42. 

10.  Caples  Co. 

2,109,900 

5,410,000 

39 

100 

43. 

II.  Spitzer  ft  Mills  Ltd. 

2,105,000 

6,100,000 

35 

45 

55 

44. 

12.  Foster  Adv.  Ltd. 

1,770,000 

5,900,000 

30 

— 

45. 

13.  Maxwell  Sackheim  ft  Co. 

1,710,000 

5,700,000 

30 

— 

46. 

14.  Baker  Adv.  Agency  Ltd. 

1,602,500 

6,410,000 

25 

— 

— 

47. 

15.  PKk  Adv.  Agency 

1,600,000 

6,400,000 

25 

— 

48. 

Ift.  Hixson  ft  Jorgensen 

1,578,000 

9,000,000 

18 

94 

4 

49. 

17.  Stanfield,  Johnson 
ft  Hill 

1,525,000 

6,110,000 

2S 

_ 

50. 

51. 

18.  The  Rumrill  Co. 

1,365,000 

9,100,000 

IS 

— 

— 

19.  John  F.  Murrat  Adv. 

1,312,500 

5,250,000 

25 

— 

— 

52. 

20.  Biddle  Adv.  Co. 

1,260,000 

7,000,000 

18 

— 

53. 

21.  Bostford,  Constantine 
ft  Gardner 

1,240,000 

6,200,000 

20 

3 

97 

54. 

55. 

22.  Lang,  Fisher  ft 

Stashower,  Inc. 

1,275,000 

5,100,000 

2S 

_ 

56. 

57. 

23.  James  Thomas  Chirurg 

1,130,800 

5,140,000 

22 

— 

58. 

24.  Robert  Otto  ft  Co. 

1,122,000 

5,100,000 

22 

— 

59. 

2S.  Cramer-Krasselt  Co. 

1,067,000 

9,700,000 

II 

— 

60. 

26.  Cohen  ft  Aleshire 

1,056,000 

9,600,000 

II 

— 

61. 

27.  VanSant,  Dugdale  ft  Co. 

1,006,310 

8,000,000 

13 

84 

14 

62. 

28.  Arndt,  Preston,  Chapin 
Lamb  ft  Keen 

967,530 

6,450,200 

15 

63. 

64. 

29.  Aubrey,  Finley,  Marlay 
ft  Hodgson 

946,812 

7,890,100 

12 

30.  John  W.  Shaw  Adv. 

840,000 

7,000,000 

12 

90 

10 

31.  Anderson  ft  Cairns 

800,000 

6,500,000 

12 

88 

12 

Agency 

1.  Monroe  Greenthal  Co. 

2.  DIener  t  Dorskind,  Inc. 

3.  Ronalds  Adv. 

Agency.  Ltd. 

4.  Miller  Adv.  Agency,  Inc. 

5.  Harris  ft  Co. 

6.  Hilton  ft  Riggio,  Inc. 

7.  Stromberger,  LaVene, 

McKenzie 

8.  Fairfax,  Inc. 

9.  Simons-Michelson  Co. 

10.  Esmond  ft  Associates, 

Inc. 

11.  Advertising  Trade 

Service 

12.  Chas.  Anthony  Gross 

Adv. 

13.  Daniel  ft  Charles 

14.  Jackson,  Haerr,  Peter¬ 

son  'ft  Hall,  Inc. 

15.  Johnson  ft  Lewis  Adv. 

16.  Cole  ft  Weber,  Inc. 

17.  Newmark's  Advertising 

Agency 

18.  Gamut,  Inc. 

19.  Lavenson  Bureau  of 

Adv. 

20.  Schram  Adv.  Co. 

21.  Rothbardt  ft  Haas  Adv. 

22.  Glllham  Adv.  Agency 

23.  Cole,  Fischer  ft 

Rogow,  Inc. 

24.  Friend-Raiss  Adv.,  Inc. 

25.  Gaynor  ft  Ducas,  Inc. 

26.  Ralph  Allum  Co. 

27.  Jones,  Brakeley  ft 

Rockwell,  Inc. 

28.  Godwin  Adv.  Agency 

29.  Mumm,  Mullay  ft 

Nichols,  Inc. 

30.  J.  R.  Pershall  Co. 

1,  Inc. 


5  2,741,200 
2,714,000 


2,475,000 

2,400,000 

2,025,750 

1,760,000 


1,400,000 

1,394,000 

1,324,443 


1,200,000 


1,152,000 


1,120,000 

1,081,000 


Shattuck,  Clifford  ft 
McMillan,  Inc. 
Garfield-LInn  ft  Co. 
Lewis  ft  Gilman,  Inc. 
W.  A.  McCracken  Ltd. 
Malcolm-Howard  Adv. 
Sweeney  ft  James  Co. 


Spicer  Inc. 


Arnold  ft  Co.,  Inc. 
McGivern-Child  Co. 


Byer  ft  Bowman  Adv. 
Rutledge  ft  Lilianfeld 
J.  M  Hickerson  Inc. 


Ball  ft  Davidson 
Wesley  Avas  ft  Assoc. 
Howard  Swink  Adv. 


ft  York,  Inc. 

II  ft  Young  Adv. 


ft  Hennessey 


B.  Frankel  Co. 


loyal  ft  de  Guzman 
tern,  Walters  ft 
Simmons 


Percent  Perctit 
Newspaper  NcwsgaiP 
Billings  Billinuli 
in  Dailies  Sun.  Pw«i 


4,895,000 

4,600,000 


5,500,000 

4,800,000 

2,701,000 

5,500,000 


90 

lOO 


3,500,000 

4,100,000 

3,080,100 


2,000,000  60 


1,200,000  96 


2,800,000 

4,700,000 


2,100,000 


790,268 

3,908,990 

20 

— 

- 

727,750 

1,025,000 

71 

- 

705,000 

1,500,000 

47 

92 

8 

680,000 

3,400,000 

20 

_ 

- 

660,000 

3.300,000 

20 

75 

2S 

640,000 

1,600,000 

40 

— 

— 

8n 

630,000 

2,100,000 

30 

— 

— 

fn 

630,000 

2,100,000 

30 

89 

20 

up 

624,000 

4,800,000 

13 

— 

— 

612,000 

3.400,000 

18 

— 

— 

601,400 

1,240,000 

49 

93 

7 

537,600 

1,920,000 

28 

_ 

- 

ya 

526,500 

2,700,000 

20 

too 

w) 

510,000 

2,550,000 

20 

_ 

- 

thi 

486,688 

2,600,000 

19 

76 

24 

hil 

455,900 

3,500,800 

13 

— 

he 

sa 

450,000 

3,150,200 

14 

— 

— 

Pi 

420,000 

1,400,000 

30 

— 

— 

400,000 

4,950,100 

8 

too 

ta 

400,000 

1,000,000 

40 

87 

13 

399,100 

1,995,500 

20 

... 

— 

388,000 

4,850,000 

8 

— 

ini 

378,000 

1,350,000 

28 

- 

Ni 

375,000 

3,100,000 

12 

108 

360,000 

1,500,000 

24 

— 

— 

353,501 

1,010,000 

35 

— 

— 

(S 

345,000 

1,150,000 

30 

— 

— 

af 

328,000 

4,100,000 

8 

— 

300,000 

3,000,000 

10 

... 

— 

Wi 

290,000 

2,900,000 

10 

95 

5 

at 

270,000 

1,500,000 

18 

100 

— 

262,600 

1,010,000 

10 

— 

— 

re 

244,000 

1,100,000 

22 

95 

S 

235,200 

2,352,000 

10 

— 

233,700 

2,337,000 

10 

— 

m 

225,000 

3,750,000 

6 

_ 

- 

tx 

210,000 

1,400,000 

15 

— 

si 

210,000 

1,400,000 

15 

70 

30 

2! 

205,000 

1,025,000 

20 

— 

— 

200,000 

5,000,000 

4 

— 

200,000 

2,000,000 

10 

100 

cl 

200,000 

2,000,000 

10 

— 

— 

197,400 

1,410,000 

14 

— 

p 

196,400 

4,910,000 

4 

100 

ITi 

195,000 

1,500,000 

13 

— 

192,000 

1,200,000 

16 

— 

— 

k 

188,100 

1,710,000 

II 

— 

w 

180,000 

1,800,000 

10 

ra 

176,000 

1,100,000 

16 

68 

32 

(Continued  on  page  44) 
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Reporters  Chasing  War  Find 
The  Real  Thing’  on  Quemoy 


Death  and  Destruction  There 
After  Shelling  by  Communists 

By  Charles  Smith 
United  Press  International 

Special  to  Editor  &  Publisher 


PWMlt 

NewiMiS 

Billimi  li 
Sun.  Plan 


nvea  in  ine  Pescadores  irom  ties,  writing  about  war  mostly 

Taipei  on  Aug.  31.  lonH  enninmont  inf/i  government  handouts. 

Several  newsmen,  who  missed  ^  helped  load  equipment  into  _ _ _ 

selection,  flew  by  commercial  ,  ®  handed  down  .  •  . 

plane  to  the  Pescadores  to  join  from  others  still  on  the  landing  A  sea  battle  was  on  and  our 

our  group.  were  Greg  Mac-  ship  lost  no  time  hightailing  it 

„  .  ,  ,  ’  i.1.  T»  j  Gregor  of  the  New  York  Times,  for  the  beach  at  full  speed. 

1  delays  in  the  Pescadores  Smoular  of  Paris  Match,  We  made  the  beach  45  min- 

1  John  Dominis  and  James  Bell  utes  later  while  Nationalist  and 

selves  that  we  would  never  get  Time-Life,  Bruce  Russel  of  Communist  ships  carried  on  a 
to  Quemoy.  Finally,  tele-  Reuters,  and  A1  Kramer  and  running  gun  battle  behind  us. 
^oned  a  pr^est  to  the  Defense  Laj.j.y  Miller  of  Pacific  Stars  &  In  addition  to  our  own  equip- 

Ministry  in  Taipei,  and  the  trip  stripes.  ment  we  were  carrying  gear 

was  on  again.  Most  of  the  other  correspond-  loaded  aboard  our  landing  craft 

We  boarded  a  ^  Nationalist  ents  waited  for  the  pilot  of  the  by  correspondents  who  failed  to 
Chinese  landing  ship,  jamming  LSM  but  they  waited  in  vain,  make  it  ashore.  Much  of  it  in- 
into  the  hot,  sticky  wardroom,  j  was  the  only  American  press  eluded  bulky  radio  and  television 
Correspondents  carrying  type-  association  correspondent  to  equipment, 
writers,  stalks  of  bananas,  beer,  make  it.  Life  on  Quemoy  Island  for  the 


In  Taipei,  correspondents 
^^ored  between  drinks  at  the 
friends  of  China  Club  for  the 
Rovemment  to  arrange  a  trip 
k)  the  beleaguered  island  group 

wluch  can  be  reached  only  by  , 

military  transportation.  DIGGING  IN— A  ( 

Ti.  .  Vuemoy  as  an  oftii 

the  Ministry  of  National  De-  on  mainland  of  Chi 

tense  finally  set  up  a  Quemoy  Alabama 
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Food  Editor  and  Ad  Manager 
‘Marriage’  Proposal  Made 


Fltf^manrl  ‘riSvf»rr»#>’  Tn«tPiir1  plement  to  the  ideas  those  ad-  we  are  to  see  a  currently 

:50me  uemana  Lrivorce  insieau  vertisers  are  paying  to  pubUdze  running  network  TV  show, 

»  c  — Whelping  our  publisher  meet  sponsored  to  the  tune  of  sevenl 

A.t  r  OOd  lliClltOrS  w^onterence  our  salary  —  working  towards  hundreds  of  thousands  of  dollars 

the  day  it  can  be  augmented.”  by  a  major  soap  company,  and  a 
By  Ray  Erwin  This  proposal  of  “marriage”  part  of  their  commercial 

between  food  editor  and  adver-  consiste  of  taking  ^e  viewer 

Newspaper  food  editors,  alongside  your  redpe  for  a  tising  manager  met  with  one  or  ^ 

proving  anew  their  independ-  ‘bake  it  from  scratch’  cake  two  demands  for  a  “divorce”  ^per  to  get  acquaint^  with  tte 


■m  yr  vision  program  in  which  the 

\/|  o  O  announcer  extolled  the  virtuei 

It  Adi  of  an  exclusive  newspaper  ad- 

C _ ^  vertised  product?  No  matter 

■«  yr  1  how  hard  you  think  you’ll  not 

\/l  o  cite  an  instance.  No,  these 

lYAdiAC/  people  are  conscious  of  from 

where  their  salaries  come. 

“Or  are  you  as  perplexed  as 
plement  to  the  ideas  those  ad-  we  are  to  see  a  currently 
vertisers  are  p»aying  to  publicize  running  network  TV  show, 
— Whelping  our  publisher  meet  sponsored  to  the  tune  of  several 
our  salary  —  working  towards  hundreds  of  thousands  of  dollars 
the  day  it  can  be  augmented.”  by  a  major  soap  company,  and  a 
This  proposal  of  “marriage”  part  of  their  commercial 

between  food  editor  and  adver-  consiste  of  takmg  the  viewer 


ence  and  individuality,  were  in-  should  be  apparent.  A  Lenten  from  the  audience. 


beauty  or  women’s  editor.  This 
editor  then  proceeds  to  extol 


dined  to  challenge  an  adver-  newspaper  filled  with  the  ad-  “Yes,  our  mutual  interest  is  ..  if  tv,;,  /•rtm-vanv’e 

tising  executive’s  contention  vertising  of  frozen  fish  sticks  best  served  when  editorial  aug-  tolla  w 

that  they  should  work  more  surrounded  by  a  publicity  re-  mente  advertising,”  continued  ,  loft nt 
dosely  with  their  newspapers’  lease  of  the  National  Macaroni  the  unperturbed  speaker.  “Edi-  *  mnrv, 


advertising  departments. 


iiieiltd  UUVt;rUSUlK»  CUllUIlUCU  .4.  ry* 

lease  of  the  National  Macaroni  the  unperturbed  speaker.  “Edi-  j  1  * 

Manufactui^rs  Association  il-  torial  Lrvice  in  He?  of  adver-  ^  ”hi?r  ™  ’ 

lustra^  another  cross  pui^se  tising  is  certainly  doing  nothing  „„  j  „  Vg?  t  „ 
objectivity  of  the  advertising  but  adding  flower  to  the  bou-  *1,5,..  +v,pc/,  Jnp.  i. 

and  editorial  departments.  quets  of  our  competition,  and 


When  W.  W.  Sauerberg,  vice-  lostrates  another  cross  pui^se  tising  is  certainly  doing  nothing 


president  of  Ward-Griffith  Com-  oDjectayity  01  tne  advertising  but  adding  flower  to  the  I 
pany^  ji0^spapar  represents-  ®tid  editorial  departments.  quets  of  our  competition,  anc 

tives  Chicago,  and  chairman  of  Workinw  Marriaee  whether  or  not  you  approve  ol 

the  16th  annual  American  As-  *  *  the  terminology,  conipetitors  is 

sociatioh  of  Newspaper  Repre-  “We  know  that  the  average  the  accurate  description  of  tele' 
sentatives  Newspaper  Food  Edi-  good  food  editor  is  an  inex-  vision,  radio  and  magazines 
tors  Conference,  suggested  at  haustible  source  of  appropriate  F  1  1  x  ah  rt’ 

the  opening  session  Monday  at  material  for  any  occasion — of  *  ® 

the  Waldorf-Astoria  Hotel  that  any  type  of  recipe — or  even  any  “Can  you  imagine  our  f 


nocent  ladies  are  not  being  taken 


Whether  or  not  you  approve  of  completely-that  they  are  re- 
the  terminology,  competitor  is  ‘testimonial’  gratuity 


Extol  Non-Advertiser 


“Can  you  imagine  our  frus- 


from  the  soap  company,  but  that 
account  will  in  the  long  run 
take  more  from  tliat  girl’s  sal¬ 
ary  in  the  form  of  lost  adver¬ 
tising  revenue.  That  advertiser. 


editorial  and  advertising  depart-  basic  ingredient  that  goes  into  tration  at  seeing  the  television  incidentally,  has  for  several 

mente  should  work  toward  the  meal  preparation  or  home  show  of  a  well  known  cosmetic  years  used  newspapers  in  which 

same  objective  there  were  many  making.  What  a  happy  working  company  build  its  entire  com-  advertise,  but  not  in  1958 

audible  demurrers  from  among  marriage  it  is  to  find  a  food  mercial  around  the  glorious  ad-  since  the  advent  of  their  spon- 

the  146  food  editors  (five  were  editor  talking  to  the  adver-  jectives  and  stories  that  women’s  sorship  of  this  TV  show.  1 

men)  present,  representing  187  tising  manager  when  she  first  editors  of  famous  newspapers  wonder  seriously  if  those  same 

newspapers  plus  syndicates.  contemplates  her  next  colvimn —  wrote  about  in  their  columns?  beauties  or  women’s  editors 

Work  T  Ik  ^  A.i'd  that  advertiser  spends  not  ever  extolled  the  virtue  of  this 

work  logeiner  products  to  be  advertised  in  a  red  cent  of  his  national  appro-  product  when  it  appeared  as 

“'Though  we  would  be  the  last  that  issue  and  contemplating  priation  in  newspapers. 


to  suggest  that  editorial  workers  how  her  column  could  be  a  sup- 
be  subservient  to  the  advertising 
department — it  does  at  the  same 
time  appall  \is  to  reflect  upon 
the  chaos  end  lost  opportunity 
that  is  the  consequence  of  edi¬ 
torial  and  advertising  depart¬ 
ments  not  working  towards  the 
same  objective,”  asserted  Mr. 

Sauerberg. 

At  this  point,  the  speaker 
was  interrupted  by  some  edi¬ 
tors  who  indicated  dissent. 

“It  is  a  tragedy  of  no  minor 
stature  when  a  newspaper’s 
food  editor  and  the  part  of  the 
advertising  department  con¬ 
cerned  with  food  are  not  pulling 
on  the  same  end  of  the  rope  to 
produce  a  better  newspaper 
product — one  more  attractive  to 
the  reader  and  one  more  profit¬ 
able  to  our  publisher,”  continued 
the  speaker. 

“Food  advertising,  whether 
by  the  local  grocery  stores  or 
the  individual  product  ad  of  a 
national  manufacturer,  both  are 
of  the  utmost  interest  and  value 
to  our  readers,”  he  added.  “Our 
editorial  services  in  the  form  of 

your  writings  and  pictures  Western  Union  says  the  girls  will 

Should  complement  the  adver-  word*  during  the  four-day  food  edit< 

^  .  mx  .  ...  «  this  young  lady  believes  she  will 

tismg.  The  inconsistencies  of  a  v^^rds  by  herself.  She’s  Gladys  W 
Package  Six  advertisement  of  the  Pittsburgh  (Pa.)  Sun 


‘Did  you  ever  once  see  a  tele¬ 


advertising  in  newspapers.  If 
{Continued  on  page  66) 
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Western  Union  says  the  girls  will  file  about  75,000  , 

words  during  the  four-day  food  editors  conference,  and  Ummm,  that's  delicious,  says  Rosalind  Coleman, 

this  young  lady  believes  she  will  account  for  5,000  editor,  Wheeling  |W.  Va.)  News  Register,  ^ 

words  by  herself.  She's  Gladys  Wholey,  food  editor  sampling  a  cookie.  Hey,  Miss  Coleman,  watch  the** 

of  the  Pittsburgh  (Pa.)  Sun-Telegraph.  calories! 
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Food  Writers  Concoct 
Their  Own  Recipes  for  News 


Nafalie  R.  Riggin  gets  a  chuckle  out  of  watching  Lee  Winter  check  her 
weight  before  the  start  of  the  Food  Editors'  Conference  in  New  York 
this  week.  "I  expect  to  lose  five  pounds  this  week,"  said  Mrs.  Winter, 
food  editor,  Tampa  (Fla.)  Tribune.  "You  know,  no  sleep  and  all  this 
dashing  around."  Natalie  won  second  prize  of  $10,000  in  the  Pillsbury 
contest  two  years  ago  when  she  was  14.  Oh  yes,  Mrs.  Winter's  weight. 

She  says  she  doesn't  care  if  you  know  she  checks  in  at  130  lbs. 


Patricia  McCune,  canter,  food  edi¬ 
tor,  Pasadena  (Calif.)  Indepen¬ 
dent,  Star-News,  gets  a  sneak 
preview  of  what  goes  into  a  three- 
layer  cake  at  Pillsbury 's  baka-ofF. 
The  contestant  is  Mary  Ann  Wasy- 
low,  18,  and  her  teacher  is  Sister 
Alice  Veronica  of  Grand  Forks, 
N.D.  There  was  a  good  story  here, 
too.  Mary  Ann  won  the  title  of 
"best  junior  cook"  for  her  double¬ 
date  devil's  food  cake  and  re¬ 
ceived  a  prize  of  $3,000. 


Pictures  by  Collinxs — E  &  P 


Harriett  (Rusty)  Thomas,  food  edi¬ 
tor,  Honolulu  Star-Bulletin,  takes 
time  out  for  a  cup  of  good  coffee 
at  the  Waldorf. 


As  every  good  newspaperwoman  should,  Mrs.  Elaine  Clapp,  woman's 
editor.  Grand  Rapids  (Mich.)  Herald,  goes  to  the  proper  source  for 
her  information. 
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Toasting  each  other  with  spoonsful  of  fruit  salad  at  the  Borden's  luncheon 
are  the  Misses  Eijeen  Miller,  CImH^oh  (W.  Va.)  Dailjf  Mail,  and  Helen 


Sutton,  Akron  (Ohio)  Beacon  Journal. 
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Put  Consumer  First, 
Travel  Writers  Told 


IN  BOYS'  TOWN — F.  Ward  Just,  center,  receives  a  copy  of  the  film, 
"As  the  Twig  Is  Bent,"  which  was  made  at  the  Waukegan  (Ml.)  News-Sun. 
It  tells  the  story  of  the  newspaper's  role  in  developing  carrier  merchants. 
At  left  is  B.  L.  Johnson  and  at  right  is  S.  T.  Macdonald,  executives  ^ 
Whitlock  &  Co.,  producers  of  the  promotional  film.  Educators  and  public 
officials  concerned  with  youth  problems  attended  the  presentation 
ceremonies. 


By  James  Montagnes 

Vergennes,  Vt. 

Plans  to  help  travel  editors 
to  more  efficiently  inform  the 
public  about  places  to  visit  fea¬ 
tured  the  third  annual  meeting 
of  the  Society  of  American 
Travel  Writers  at  Basin  Harbor 
Club  here  Sept.  20-21. 

Some  40  members,  mostly 
from  the  eastern  United  States 
discussed  a  membership  drive, 
compilation  of  a  travel  source 
book  for  writers,  a  mailing  list 
for  use  of  travel  promoters, 
establishment  of  a  job  clearing 
house  for  travel  writers  and  of 
awards  for  distinguished  re¬ 
porting  in  the  travel  field. 

Officers  Chosen 

John  F.  McLeod,  Washington 
(D.  C.)  Daily  News,  was  elected 
president,  succeeding  Peter 
Celliers,  Red  Book  magazine. 
Paul  M.  McMahon,  Milwaukee 
(Wis.)  Journal,  was  elected 
first  vicepresident;  Leavitt  F. 
Morris,  Christian  Science  Moni¬ 
tor,  second  vicepresident;  Mrs. 
Juliet  Carter,  Army  Times, 
Washington,  secretary;  Mrs. 
Jean  Simmons,  Dallas  (Tex.) 
Morning  News,  treasurer;  and 
Stephen  Streeter,  guide  book 
writer,  American  Tourist  As¬ 
sociation,  Washington,  recording 
secretary. 

Directors:  Marge  Block,  To¬ 
ledo  (Ohio)  Blade;  Peter  J. 
Celliers;  Eugene  Fodor,  guide 
book  writer,  Paris,  France;  Ida 
Bell  Hicks,  Fort  Worth  (Tex.) 
Star-Telegram;  Walter  Hub¬ 
bard,  American  Motorist  mag¬ 
azine,  Washington;  Thomas  B. 
I.esure,  freelance,  Phoenix; 
Martin  Linton,  Sunset  maga¬ 
zine,  Menlo  Park,  Calif.;  and 
Robert  Meyer  Jr.,  Festival  In- 
foi-mation  Service,  New  York. 

For  the  first  time  the  Society 
of  American  Travel  Writers 
made  an  award  to  a  person  and 
organization  for  “distinguished 
service  to  the  ideal  of  better 
travel  for  more  people.”  Rus¬ 
sell  E.  Singer,  executive  vice- 
president  of  the  American  Auto¬ 
mobile  Association,  was  pre¬ 
sented  with  the  awards. 

In  accepting  the  award  Mr. 
Singer  deplored  misinforming 
travelers  through  over-enthusi¬ 
asm,  a  fault  of  which  he  ac¬ 
cused  some  federal  government 
agencies.  He  singled  out,  as  an 
example,  misinformation  by 
such  agencies  about  the  opening 
of  the  Pan-American  Highway 


a  year  hence.  He  pointed  out 
that  there  were  still  34  bridges 
to  be  built  on  the  route  from 
San  Jose,  Costa  Rica,  to  Pana¬ 
ma  City,  Panama,  a  project 
which  would  take  at  least  an¬ 
other  two  years. 

Mr.  Singer  stated  that  travel 
writers  and  such  groups  as  the 
AAA  share  a  “mutual  responsi¬ 
bility  in  representing  the  con¬ 
sumer  in  travel,  rather  than  the 
seller,  a  responsibility  for  hon¬ 
est  evaluation  of  ti'avel  poten¬ 
tials.” 

181  on  Member  List 

Peter  Celliers  reported  that 
the  SATW  had  grown  in  the 
past  year  from  148  members  to 
181,  of  whom  35  are  women. 
Members  are  located  in  U.  S.  A., 
Canada,  France,  Switzerland, 
Puerto  Rico,  Hawaii,  and  Mexi¬ 
co.  There  are  at  present  84 
active  members,  a  drop  of  six  in 
the  year,  46  allied  members,  an 
increase  of  16,  and  51  associate 
members,  an  increase  of  23.  A 
recruiting  plan  to  increase  the 
SATW  to  500  in  the  next  few 
years  is  to  be  started  shortly. 
Dues  increases  for  active  and 
allied  members  from  $6  to 
$7.50,  and  for  associates  from 
$12  to  $15  were  discussed  and 
left  for  the  incoming  directors 
to  put  to  a  referendum.  The  in¬ 
creased  fees  would  take  care  of 
a  larger  “Travel  Writer”  bulle¬ 
tin  and  an  office  in  Washington. 
Treasurer  Stephen  Streeter  re¬ 
ported  a  balance  of  $774  in  the 
bank. 

Editorial  tours  were  dis¬ 
cussed.  The  consensus,  based  on 
a  report  by  Robert  Meyer  Jr., 
was  that  small  groups  of  writers 
are  preferred  by  regional  travel 
councils  and  organizations. 
Writers  also  found  such  tours 
more  beneficial  from  a  stand¬ 
point  of  providing  more  copy. 
It  was  proposed  to  set  up  a 
committee  to  aid  organizations 
in  establishing  standards  to 
make  editorial  tours  more  ef¬ 
fective  from  a  story  standpoint. 

More  Awards 

A  report  on  travel  awards 
showed  that  Trans  World  Air¬ 
lines,  Trailmobile,  American 
Trucking  Association  and  Hot 
Shoppes  Restaurants  have  spon¬ 
sored  awards  on  travel  topics. 
It  was  decided  to  approach  na¬ 
tional  travel  organizations  with 
the  idea  of  establishing  some 
form  of  awards  for  travel 


writers  on  standards  which 
SATW  could  help  formulate. 

Considerable  discussion  took 
place  on  membership  classifica¬ 
tions,  and  it  was  unanimously 
decided  that  active  members 
should  be  “only  those  travel  re¬ 
porters  who  are  fully,  regularly 
or  substantially”  devoting  them¬ 
selves  to  travel  coverage  “in  an 
exclusively  editorial  capacity.” 

Lengthy  Debate 

After  lengthy  debate  it  was 
decided  to  present  to  the  mem¬ 
bership  by  mail  a  proposal  to 
have  the  SATW  affiliate  with 
the  International  Federation  of 
Travel  Journalists,  with  a  pro¬ 
vision  that  it  could  withdraw 
at  any  time.  It  was  felt  by  some 
of  the  members  that  only  in 
this  way  could  the  international 
organization  be  aided  from  being 
dominated  by  Iron  Cui'tain 
travel  writers.  Some  members 
felt  joining  the  international 
federation  would  give  the 
SATW  a  communist  tinge. 

Despite  inclement  weather, 
the  group  of  editors  and 
writers  were  taken  on  a  three- 
day  tour  of  the  New  England 
states.  Several  organizations 
played  host  to  the  writers.  These 
included  the  New  England 
Council,  Vermont  Attractions 
Association,  W.  P.  Wolfe  Organ¬ 
ization,  Robert  Warner  Inc., 
Vermont  Transit  Co.,  Mount 
Mansfield  Co.,  Mountain  View 
House  at  Whitefield,  N.  H., 
Wentworth-by-the-Sea  at  Ports¬ 
mouth,  N.  H.,  and  Somerset 
Hotel,  Boston.  Writers  took 
rides  on  the  Mount  Mansfield 
ski  lift. 


Dunsker  Appointed 
GiesePs  Assistant 

Cincinnati 
Shiel  Dunsker,  58,  past  presi¬ 
dent  of  the  International  Circu¬ 
lation  Managers  Association, 
has  been  named  assistant  busi¬ 
ness  manager  of  the  Cincinnati 
Post-Times  Star. 

Frederick  W.  Giesel,  business 
manager,  announced  also  the 
promotion  of  three  others. 
Ernest  Karam  goes  from  coun¬ 
try  circulation  manager  to  cir¬ 
culation  director;  Edward  Soell- 
ner,  city  circulation  manager  to 
circulation  manager;  and 
George  Brackmann,  assistant 
city  circulation  manager,  to  city 
circulation  manager. 

Mr.  Dunsker  joined  the  Post 
in  1914.  His  after-school  job  was 
counting  i>ennies  from  street 
sales.  After  a  six-month  Army 
hitch  in  World  War  I,  he  be¬ 
came  a  country  representative 
in  1923,  then  city  circulation 
manager  and  in  1929,  circula¬ 
tion  manager.  Meanwhile,  he 
earned  a  civil  engineering  de 
gree  at  University  of  Cincinnati. 
• 

Tax  Exemption 
Files  Open  to  Press 

Washington 
The  Internal  Revenue  Service 
has  announced  that  approved 
applications  for  income  tax  ex¬ 
emptions,  filed  by  organizations, 
will  be  available  for  examination 
by  the  press. 

The  information  will  not  be 
divulged  if  national  defense 
might  be  adversely  affected,  or 
if  revelation  would  disclose  trade 
secrets  or  apparatus  of  the  or¬ 
ganization  which  would  ad¬ 
versely  affect  the  applicant. 
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New  Stamp 
Honoring 
Press  In  Use 

Columbia,  Mo. 

A  commemorative  4-cent  post¬ 
age  stamp  that  is  the  first  issued 
by  the  United  States  to  specifi¬ 
cally  honor  journalism  went  on 
sale  here  Sept.  22.  Ceremonies 
were  held  in  conjunction  with 
the  50th  anniversary  of  the 
school  of  journalism  at  the 
University  of  Missouri. 

L.  Rohe  Walter,  special  assist¬ 
ant  to  the  postmaster  general, 
said  the  destinies  of  the  Ameri¬ 
can  press  and  the  American 
postal  service  have  always  been 
closely  connected,  both  con¬ 
tributing  to  the  ideal  of  freedom 
of  expression. 

Characterizing  the  post  office 
as  “handmaiden  of  the  press”, 
he  recalled  that  during  Ben¬ 
jamin  Franklin's  service  as  con¬ 
tinental  postmaster  general  the 
mails  w’ere  opened  to  all  news¬ 
papers  instead  of  only  those 
favorable  to  the  government. 
Since  then,  Mr.  Walter  said, 
postal  laws  and  regulations 
have  aided  in  the  development 
of  the  press  as  circulations  in¬ 
creased  and  “as  mounting  ad- 
Tertising  messages  helped  bring 
about  the  economic  changes 
a^hich  have  meant  more  of  the 
good  things  of  life  for  all  of  our 
people.” 

The  freedom  of  the  press 
stamp  in  black-and-white  em¬ 
phasizes  a  hand  holding  a  quill, 
a  hand  printing  press  and  bars 
suggesting  type  bearers. 

Erwin  D.  Canham,  editor  of 
the  Christian  Science  Monitor 
'vhich  also  is  celebrating  its 
50th  anniversary,  accented  the 
stamp  on  behalf  of  the  journal¬ 
ism  profession. 

(Maine’s  oldest  newspaper, 
the  Daily  Kennebec  Journal  at 
Au^sta,  arranged  for  all  of  its 
juail,  about  2,000  envelopes,  to 
hear  the  new  stamp  and  post- 
Ijarked  at  Freedom  Postoffice  in 
Waldo  County  on  Sept.  23.) 

• 

ANPA  Protests 
Utility  Ad  Rule 

Washington 
The  Federal  Power  Commis- 
|ion  has  postponed  from  Oct.  7 
to  next  Jan.  6  hearings  on  rules 
J'hich  prohibit  public  utilities 
/om  charging  certain  advertis- 
"1^  ®*Ponses  against  the  costs 
Of  doing  business. 

^erican  Newspaper  Pub- 
**hers  Association  entered  the 
proceedings  this  week  with  a 

.Editor  sc  publisher 


266  PAGES — Richard  B.  Scudder, 
left,  publisher,  and  Edward  W. 
Scudder  Jr.,  president,  scan  a 
section  of  the  75th  anniversary 
issue  of  the  Newark  (N.J.)  News. 
Supplement  of  92  pages  made  the 
complete  Sunday  edition  266 
pages,  all-time  record  for  the 
News. 


letter  from  Cranston  Williams, 
general  manager,  to  the  chair¬ 
man  of  the  FPC  which  noted 
that  the  publishers  are  fighting 
for  a  principle.  Only  a  small 
amount  of  the  advertising  ques¬ 
tioned  by  the  commission  ap¬ 
pears  in  newspapers,  “so  our 
pocketbooks  are  not  involved,” 
Ml*.  Williams  wrote. 

The  ANPA  objects  to  the 
FPC  position  on  the  ground 
that  the  accounting  procedure 
amounts  to  censorship  by  gov¬ 
ernment  agents  of  competitors’ 
advertising  copy. 

“Institutional  advertising  is 
just  as  important  to  the  success 
of  a  business  enterprise  as  any 
other  form  of  advertising,” 
Mr.  Williams  argued.  “It  should 
not  be  penalized  by  an  arbitrary 
censorship  decision  by  the  staff 
of  a  goveiTiment  agency.” 

• 

Dismissal  Ruling 
Stirs  Guild  Protest 

Cincinnati 

Cincinnati  Newspaper  Guild 
is  sending  a  resolution  to  the 
American  Arbitration  Associa¬ 
tion  condemning  a  recent  de¬ 
cision  which  upheld  a  dismissal 
for  incompetency. 

The  arbitrator’s  ruling  in 
favor  of  the  Cincinnati  Post  has 
been  hailed  as  a  significant 
management  “victory.”  The  ar¬ 
bitrator,  Judge  Lewis  J.  Schnei¬ 
der,  accepted  testimony  from 
the  city  editor  and  managing 
editor  and  held  that  the  pub¬ 
lisher  has  the  right  to  deter¬ 
mine  whether  a  particular  em¬ 
ployee  (in  this  case  a  rewrite 
man)  meets  job  standards. 

Guild  membership  discussed 
the  case  at  some  length  and  de¬ 
cided  to  protest  the  ruling,  al¬ 
though  the  union  is  bound  to 
abide  by  it. 

for  September  27,  1938 


Insull,  Jr. 
Loses  Libel 
Case  Charges 

Chicago 

Federal  Judge  Julius  H. 
Miner  has  dismissed  libel 
charges  brought  by  Samuel  In¬ 
sull  Jr.,  against  the  Scripps- 
Howard  Newspapers  and 
Charles  T.  Lucey,  S-H  writer 
whose  article  caused  Mr.  Insull 
to  file  a  $4  million  libel  suit. 

The  judge  also  held  that 
charges  against  Harper  &  Bros., 
publishers,  and  author  Kenneth 
E.  Trombley,  were  not  valid  be¬ 
cause  the  one-year  statute  of 
limitations  had  expired. 

Mr.  Insull,  son  of  the  late 
utility  magnate  and  now  oper¬ 
ating  an  insurance  company, 
had  charged  that  writings  cited 
in  the  case  libeled  him  because 
they  failed  to  distinguish  be¬ 
tween  him  and  his  father. 

Judge  Miner  held  that 
Scripps-Howard  Newspapers 
could  not  be  sued  here  because 
the  fact  that  the  company’s 
newspapers  come  into  the  state 
is  not  sufficient  grounds  for  a 
summons.  “They  must  also  do 
active  business  here,”  he  said. 

Still  to  be  heard  are  charges 
against  Houghton  Mifflin  Co., 
and  historian  Arthur  Schle- 
singer,  Jr.,  author  of  “The  Crisis 
of  the  Old  Order.” 

Mr.  Insull  had  charged  that 
“we  Insulls”  were  named  in  the 
books  and  newspa;per  articles  as 
having  been  convicted  of  certain 
crimes,  “when,  in  fact,  we  were 
acquitted  on  every  occasion.” 

Judge  Miner  pointed  out  that 
Insull  Sr.,  cannot  be  libeled  in 
a  civil  sense  because  he  is  dead. 
• 

Commission  Pay 
Must  Be  Returned 

Washington 

The  National  Labor  Relations 
Board,  overruling  a  trial  ex¬ 
aminer,  has  ordered  the  Albany 
(N.  Y.)  Knickerbocker  News  to 
reinstate  commission  for  adver¬ 
tising  solicitors  in  the  classified 
telephone  room. 

The  publisher  also  is  directed 
to  bargain  with  the  Guild  con¬ 
cerning  termination  or  change 
of  commission  rates.  The  board 
held  that  the  company  violated 
the  Taft-Hartley  Act  by  unilat¬ 
erally  ending  the  commission 
system  Feb.  1,  1967.  The  Guild 
contract  provided  there  would 
be  no  reduction  in  basic  pay, 
but  management  contended  that 
Guild  negotiators  had  waived 
their  interest  in  the  matter  of 
commissions. 


Over  $10  Million 
Paid  For  Parade 

Plymouth  Rock  Publications, 
Inc.,  Ambassador  John  Hay 
Whitney’s  holding  company,  of¬ 
ficially  took  over  Parade  Publi¬ 
cations,  Inc.  from  Field  Enter¬ 
prises,  Chicago,  on  Sept.  25. 

Marshall  Field  Jr.  told  E&P 
the  check  he  received  in  the 
transaction  was  for  a  sum  in 
excess  of  $10,000,000. 

Samuel  C.  Park  and  Howard 
C.  Brundage,  officers  of  Ply¬ 
mouth  Rock,  were  elected  to  the 
board  of  directors.  They  join 
Arthur  H.  “Red”  Motley,  who 
continues  as  Parade’s  president, 
publisher  and  chief  executive 
officer;  Theodore  J.  Stulz,  sec¬ 
retary-treasurer;  Edward  H. 
Kimball,  vicepresident  and  ad¬ 
vertising  director;  and  Walter 
I.  Tenney,  vicepresident  and 
director  of  publishers  sales. 

It  was  confii'med  that  there 
would  be  no  changes  in  the 
executive  staff  and  that  there 
were  no  plans  to  have  the  New 
York  Herald  Tribune,  also  pur¬ 
chased  by  Plymouth  Rock,  to 
distribute  Parade. 

Advertising  in  Parade  has 
gained  23  pages  during  the  first 
nine  months  of  this  year  as 
compared  to  that  in  the  same 
period  in  1957  and  there  has 
been  a  gain  of  $3,158,367  in 
dollar  volume.  Motley  said. 

• 

Guild  Strike 
Stops  Daily 

Brantford,  Ont. 

The  American  Newspaper 
Guild  went  on  strike  against 
the  Brantford  Expositor  Sept. 
23.  Members  of  mechanical 
unions  declined  to  cross  picket 
lines,  set  up  at  6  a.m.  and  the 
daily  suspended  publication. 

Peter  M.  Preston,  one  of  the 
publishers,  said  it  was  the  first 
time  to  his  knowledge  that  the 
paper,  now  in  its  106th  year, 
has  missed  publication. 

The  strike  is  the  first  to  be 
called  by  the  guild  against  a 
Canadian  daily  newspaper.  The 
local  seeking  its  first  contract, 
represents  about  70  employees 
in  editorial,  mailing  and  circu¬ 
lation,  business  and  advertising. 

In  July,  1957,  the  Ontario 
Labor  Relations  Board  certified 
the  guild  as  bargaining  agent. 
Conciliation  efforts  failed  and  a 
conciliation  board  reported  Sept. 
11  that  it  felt  “the  only  possibil¬ 
ity  of  the  parties  reaching 
agreement  in  connection  with 
this  dispute  will  come  about  at 
the  time  when  each  of  them  are 
free  to  test  their  bargaining 
strength.” 
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Section  Edited 

By  Robert  B.  McIntyre 


Inc., 
i'oods 
ntion 
'ket«. 
iserts 
eller, 
n  t 
iviotu 
oting 
bo  in- 
ients. 
ociate 
Hold- 
Com- 
paign 
gional 
space 
Steers 
“We 
ROP.” 
Jit  at 
t  Cof- 
direc- 


Is,  of- 
le  Tin- 
vision, 
Mogul 
by  all 
iguage 
ertiser 
tention 
out  in 
se  that 
ewspa- 
s  same 
ape  of 
red  Q- 
anager, 
nething 
:e  copy. 
!ge  try, 
rs  said 
“T”  but 


jr  the 
Co.,  ac 
rcy  Ad 
eveland, 

I  land  it 

it  sales 
(  given 

p.,  “ 
quite 
ng  1969. 
;he  face- 
cheduled 
)ut  1800 
made  up 
app,  me- 


D’Arcy 
y  from 
brought 
1  D’Arcy. 
Gordon 
and  ac- 
e  Steve 
rella,  and 


ost-per-Thousand  Not 
Primary  in  Ad  Plans 

Cost  per  thousand  is  not  the  — William  G.  Luttge — told  how 

sole  standard  of  efficiency  in  his  company,  Chemstrand  Cor-  . .  ^  ^  . . . 

:pending  an  advertising  budget,  poration,  has  emerged  as  a  giant  513^]^  couldn’t  give  a 


prizes  for  artistic  copy,  beauti¬ 
ful  campaigns  and  pretty  pack¬ 
ages,  but  we  don’t  care  about 
them.  It’s  what  customers  think 
about  our  products  that  counts. 
We’ll  even  settle  for  some  ads 
that  irritate  our  wives.” 

Twenty  percent  of  the  Mennen 
sales  dollar  goes  for  advertising, 
he  said. 

Speaking  for  U.  S.  Steel,  Mr. 


k  sharper  definition  of  mar¬ 
ket  must  be  made  as  the  ex¬ 
pense  of  reaching  everybody  con¬ 
tinues  to  increase  in  all  media. 

It’s  better  to  reach  only  a  seg¬ 
ment  of  the  mass  market. 

The  ad  budget  should  never 
be  a  reflection  of  the  past;  rather 
it  should  be  a  projection  of  what 
you  want  to  accomplish. 

Don’t  settle  for  an  advertising 
agency  that  believes  in  calcu¬ 
lated  mediocrity — just  enough  to 
get  by  on. 

Merchandising  your  advertis¬ 
ing— that’s  the  job  of  your  sales 
force. 

*  *  « 

Barely  a  baker’s  dozen  of  ad¬ 
vertising  agency  representatives 
were  found  in  an  audience  of 
about  200  business  men  who  par¬ 
ticipated  in  a  seminar  on  “Get¬ 
ting  the  Most  Out  of  Advertis¬ 
ing”  which  constituted  one  ses¬ 
sion  of  the  National  Industrial 
Conference  Board  in  New  York 
City  last  week. 

The  statements  quoted  above 
flowed  from  a  discussion  which 
prompted  the  moderator,  Wil¬ 
liam  G.  Mennen  Jr.,  to  remark 
that  he  was  disappointed  to  see 
so  few  advertising  agency  peo¬ 
ple  present. 

Getting  the  Most 

The  youthful  executive  vice- 
president  of  the  Mennen  Com¬ 
pany,  a  multi-millionaire  adver¬ 
tiser,  said  he  was  inclined  to 
believe  that  the  advertising 
agencies  are  not  so  interested  in 
getting  the  most  out  of  adver 


among  consumer  product  adver¬ 
tisers  in  only  a  few  years.  It 
was  his  story  that  pinpointed 
the  growing  disregard  for  cost- 
per-thousand  media  arguments. 

This  was  a  big  moment  for 
Television  as  Mr.  Luttge  re¬ 
lated  the  rapid  rise  of  Chem- 
strand’s  Acrilan  carpets  and 
rugs  from  zero  in  1956  to  5  per¬ 
cent  of  its  fiber  market  in  1958. 
After  a  trade  promotion  and 
modest  magazine  program,  he 
said,  Acrilan  jumped  into  a 
broad  sales  effort  with  a  TV 
show,  “Sally,”  which  was  not 
much  of  a  hit  as  ratings  go  for 
Sunday  evening  but  was  “out¬ 
standing”  in  sales  results. 

83.31  Per  Thousand 

Deficient  in  a  Nielsen,  the 
cost  of  “Sally”  ran  to  $5.31  per 
thousand  on  audience,  Mr. 
Luttge  said.  But  sales  were 
gratifying — at  a  rate  far  ahead 
of  the  most  optimistic  estimates. 
One  of  the  big  surprises,  he 
mentioned,  was  the  way  retailers 
bought  collateral  advertising  on 
television,  at  their  own  expense. 

The  money  spent  for  tele¬ 
vision — Acrilan  has  now  bought 
the  Perry  Como  Show  on  Satur¬ 
day  nights — is  in  addition  to  the 
magazine  budget. 

Mr.  Mennen  was  moved  to  re¬ 
mark  that  the  combination  of 
Acrilan’s  soft-fiber  product  and 
Perry  Como’s  soft-sell  technique 
should  be  ideal.  He  added  to  Mr. 
Luttge,  “I  hope  you’re  ready  for 
it.” 

There  was  no  newspaper  ad 


comparable  figure  but  he  pointed 
out  that  the  new  advertising  ef¬ 
fort  is  aimed  at  selling  steel 
products  in  competition  with 
items  made  of  other  metals, 
plastics,  etc. 

$3  Million  for  Research 

Out  of  its  $87  million  annual 
advertising  appropriation  Gen¬ 
eral  Foods  devotes  $3  million  to 
marketing  studies  and  research 
on  the  effectiveness  of  its  ads, 
Mr.  Ebel  reported.  The  latter 
activity  is  made  necessary  by 
the  fact  that  a  study  has  re¬ 
vealed  that  the  average  family 
is  exposed  to  1500  ads  every  day. 

“An  ad,”  he  said,  “has  to  fight 
for  attention,  not  merely  bid  for 
attention  in  the  consciousness  of 
consumers.” 

General  Foods  bases  its  ad¬ 
vertising  on  the  principle  of  a 
consumer  franchise,  rather  than 
on  socalled  customer  loyalty, 
Mr.  Ebel  said.  It’s  the  consumer, 
he  explained,  who  grants  a  fran¬ 
chise  for  your  product  to  enjoy 
a  preference. 

Mr.  Mennen  summed  up:  The 
greatest  need  in  advertising 
now  is  consumer  research;  moti¬ 
vation  studies  that  disclose  how 
a  manufacturer  can  best  serve 
the  needs  of  a  consumer. 

After  the  product,  he  con¬ 
cluded,  comes  the  selection  of 
media  for  the  most  efficient  job, 
not  just  a  pitch  at  the  mass. 


rising  as  they  are  in  “getting  vertising  success  story  on  the 
the  most  out  of  us.” 

He  asked  the  advertising 
agency  representatives  to  stand. 

Just  13  rose  and  Mr.  Mennen 
asked,  “how  many  of  you  are 
from  agencies  that  have  our 
business?”  More  than  half  sat 
down.  “Just  what  I  thought,” 
commented  the  chairman. 

Two  other  major  advertisers 
participated  in  the  panel.  They 
were  James  B.  Black  Jr.,  for 


program,  although  a  chart  over 
the  speakers’  rostrum  depicted 
clearly  how  more  of  the  adver¬ 
tising  budget  goes  to  newspapers 
than  to  any  other  media.  The 
Newspaper  share  was  shown  as 
31  per  cent,  followed  by  Direct 
Mail,  then  TV. 

Test  of  Ad  Efficiency 

“You  should  remind  your 
agency  every  day  that  it’s  the 


Test  Incinerator 
In  Chicago  Papers 


Chicago 

Chicago  newspapers  have  been 
chosen  for  an  extensive  adver¬ 
tising  campaign  to  acquaint 
householders  with  the  gas  in¬ 
dustry’s  new  home  appliance,  a 
smokeless-odorless  incinerator. 

The  campaign,  which  will  run 
through  October,  opened  with 
an  ad  by  Peoples  Gas  Light 
and  Coke  Co.  headlined  “Down 


Sees  Tighter 

Agency-Client 

Relationships 

How  should  advertising  agen¬ 
cies  be  compensated? 

The  time-honored  commission- 
and-fee  system  appears  to  be 
the  most  practical  and  bene¬ 
ficial  one  for  the  advertiser- 
agency-media  relationship,  but 
Marion  Harper  Jr.  sees  a 
new  client-agency  arrangement 
evolving. 

“Agencies  may  be  compen¬ 
sated  in  the  same  way  that 
major  contributions  of  execu¬ 
tives  are  compensated,”  the 
president  of  McCann-Erickson 
Inc.  told  the  members  of  the 
National  Industrial  Conference 
Board  in  New  York  last  week. 

“In  given  situations,  smaller 
advertisers  may  conceivably  pro¬ 
vide  the  incentive  of  stock  op¬ 
tions  or  some  similar  device. 

Corporate  Interest 

“Many  agencies  enjoy  an  ad¬ 
vanced  degree  of  participation 
in  the  management  counsels  of 
their  clients.  Their  role  is,  or 
can  be,  that  of  rendering  a  kind 
of  corporate  staff  ser\’ice  in  the 
company’s  marketing  and  mar¬ 
ket  planning.  This  kind  of  re¬ 
lationship  might  well  be  the  am¬ 
bition  of  the  advertising  agency, 
with  or  without  further  incen¬ 
tives. 

“In  short,  it  is  possible  that 
contrary  to  today’s  practice, 
where  great  emphasis  is  placed 
upon  agencies  competing  for  re¬ 
lationships  with  clients,  it  may 
well  come  about  that  client  or¬ 
ganizations  may  place  a  particu¬ 
larly  high  premium  on  retain¬ 
ing  a  given  agency,  in  much  the 
way  that  both  client  companies 
and  agencies  place  a  high  pre¬ 
mium  on  retaining  talented  and 
strongly  contributing  individ¬ 
uals.” 

For  the  present  Mr.  Harper 
believes  individual  negotiations 
provide  both  incentive  and  ade¬ 
quate  compensation  to  the 
agency  and  value  to  the  client. 
There  are  thousands  of  varia¬ 
tions  in  the  relationships,  based 
upon  individual  requirements, 
while  the  method  of  compensa- 


United  States  Steel  Corporation  cash  register  that  tells  the  real  With  Garbage  Can!”  Other  util-  tion  is  standardized  at  15  per- 
^d  Edwin  W.  Ebel,  vicepresi-  efficiency  of  an  ad,”  Mr.  Men- 
dent-advertising  for  the  General  nen  stressed  in  comments  di- 
Poods  Company.  rected  toward  the  agency  group. 

A  fourth  member  of  the  panel  “We  have  won  our  share  of 
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ity  companies  participating  in 
the  program  are  North  Shore 
Gas  Co.  and  Northern  Illinois 
Gas  Co. 


cent  of  media  costs,  allowed  by 
the  individual  medium,  and  fees 
charged  for  specific  marketing 
services. 
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Less  Said  the  Better 
For  Real  Ad  Wallop 


look  at  them? 

That’s  a  question  often  dis¬ 
cussed  in  advertising  circles 


For  Effective 
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tinned  to  revolve  around  the 


VLniied  total  cigaret  ‘L.S.Ai.F.T.’ 

Toast,  Mr.  Geison  leplied.  market  m  spite  of  the  great  +1,. 

‘<Th«tv  it  I  ‘It’s  u — ®  M  ^"6  reasons  why. 


ADVERTISER  •  NEWSPAPER 

•  1  1  T\  “This  brief,  simple  no-non- 

I  OCC  sense-approach  for  Lucky  strike 

k-zdlLl  Lllvl^  J— rOLLC/l  is  perhaps  best  undei"stood  in 

the  light  of  recent  changes  in 
I  A  1  W  T  11  the  cigaret  market. 

H  OT*  11  I  r\  fl  W/  I  lOTT  “Innovations  have  come  thick 

A  Vjl  ±  LOdl  1  1-U.  11  The  king-sized  ciga- 

rets,  led  by  Pall  Mall,  have 

Do  people  read  ads,  or  just  Cone  and  Belding.  A  cigar  man,  taken  over  about  20%  of  the 

look  at  them?  Gerson  Brown,  originally  sug-  market.  The  filters  have  grown 

That’s  a  question  often  dis-  gested  the  toasted  theme.  Percy  to  45%  of  the  total  sales, 

cussed  in  advertising  circles.  Hill,  the  noted  George  Washing-  ..yet  the  latest  estimates  (for 

What  counts  in  the  opinion  of  ton  Hill’s  father,  was  discussing  showed  that  Lucky  Strike 

the  “less-said-the-better’’  school  the  bi-own  leaf  tobacco  used  in  g|.jji  accounted  for  more 

is  the  image-building  design,  the  Lucky  Strike  just  before  the  .u  rn  billion  ciearets  of  the 

few  crisp  words  that  pack  a  cigai-et  was  put  on  the  market,  l^d^st  °’s  t^l  Lies  of  400  ...  .  . 

wallop.  .  ,  ,  ,  Heat  was  applied  to  the  leaf,  billion  plus.  The  fact  that  this  taste’  theme  Bodv 

In  fact,  in  these  fast  days,  and  Mr.  Hill  asked  Mr.  Gerson  single  brand  holds  fully  an  bLTJn^mied^tn^LnhSeT 
you  don’t  even  have  to  use  what  that  suggested  to  him.  eigLh  of  the  total  cigaret  F  T  ’  \ 

woi-ds.  Besides  pictures,  you  can  “Toast,”  Mr.  Gerson  replied,  market  in  spite  of  the  great  as 

get  away  with  only  the  first  “That’s  it!  Tt’s  toasted’!”,  multiplicity  of  new  brands  would  reasons  why. 
letters  of  your  slogan  words.  said  Mr.  Hill  and  so  the  famous  seem  to  indicate  that  many  Reasons  Entrenched 

*¥  C  /m*  n- »  slogan  was  bom.  smokers  are  still  primarily  in-  ,  .  , 

‘L.S./M.F.T.  terested  in  ‘fine  tobacco  and  “These  reasons  why,  we  feel, 

You  know  immediately  what  nonsense’  and  in  ‘honest  f  ^e  now  entrenched  ^  firmly 

lou  l^ow  immediately  wnat  taste’  This  foi-ms  the  back-  ®nd  result — the  honest 

is  meant,  for  example,  by  L.S./  Lucky  Strike  was  introduced  ^nis  lonns  tne  oacK  ^  d 

M.F.T.  If  yo»  don’t  recog„i«,  it  late  in  1916  and  has  been  ad-  I  ’“L  ",“1  ™5L^?t  v^rtu.llv  rih« 


“That’s  it!  ‘It’s  toasted’!”,  multiplicity  of  new  brands  would 
said  Mr.  Hill  and  so  the  famous  seem  to  indicate  that  many 
slogan  was  bom.  smokers  are  still  primarily  in- 


Reasons  Entrenched 


One  Basic  Point 


as  “Lucky  Strike  Means  Fine  vertised  oh  a  massive  scale  ever 
Tobacco”  you  must  have  crawled  since.  During  these  42  years, 
into  a  hole  a  number  of  years  the  advertising  has  always 
ago  and  never  come  out  for  a  driven  home  one  basic  point  at 
breath  of  air  or  a  smoke.  a  time. 

In  charge  of  copy  for  Lucky  Tndav’s  camnulo-n  from  FRnn 


)gan  was  bom.  smokers  are  still  primarily  in-  ,  ,  , 

terested  in  ‘fine  tobacco  and  “These  reasons  why,  we  feel, 
One  Basic  Point  no  nonsense’  and  in  ‘honest  entrenched  ^  firmly 

,  ,  1,  •  e  .1  .1  taste.’  This  forms  the  back-  that  the  end  result-the  hones 

ground  for  our  present  Lucky  tast^^n  stand  up  as  an  ad- 
te  in  1916  and  has  been  ad-  gtj.jj,e  camnaicn  vertisement  virtually  without 


late  in  1916  and  has  been  ad- 


Increased  Market  Share 


vertisement  virtually  without 
further  explanation  or  elabora¬ 
tion.” 


e  aaveroising  nas  always  The  copy  chief’s  point  of 

lyen  home  one  basic  point  at  “For  the  last  five  consecutive  view  was  expressed  by  Mr 
time.  years.  President  Hahn  has  been  Hobbs,  who  has  been  with  BBDO 

Today’s  campaign  from  BBDO  able  to  point  out  in  his  annual  foj.  15  years  and  concentrates 
■ntinues  this  economy  of  words,  report  to  the  stockholders  that  on  the  Lucky  Strike  account. 


^riKe  at  ratten,  carwn,  uur-  continues  this  economy  of  words,  report  to  the  stockholders  that  oh  the  Lucky  Strike  account, 
uut  u  Whitman  The  reasoning  behind  it  is  that  Lucky  Strike  has  increased  its  gaid  Mr  Hobbs* 

Tn^SheV  L^TorTirciglret  the  very  short  ^py  impli^  what  share  of  the  regular  cigai^  ..The  volume  of  advertising 
L  tL  ArneriLn  Toblcc^^^^^  is  already  in  the  minds  of  most  market;  that  is,  although  the  today  is  staggering,  and  a  good 
i4nT  smokers  in  connection  with  the  market  for  regular-size  carets  doesn’t  stand  out  as  it  once 

“Get  the  genuine  article”  is  consistent  with  as  a  whole  has  been  declining,  There  is  too  much  other 

his  Srt  foL*  V  oL  puLh  It  win  ®  ‘“I/®"  advertising.  If  you  do  as  every- 

pLblSy  end  up  a^GTCA  By  and  good  taste  built  up  in  past  has  been  small  compared  with 


pTOoaoiy  ena  up  as  u  1  ua.  By  campaigns.  In  fact,  it  expresses  that  shown  by  competitive  regu-  . 

that  time  he  will  have  pounded  in  a  W  rare-  lar-sized  brands.  noticed. 


did.  There  is  too  much  other 
advertising.  If  you  do  as  every¬ 
one  else  you  just  plain  don’t 


it  hard  in  112  newspapers  in 
principal  markets;  in  the 
Family  Weekly  Sunday  supple¬ 
ment  that  goes  to  readers  of 
173  papers  in  medium  sized 
cities;  in  409  college  news¬ 
papers;  in  a  list  of  “men’s 
books”;  and  in  Life,  Look,  and 
Satevepost. 

But  Mr.  Hobbs  is  letting  him¬ 
self  go  this  time.  He’s  becoming 
verbose.  In  the  same  series  of 
ads  that  started  last  July  he 
follows  up  GTGA  with  eight 
words:  “Get  the  honest  taste  of 
Lucky  Strike.”  Every  so  often 
he  tosses  in  another  small  type 
line  reading  “Fine  tobacco  and 
no  nonsense.” 

Ad  All  Picture 

Otherwise  the  advertisement 
is  all  picture — all  of  them  of 
men,  on  the  theory  that  in 
smoking  girls  like  to  do  what 
their  boy  friends  do.  Naturally, 
superimposed  on  the  enlarged 
photograph  is  a  package  of 
Lucky  Strike  so  set  you  can 
read  on  the  bottom  L.S./M.F.T., 
and  see  the  earliest  of  the  ad 
slogans  for  this  particular 
brand:  “It’s  Toasted.” 

L.S./M.F.T.  dates  hack  to 
Lord  and  Thomas,  now  Foote, 

18 


the  same  idea  in  a  few  care-  lai*-sized  brands, 
fully  chosen,  fresh  new  words.  “During  this 


“If  your  ad  isn’t  exciting, 
bold  and  memorable,  you  can't 


A  spokesman  for  American  brand  s  advertising  has  con- 


irS  TOASTED 


Get  the  genuine  article  I 

Getthe 

honest  taste  of  i 
a  Lucky  Strike  * 


- -  m  ii—w 1^  Simple  Ads  Best 

Get  the  genuine  article  |  .  “'^at  make  ar  ad  (hstir^m 
I  iiricv  CTDiKr  ’  ^  what  s  put  into  it, 

LUwKT  aTKIKb  0%  _m.  aJL  it  is  also  what’s  left  out.  To  me. 

CIGARETTE  U0f  Tt16  the  best  ads  are  the  simple  on  s. 

If  you  can  write  the  whole  story 

wou  LL  r.,,0.  .6-  o(.  llAnAC^  I  sentence,  there  is 

’  S  IWalRSil  lQ9lw  l#l  no  need  for  a  .second  one.  We 

irS^TOASTED  1^1  •Ifo  1  many  long  ads  these 

TK-  ite,,.,  . .  i  3  LtiCKy  JfllKp  *  '^^^a’^ae  it  IS  so  mucli 

,6.  V  .,,...6.,  %  W  .  harder  to  write  short  ones." 

iautinx  Hm  q.v**  -if  hrsad  ?  - 

Andii.u..,, . . .  I  are  the  principal  target 

\  of  the  current  campaign,  sched- 

^  through  Novem- 

w  pilot,  suveyor,  construction  mar 

^  V  ^ost  of  the  newspaper  ads  are 

^  running  in  Sunday  sport  sec- 

In  addition  to  the  regular 
-  Lucky  Strike  TV  shows 

u  ww  In Ani»r*«*  (“Trackdown”  on  Fridays  and 

x ^ _  Jack  Benny  on  Sundays)  the 

- - -  male  market  will  be  reached  bj 

•  '  sponsorship  of  Big  Ten  South; 

BEFORE  AND  AFTER— At  left  ii  first  ad  aver  run  for  Lucky  Strike  western  Conference  Basket^- 
cigarats.  At  right  it  ad  from  Luckies'  currant  campaign  (via  BBDO).  ffames,  starting  in  Decemta 

and  January. 

EDITOR  &  PUBLISHER  for  September  27,  19M 
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What  single  compact  market  j 

\  buys  MORE  than  j 

CJ'f’Q  ■f  £ia  ' 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


Here’s  how  the 
Cleveland  Market 
sells  4'/2 

billion  dollsrs 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Soles 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  AppI 

onces  125,120 

104,022 

229,142 

(Source,  Sales  Management  Survey  ol  Buying  Power,  May  10,  I95S} 


*Akron.  Canton  and  Youngitown'*  Counties  are  not  included  in  above  Sates. 


Kepresented  by  Cresmer  A.  Woodward,  Inc,,  New  York,  C  hieago, Detroit  .Atlanta  JSan  Francisco  Ja)s  A  ngeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network, 

editor  sc  publisher  for  September  27,  1958 
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ADVERTISER  •  NEWSPAPER 


Record-Breaking  D 
Debuts  Jet  Clipper 


•  Jantzen,  Inc.,  Portland,  Elna  dealer. 

Ore.,  has  set  a  $2,000,000  ad  •  Lily  of  France,  foundation 
budget  (via  Botsford,  Constan-  garment  manufacturer,  is  intro- 
tine  &  Gardner).  Use  of  daily  ducing  new  girdle,  the  Enhance 
and  Sunday  newspapers  in  more  with  series  of  tall  two-col- 
than  80  key  markets  will  inter-  umn  ads  in  newspapers  in  13 
lock  with  national  magazine  leading  markets  (via  Lewin, 
schedules.  Full-page,  two-color  Williams  &  Saylor,  Inc.) 
newspaper  ads  will  tie-in  with  •  An  extensive  newspaper 
Jantzen  store  promotions  in  the  campaign  (via  Emil  Mogul  Co.) 
80  markets.  in  markets  from  coast  to  coast 

•  Newspapers  will  receive  the  currently  imnning  for  Regal 

bulk  of  media  appropriation  for  f  dmsion  of  Brown  Shoe 

Reddi-Wip  Inc.’s  Top-Wip,  low-  Schedule  calls  for  weekly 
calorie  whipped  table  cream  (via  insertions  of  1,000-  and  400-lii,e 
D’Arcy  Advertising  Co.). 

•  More  than  $1,000,000  will  _  _  _*  ,  , 

be  spent  in  print  media  and  TV  reler  Fail  Doubles 
between  now  and  Christmas  by  Fall  Ad  Budget 
Necchi-Elna  Sewing  Machine  ^  _  j  t 

Corp.  Part  of  program  will  fea-  ^  w’ 

ture  nation-wide  bingo  game  in  ^ew/iork  has  Rubied  its  bud¬ 
get  for  fall  advertising  (via  Ben 

- - — - -  Sackheim,  Inc.)  of  its  new  line 

of  “Tiger”  girdles. 

.  **  The  campaign  of  national 

newspaper  ads  is  running  in  61 
major  markets  across  the  coun- 
try.  Each  national  ad  is  accom- 
panied  by  local  tie-in  ads. 

.According  to  Mary  Saladucha, 
ad  director,  the  company’s  sup- 
^  plementation  of  its  magazine 

national  newspaper  ads 
j  MHW  represents  a  strong  shift  in 
■'  media.  “These  national  news- 

paper  ads,  proved  effective  in 
four  major  tests  conducted  dur- 
eight  months,  give 
retailers  strong  assistance  for 
their  own  local  advertising  and 
promotion  activities,”  she  said. 
“And,  by  capturing  a  particular 
with  repetition,  this 
paper  program  also 


rive 


Pan  American  World  Airways  used  for  the  spreads  wherever 
has  budgeted  almost  $500,000  available.  The  gutter  bleeds  are 
for  newspaper  advertising  (via  designed  to  carry  the  advertis- 
J.  Walter  Thompson  Co.)  to  the  ing  matter  without  a  break 
end  of  the  year  to  announce  and  across  the  two-page  spread, 
promote  its  new  Jet  Clipper 

service  in  67  newspapers  in  the  u _ i _ 

31  U.S.  and  Canadian  markets  Campaign  Rouudup  .  .  . 
in  which  Pan  American  has  di-  •  “How  to  Buy  Carpet  with 
rect  representation.  Confidence”  headlines  Lees  con- 

The  campaign,  representing  sumer  advertising  (via  N.  W. 
the  heaviest  newspaper  drive  Ayer  &  Son)  appearing  in  285 
ever  run  by  the  company  in  a  newspapers,  plus  selected  shelter 
like  period  of  time,  will  feature  magazines.  Strategy  includes 


Kenosha  Salesman 
Wins  Ad  Trophy 

Wausau,  Wis. 

John  K.  Peters  of  the  Keno¬ 
sha  News  advertising  staff 
walked  off  with  the  coveted 
Payne  Memorial  Trophy  at  the 
fall  meeting  of  the  Midwest 
Newspaper  Advertising  E.xecu- 
tives  Association  here.  The 
award  is  for  the  best  locally- 
prepared  advertisement  appear¬ 
ing  in  Wisconsin  newspapers 
during  the  year. 

Richard  A.  Davis,  Wisconm 
Rapids  Tribune,  was  elected 
president  of  the  association. 


SAN  DIEGO:  A  BIGGER  MARKET 

Son  Diego's  1957  apparel  store  sales  totaled  $67,203,000.00 
BIGGER  THAN  - 

ATLANTA,  GEORGIA  .  .  $66,078,000  COLUMBUS,  OHIO .  .  .  $55,605,000 
SEATTLE,  WASHINGTON  $60,178,000  LOUISVILLE,  KENTUCKY  $52,061,000 

Sell  the  San  Diego  market  through  The  San  Diego  Union  and  Evening  Tribune.  Combination  daily 
circulation;  over  200,000!  84.4%  readership  —  unduplicated. 


SALES  ESTIMATES  COPYRIGHTED  19S8  SALES  MANAGEMENT  SURVEY  Of  DUYING  POWER 


Weitzman  Leaves  Bo.4 

Louis  S.  Weitzman  has  re¬ 
signed  as  assistant  promotion 
director  of  the  Bureau  of  -Ad¬ 
vertising,  AN  PA,  to  join 
Schneider-Stogel  Co.,  New  York 
ad  agency,  as  vicepresident  and 
plans  director.  He  will  concen¬ 
trate  on  sales  development  pro¬ 
grams  for  accounts  in  media  and 
service  fields. 

EDITOR  &.  PUBLISHER  for  September  27,  1958 


Gening  Tribune 


Truth' 


15  “Hometown’*  Newspoperi  covering  Son  Diego,  Californio  —  Northern  Illinois ->  Springfield,  Illinois  — 
los  Angeles . . .  Served  by  the  COPIEY  Washington  Bwreov  and  the  COPtEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO 


MORE  PROOF 

THAT  THE  TRIB 

GETS  TO  THE  KINGPIN! 


The  Herald  Tribune’s  new  Home  Study  on  Long  Island 
shows  that  over  73%  of  the  working  members  of  TRIB  families 
are  in  managerial,  executive  and  professional 
positions ... //it*  men  who  mean  business!  Reaching  a  higher 
concentration  of  high-income  families  than  any  other 
New  York  newspaper  . . .  the  quality  families  who  buy 
quantity . . .  the  TRIB  gives  you  more  sales  results  per 
advertising  dollar !  Get  all  the  facts . . .  get  the  top 
of  the  New  York  Market . . .  get  in  the  TRIB ! 


NEW  YORK 

Jieralb  ^Tribune 

TODAY'S  VITAL  NEWSPAPER! 

230  West  41st  Street.  New  York  36.  N.  V. 


Editor  &  publisher  for  September  27,  1958 


•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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MEDIA  DIRECTOR  XXIV: 


Giant  Volume  Links 
Media  to  Markets 


By  Philip  N.  Schuyler 

At  Bryan  Houston,  Inc.,  John 
Ennis,  vicepresident  and  media 
director,  keeps  up  to  date  a 
gigantic  volume  that  links  local 
and  national  media  to  markets 
where  74%  of  the  nation’s  re¬ 
tail  sales  are  made. 

The  book,  consisting  of  1,784 
pages,  is  called  “Major  Cover¬ 
age  Study  of  Media  and 
Markets.”  It  breaks  dowii  the 
country  by  458  counties,  con¬ 
taining  700  cities  in  which  68% 
of  the  population  (70%  of  the 
families)  live. 

Complete  Data 

Complete  data  is  both  in  the 
book  and  on  IBM  punch  cards 
for,  1368  radio  stations,  393  TV 
stations,  616  selected  news¬ 
papers,  nine  Sunday  supple¬ 
ments,  348  major  Sunday  news¬ 
papers,  and  42  magazines.  All 
circulations  are  broken  down  by 
counties.  Population,  family,  and 
retail  sales  data  is  given  for 
each. 

Complex  trading  areas  are 
given  detailed  attention.  For 
instance,  one  city,  St.  Cloud, 
Minn.,  is  located  in  three  coun¬ 
ties.  Nine  cities  are  spread  over 
more  than  one  county.  There 
are  18  which  have  two  or  more 
cities  located  in  one  county. 
Twenty-two  have  more  than  two 
cities  in  one  county.  These  22 
are  in  16  counties.  Three  cities 
originate  in  two  counties  and 
two  states. 

The  book,  while  not  providing 
inter-media  comparisons,  is  use¬ 
ful  at  a  glance  to  show  the 
values  of  given  maikets  to  an 
advertiser.  Mr.  Ennis  said  it 


is  especially  helpful  in  selecting 
test  market  areas,  because  of 
the  detailed  infonnation  on  the 
degree  of  media  coverage. 

Fast  Breakdown 

“The  most  important  use  of 
the  book  can  be  made  through 
the  IBM  machines,”  Mr.  Ennis 
explained.  “We  can  easily  and 
quickly  breakdown  media  cover¬ 
age  to  coiTespond  with  any 
client’s  sales  areas,  whether 
they  may  be  large  or  small 
geographic  areas.” 

Mr.  Ennis  and  the  media  de¬ 
partment,  as  well  as  other  BH 
executives,  are  currently  making 
extensive  use  of  the  data  for 
all  clients  of  the  agency,  pi’o- 
moting  33  different  products,  in 
preparing  advertising  plans. 

Clients  being  thus  served  are 
American  Home  Products;  J. 
P.  Stevens  &  Co.,  textiles; 
Whitehall  Laboratories;  Nestle; 
Remington-Rand  International ; 
Heublein,  Inc.,  for  its  cereals, 
also  A1  Sauce,  Relska  Vodka, 
Ryebrook  Whiskey,  Vatted  Ver¬ 
mouth,  and  BW  Whiskey;  News¬ 
week;  and  Simplicity  Patterns. 

“Most  advertisers  are  looking 
more  shewdly  than  ever  before 
at  all  proposed  advertising  in¬ 
vestments,”  Mr.  Ennis  said.  “We 
want  to  work  with  them  in 
making  every  cent  pay  off. 

’59  Contracts  Flexible 

“There  is  a  tendency  against 
making  long-term  commitments, 
a  feeling  that  1959  media  con¬ 
tracts  should  be  as  flexible  as 
possible. 

“Newspapers,  spot  radio  and 


Everything  in  Baltimore 
revolves  around 


Newspapers’ 
Antl-U.S.  Car 
Views  Hit 


John  Ennis 


Montreal 

Automobile  manufacturers 
must  consider  newspaper  adver¬ 
tising  space  as  the  basic  media 
in  their  efforts  to  communicate 
with  people,  according  to  Ron 
W.  Todgham,  president,  Chry¬ 
sler  Corporation  of  Canada  Ltd. 

“We  like  your  flexibility,  the 
means  that  you  afford  us  to  get 
into  and  out  of  specific  markets 
quickly,  depending  upon  our  own 
constantly  changing  needs,”  he 
said  in  an  address  to  the  East- 
TV  should  profit  from  this  ap-  ern  Canada  Division  of  the 
parent  inclination.  We  can  make  Newspaper  Advertising  man- 
24-hour  commitments  with  agers  Association, 
dailies  and  only  a  few  weeks  are  “Newspaper  space  help.s  the 
required  to  close  Sunday  news-  auto  makers  maintain  their  corn- 
paper  space.”  petitive  position  and  to  gain 

The  agency  functions  through  customer  acceptance  for  prod- 
a  system  of  all-media  buyers  to  ucts  over  those  in  other  con- 
place  its  annual  billings  of  sumer  goods  areas,”  he  said, 
about  $20,000,000.  The  total  is 
currently  split  45%  in  TV ;  25% 
newspaper's;  8%  radio;  16% 


“Through  your  columns  we 
know  that  we  can  reach  with 
our  message  close  to  100'>  of 


magazines;  and  all  others  5%.  the  Canadian  buying  public,” 
“There  are  two  ways  to  build  Mr.  Todgham  added, 
from  specialized  buying  to  all¬ 
media,”  Mr.  Ennis  said.  “You  Conflict 

can  engage  people  with  all 
around  experience,  or  rotate 
buyers  on  varying  media  as¬ 
signments  until  they  get  to 
know  them  all. 


Strong  Croup 


But  the  automobile  manufac¬ 
turing  executive  noted  news 
stories  and  editorials  dealing 
with  American  and  foreign  cars 
often  conflicted  directly  with 
claims  made  in  American  car 
“We  believe  that  after  two  advertisements, 
years  we  have  a  strong  group  “Frequently  I  have  obseived 
with  extensive  experience  in  all  that  our  advertisements  and 
media.  Bob  Boulware,  vicepresi-  those  of  other  domestic  auto¬ 
dent  and  associate  media  direc-  motive  advertisers  were  iri  di- 
tor,  was  a  station  manager  in  rect  competition  with  a  consider- 
Cincinnati,  and  built  knowledge  able  amount  of  editorial  matter 
of  other  media  from  this  close  printed  free  of  charge  extolling 
experience  with  TV.  Most  of  our  the  supposed  virtues  of  the  for- 
buyers  have  worked  in  areas  eign-built  product  and  deprecat- 
other  than  media.  Dick  Stevens,  ing  those  which  we  manufac- 
for  example,  is  also  account  ex-  ture.” 

ecutive  for  our  client  Netvs-  These  stories  and  editorials, 
week”  he  said,  often  condemn  “unfair- 

Fi'ances  John  works  with  Mr.  ly  and  unjustly  the  products 
Ennis  in  buying  for  one  ac-  which  have  resulted  from  50 
count.  Other  all-media  buyers  years  of  research  and  develop- 
include  Gene  Ci’ealish,  Eliza-  ment  by  the  finest  engineering 
beth  Griffiths,  and  Peggy  brains  this  continent  has  pro- 
Hughes.  duced. 

“Our  all-media  buyers  are  en-  “How  can  we  as  advertisers 
enuraged  to  maintain  direct  buy  enough  space  to  counteract 
contact  with  clients,”  Mr.  Ennis  comments  of  this  sort? 
said.  “They  are  very  helpful  in  “Why  should  we  —  and 
setting  up  budgets.  We  believe  ask  this  as  a  rhetorical  question 
that  having  them  cognizant  of  —  subsidize  with  our  advertis- 
all  media,  rather  than  special-  ing  dollars  publications 
i.sts  does  away  with  competition  continually  deprecate  the  prow 
between  specific  media,  and  uct  in  which  we  expect  the  puw 
leads  to  a  more  reasoned  ap-  lie  to  have  confidence  if  t*'* 
proach  to  the  entire  advertising  public  is  to  buy  them? 
plan.”  “Yours,  gentlemen,  is  the  only 

Mr.  Ennis  has  been  with  media  in  which  we  encounter 
Houston  for  the  past  five  years,  this  situation.” 
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A  Market  of  Great 
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Second  Highest  In  Buying  Power  per  Family 
Among  All  Upstate  New  York  Big  Cities 


EFFECTIVE  BUYING  INCOME 


$392,625,000 


PER  CAPITA 
PER  HOUSEHOLD 

POPULATION 

(Broome  County) 


1,898 

6,343 


206,900 


Binghamion  Metropolitan  Area 


HOUSEHOLDS  61,900 

$243,907,000 

SALES  ^  ' 

Broome  County 


PER  HOUSEHOLD 

3,940 

Food  Store  Sales 

$60,035,000 

General  Merchandise 

31,962,000 

Furn.-House-Appl. 

12,384,000 

Automotive 

47,239,000 

Gas  Stations 

17,235,000 

Drug  Stores 

7,223,000 

Eating  &  Drink  Places 

20,354,000 

Apparel  Stores 

14,603,000 

Lumber-Bldg.  Hdwre. 

12,857,000 

IMPORTANT  TEST  MARKET 


Use  Binghamton  as  an  efFective  test  market.  Relatively  easy 
control  of  important  economic  factors  in  this  autonomous 
area  will  assure  sound  results  that  can  be  used  with  confi¬ 
dence  elsewhere. 


n 


J 
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This  ba.«ic  New  York  State  Market  is  one  of  the  stablest 
in  the  U,  S.  due  to  the  diversity  of  income  offered  by  large 
evergrowing  industrial  plants  like  International  Business 
Machines,  .4nsco,  Endicott-Johnson,  Link  Aviation  and 
scores  of  others.  The  effect  of  large-scale  plant  expansion,  a 
8100,(XK),()00  super-highway  program,  $14,000,0(X)  expan¬ 
sion  of  Harpur  College  is  already  causing  a  big  boom  in 
home  building  throughout  the  Binghamton  Urbanized  Area, 
"here  the  majority  of  Binghamton’s  industrial  payroll 
( $4.0.i6.(K)0  weekly)  originates. 

(Figures  from  Sales  Management  Survey  of  Buying  Power,  1958) 


The  Binghamton  Press  moves  more  goods  off  more  dealers 
shelves  than  any  other  medium  reaching  the  homes  in  this 
metropolis  of  Southern  New  York  industry.  Its  sales  in¬ 
fluence  is  proven  by  the  results  it  gets  for  its  advertisers. 
Let  The  Press  help  you  get  your  share  of  Binghamton 
Market  dollars  with  its  coverage  of  97%  of  the  homes  in 
the  Urbanized  Area.  Better  than  90%  in  the  Binghamton 
Metropolitan  Area  (Broome  County)  and  effective,  sales- 
producing  coverage  in  the  surrounding  counties  of  the 
Retail  Trading  .Area. 


The  BiNGHAMTOiv  Press 


the  only 

icounter 


17,  1958 


Evening  Member:  The  Guiiiiell  Gruup  of  Newspapers 

Represented  by  J.  P.  McKinney  &  Son,  Inc.,  New  York  •  Syracuse  •  Detroit 
editor  ac  PUBLISHER  for  September  27,  1958 


C.hicago 


Sunday 

•  San  Francisco 
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ADVERTISER  •  NEWSPAPER 


Naughton  and  Royal  Club  Cana-  Places  Copy 
dian  whiskies  has  been  an- 

1*11  rri  TV  nounced  by  Schenley  Import  Co.  On  Klgllt-tO-Work 

I  ||CT|lloT»C  I  /V  expenditures  for  these  two  San  Francisc  I 

JL-' lo  LlllOJ.  O  X  vX  X  V-FLXA  products  will  be  increased  18%  Institutional  advertising  li2;| 

during  the  1958-59  fiscal  year,  been  placed  in  key  Califomi. 
O  I  •  P  P  T  *  i  0 1  I  ^  Large-space  insertions  are  now  newspapers  on  behalf  of  tin 

^1,1  I  I  I  running  in  110  dailies  covering  “right- to-work”  proposition  oj 

80  key  Canadian  whisky  mar-  the  state  ballot,  General  Electri: 

,  ^  .  kets,  plus  ads  in  six  national  Company  announces. 

Last  week,  Otto  Kleppner  of  gram  with  a  record  advertising  publications.  The  decision  to  place  thecopt 

The  Kleppner  Co.,  said  the  dis-  and  promotion  campaign  using  Schenley  Industries  also  an-  backing  “voluntary  unionisir,'- 
tilled  spirits  industry  will  spend  newspapers,  magazines  and  out-  nounced  appointment  of  George  was  made  at  statewide  meeting 
more  than  half  of  an  estimated  door.  In  addition,  a  special  in-  Balterman  as  assistant  coordi-  of  G.E.  managers,  according  t 
$103,000,000  ad  budget  in  news-  troductory  campaign  (via  Kud-  nator  of  the  ad  budget.  He  will  c.  C.  Walker,  regional  vicepns; 
papers  this  year  (E&P,  Sept,  ner  Agency)  for  Old  Grand-Dad  Seymour  D.  Hesse  in  ad-  dent. 


“right- to-work”  proposition  oj 
the  state  ballot.  General  Electri: 


kets,  plus  ads  in  six  national  Company  announces, 
publications.  The  decision  to  place  the  cop; 

Schenley  Industries  also  an-  backing  “voluntary  unionisir,’ 


20,  page  17). 


86  breaks  the  end  of  this  month  ministration  of  ad  expenditures  The  3  column  _  by  17  inch  re- 


Addressing  wholesalers  and  using  five  national  magazines. 


for  all  divisions  of  the  parent  lease  was  headlined:  “Vote  or  I 


attending 


newspapers  in  83  markets,  out- 


A  continuous  program  of  ads  force.” 


freedom 


Schenley  Distillers  sales  confer-  publications,  newspapers  in  major  The  text  said  that  GE  take; 

ence,  Mr.  Kleppner  said  he  ex-  National,  continuing  its  holi-  brandy  markets  has  been  an-  no  part  in  individual  candidate^ 
pected  the  $103,000,000,  a  gain  day  Prewrap  program,  will  spend  nounced  by  Brandy  Distillers  or  political  parties  but  has  i 
of  10%  in  distillers’  ad  budgets  its  mrg^t  ad  outlay  in  history  Co.  for  its  two  major  products  “sincere  interest”  in  the  state 
over  1957,  would  aid  the  indus-  such  a  period.  The  firm  — Coronet  VSQ  Brandy  and  proposition  because  of  its  plant- 
try  in  topping  last  year’s  sales  ^^1",  ®®me  $7,000,000  during  DuBouchett  cordials  and  li-  laboratories  and  offices  in  S 
of  212,000,000  gallons,  achieved  1957  s  last  period.  Alynn  Shill-  queurs.  The  Schenley  Industries  California  cities, 
with  a  combined  ad  outlay  of  Nationals  ad  chief,  said:  affiliate’s  expenditures  in  meas-  , 


$94,000,000, 


JNationals  ad  chief,  said:  affiliate’s  expenditures  in  meas- 
Tn  the  last  six  w^eeks  of  the  ured  media  will  be  about  20% 


Judging  from  the  ad  plans  of  y®ur  the  greatest  amount  of  higher  than  in 
major  distillers  announced  this  newspaper  linage  in  support  of  period, 
week,  it  looks  as  though  news-  ^  holiday  program  in  the  com- 


any  previous  $2  Million  in  Ads 
For  Florida  Homes 


Harper-Ancient  Age 


papeV^ara  weU^nlheV'way  history  will  appear.  It  Distillers  Co.  has  set  a  decanter  Mackle^jT'nrK'; 

toward  getting  their  half  of  the  mcludes  some  2400-line  four-  dnve  under  titles  such  as  the  deS^raports  t^at  the 
_ j  a-,nn  nnn  nnn  color  ads.  as  wpll  n.Q  t,wn-('r>lnr  “Classioup  and  the  Master  s  .  leporxs  tnai  rae 


color  ads,  as  well  as  two-color  “Classique”  and  the  “Master’s”. 


estimated  $iua,uuu,uuu  total.  fv.^oi-atinn  ha; 

Following  are  the  highlights  and  smaller  black-and-whites.”  More  than  400  daily  newspapers  $2  OoJSo  to  ad 

from  report,  by  major  distiller.:  Jliram  Walker.  Ipc,;,  holiday  3,"Su£r™hedu'lS  vS  i?s  FlS  home, 


National  Distillers  Products  offerings  will  be  dominated  by 


i>ai.ona.  y,su...fr«  riuuucis  ^  Vnters'ToOth  are  also  planned. 

Co.  will  back  Its  holiday  pro-  O’bS  ad  direct  Seagram-Distillers  Co.’s  fall  of  the  1958-59  season 


year.  Don  O’Brien,  ad  director, 
raid  his  ad  budget  has  been  in  campaign  for  7  Crown  Whiskey  .  ’  win  oe  carnea  m  musj 
said  nis  ad  Dudget  has  been  in-  rnnnine-  in  national  zmes  and  newspapers  through 

creased  7%,  and  that  news-  ^  The  ramnaiJf  T?a  out  the  Fall  and  Winter,  anc 

papers  again  will  carry  the  load,  magazines,  the  campaign  (via  camnaiens  will  bf 

Canadian  Club’s  schedule  calls  Warwick  &  Legler,  Inc.)  is 

f  T  ^  scneduie  cans  ^  j  ,  extensive  carried  on  m  30  northern  Cite; 

for  10  ads.  Imperial  nine  and  augmented  oy  an  extensive  A  bas  sales  agent'" 

Walker’s  Deluxe  eight.  Canadian  newspaper  .schedule,  including  where  the  firm  h^ sales  agen 

Club  and  Walker’s  cordials  are  ^64  papers  in  424  markets.  ivin  macKie  siaiw. 

handled  by  C.  J.  LaRoche  Co.  Carillon  Importers  Ltd.,  ex-  baSfed^bv ‘^Wifliam^M'^'spire 
Foote,  Cone  &  Belding  handles  American  importers  of  Sral  Gabks  Fla 

the  Imperial  and  Walker’s  De-  Marnier  Liqueur,  will  ^nc.,  oi  txirai  uaDies,  ria 

Luxe  accounts.  conduct  a  special  holiday  cam-  • 

Industries’  display  ^^^e^^ted  Heinz  CoasMO-Coast 


campaign  for  7  Crown  Whiskey  .  “Ads  will  be  carried  m  maga 
is  already  running  in  national  zmes  and  newspapers  through- 


of  Christmas  packaging  will  be  papers  n  torseliinr  markets^ 


Heinz  Coast-to-Coast 
Pnsh  in  300  Papers 


next  month.  Many  new  decanters 


will  be  introduced  this  year  for  toTdTC.i^'^Li’l  The  H.  J.  Heinz  Co.  wil.! 

such  brands  as  Schenley  Re-  „  ^  ^  f  i  •  /  ^  launch  a  coast-to-coast  sou? 

serve,  I.  W.  Harper,  Ancient  p”  campaign  (via  pj-oaiotion  during  October  an: 

Age,  Old  Charter,  Cascade,  Greenland)  for  |^^,.,^ber  usin|  300  nev; 

O.F.C.  Canadian,  Park  &  Tilford  r,,™  *  ampagne.  papers,  six  national  magazine; 

Reserve  and  Canadian  Mac-  •  j®  in-store  promotions,  and  T' 

Naughton.  Advertising  program  york  Times  New  York  commercials  on  114  stations, 

will  be  released  in  two  weeks.  tj _ New’spaper  advertising 


The  H.  J. 


Pittsburgh 
Heinz  Co.  wil 


coast-to-coast  sou? 


READERSHIP 

The  Buffalo  Courier-Express  is  the 
type  of  complete  family  newspaper 
which  insures  careful  editorial  - 
readership  by  both  men  and 
women.  And  insured  editorial  read¬ 
ership,  together  with  a  clean,  un¬ 
cluttered  format,  means  insured 
advertising  readership  for  your 
sales  messages. 

ROP  COLOR  available  both  daily 
and  Sunday 

Member:  Metro  Sunday  Comics 
and  Sunday  Magazine  Networks 


A  rvij  A-,  J  vjuic  oiiiikii  vjieeiiiuiiu  I 

O.F.C.  clnadfan!plrk  &  Tilford  G^eat  Western  Champagne. 

_ J  J-  XT  Rums  of  Puerto  Rico  now 

Reserve  and  Canadian  Mac-  _ -.ncn  i:  „  • 


-A.*  AA.  A.f.™  bwu  Herald  Tribune,  Chicago  Trih-  n  f "iVrwiU  bf 

In  the  meantime,  a  large-  une  Miami  (Fla )  Herald  and  Inc.,  Detroit) 

space  newspaper  campaign  (via  the’  Los  Angeles  Times,  plus 

BBDO)’  featuring  Schenley’s  full-page,  four-color  ads  in  ndf  Oct  i 

new  Smooth  American”  gin  as  mno-ovinAo  Tbo  onn  nnn  norr,.  Page,  red  and  black  ads,  Oct- 


“the  gin  you  sip”  is  being  sched¬ 
uled  in  selected  regional  mar¬ 
kets. 

Insertion  schedule  is  being 


magazines.  The  $1,200,000  cam-  ’3  ^^^.^fth  page,  blac> 

paign  niarks  Rums  of  Puerto  date; 

Rico  s  heaviest  consumer  ad  ^  .  ^  ^er  and  November 

campaign  ever.  ^ 

Brown-Forman  Distillers  • 


coordinated  with  distribution  of  Corp.  will  pull  out  all  advertis-  Moves  Office 


ana  ounooy  magazme  rtetworxs  ^^e  product  on  a  market-by-  ing  stops  for  a  full  line  of 

Buffalo  C0Uri6r*EXPr6SS  ■  market  basis.  First  ads,  up  to  Christmas  gift  items,  including 
^  i  six  full  columns  in  size,  are  ap-  " 


Western  New  York's  Only  Morning 
and  Sunday  Newspaper 

Representatives: 

Scoloro,  Meeker  &  Scott 
Pacific  Coast:  Doyle  X  Hawley 


Washington,  D- 
The  Advertising  Federatio- 


six  full  columns  in  size,  are  ap-  a  decanter  for  Old  Forester  The  Advertising  Federaw- 
pearing  in  New  York  and  other  Bourbon,  a  gift  carton  for  Early  of  America  has  opened  a  nf* 
Eastern  cities.  Times  Kentucky  Bourbon,  and  branch  office  in  the  President! 

An  expanded  newspaper  and  unique  packaging  for  Usher’s  Arms  Building,  1320  G.  St««" 
magazine  campaign  (via  Klepp-  “Green  Stripe”  Scotch  and  N.  W.,  in  downtown  Washinf 
ner  Co.)  for  Canadian  Mac-  BOLS  Liqueurs.  ton. 
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RCA  VICTOR  USES  RUN*OF-PAPER  COLOR  TO  SELL  TELEVISION.  Martin  F.  Bennett,  Vice-President,  Merchandising, 
says:  "Color  in  advertising  offers  outstanding  opportunity  to  promote  color  television,  and  whenever  possible  we  use  POP  color." 


AN  ROP  COLOR  PRESS  ROOM 
IS  A  POWERFUL  SALES  ROOM 


ROP  color  is  sweeping  the  country . . .  puttinjj; 
new  vi<j[or  and  excitement  into  newspapers. 
ROP  color  creates  reader  interest .  .  .  lends 
prestige  . .  .  creates  sales.  Newspaper  advertis¬ 
ing.  with  its  unbeatable  combination  of  black 
and  wliite  and  ROP  color,  is  a  jiowcrfnl  mar- 
ketinjj;  force. 

•Advertisers  look  to  ROP  color  because  of 
its  sensational  record  in  j^ettin,"  hish  reader¬ 
ship,  sustaining  high  retention  values,  and 
boosting  sales  volume.  Today  ROP  color  sells 

EDiTt  R  sc  PUBLISHER  for  September  27,  1958 


everything  from  bfittled  drinks  to  gasoline, 
from  cigarettes  to  r\’. 

lioth  advertiser  and  publisher  know  that 
the  production  of  ROP  color  demands  press 
Cfpiipment  of  tf)p  tpiality  and  versatility, 

(apable  of  expansion.  Hoc  equipment  offers 
time-inoven  ad\antages  in  maintaining  con¬ 
sistently  successful  ROP  color  reproduction. 

910  East  138th  Straat,  Naw  York  54,  N.Y. 

Soles  Offices:  BOSTON  •  NEW  YORK '  CHICAGO  •  DALLAS-  SAN  fRANCISCO 
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ADVERTISER  •  NEWSPAPER 

TV  ‘Turns  up  Dials’ 
On  Newspaper  Ads 


TV  networks  are  turning  up 
the  dials  on  newspaper  tune-in 
advertising. 

American  Broadcasting  Com¬ 
pany,  Columbia  Broadcasting 
System,  and  National  Broad¬ 
casting  Co.,  have  all  increased 
their  newspaper  advertising  ap¬ 
propriations  over  last  year’s. 

The  possible  approximate  to¬ 
tal  of  $3,000,000  for  print  ad¬ 
vertising  is  only  a  part  of  what 
will  be  invested  in  ads  to  get 
and  hold  audiences. 

NBC  has  come  up  with  what 
Edwin  T.  Vane,  manager  of 
audience  advertising  promotion, 
called  a  “revolutionary  new 
three-for-one  plan.”  To  last 
year’s  network-affiliate  co-op  it 
adds  a  third  contributor  to  ad¬ 
vertising  funds,  the  sponsor. 
Special  2.50-line  ads  for  news¬ 
papers  were  specified,  with  NBC 
j)aying  one-third  cost,  the  affili¬ 
ate  station  one-third  and  the 
sponsor  one-third.  First  returns 
resulted  in  the  purcha.se  of  30 


ads  with  a  total  of  7,500  lines. 

The  offer  is  to  continue 
through  the  early  debut  period 
of  new  shows.  It  may  be  offered 
again  after  the  new  year  to 
bolster  sagging  shows. 

In  addition,  NBC  is  offering 
all  affiliates  promotion  kits  with 
mats  of  100  and  200-line  ads, 
l)aying  half  costs  on  some  shows. 

Among  the  advertisers  who 
have  joined  in  the  co-op  deal  are 
Lever  Brothers,  Ford,  Proctor  & 
Gamble,  Kraft,  Chrysler,  and 
Liggett  &  Meyers. 

Grey  Advertising  Agency 
places  NBC  ads  in  those  cities 
where  it  owns  stations. 

At  CBS  the  sponsor  is  not 
being  asked  to  pay  any  of  the 
costs.  The  network  has  a  co-op 
deal  with  affiliated  stations.  Last 
year,  out  of  200  stations  104 
placed  ads  in  which  CBS  shared 
the  cost. 

John  Cowden  has  been  pro¬ 
moted  to  vicepresident  in  charge 
of  advertising  and  sales  promo¬ 


tion  of  the  CBS  TV  Station 
Division.  New  this  year  is  the 
CBS  TV  Network  Division,  with 
George  Bristol  as  operations  di¬ 
rector  of  the  sales  promotion 
department.  McCann  -  Erickson 
))laces  advertising  for  both 
wings,  but  copy  is  created  by 
CBS’s  staff. 

An  innovation  this  Fall  are 
“double-decker”  ads  of  three 
columns  by  300  lines  and  two 
columns  by  200  lines. 

Publicity  kits  go  out  on  all 
shows. 

ABC’s  newspaper  advertis¬ 
ing,  placed  by  Batten,  Barton, 
Durstine  &  Osborn,  covers  its 
five  owned  -  and  -  operated  sta¬ 
tions.  Dean  D.  Linger,  director 
of  advertising  and  promotion, 
used  to  be  with  CBS. 

“Both  newspaper  and  maga¬ 
zine  ads  are  serviced  to  all  ABC- 
TV  stations  (approximately 
210),  and  these  have  received 
such  extensive  use  that  we  are 
providing  this  year  a  greater 
number  of  ads  than  ever  be¬ 
fore,”  Mr.  Linger  said.  They 
range  in  size  from  50  to  150 
lines. 

“All  our  tune-in  ads  this  sea¬ 
son  will  be  ‘hard-sell,’  with  short 
punchy  headline  and  copy,  and 
will  be  in  a  format  featuring  a 
large  halftone  area  and  a  uni¬ 
form  borderline  treatment.” 


Ad  Tax  Refund 
Waits  on  Ruling 

Annapolis,  Md 

The  Maryland  Court  of  Ajr 
peals,  after  hearing  arguments 
is  weighing  the  issue  of  whether 
the  Baltimore  advertising  taxes 
should  be  allow'ed  to  stand  for 
1958  or  be  declared  invalid  as  of 
the  first  of  this  year.  The  judges 
gave  no  indication  of  when  they 
would  announce  their  decision. 

The  state’s  highest  tribuna 
heard  the  case  on  appeal  by  the 
city  from  an  opinion  in  the  Cir¬ 
cuit  Court  which  held  that  the 
4Vr  advertising  sales  tax  and 
2%  gross  receipts  levy  violated 
the  freedom  of  the  press. 

Although  other  issues  we^ 
argued  in  the  lower  court,  Judg- 
Joseph  L.  Carter  ruled  only  on 
the  issue  of  freedom  of  the 
press,  which  alone,  he  said  in 
his  opinion,  was  enough  to  in¬ 
validate  the  two  levies. 

The  city  continues  to  dra« 
the  tax  from  collections  by  the 
various  media,  subject  to  refund 
in  case  the  high  court  rules 
them  invalid.  The  media  are  re¬ 
quired  to  collect  them,  without 
compensation  for  the  bookkeep¬ 
ing  operations  involved. 

At  stake  was  approximately 
$1,500,000  in  revenue. 


\  V 


ETRO 


If  hat’s  thr  good  Mwrf  in  Detroit 
for  ’59?—  BLSL\ESS! 


t>,  / 


The[  Detroit  News 

_  472,19)  WMli4«yt,  Stl,9l9  Sunday,  AlC  3/31/5t 


The  automobile  people  are 
saying  it  in  Detroit,  where 
previews  of  tlie  new  models  have 
met  with  tremendous  enthusiasm. 
Tlie  economists  are  saying  it 
in  ^  all  Street,  where  forecasts 
arc  for  a  .S*  .^-million-car  year. 

The  public's  saying  it  in  survey.s, 
where  a  hig  need  for  new  cars 
is  imlicated. 

All  road  signs  point  to  a 
fine  ’.S9  for  Detroit’s  cars, 
Detroit’s  tcorkers,  Detroit’s  stores. 
Ride  the  upcurve!  Reach  these 
workers  and  tell  your  story 
through  the  pages  of  The  Detroit 
News.  It  has  Michigan's  largest 
circidation  and  carries  more 
advertising  than  both  other 
Detroit  papers  combined. 


Cositrn  Offic* . 260  Madison  Ave.,  Ntw  York 

focific  Offico . 785  Market  St.«  Son  Fron:  sCO 

Chicogo  Offico.  .435  N.  Michigan  Ave.,  Tribune 
Miami  Booch . The  Leonard  Co.,  31 1  Lincoln  F  od 
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WORLD  SCOOP -with  MUIRHEAD 


This  historic  photograph  of  the  meeting  between 
Sir  Edmimd  Hillary  and  Sir  Vivian  Fuchs  at  the  South  Polo 
was  transmitted  to  the  world  by  means  of  a  portable 
MUIRHEAD  D-770  Picture  Transmitter. 

Despite  many  difficulties,  which  included  operating  in  extremely 
low  temperatures  and  relaying  pictures  over  a  distance  of 
15,000  miles,  “  THE  TIMES  ”  photographic  team  was  able  to  produce 
a  world  scoop  with  the  aid  of  this  MUIRHEAD  equipment. 

The  world’s  most  progressive  newspapers  use  the 
MUIRHEAD  D-770  Picture  Transmitter  because  it  really  ia 
portable.  It  is  barely  larger  than  a  portable  typewriter, 
weighs  only  341b.  with  carrying  case  and  operates  from  6iny 
normal  electric  lighting  point  or  six-volt  car  battery. 

Ask  for  publication  8725  which  describes  this 
Transmitter  in  detail. 


MUIRHEAD 

PKeiSIOM  BLECTRICAL  IHSTRUMEHTS 


MUIRHEAD  INSTRUMENTS  INC.  •  «77  FIFTH  AVENUE  ■  NEW  YORK  22  •  N.Y.  •  U.S.A. 
MUIRHEAD  INSTRUMENTS  LIMITED  •  STRATFORD  •  ONTARIO  •  CANADA 
MUIRHEAD  A  CO.  LIMITED  •  BECKENHAM  •  KENT  •  ENGLAND 


Are  you  on  our  mailing  lisU  Jor  Muirhrnd  TECHMIQUE  f  It'e  an  interesting  quarterly  journal  featuring  new  developments 
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An  exciting  new 


an  even  more  produo 
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LAFAYETTE  SQUARE,  NEW  ORLEA 

Represented  nationally  by  JANN  &  KE 

CHICAGO  DETROIT  LOS  ANGELES  SAN  FRANCISCO 
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e  newspaper  market... 

AND  EVENING 


On  the  afternoon  of  Monday,  September  15,  the  New  Orleans  States 
and  New  Orleans  Item  appeared  for  the  first  time  as  one,  one-derful 
new  evening  newspaper,  called  the  New  Orleans  States  and  New 
Orleans  Item. 

The  new  newspaper  combined  the  features  of  both  The  States  and 
the  Item — Dagwood  and  Dick  Tracy,  Pegler  and  Pearson,  Kilgallen 
and  Fleeson,  the  high-reading  local  features  of  both.  And,  important 
to  you,  it  combined  the  sizable  circulations  of  both. 

Now,  the  newspaper  advertiser  in  New  Orleans  may  reach  an 
evening  circulation  that  means  business  ...  as  well  as  the  fabulous 
morning  circulation  of  The  Times- Picayune!  and  may  reach  them  at 
an  advantageous  new  rate. 

Hence,  always  one  of  America’s  great  productive  newspaper 
markets.  New  Orleans  can  now  be  counted  as  even  more  attractive 
from  the  point  of  view  of  cost,  coverage,  and  rewarding  reader 
excitement.  Ask  Jann  &  Kelley,  I  nc.,  today. 


'HANTA  KANSAS  CITY 
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How  Can  We  Improve 
ROP  Reproduction? 

By  Eli  Gordon 

Vicepresident,  J.  Walter  Thompson  Company 


I  don’t  think  that  any  seller, 
buyer  or  producer  of  ROP  color 
can  sit  back  and  say  that  he  is 
satisfied  and  content  with  the 
printing  job  being  delivered  to¬ 
day.  After  all  these  years  we 
still  receive  complaints  about 
variations — variations  in  repro¬ 
duction  within  a  single  issue  of 
a  newspaper  —  variations  be¬ 
tween  different  newspapers.  We 
still  hear  complaints  about  in¬ 
accurate  registei’.  We  hear  about 
failure  to  match  color.  We  hear 
about  inks  —  their  absorption 
and  fading.  We  are  still  ac¬ 
cusing  each  other  of  failing  to 
comply  with  ROP  requirements. 
This  is  not  meant  critically  but 
I  feel  that  anyone  who  under¬ 
stands  printing  can  understand 
why  this  is  so.  After  all,  we 
use  paper  stock  that  has  all  the 
fine  quality  of  a  blotter.  We 
are  compelled  to  use  toned  down 
inks  to  avoid  offsetting.  W^e 
are  plagued  with  shrinkage  of 
material.  Our  vehicle  is  a  daily 
newspaper  and  we  have  to  con¬ 
tend  with  high  speed  printing. 
Our  reproductions  are  often 
compared  with  newsipaper  pi*int- 
ing  on  coated  stock. 

Don’t  misunderstand — we  are 
not  defending  the  newspapers 
in  this  respect.  We  think  these 
things  will  have  to  be  licked 
and  we  are  simply  trying  to 
point  out  the  need  for  a  realis¬ 
tic  look  at  this  situation  and  to 
make  some  suggestions  which 
we  hope  will  help. 

I  was  one  of  the  panel  of 
judges  who  selected  the  winners 
of  awards  for  outstanding  ROP 
printing.  (E&P,  Sept.  13,  page 
fi) 


Selecting  the  winning  entries 
was  a  very  interesting  and  en¬ 
lightening  experience,  but,  I  am 
sorry  to  say,  bore  out  my  opinion 
of  the  quality  of  reproductions 
in  this  medium.  Specifically,  the 
entries  ranged  from  very  good 
to  not  so  good — and  please  don’t 
forget  that  all  entries  were  sub¬ 
mitted  by  newspapers  who  hope¬ 
fully  considered  them  good 
enough  for  awards. 

Standards  Fall  Short 

This  made  it  very  clear  to 
me  that  our  standards  for  ROP 
reproduction  are  short  of  what 
they  should  be.  There  is  without 
question  a  great  need  for  a  more 
critical  method  of  evaluating 
the  quality  of  reproduction.  It  is 
plain  to  see  why  some  adver¬ 
tisers  are  still  regrading  ROP 
advertising  with  apprehension 
and  doubt.  This  may  account  for 
the  fact  that  a  comparatively 
small  percentage  of  all  news¬ 
paper  advertising  is  in  ROP 
color. 

We  all  live  with  the  fond  hope 
that  ROP  is  here  to  stay,  but  we 
can’t  stand  still;  we’ve  got  to 
keep  step  with  or  get  ahead  of 
competition.  Other  media  has 
recognized  this  and  we  have  to 
do  the  same.  As  we  all  know,  ex¬ 
tensive  work  is  going  on  among 
magazines  to  create  new  ad¬ 
vertising  vehicles  like  gate-folds 
product  sampling,  perforated 
pages  and  other  new  space  units. 

I  don’t  think  it  will  be  long 
before  newspaper  publishers  will 
seriously  consider  web  offset 
printing  for  ROP.  Some  very 
attractive  and  beautifully 


printed  work  has  been  done 
with  this  process. 

To  secure  the  volume  we  all 
want  for  newspapers,  there  is 
no  question  that  there  is  a  real 
need  for  up-grading  the  quality 
of  ROP  reproduction.  And  it  is 
useless  to  say  that  we  should 
look  to  any  one  source  for  this 
much-needed  improvement.  I 
think  you’ll  agi*ee  that  everyone 
of  us  has  a  stake  in  this,  and 
that  we  should  all  work  together 
to  attain  the  desired  result. 
There  have  been  all  kinds  of 
suggestions  for  improving  qual¬ 
ity — from  incentive  awards  to 
seals  of  approval.  But  all  of  us 
—  publishers,  newspaper  and 
agency  production  men,  and  ad¬ 
vertisers — ^want  to  see  a  good 
job  done.  And  we  know  that  we 
don’t  need  any  incentives  other 
than  those  that  come  naturally. 

Suggestions 

I  don’t  have  any  single  cure- 
all  for  the  situation,  but  I  do 
have  several  suggestions  that 
might  help.  First  of  all,  I  think 
newspaper  management  should 
take  a  good  hard  look  at  the 
equipment  in  their  plants.  Some 
of  it  may  be  obsolete  and  inade¬ 
quate  for  the  job  required.  In 
the  early  days  of  ROP  we  had 
some  advocates  of  “color  on  a 
shoestring”  type  of  production 
facilities,  and  there  may  be 
some  of  that  kind  of  machinery 
still  around.  To  the  newspaper 
production  men  I  would  suggest 
that  you  work  to  arouse  a 
greater  interest  in  your  prob¬ 
lems  on  the  boss’s  part.  I  have 
noticed  that  the  best-printed 
papei*s  are  often  staffed  by 
production  men  who  are  vocal 
and  outspoken  in  the  interest 
of  improving  their  product. 

Now  I  have  another  sugges¬ 
tion  that  I  think  some  of  you 
newspaper  men  will  think  well- 
nigh  impossible.  As  you  may 
know,  some  magazines  of  na¬ 
tional  circulation,  whose  work 
we  try  to  emulate  after  a 
fashion,  have  quality  control 
departments  that  examine  the 
printing  material  and  often  pre¬ 
test  it  before  going  to  press. 
This  helps  them  to  detect  flaws, 
if  any,  before  it  is  too  late  and, 
of  course,  results  in  a  much 
better  printing  job.  I  don’t  think 
that  a  quality  control  depart¬ 
ment  is  as  far-fetched  a  sug¬ 
gestion  for  newspapers  as  it 
seems. 

Quality  Control 

It  is  time  the  newspapers 
stopped  regarding  ROP  color 
in  the  same  general  light  as 
black  and  white.  I  say  this  be¬ 
cause  it  is  only  natural  for  many 

{Continued  on  page  52) 
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Comics  Skit  | 
Shows  Color 
Has  Impact 

“Some  show!”,  many  ejacu¬ 
lated  as  they  filed  out  of  the 
Waldorf-Astoria  ballroom  after  | 
seeing  “Color  and  Curves,” 
cartoonists’  jamboree  staged  by 
Milton  Caniff,  creator  of  “Stew 
Canyon,”  for  the  ROP  Colw 
Conference. 

King  Features  Syndicate  art¬ 
ists  had  the  help  of  Copacabana' 
night  club  girls  in  showing  how 
continuity  can  lure  circulatioa 
and  currency  simply  but  surely 
on  newsprint  pages. 

“The  same  continuity  and 
simplicity  could  make  money 
for  advertisers,”  Mr.  Caniff  sail 
“What’s  coming  soon,  as  those 
who  see  the  St.  Louis  Post-Dit- 
patch  know,  are  daily  comics  in 
color.” 

Stripping  for  the  comic  strip¬ 
pers  the  Copa  lovelies  appear^ 
in  colorful  swim  suits  for  a 
finale,  after  being  drawn  in 
black  and  white  by  the  artists. 

“That  proves  to  you  the  im¬ 
pact  that  color  packs,”  said  Mr. 
Caniff. 

H.  James  Gediman,  Hearst 
Advertising  Seiwice,  was  chair¬ 
man,  substituting  for  Henry 
Sparks,  associate  media  diree 
tor.  Young  &  Rubicam,  Int, 
chairman  of  the  A  AAA  Commit¬ 
tee  on  Newspapers. 

“If  I  could  substitute  at  the 
agency,  there  would  be  a  switch 
in  the  media  into  which  clients 
are  putting  so  much  money  these 
days,”  Mr.  Gediman  said,  re¬ 
ferring  to  Y&R’s  large  invest¬ 
ment  in  TV. 

When  Milt  Caniff  drew  Steve 
Canyon,  who  plugs  Chesterfield 
cigarets  on  TV,  he  put  a  pipe 
in  his  mouth  to  show  he  was 
not  under  sponsor  control. 

Other  artists  who  performed 
were  Stan  Drake,  “Heart  of 
Juliet  Jones;”  Otto  Soglow, 
“The  Little  King;”  Mort 
Walker,  “Beetle  Bailey;”  Frank 
Robins,  “John  Hazard;”  Joe 
M  u  s  i  a  1,  “The  Katzenjammer 
Kids;”  Dik  Browne  “Hi  and 
Lois.” 


Correction 

A  picture  of  newspaper 
winners  receiving  Editor  1 
Publisher  plaques  for  cxmI- 
lence  of  ROP  color  reproduction 
in  E&P  for  Sept.  20,  page  13' 
incorrectly  identified  Wallace 
M.  Hughes  as  being  with  the 
Milwaukee  Journal.  Actually- 
Mr.  Hughes  is  publisher  of  the 
Milwaukee  Sentinel. 
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LITTLE  ROCK  — John  Gray,  15,  hits  one  of  two  youths  who  ordered  him 
and  his  sister  off  the  sidewalk  on  their  way  to  school. 

Exclusive  UPl  photo  by  Charles  McCarty. 


J.  Howard  Knapp,  Picture  Editor,  New  York  Daily  News 
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CLASSIFIED  CLINIC 


Western  Group  to  Ease 
Placement  of  General 


San  Mateo,  Calif. 

An  easy-placement  plan  for 
general  advertising  will  be  used 
in  a  pilot  operation  designed  to 
develop  classified  advertising 
linage. 

Participation  will  be  on  a 
voluntary  basis  under  a  pro¬ 
gram  outlined  at  Western  Clas¬ 
sified  Advertising  Association 
sessions  here  by  M.  J.  A.  Mc¬ 
Donald,  retired  CAM  of  the 
Oakland  Tribune. 

The  move  for  such  a  volunteer 
operation  was  generated  by  a 
method  of  unshackling  the  bonds 
which  presently  hamper  multi¬ 
ple  classified  placements  by  an 
advertising  agency. 

No  action  was  taken  by 
WCAA  aside  from  the  announce¬ 
ment  that  those  wishing  to  par¬ 
ticipate  should  advise  Mr.  Mc¬ 
Donald  or  William  C.  Pickett, 
classified  advertising  manager, 
San  Francisco  Chronicle. 

21  in  Signup 

The  initial  signup  totalled  21, 
Mr.  McDonald  reported  after 
the  convention’s  close.  Repre¬ 
sentation  was  sufficient  to  indi¬ 
cate  Coast-long  coverage  as  soon 
as  a  few  absentees  are  contacted. 

The  proposal  for  a  coopera¬ 
tive  system  of  selling  through 
WCAA  membership  was  ad¬ 
vanced  in  response  to  Mr.  Pick¬ 
ett’s  appeal  for  standardization 
to  overcome  difficulties  in  plac¬ 
ing  general  advertising  in  clas¬ 
sified. 

Most  of  these  difficulties  are 
imaginary  yet  they  have  become 
a  barrier,  Mr.  McDonald  said. 
They  result  from  differences  in 
classifications,  type,  rates,  bill- 

Safeway  to 
the  MOON 


We  dominate  at 
Cape  Canaveral 
IMooti  Missile 
Ba^e)  in  Brevard 
and  in  four  other 
Florida  counties 
where  we  outsell 
Miami,  Jax  and 
Tampa  papers  5 
to  I. 

Canaveral 
spends  124  million 
$  a  year. 


ing,  policy  and  in  handling  mul¬ 
tiple  oi’ders,  he  said. 

To  solve  the  classification 
problem,  Mr.  McDonald  pro¬ 
posed  a  new  heading  called 
“Specials.” 

Typographical  problems  are 
numerous,  he  observed.  Some 
newspapers  bar  engravings, 
some  insist  on  agate  type  only. 
There  are  borderless  and  bor¬ 
dered  columns  as  well  as  type 
heading  limits.  On  some  “any¬ 
thing  goes,”  he  added. 

Word  Rate  Plan 

To  meet  extremes,  Mr.  Mc¬ 
Donald  suggested  that  national 
classified  charges  be  made  to 
the  advertising  agency  on  a 
word  rate  and  at  an  inch  rate, 
not  on  a  line  basis. 

Such  a  word  rate  would  be 
effective  up  to  50  words.  The 
inch  rate  would  apply  after  50 
words  of  copy,  he  suggested. 

White  space  would  be  substi¬ 
tuted  for  type  height  in  those 
newspapers  which  have  type  size 
limitations,  he  proposed.  Thus 
the  advertiser  wishing  an  18 
point  heading  would,  on  a  news¬ 
paper  with  a  12-point  limit,  re¬ 
ceive  a  heading  additionally 
leaded  out  to  18-point  depth. 

Charges  would  be  on  the  basis 
of  the  total  rate  for  the  num¬ 
ber  of  papers  desired  plus  15 
per  cent.  Of  the  extra,  10  per 
cent  would  be  for  the  agency 
and  5  per  cent  for  the  group  of 
newspapers  participating  in  the 
plan. 

As  to  the  problems  of  censor¬ 
ship,  Mr.  McDonald  suggested 
that  participating  members 
could  well  be  guided  by  the 
ANCAM  code  of  ethics. 


ABC 

City  Zone 
171,168 


With  agreement  on  these  sim-  Changed  i-ates  for  classified 
plified  regulations,  the  adver-  advertising  were  reported  by  51 
tiser  could  be  provided  prompt  of  85  western  newspapers  reply, 
action  in  one  city  and  could  im-  ing  to  a  questionnaire  issued 
mediately  be  provided  with  one  by  Max  Taylor,  Portland  Ort- 
bill  covering  any  list  he  might  gonian. 
desire,  Mr.  McDonald  said. 

The  total  rate  for  the  news-  Changes 

papers  required,  whether  two.  The  retums  were  from  s 
10  or  scores,  would  be  supplied  mailing  to  178  dailies.  Most  all 
at  the  point  of  inquiry.  Such  a  of  the  changes  were  increases, 
total  might  be  for  newspapers  of  the  51  reporting  revisions  or 
with  rates  running  from  six  to  changes  over  a  period  of  a  year, 
20  cents  a  word.  28  told  Mr.  Thayer  they  had 

The  advertisement  would  be  revised  both  transient  and  geo- 
typed  out  in  multiple  copies  at  era!  rates  in  their  want  ad 
the  point  of  origin  and  billed  columns, 
at  once.  Individual  newspapers  ^ 

would  receive  their  share  in  pro-  introduced  a 

portion  to  their  rate.  ^ 

Challenaes  of  Chanse  plies  sent  to  box  addresses. 


Orlando  Sentinel -Star 


SAVE  TIME 
SAVE  MONEY 

STEREOSAW 

LOW  COST 
FULL  PAGE 

For  fast  cutting 
of  oil  plates. 

Rugged  de 
pendability 
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safety  features. 

KEEP  ROLLIN'  w,;,, 

BUY  NOLAN  comp/ete  information 

NOI^N  Dept.  £.  P. 

(J:>W Rome,  N  Y 


portion  to  their  rate.  ^ 

Challenges  of  Change  plies  sent  to  box  addresses. 

Some  changes  had  been  merely 
Formulas  for  solution  of  the  through  the  addition  of  ne» 
challenges  of  change  faced  in  classifications  with  new  charges, 
every  phase  of  classified  adver-  ^wo  shifted  from  word  to 
tising  were  provided  in  sessions 


of  the  Wj^em  Classified  Ad- 
vertising  Association  here  Sept. 

J4.JY  Har  Henry,  San  Jose  (Calif.) 

Total  change  in  motivation  ^ercu^-News,  turned  the  gavel 
was  proposed  by  Howard 

Parish.  This  reversal  would  be  ^idaway  of  the  Vtcfona  (B.  C.) 
performed  by  making  a  simple  Colo'nist  and  Times.  Wil  Jaehu, 
decision  to  do  what  is  best  for  Spokjine  (Wash.)  Spoke^- 
the  advertiser  rather  than  to  Review  and  Chronicle,  mi  m 
sell  to  meet  quotas,  gain  a  Hefner,  Martxm 

bonus,  buy  shoes  for  the  newest  (Calif.)  Contra,  Costa  GazetU. 
member  of  the  family  or  add  to  vicepresidents. 

one’s  vacation,  he  suggested.  Alica  Dub  a.  Van  Nuyt 

(Calif.)  News,  was  reelected 
Pre-Tested  Plan  treasurer  with  Joanne  Swain, 

Sei-vice  to  advertiser  rather  (Nev.)  Review-Jour- 

than  self  has  been  tested  and  secretary, 
proven,  he  reported.  Among  ex-  • 

amples  given  was  a  reversal  of 

a  business  dip  Performed  by  ]\eW  RealtV  Ad 
Robert  Potter  of  the  Rutland  ^ 

(Vt.)  Herald.  j  rp  •  j 

Improved  methods  by  studying  a-ilSllIlg  1  FICQ 
three  simple  questions  were  pro¬ 
posed  by  Richard  McDonald,  Baltimose 

another  representative  from  the  A  new  method  of  handling 
classified  advertising  service  real  estate  advertising  in  direc- 
field.  tory  fashion  has  been  launched 

“How  easy  is  it  to  place  an  Baltimore^  News-Post,  w- 

ad  in  your  paper?  How  easily  do  copyrighted  heading 

your  people  handle  this  ad?  “Selekt-A-Home.”  Houses  a  • 
How  well  are  you  doing  your  vertised  are  broken  down  in 
business?”  he  asked.  P^i®®  categories.  At  a  glance 

rpu  1  c  J  i  J  •  1.  a  reader  can  find  the  homes 

The  classified  trend  is  to-  i-  vonm.  in 

J  J  ,  .  .  listed  m  the  price  range  u 

ward  the  development  of  ...  .  .  j-wsted.  Then, 

“people-to-people”  advertising,  jj  i  Xuarsin 

J  T  TT  11  o  as  an  added  convenience, 

reported  I.  G.  (Bill)  Keller,  San  ,  .  ,  .  of 

Francisco  Call-Bulletin.  Tran-  page  and^immediately  t*" 

sient  copy  increases  readership  ents 

a^  booste  results  for  the  entire  ^e  under  a  conventional, 

section,  he  advised.  mortgage. 

Use  of  “one  line,  one  week,  $1”  of  the 


Listing  Tried 

Baltimobe 

A  new  method  of  handling 


a^  booste  results  for  the  entire  ^e  under  a  conventional, 

section,  he  advised.  mortgage. 

Use  of  “one  line,  one  w^k,  $1”  Dja^ussing  the  results  of  the 
copy  enabled  the  Los  Anodes  directory,  which  runs  on  Fri- 
Daily  News  to  ^t  ite  stand-  ^ay,  News-Post  CAM  George 
mg  from  fifth  to  third  in  the  «xhe  system 

field  in  1954,  he  reported.  immediate  favorable 

Chief  profits  must  come  from  reaction  here.  We’ve  had  ad- 
commercial  wpy  b^the  Daily  ^ertisers  caU  and  say  this  is 
News  was  able  to  boost  its  six-  ...  ...  for 

day  linage  to  220,000  a  day  something  they’ve  needed 

yielding  16  2/3  cents  a  line  paid- 

in-advance  copy  by  promoting  The  idea  was  copyright  J 
transient,  he  advised.  Telfair  Leimbach  of  Baltimor*- 
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Department  stores  gave 
The  Washington  Post  and  Times  Herald 
a  gain  of  240,000  lines 
for  the  first  8  months  of  1958 
over  the  same  period  in  1957 


\d 
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while  the  Star  lost  370,000  lines 
and  the  News  lost  70,000  lines 
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Represented  By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles;  Joshua  B.  Powers, 
ltd.— London,  England;  Senor  G.  Enriquez  Simoni— Mexico  City,  Mexico;  Allin  Associates— Toronto  and  Montreal,  Canada;  The  Hal  Winter  Co.,  Florida  Hotel 
and  Resort  adv.  rep.— Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  adv.  rep. — West  Roxbury,  Massachusetts;  Lou  Robbins,  New  York 
ond  New  Jersey  Hotel  and  Resort  adv.  rep.— 1  265  Broodwoy,  N.Y.,  N.Y.;  Puck  ,  The  Comic  Weekly;  Robert  S.  Farley— Finonciol  Representative  in  New  York. 
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CIRCULATION 


lOc  Daily  Near  for  All, 
Iowa  Publisher  Says 


By  George  A.  Brandenburg 

Chicago  option,  $15.60  per  year  with 
Publishers  are  looking  to  cir-  Sunday  delivery  at  his  home  as 
culation  managers  to  (1)  obtain  against  a  former  annual  mail 
adequate  revenue  by  making  the  rate  of  $9. 
next  step  from  7c  to  10c  for 

single  copies;  (2)  holding  down  ^atch  Overtime 

expenses  by  eliminating  waste  holding  down  expenses,  he 

and  overtime,  and  (3)  cultivat-  urged  circulators  to  guard 
readers.  against  the  “beast,”  known  as 

These  three-fold  objectives  overtime.  “The  best  policy  is  to 
were  outlined  by  Henry  Hook,  organize  the  department  so  that 
publisher  of  the  Davenport  you  can  enforce  a  firm  policy  of 
(Iowa)  Morning  Democrat,  in  uo  overtime,”  said  Mr.  Hook, 
his  keynote  address  to  members  jjg  cautioned  circulation 

of  Central  States  Circulation  managers  to  check  against  waste 
Mana^rs  Association  meeting  copies  of  newspapers,  pointing 
here  this  week.  out  that  with  newsprint  $135 

.  Qieapening  Dollar  figures  to  6%  cents 

per  pound. 

Make  no  mistake  about  it,  “Last  Sunday,  with  our  Pa- 
inci  eased  cheapening  of  the  dol-  rade  of  Homes  Section  and  a 
lar  IS  going  to  force  us  all  to  football  tab,  we  carried  115 
the  10-cent  price  on  news-  pages,  weighing  1%  pounds,” 
stands,  said  Mr.  Hook.  “Moy-  said  the  publisher.  “That’s  bat¬ 
ing  the  delivered  price  for  six  fgj.  than  9  cents  worth  of  paper.” 

issues  by  carrier  from  35c  to  tj  „  j  .  ,  i  « 

no,.  f  4.  r  4.U-  He  urged  careful  control  of 

40c  was  the  forecast  of  things  j  j  j  x,.  i-  • 

-M,  f  i  newsstand  draws  and  the  elimi- 

to  come.  Many  of  you  are  up  to  .  •  .  •  j.  • 

_ 1..  1  •  u  4.  Ti  •  nation  of  expensive  fringe  cir- 

7c  for  single  copies,  but  I  m  in-  „,,i_4.:_„ 

dined  to  agree  with  those  who 

maintain  that  the  man  who  pays  ^he  circulation  manager  who 
7c  for  a  paper  would  just  as  concentrates  operations  within 
readily  pay  a  dime.  If  it  took  natural  territory,  and  culti- 
courage  for  publishers  and  cir-  that  area  for  all  its  worth, 

culation  managers  to  move  from  showing  a  better  expense  pic- 

five  to  seven  cents,  I  personally  than  the  one  who  is  con- 

don’t  think  it  will  take  any  tinually  spreading  out  to  where 
more  to  make  it  a  dime.”  costs  of  servicing  get  out  of 

Mr.  Hook  told  how  the  Daven-  where  the  local  ad- 

port  Newspapers  have  estab-  ''^crtiser,  at  least,  is  not  as  much 
lished  90  motor  routes,  serving  concerned,  he  pointed  out. 

nearly  9,000  farm  customers  Appeal  to  Youth 

with  the  Sunday  paper  and 

charging  $15.60.  Wherever  the  Turning  to  the  need  for  the 
motor  route  is  established,  he  kind  of  a  product  which  has 
said,  the  farmer  has  only  one  youth  appeal,  Mr.  Hook  said 


drculators  should  work  with 
their  publishers  and  editors  to 
get  the  kind  of  editorial  atten¬ 
tion  which  will  have  genuine 
youth  appeal.  “If  we  don’t  get 
our  young  people  to  read  our 
papers  today,  how  can  we  ex¬ 
pect  them  to  be  subscribers  to¬ 
morrow?”  he  asked. 

“Our  approach  to  this  situa¬ 
tion  has  been  the  use  of  various 
daily  features  slanted  for  young 
people,  but  our  biggest  impact 
with  them  is  on  Sundays  when 
we  run  a  page  and  a  half  of 
news  and  pictures  under  the 
heading  of  Hi  News  and  Views.” 
he  continued. 

“We  work  with  the  principals 
of  seven  community  high  schools 
in  getting  them  to  assign  a  re¬ 
porter.  These  young  people  come 
into  the  editorial  room  every 
Wednesday  afternoon  and  pre¬ 
pare  their  copy  with  the  help  of 
the  editor  in  charge  of  the  proj¬ 
ect.  They  each  may  schedule 
one  picture  a  week  in  the  city 
editor’s  photo  log. 

“We  don’t  want  them  to  pro¬ 
duce  a  dry  school  page,  but 
rather  a  sprightly  page  —  deal¬ 
ing  mostly  with  extra-curricular 
side  of  school  and  youth  ac¬ 
tivities.  As  a  token  of  our  ap¬ 
preciation,  we  pay  each  of  these 
Hi  News  and  Views  editors  $2 
per  week.  At  the  end  of  the 
school  year,  we  have  them  work 
one  night  on  the  various  city 
desks  to  test  their  interests  in 
newspapering,  and  we  give  them 
a  dinner.” 

Prompt  Payment 

Carl  W.  Reiner,  Elkhart 


//  you  note  have  a  good  representatin 

€0]VGR  ATIJLATIONS ! 

If  you  do  not — 

SOUCITATIONS! 


lULPHL. 
HIILLIGIli ' 


GERALD  B. 

McDonald 


RALPH  P. 

MULLIGAN 


evince  igoi 


NEW  YORK  CITY  17 - 141  EAST  44TH  STREET  •  OXFORD  7-0821 

CHICAGO  1 - 360  NO.  MICHIGAN  AVENUE  •  CENTRAL  6-3328 

LOS  ANGELES  48 - 8217  BEVERLY  BLVD.  •  WEBSTER  8-3206 

Solicitations  confined  to  newspapers 
within  500  miles  of  New  York  City 


ing  good  public  relations  wi4 
carriers. 

How  Buildup  Works 

Andrew  Myers,  Marion  (Ind) 
Chronicle-T  ribune,  told  hot 
ICMA’s  “Operation  Buildup" 
has  aided  his  organization. 

“We  foimd  the  parents  to  bt 
extremely  cooperative,”  he  said 
“We  held  each  group  to  aboc 
14  and  made  every  effort  to  sc- 
that  each  boy  attended  eat 
meeting.  Meetings  lasted 
hour  and  were  extended  oven 
five- week  period.  We  gave  m 
attendence  prize  at  each  mee: 
ing. 

“We  feel  that  our  boys  todaj 
are  in  a  better  position  to  st 
when  we  have  a  contest,”  k 
continued.  “We  feel  they  w 
better  equipped  and  have  tk 
know  how  as  well  as  knowii, 
the  importance  of  giving  gooc 
seiwice.’ 

Motor  Routes 

The  experience  of  a  smal 
newspaper  starting  motor  route 
for  “same  day”  delivery  to 
told  by  Robert  D.  Stemler,  dis 
tribution  manager,  Columin; 
(Ind.)  Evening  Republm. 
(E&P,  July  19,  page  40). 

The  paper’s  success  in  estal- 
lishing  14  motor  routes  betwee 
June  15  and  Aug.  30  is  re¬ 
flected  ih  the  steady  increasoi: 
motor  TOute  circulation,  goiu; 
from  514  in  June  to  2,840  i: 
August.  “There  are  now  very 
few  areas  in  our  trading  arei 
where  motor  route  or  carrier 
service  is  not  available,”  saic 
Mr.  Stemler. 

We  still  sold  many  honor 


(Ind.)  Truth  CM,  discussed  the 
importance  of  getting  carriers  to  gtore  papers,”  he  added 

pay  their  bills  promptly  and  to  explaining  that  the  percents? 
stimulate  them  in  their  collec 


tions  from  subscribers.  A  Cen¬ 
tral  States  survey,  he  said, 
shows  that  four  out  of  10  say 
that  collections  today  are  more 
difficult  than  they  were  three 
years  ago;  six  out  of  10  said 
they  were  not  any  more  difficult. 
Those  whose  problem  is  tougher 
blamed  the  situation  on  unem¬ 
ployment. 

Weekly  collections  are  favored 
by  a  large  majority,  he  reported, 
adding  that  many  papers  use 
an  incentive  system  to  induce 
the  boys  to  pay  their  bills 


of  thefts  in  honor  boxes  to 
going  up  to  more  than  50%  oi 
sales.  “We  decided  to  discon¬ 
tinue  honor  boxes,”  said  Mr 
Stemler,  who  added: 

Honor  Boxes  Dropped 

“Did  we  lose  circulation?  Ye 
Our  circulation  figures  droppe 
over  200  copies  when  we  tooi 
out  the  honor  boxes.  About  f 
copies  were  picked  up  immeir- 
ately  by  city  dealers  and  car 
riers.  In  the  next  few  days  an¬ 
other  20  copies  were  picked  ^ 
by  motor  routes.  Still  we  tor 


promptly.  Upping  the  price  and  about  150  copies  short.  By  tfe 


profit  margin,  and  allowing  a 
5%  cash  discount  for  bills  paid 
promptly  has  aided  the  Elkhart 
Truth,  said  Mr.  Reiner. 

C.  R.  Bowie,  Benton  Harbor 
(Mich.)  News-Palladium,  out¬ 
lined  his  paper’s  public  relations 


last  of  August  we  were  back  tc 
the  same  circulation  figure  « 
had  at  the  first  of  the  mont 
There  was  no  way  to  tell  if  ^ 
increase  was  from  previoC 
honor  box  sales,  or  from  na¬ 
tions,  and  new  customers 
cured  by  motor  routes. 

“We  now  have  all  of 
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program  for  carriers,  pointing 
out  that  favorable  publicity  routes  in  operation.  They  cove; 
through  news  stories,  house  ads,  928  miles  per  day,  for 
carrier  publications  and  carrier  pay  the  drivers  7c  per  mile.  Tk 
achievements,  all  aid  in  achiev-  {Continued  on  page  60) 
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COLOR  LINEAGE  is  UP  in  Kansas  city 


98.1  r. 

GAIN 


first  6  months  of  '58 


_y^dvertisers  in  Kansas  City  are  discovering  the  smash  merchan¬ 
dising  impact  of  color  in  a  prestige,  home-delivered  newspaper.  Color 
orders  now  on  hand  at  The  Star  indicate  continued  rapid  increase  in 
the  use  of  this  brilliant  sales  tool. 

Star  color  service  is  flexible.  Advertisers  have  choice  of  7-day 
13- time- a -week  R.  O.  P.  spot  and  full  color  in  full  page  or  fractional 
units  (1,000  line  minimum).  Top  quality  reproduction  is  assured  by 
The  Star’s  all-new,  high  speed  color  press  equipment. 

In  Kansas  City,  business  pickup  is  marked.  The  big  selling  season 
is  just  l:)eginning.  Give  your  merchandising  here  the  power-punch  of 
Kansas  City  Star  color  advertising.  The  superior  results  amply  justi¬ 
fy  the  color  premium.  The  Star’s  98,1%  color  linage  gain — nearly 
double — indicates  sales  “pay  dirt!’’ 

THE  KANSAS  CITY  STAR 


KANSAS  CITY 

17T9  Grond  A«« 
HArrnon  M300 


CHICAGO 

703  S  Slot*  St. 
WCbtMr  94)333 


NEW  YORK 

31  e  40i«t  St 
M«noy  HiN  3-6)61 


SAN  FRANCISCO 

633  Mar<i*i  St. 

GArMd  1  3003 
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FAIRCHILD 

news 


Julian  H.  Handler,  SUPERMAR¬ 
KET  NEWS  editor,  will  be  mod¬ 
erator  at  the  first  forum  of  the 
year  of  the  Food  Industry  Square 
Club,  Hotel  New  Yorker,  Oct.  15. 
The  subject  of  the  meeting  will  be 
“How  Can  All  Levels  of  the  Food 
Industry  Work  Together  More  Suc¬ 
cessfully.” 


Albert  H.  Jaeggin  has  joined 
the  staff  of  MEN’S  WEAR  Maga¬ 
zine  as  managing  editor,  replacing 
George  Crosbie,  resigned.  Mr. 
Jaeggin  was  formerly  managing 
editor  of  .Advertising  Agency. 


Three  major  series  of  articles  on 
provocative  subjects  in  the  elec¬ 
tronics  field  are  now  being  pre¬ 
pared  by  ELECTRONIC  NEWS. 
They  include:  “The  Turmoil  in 
Electronics  Education,”  by  staffer 
Robert  Haavind,  in  three  consecu¬ 
tive  issues  starting  Sept.  29;  “The 
Engineer  and  Unionization,”  by 
Phil  Querido,  Oct.  27,  Nov.  3  and 
10;  and  “Servicing — A  Roadblock 
to  Electronic  Progress?”  by  Ken¬ 
neth  Stein,  on  Nov.  24,  Dec.  1  and 
8. 


Mary  Jane  Anderson,  who  has 
been  a  member  of  the  Detroit  bu¬ 
reau  news  staff  for  the  past  four 
and  a  half  years,  will  join  Fair¬ 
child’s  Chicago  bureau  next  month 
as  a  reporter  in  the  curtain  and 
drapery  industry.  She  is  a  gradu¬ 
ate  of  Wayne  State  University. 

Seven  members  of  FOOTWEAR 
NEWS  editorial  division  will  join 
the  regular  Chicago  bureau  staff 
for  the  National  Shoe  Fair  the 
week  of  Oct.  26.  Editor  William 
Pyle  will  be  accompanied  by 
Nancy  Shapiro,  Vivian  Infantine, 
Richard  Cohen,  Arthur  Zuckerman 
of  New  York,  Edgar  Scott  of  St. 
Louis  bureau  and  Ann  Kelleher 
from  Boston  office.  Regular  Oct. 
24  issue,  plus  two  extra  daily  is¬ 
sues,  Oct.  27-28,  will  receive  bonus 
distribution  among  shoe  people  at 
22  Chicago  hotels. 


Charles  Krauss,  major  appliance 
editor  of  HOME  FURNISHINGS 
DAILY,  is  now  in  Havana  cover¬ 
ing  the  Gibson  Refrigerator  dis¬ 
tributors’  conference.  Sept.  25-29. 
On  Oct.  6  and  7  he  plans  to  visit  | 
the  Kelvinator  plant  in  Grand  | 
Rapids;  and  on  Oct.  12  he  will  be  ' 
in  Atlantic  City  for  the  convention  ' 
of  American  Gas  Assn.  ' 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  Naw  Yeric,  N.  Y. 


Dolly  Nows  Rocord,  Supormorkat  Nows, 
Woman's  Waor  Doily,  Eloctronic  Nows, 
Homo  Furnishings  Doily,  Diroctorias, 
Man's  Waor,  Footweor  Nows.  Books. 


Newman  Moves 
To  New  England 

New  Bedford,  Mass. 

Larry  G.  Newman  has  joined 
the  staff  of  E.  Anthony  and 
Sons,  Inc.,  publishers  of  the 
New  Bedford  Standard-Times 
and  Cape  Cod  Standard-Times, 
as  an  assistant  to  the  editor. 
He  begins  work  Oct.  1,  following 
his  resignation  from  the  Hearst 
organization,  with  which  he  has 
been  connected  for  15  years.  For 
the  last  10  years,  he  has  been 
an  associate  editor  of  the 
American  Weekly. 

In  World  War  II,  Mr.  New¬ 
man  went  to  North  Africa  as  a 
war  correspondent  for  Inter¬ 
national  News  Service.  He  flew 
26  missions  in  World  War  II, 
including  the  major  air  attacks 
on  Regensburg  and  Schwein- 
furt.  The  late  General  Hoyt 
Vandenberg,  as  chief  of  the 
U.  S.  Air  Force,  personally  pre¬ 
sented  to  him  the  Medal  of 
Freedom,  highest  award  given 
to  civilians.  He  also  received 
the  Purple  Heart  and  the  Air 
Medal  with  two  clusters. 


Kingsbury  Smith 
Given  New  Title 

J.  Kingsbury  Smith  was  given 
his  new  title  —  General  Vice- 
president  of  the  Hearst  Cor¬ 
poration — when  H.  James  Gedi- 
man  of  Heai*st  Advertising 
Service  introduced  him  at  the 
ROP  Color  Conference  last 
week. 

Since  May  when  International 
News  Service  was  consolidated 
with  United  Press,  Mr.  Smith 
has  been  associate  general  man¬ 
ager  and  vicepresident  of  Uni¬ 
ted  Press  Intel-national.  He  was 
“on  loan”  from  the  Hearst  or¬ 
ganization. 

His  new  duties  in  the  Hearst 
Corporation  have  not  yet  been 
assigned,  a  spokesman  said. 

Mr.  Smith  told  the  Conference 
about  the  situation  in  the  Far 
East. 


personal 


Waring  lo  Teach 

Missoula,  Mont. 

Houstoun  Waring,  editor  of 
the  Littleton  (Colo.)  Independ¬ 
ent,  has  been  named  the  second 
Dean  A.  L.  Stone  Visiting  Pro¬ 
fessor  in  the  School  of  Journal¬ 
ism  at  Montana  State  Univer¬ 
sity,  Dean  N.  B.  Blumberg 
announced.  He  will  be  a  member 
of  the  journalism  staff  for  the 
fall  term  in  place  of  Dr.  Fred¬ 
erick  T.  C.  Yu,  who  is  on  a  one- 
year  leave  of  absence  under  a 
Ford  Foundation  fellowship. 


Barney  Cowherd,  former  Michael  Best,  staff  writer  for 
staff  photographer,  Louisville  the  Free  Press — to  the  editoriil 
(Ky.)  Courier-Journal — ^to  staff  staff  of  the  Globe  and  Mail, 
photographer  of  the  Indiana  «  *  , 

University  news  bureau.  j^j^K  Bower,  Winnipt, 

*  (Man.)  Free  Press — switched 
Daniel  M.  Foster,  formerly  to  the  city  hall  beat.  City  hiU 

assistant  sports  editor  of  the  reporter  Ted  Byfield— now  on 
Greenville  (S.  C.)  Piedmont —  the  legislative  beat.  Al  Murray 
pi*omoted  to  sports  editor,  sue-  — from  legislative  reporter  to 
ceding  the  late  Anthon  Foy.  general  assignments.  Pat  Cuy- 

*  *  *  ton,  assistant  features  editor- 

JiM  Honeywell,  sports  edi-  year’s  leave  in  England.  She  is 

tor,  Tyler  (Tex.)  Courier-  replaced  by  Chris  Dafoe,  who 
Times  and  Telegraph — to  the  moves  from  the  foreign  desk. 
Dallas  (Tex.)  Morning  News  •  *  « 

copydesk.  ^  ^  ^  Richard  Magat,  formerly  i 

•iir.. r  reporter  on  the  Binghamtn 

W^TON  F.  Deming,  former  y.)  Sun  and  the  Daytn 
advertising  d‘^tor  for  the  San  .Veu^s-to  director 

Luis  Obispo  (Calif.)  Telegram-  Foundation’s  Office 

Tribune — to  director  of  adver-  e 
tising  for  all  Gibson  Publica-  ^  ^  ^ 

tions,  publishers  of  the  Vallejo  _  _  „ 

(Calif.)  rimes-HeraW  and  the  John  G.  Green,  president  and 
News  Chronicle.  publisher  of  the  Scheneetady 

,  ,  *  (N.  Y.)  Gazette — honorary  de- 

.  gree  of  Doctor  of  Laws  from 

WALTER  M.  Haimann,  former  Hamilton  College, 
national  brand  manager  for 
Carstairs  White  Seal  American  *  *  * 

Whiskey  —  to  the  New  York  Norman  Mbyerhofer,  for- 
Post  as  marketing  manager  of  merly  on  staff  of  the  Janesville 
alcoholic  beverage  advertising.  (Wis.)  Gazette — to  Clinton  and 

*  *  *  Madison,  Conn.,  reporter  for  the 

Charles  S.  Hurley,  political  (Conn.)  Evmni 

writer  for  the  Fresno,  (Calif.)  Register,  succeeding  Jack 
Bee — now  city  editor,  replacing  Uaeseler,  who  has  retumed  to 
Gordon  E.  Nelson,  who  opened  Harvard  University, 
his  own  PR  office.  Thomas  A.  ♦  *  * 

Kirwan,  formerly  of  KFRE,  W.  Scott  Tyler,  formerly 

Fresno,  and  George  Remington,  with  the  Champaign-Urbana 
formerly  with  UP  in  San  Fran-  (HI.)  Courier — ^to  editor  of  the 
cisco — new  Bee  reporters.  University  of  Illinois  Alumni 

*  •  *  News. 

Jack  W.  Lauck,  former  NEA  ♦  *  * 

San  Francisco  bureau  manager  Joyce  L.  Wilson — from  Buf- 
— to  ad  manager  of  the  San  falo  (N.  Y.)  Courier-Express  U) 
Francisco  (Calif.)  Daily  Com-  Columbia  University  Graduate 
mercial.  School  of  Journalism. 

*  *  *  *  *  # 

William  R.  Merkel,  adminis-  Brian  L.  Casey,  assistant 

D-ative  assistant  to  Sterling  E.  editor  of  the  Honolul* 

Graham,  president  of  the  Forest  (-p.  H.)  Advertiser  —  elected 
City  Publishing  Co.  now  on  president  of  the  Honolulu  Press 
the  local  advertising  staff  of  dub 
the  Cleveland  (Ohio)  Netes.  *  •  * 

*  *  *  Paul  I.  Becker,  formerly  » 

Helen  Frances  Marsh,  edi-  reporter  for  the  Buffalo  (N.  Y.) 

tor  of  the  Dauphin  (Man.)  Evening  News — to  advertising 
Weekly  Herald — appointed  to  and  sales  promotion  manage 
the  board  of  governors  of  the  for  the  Barcalo  Manufacturing 
University  of  Manitoba.  Co. 

•  •  •  *  •  ♦ 

Jack  Hutton,  former  city  Mirl  Crosby— appointed  busi- 

hall  reporter  for  the  Winnipeg  ness  manager  of  the  DotW* 
(Man.)  Tribune— to  the  Toron-  (Ala.)  Eagle;  retains  post  as 
to  (Ont.)  Globe  and  Mail.  He  is  circulation  manager, 
succeeded  by  Robert  Preston.  *  «  * 

*  *  *  J.  W.  West,  formerly  pre®' 

Doug  Green — from  the  copy  dent  of  Southeastern  News- 
desk  of  the  Winnipeg  (Man.)  papers,  Inc.  at  Augusta,  Ga— 
Free  Press  to  the  rim  of  the  now  general  manager  of 
Toronto  (Ont.)  Globe  and  Mail.  Jackson  (Miss.)  State  Tines- 
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Former  Teacher 
Named  City  Editor 

Ogden,  Utah 
Ray  Wight,  former  state 
editor  of  the  Ogden  Standard- 
Examiner,  has  been  appointed 
city  editor  to  replace  Charles 
Carver,  who  was  made  man¬ 
aging  editor,  it  is  announced  by 
Joseph  F.  Breeze,  general  man¬ 
ager.  Mr.  Carver  took  over  as 
ME  when  Jim  England  moved 
to  the  Boise  Idaho  Daily  States¬ 
man. 

Mr.  Wight  is  a  native  of 
Brigham  City  and  holds  bache¬ 
lor’s  and  master’s  degrees  from 
the  University  of  Utah.  He  also 
has  done  additional  graduate 
work  in  journalism  at  the  uni¬ 
versity  of  Minnesota.  He  worked 
for  the  Salt  Lake  (Utah) 
Tribune,  and  for  small  Idaho 
dailies  and  weeklies  and  taught 
journalism  at  Brigham  Young 
University  and  Montana  State 
University. 


Cliff  Edwards,  formerly 
with  International  News  serv- 


Huvos  Takes  Job 
In  College  Library 

Cincinnati 
Komel  Huvos,  Hungarian  ref¬ 
ugee  who  was  given  a  job  on 
the  Times-Star  staff  here,  has 


Jean  Hays,  former  staff  mem¬ 
ber  of  the  Omaha  (Neb.)  World- 
Herald  —  to  the  staff  of  St 
Catherine’s  Hospital  for  public 
relations. 

♦  ♦  • 

Walter  Vivian,  editor  of  the 


ice  at  Austin,  Tex.— now  news  ^ne  to  work  as  a  reference  Vegas  (N.  M.)  Optic  and 


editor  of  the  Delta 
( Colo. )  Independent. 


County 


City  Editor  Moves 
To  Editorial  Page 

San  Antonio,  Tex. 

Bert  Wise,  former  San  An¬ 
tonio  News  city  editor,  has 
succeeded  Tomme  Call  as  editor 
of  the  News  editorial  page.  Bill 
Burrus,  former  assistant  city 
editor  goes  on  the  city  desk. 

Frank  Klein,  ex-executive 
sports  editor  of  the  Express  and 
News,  moved  to  the  Son  Antonio 
Express  city  editorship,  suc¬ 
ceeding  Tom  McGowan,  who 
shifted  to  the  copydesk,  women’s 
department.  There  he  relieved 
Warren  Darby,  who  became 
suburban  editor. 


S.  C.  Patrick,  former  news 
editor  of  the  Delta  County 
(Colo.)  Independent — to  wire 
^itor  of  the  Sterling  (Colo.) 
Journal  Advocate. 

*  «  * 

Paul  Emery,  for  28  years 
night  editor  of  the  Greeley 

(Colo.)  Tribune  and  a  staff 

member  since  1917  retired.  Roy 
Hedges,  Colorado  State  college 
graduate — to  the  Tribune  as 
night  news  editor. 

«  «  * 

Charles  Knee  from  Hudson, 
N.  Y.,  correspondent  of  the 
Albany  (N.  Y.)  Knickerbocker 
News — to  the  staff  of  the  Hud¬ 
son  (N.  Y.)  Register-Star. 

*  *  * 

Chet  Olesky,  former  owner 
and  operator  of  the  Denver 
(Colo.)  Mountain  Bowler,  a 
weekly  publication  —  to  adver¬ 
tising  manager  of  the  San  Luis 
Valley  Courier  at  Alamosa,  Colo. 
*  *  * 

Thomas  N.  Billings,  gY-adu- 
ate  of  Harvard  Business  School 
and  former  employee  of  General 
Motors  Corp.  financial  office — 
appointed  assistant  to  the  treas¬ 
urer  of  Copley  Press,  Inc.  at 
I.aJolla,  Calif.  He  joined  the 
Copley  staff  in  June,  1957,  from 
the  Army  Audit  Agency. 

«  «  * 

Al  Remmenga,  former  city 
editor  of  the  Lincoln  (Neb.) 
Journal — ^to  Columbia  Univer¬ 
sity,  for  gi’aduate  work. 


librarian  at  the  University  of 
Cincinnati. 

Ed  Chapin,  political  writer 
and  columnist  for  the  Times- 
Star,  and  Jim  May,  reporter, 
are  working  part-time  for  the 
WCPO  radio  news  room.  Fred 
Bums,  T-S  travel  editor,  has 
told  friends  he  will  coast  on 
his  46  weeks  of  severance  pay 
for  awhile  before  considering 
job  offers. 

$250  for  Palmer 
For  DAV  Cartoon 

Cincinnati 
R.  N.  Palmer,  editorial  car¬ 
toonist  of  the  Springfield  (Mo.) 
Leader  and  Press,  has  been 
judged  first  place  winner  in  the 
12th  annual  editorial  newspaper 
cartoon  award  conducted  by  the 
Disabled  American  Vetei*ans. 
He  receives  $250. 

Second  award  ($150)  went  to 
L.  D.  Warren  of  the  Cincinnati 
Enquirer  and  third  place  ($100) 
was  won  by  Leo  Joseph  Roche 
of  the  Buffalo  (N.  Y.)  Courier- 
Express. 

• 

Crozier  Does  Book 
On  War  Reporters 

Bethel,  Conn. 
Emmett  Crozier,  journalist- 
author,  who  has  lived  here  since 
1942,  is  finishing  a  book  on 
activities  of  American  and 
British  War  Correspondents, 
mainly  American,  who  covered 
the  Western  Front  during  World 
War  I.  Mr.  Crozier  worked  for 
the  Kansas  City  (Mo.)  Star  and 
New  York  Herald  Tribune. 


Judy  Svoboda,  foimerly  with 

Abe  Weiner,  formerly  of  the  <Neb.)  Independ-  „  ,  Smpi-  I  PftPr 

University  of  Texas  publicity  to  sreneral  news  reporter  apace  L,eiier 

department  joined  the  Express  the  Lincoln  (Neb.)  Journal.  Washington 

Joseph  A.  Bors  has  resigned 

John  M.  Harrison,  editor  of 
the  Iowa  Publisher — resumed 
work  after  a  summer  operation 
on  detached  retinas  in  both  eyes. 

He  is  also  publisher  of  the  Daily 
Iowan  and  an  instructor  in 
journalism. 


sports  department.  Ed  Castillo, 
once  with  the  Son  Antonio 
Eight,  joined  the  News  local 
staff. 


from  the  Government  Relations 
Division  of  National  Association 
of  Manufacturers  to  devote 
more  time  to  his  new  position 
as  editor  of  the  Washington 
Space  Letter  and  to  free-lance 
writing.  He  is  a  former  Wash¬ 
ington  Bureau  member  of  In¬ 
ternational  News  Service  and 
war  correspondent. 


a  member  of  the  daily’s  staff 
for  nearly  30  years  —  resigned. 
His  wife,  Delma,  a  member  of 
the  Optic  advertising  depart¬ 
ment,  has  also  resigned. 

*  «  « 

George  K.  Strode,  sports  edi¬ 
tor  of  the  Zanesville  (Ohio) 
Times  Recorder  —  to  sports 
editor  of  the  Athens  (Ohio) 
Messenger,  replacing  Andrew 
Chonko,  who  accepted  an  ad¬ 
ministrative  position  with  the 
Ohio  National  Guard.  Joan  R. 
Bush  —  new  woman’s  page  edi¬ 
tor  of  the  Messenger,  replacing 
Roberta  Burson  —  to  a  teach¬ 
ing  position  in  the  Logan  city 
schools. 

*  «  « 

Sue  Raffety — resigned  from 
the  women’s  staff  of  the  Ft. 
Lauderdale  (Fla.)  Daily  News 
to  join  McCann-Erickson  adver¬ 
tising  agency.  Jim  Daly  —  re¬ 
turned  to  the  Daily  News  as 
chief  of  the  Pompano  Beach 
bureau  after  several  months  on 
the  staff  of  the  Chicago  (Ill.) 
Tribune.  Bob  Lynch — rejoined 
the  sports  staff  of  the  Daily 
News  after  a  tour  of  duty  in 
the  Army. 

*  *  * 

Russell  P.  Kaniuka,  a  grad¬ 
uate  of  the  Pennsylvania  State 
University  in  1952  —  to  as¬ 
sistant  professor  of  agricul¬ 
tural  journalism  in  the  School 
of  Journalism. 

*  «  « 

Vernelle  Daberkow  —  to 
the  staff  of  the  Wisner  (Neb.) 
News-Chronicle. 

«  «  « 

Connie  Cruff  —  to  women’s 
page  of  Aurora  (Neb.)  News- 
Register. 

(Continued  on  page  40) 


Treasurer  Retires 

Savannah,  Ga. 

After  29  years  of  service  with  Mrs.  Pete  Rum- 

the  Savannah  Morning  News  ®augh  —  to  staff  of  Hobbs 
and  Evening  Press,  Flournoy  M.)  Flare,  Mr.  Rumbaugh  ,  * 

J.  Miller  retired  Sept.  16.  Prior  editor  and  advertising  sales-  tlloke  in  PR  Job 
to  his  promotion  to  treasurer  Mrs.  Rumbaugh  to 

the  circulation  and 
advertising  depart- 


when  News-Press,  Inc.,  as  ^sist  in 
formed  last  year,  Mr.  Mulling  classified 
had  been  comptroller  of  the  iDCDts. 
Wmpany.  He  b^an  his  career 
in  the  credit  department.  At 
^rement  ceremonies  Mr. 

Mulling  was  presented  a  gold 
watch. 


Bob  Johnson,  co-editor  of  the 
Wayne  (Neb.)  Herald  —  elected 
president  of  the  Northeast  Ne- 
bra.ska  press  district. 
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Washington 
H.  Walton  Cloke,  Coordinator 
of  Public  Relations,  Kaiser  In¬ 
dustries  Corporation,  has  as¬ 
sumed  the  post  of  chairman  of 
the  Public  Relations  Committee 
of  the  People-to-People  Pro¬ 
gram.  Mr.  Cloke  is  a  former 
newspaperman. 


BRAND  NEW  SERIES 

by 

HOWARD 

WHITMAN 

Hit  most  exciting  assign¬ 
ment  to  date.  Twelre-part 
exclusive  series,  illustrated. 

WATCH  FOR  ITI 


THf  RIGISTER  and  TRIBUNE 
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Personal 


(Continued  from  page  39) 


Tom  McCuaig,  formerly  re¬ 
porter  on  the  Honolulu  (T.  H.) 
Advertiser  —  to  the  Santa 
Maria  (Calif.)  Times. 

•  ♦  ♦ 

Jack  Crandall,  Honolulu  (T. 
H.)  Star-Bulletin  slot  man  — 
new  president  of  the  Hawaii 
Chapter  of  Sigma  Delta  Chi. 
He  succeeds  William  H.  Ewing, 
managing  editor  of  the  same 
paper. 

*  •  * 

Frank  S.  McKinney,  produc¬ 
tion  manager  of  the  Kansas  City 
(Mo.)  Star  —  elected  to  the 
board  of  directors  of  the  Star 
Clompany,  succeeding  Dean 
Fitzer,  former  manager  of  ra¬ 
dio-TV  properties  who  has  re¬ 
tired. 

*  *  * 

Arthur  Leadley,  member  of 
the  advertising  staff  of  the 
Windsor  (Ont.)  Star  since  1948 
—  now  classified  advertising 
manager.  Mr.  Leadley  succeeds 
Frank  J.  Taggart,  who  has  re¬ 
tired. 

*  *  ♦ 

Gabriel  M.  Gelb,  New  Or¬ 
leans  (La.)  States  reporter  — 
to  Louisiana  Heart  Association 
as  public  relations  director. 

*  *  * 

Frank  Conrad  —  from  su¬ 
pervisor  to  city  home  delivery 
manager  of  the  Milwaukee 
(Wis.)  Sentinel. 

*  ♦  • 

Bob  Brown,  Fort  Dodge 
(Iowa)  Messenger  —  elected 
president  of  Iowa  Daily  Press 
Association  Sports  Editors. 

*  ♦  * 

Robert  W.  Burns,  a  veteran 
of  23  years  service  in  the  circu¬ 
lation  department  of  the  Scran¬ 
ton  (Pa.)  Tribune  —  now  cir¬ 
culation  manager  to  succeed  Al 
Trimp  —  to  circulation  direc¬ 
tor  of  the  Erie,  Pa.  Newspapers. 


Susan  Geary  of  Klamath 
Falls,  June,  1958  graduate  of 
Stanfoi-d  University,  has  taken 
her  first  newspaper  job  as  a 
member  of  the  women’s  depart¬ 
ment  of  the  Spokane  (Wash.) 
Spokesman-Review  &  Chronicle. 

*  «  * 

Nelson  Reed  —  new  editorial 
writer  for  the  Klamath  Falls 
(Ore.)  Herald  and  News. 

*  *  * 

Earl  Yost  of  the  Manchester 
(Conn.)  Evening  Herald  — 
elected  president  of  the  Con¬ 
necticut  Sports  Writers’  Alli¬ 
ance,  succeeding  William  New¬ 
ell,  Hartford  Courant. 

*  •  * 

Scotty  Stone,  formerly  city 
hall  reporter  with  the  Dayton 
(Ohio)  Daily  News  for  two 
years  —  now  general  assign¬ 
ment  reporter  on  the  Honolulu 
(T.  H.)  Reporter. 

*  *  * 

Jack  Kerr,  UPI  bureau  man¬ 

ager  at  Portland,  Ore.,  for  the 
last  eight  years  —  transferred 
to  San  Francisco  as  day  bureau 
manager.  He  is  replaced  at 
Portland  by  Willard  D.  Eber- 
HART,  formerly  at  Montreal, 

Honolulu  and  in  Oregon. 

*  *  * 

Joe  W.  Milner,  formerly 
with  the  Dallas  (Tex.)  Times- 
Herald  and  Greenville  (Tex.) 
Morning  Herald  —  to  Univer¬ 
sity  of  Wyoming  department  of 
journalism. 

*  *  * 

Richard  W.  Kipperman,  for¬ 
merly  sports  editor  of  the  Yuma 
(Ariz.)  Sun  and  Arizona  Sen¬ 
tinel  —  to  assistant  director  of 
public  information,  in  charge 
of  sports  publicity,  at  Spring- 
field  College,  Springfield,  Mass. 
«  *  * 

Albert  H.  Jaeggin  —  to  Fair¬ 
child’s  Men’s  Wear  Magazine 
as  managing  editor,  replacing 
George  Crosbie  Jr.,  resigned. 
Mr.  Jaeggin  was  formerly  man¬ 
aging  editor  of  Advertising 
Agency. 
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Publisher  Active 
At  91  Is  Honored 

Rockland,  Me. 

Frank  B.  Nichols,  91,  pub¬ 
lisher  of  the  Bath  (Me.)  Daily 
Times,  was  singled  out  for  hon¬ 
ors  at  the  recent  meeting  of 
the  Maine  Press  Association  and 
New  England  Weekly  Newspa¬ 
per  Association  here. 

He  w’as  given  a  full-sized 
replica  of  a  plate  from  the  front 
page  of  his  paper  carrying  his 
photograph  and  a  citation.  The 
plate  was  mounted  on  wood. 

Only  an  extended  lunch  period 
is  Mr.  Nichols’  concession  to  age. 
He  is  on  the  job  from  five  days 
a  week. 

Speakers  at  the  meeting  in¬ 
cluded  the  presidents  of  three 
railroads  who  discussed  tax 
problems  and  costs  of  commuter 
service. 

Sidney  L.  Cullen,  city  editor 
of  the  Rockland  Courier-Gazette, 
•was  elected  president  of  the 
Maine  Press  Association. 

• 

Bob  Casey  Feted 
Al  Chicago  Dinner 

Chicago 

More  than  250  fellow  Chi¬ 
cago  newspapermen  honored 
Robert  J.  Casey,  retired  Chi¬ 
cago  Daily  News  reporter,  war 
correspondent  and  author  at  a 
birthday  party. 

The  party  was  in  honor  of 
Bob  Casey,  but  the  birthday  was 
that  of  Lou  Kent  Fink,  Chicago 
public  relations  man  and  for¬ 
mer  Associated  Press  reporter. 
Fellow  newsmen  present^  Mr. 
Casey  with  a  plaque  done  as  an 
engraved  halftone,  bearing  his 
image  and  the  inscription:  “To 
Robert  J.  Casey  a  newspaper¬ 
man  who  met  deadlines  and 
made  headlines  and  wrote” 
(then  followed  the  titles  of  32 
books) . 

Guild  Book  Choice 

Greensboro,  N.  C. 

The  Literary  Guild  has  se¬ 
lected  Burke  Davis’  forthcoming 
book,  “To  Appomattox,”  for 
distribution  to  its  members  next 
March.  Mr.  Davis  is  a  staff 
writer  for  the  Greensboro  Daily 
News,  and  author  of  several 
books.  Rhinehart  &  Co.,  New 
York,  is  his  publisher. 


‘Big  Top’  Author 

Hartford,  Conn. 

Marian  Murray,  formerly 
literary  editor  of  the  Hartford 
Times,  and  more  recently  public 
relations  director  for  the  Ring- 
ling  Museum  at  Sarasota,  Fla., 
is  author  of  a  new  book, 
“Children  of  the  Big  To^,”  pub¬ 
lished  by  Little,  Brown. 


2  Political  Science 
Fellows  Quit  Papers 

Washington 

Adjournment  of  Congress 
marked  the  end  of  terms  for 
four  newspapermen  as  Coo- 
gressional  Fellows  of  the  Ameri¬ 
can  Political  Science  Associa¬ 
tion. 

Returning  to  their  papers 
after  nine  months  working  on 
Capitol  Hill  are  Howard  Bray, 
Louisville  (Ky.)  Times,  and 
Jack  Howard,  Son  Francisco 
(Calif.)  Chronicle. 

Ralph  Widner,  formerly  of 
the  New  York  Times,  joined  the 
public  relations  staff  of  the  State 
of  Pennsylvania.  Noiman  Gel- 
man  remains  here  with  the  Edi¬ 
torial  Research  Reports  of  Coa- 
gressional  Quarterly.  Mr.  Gel- 
man  formerly  was  with  the  St. 
Petersburg  (Fla.)  Times. 

• 

Hours  Reduced, 

Cops  Hail  Reporter 

Albany,  N.  Y. 

Bob  Keating,  police  reporter 
for  the  Albany  Times-Union, 
was  guest  of  honor  Sept.  17,  at  a 
dinner  given  by  Troop  G,  New 
York  State  Police.  Mr.  Keating 
recently  wrote  a  series  of 
6  articles  credited  with  having 
working  hours  of  troopers  re¬ 
duced  from  125  to  60  hours  a 
week. 

The  Police  Benevolent  Associ¬ 
ation!  gave  Mr.  Keating,  whose 
hobby  is  firearms,  a  .32  caliber 
special  Winchester  rifle,  and 
troopers  presented  him  a  watch. 


Named  to  Escort 
Mexican  Women 

Portland,  Me. 

Miss  Frances  Hapgood  of  the 
Portland  Press  Herald  society 
department  has  been  named  to 
escort  a  group  of  Mexican  ca¬ 
reer  women  through  this  coun¬ 
try.  The  tour  is  sponsored  by 
the  International  Relations  sec¬ 
tion  of  the  Labor  Department 

Miss  Hapgood  has  been 
granted  a  three  months’  leave 
of  absence  by  the  Guy  Gannett 
Publishing  (5o.  She  is  a  vicfr 
president  of  the  Maine  State 
Federated  Labor  Council. 


Publisher  Runs 
For  Congress 

Lamar,  Colo. 

Fred  M.  Betz  Sr.,  publisher 
of  the  Lamar  Daily  News,  h^ 
been  named  the  Democratir 
nominee  for  Congress  from 
Southern  Colorado.  Winner  of  * 
close  primary  fight,  he  will 
the  incumbent,  J.  Edgar  Chen- 
oweth,  in  the  general  election. 
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Death  Claims 
Hilton  Brown, 
Nearly  100 

Indianapolis 

Five  months  short  of  his  100th 
birthday  Hilton  U.  Brown  died 
here  Sept.  20  of  exhaustion, 
following  a  14-hour  digestive 
attack. 

As  vicepresident  of  Indian¬ 
apolis  Newspapers,  Inc.  he  had 
remained  active  in  business  al¬ 
most  to  the  end.  During  the 
last  month  he  pushed  the  button 
that  stalled  seven  new  presses 
for  the  News  and  Star,  he 
opened  the  new  Indianapolis 
Press  Club  quailers,  and  flew 
to  the  national  convention  of  his 
fraternity,  Phi  Delta  Theta. 

Mr.  Brown,  who  was  a 
perennial  participant  in  meet¬ 
ings  of  the  Associated  Press 
and  American  Newspaper  Pub¬ 
lishers  Association  in  New 
York,  said  “farewell”  last  April 
to  his  colleagues  in  the  news¬ 
paper  business.  He  had  cele¬ 
brated  his  99th  bii’thday  on 
Feb.  20  with  full  civic  honors. 
It  was  Hilton  U.  Brown  Day  in 
Indianapolis,  by  proclamation 
of  the  Mayor. 

Pioneer  Family 

Hilton  U.  Bro%7n,  when 
writing  his  name  as  President 
of  the  Board  of  Directors  on  the 
diplomas  of  graduates  of  Butler 
College,  always  spelled  it  out  in 
full  —  Hilton  Ultimus  Brown. 
His  father  was  something  of  a 
Latin  scholar,  and  supposing 
that  Hilton  would  be  the  “last,” 
called  him  Ultimus.  A  few  old- 
time  boyhood  friends  back  in 
the  early  days  in  Indianapolis, 
used  to  call  him  “Ult”. 

His  paternal  ancestor  was 
Philip  A.  Brown,  a  pioneer  in 
Indianapolis,  who  built  his  home 
and  established  a  lumber  busi- 


Hilton  U.  Brown 


ness  in  the  .50’s.  Among  the 
earliest  recollections  of  the  two 
sons  of  Philip  Brown,  Demar- 
chus  C.,  late  State  Librarian, 
and  Hilton  U.,  was  flagging 
with  a  lighted  newspaper  the 
evening  train  on  the  old  “Peru” 
road,  with  its  wood  burning 
engine,  w'hen  the  family  was 
going  to  far  off  Castleton  for  a 
summer  vacation.  Such  is  in¬ 
dicative  of  the  primitive  life  of 
the  early  days  in  the  Hoosier 
capital. 

Mr.  Brown  attended  school 
thi-ough  the  grammar  grades, 
took  a  prepaiatovy  course  in  old 
Northwesteim  Christian  Univer¬ 
sity,  and  was  graduated  from 
Butler  College  in  1880.  Two 
years  later  he  received  his 
Master’s  Degree.  In  the  mean¬ 
time  he  had  taught  one  tenn 
of  school  at  the  Oaktown  Acad¬ 
emy  in  Knox  County,  and  in 
1881,  became  a  reporter  for  The 
News.  The  incident  that  gave 
him  opportunity  v.^as  the  assas¬ 
sination  of  President  Garfield. 
One  of  the  reporters  was  ill, 
and  the  paper  needed  help.  It 
gave  Mr.  Brown  his  chance.  He 
served  first  as  Market  and  Rail¬ 
road  reporter;  editor  of  the  “Pea 
Green  Grocer”;  City  Editor  in 
1890;  receiver  in  the  dissolu¬ 
tion  of  partnership  proceedings 
in  1898  to  1900;  General  Mana¬ 
ger,  Editorial  Manager,  Secre¬ 
tary-Treasurer  both  under  Dela- 
van  Smith,  the  for.mer  publisher, 
and  after  his  death,  Warren  C. 
Fairbanks. 

Through  Consolidations 

John  H.  Holliday,  who 
founded  the  News,  having  sold 
the  paper  in  1898,  about  a  year 
later  established  the  Indian¬ 
apolis  Press.  In  1902,  he  opened 
negotiations  through  Mr.  Brown 
for  the  sale  of  the  Press  to  the 
News,  and  this  sale  consum¬ 


mated,  as  was  also  a  little  later 
the  sale  of  the  Indianapolis 
Sentinel  to  the  owners  of  the 
News.  The  Indianapolis  Journal 
had  meanwhile  sold  out,  and  was 
succeeded  by  the  Indianapolis 
Star.  When  the  News  was  pur¬ 
chased  in  1948  to  become  part 
of  Indianapolis  Newspapers, 
Inc.,  Mr.  BrowTi  became  vice- 
president. 

For  many  years  he  was  mem¬ 
ber  for  the  Indianapolis  News 
of  the  Associated  Press,  and 
for  more  than  a  quarter  of  a 
century  he  was  a  director  of 
AN  PA. 

At  the  time  of  the  Armistice, 
closing  World  War  I,  Mr.  Brown 
attended  the  Peace  Conference 
in  Paris  and  Versailles  as  cor¬ 
respondent,  and  wrote  volumin¬ 
ously  on  this  subject,  and  on  the 
battle  fields  and  industrial  con¬ 
ditions  in  Europe.  In  1926,  he 
again  went  to  Europe  as  a  cor¬ 
respondent,  comparing  condi¬ 
tions  with  1919.  He  spent  six 
months  in  Russia,  where  he  be¬ 
came  acquainted  with  many  of 
the  survivoi’s  of  the  Revolution 
and  directors  of  the  Soviet 
Government. 

His  permanent  publications 
include,  “Fifty-four  Forty  or 
Fight”,  and  a  volume  entitled 
“Three  Brothers  in  Artillery.” 
These  brothers  were  his  sons, 
Hilton,  Archibald  and  Paul,  all 
of  whom  seiwed  as  lieutenants 
in  Field  Artillery  in  the  World 
War.  The  inspiration  of  this 
book  came  from  the  letters  and 
verses  wi'itten  by  his  sons  from 
the  battlefront.  Hilton  Jr.  was 
killed  in  the  Argonne  Forest 
battle. 

Mr.  Brown  and  Jennie  Hannah 
were  married  in  1883.  They  had 
10  children,  eight  of  whom  sur¬ 
vive.  Mrs.  Brown  died  in  1939. 
There  are  12  grandchildren  and 
27  great-grandchildren. 

• 

Obituary 

William  Melody  McCarty, 
47,  city  editor  of  the  Alliance 
(Ohio)  Review,  of  a  heart  at¬ 
tack;  Sept.  20. 

in  Hf  in 

Denys  Wortman,  71,  former 
cartoonist  for  the  old  New 
York  World  and  the  New  York 
World-Telegram  and  Sun,  of 
a  heart  attack;  Sept.  20.  He 
retired  two  years  ago  after 
drawing  cartoons  for  more  than 
30  years.  His  drawings  were 
syndicated  to  other  newspapers 
by  United  Features. 

*  *  * 

Chester  W.  Flory,  48,  dis¬ 
play  advertising  account  ex¬ 
ecutive  for  the  Long  Beach 

(Calif.)  Independent,  Press- 
Telegram;  Sept.  16. 


Charles  A.  Sughroe,  72, 
foi-mer  editor  and  publisher  of 
the  Stockton  (Ill.)  Herald-Newg 
weekly.  Sept.  12.  He  sold  the 
H-N  Sept.  1  because  of  ill 
health.  The  publication  had  been 
in  his  family  for  64  years. 

*  «  * 

V.  A.  Williams,  43,  for  many 
years  a  member  of  the  adver¬ 
tising  department  of  the  Green¬ 
ville  (S.  C.)  News  and  Pied¬ 

mont,  of  a  heart  attack;  Sept 
14.  He  w'as  a  former  ad  mana¬ 
ger  of  the  Gainesville  (Ga.) 
News. 

♦  *  ♦ 

Bert  H.  Anderson,  retired 
business  manager  of  the 
Charleston  (W.  Va.)  Daily  Mail. 
after  a  short  illness;  Sept.  12. 

«  *  * 

Wesley  Fuller,  46,  former 
reporter  for  the  Boston  (Mass.) 
Traveler  and  editorial  and 
science  writer  for  the  Boston 
(Mass.)  Herald,  of  a  heart  at¬ 
tack;  Sept.  13.  At  his  death  he 
was  assistant  director  of  pub¬ 
lication  for  the  Bell  Telephone 
Laboratories. 

«  «  « 

Sarah  Dorsheimbr  Cliftox, 
99,  former  society  editor  of  the 
old  Buffalo  (N.  Y.)  Commercial; 
Sept.  12. 

♦  ♦  ♦ 

Elliott  L.  Gyger,  84,  former 
editor  of  the  Alliance  (Ohio) 
Revieiv  and  former  editor  of  the 
Fort  Collins  (Colo.)  Express- 

Courier  and  the  Las  Vegas 

(Nev.)  Daily  Optic;  Sept.  6. 

*  *  * 

Charles  E.  Davis,  67,  Sun¬ 
day  and  news  editor  of  the  Al¬ 
bany  (N.  Y.)  Times-Union  un¬ 
til  his  retirement  in  1957;  Sept. 
12. 

«  *  * 

Anthony  Kedzior,  80,  vet¬ 
eran  City  News  Bureau,  Chi¬ 
cago;  Sept.  14.  He  was  formerly 
supervisor  of  the  copy  room. 
He  worked  for  the  Associated 
Press  before  joining  CNB  in 
1928. 

Cliff  Naylor  Dies; 
Newsprint  Salesman 

Clifford  J.  Naylor,  59,  a  sales 
executive  of  Price  Bros.,  Cana¬ 
dian  newsprint  company,  died 
Sept.  14  after  suffering  a  heart 
attack.  He  was  attending  the 
convention  of  the  New  York 
State  Publishers  Association  at 
Whiteface  Inn,  near  Lake 
Placid. 

Mr.  Naylor  resided  in  Scars- 
dale.  He  was  bom  at  Glens 
Falls,  N.  Y.  and  became  associ¬ 
ated  with  the  newsprint  fin” 
about  40  years  ago.  He  held 
memberships  in  the  Canadian 
Club,  the  Masons,  and  Cirens 
Saints  and  Sinners.  His  wife 
and  a  son  survive. 
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Lookit  'im  go . . . 

. . .  with  that  Linotype  Comet!  You  know 
why?  Comets  have  designed-in  speed, 
more  than  you  can  get  out  of  any  other 
machine! 

That  extra-responsive  keyboard  that 
operators  really  appreciate  is  just  one 
of  the  many  features. 

Easy  maintenance— and  that  at  a 
minimum,  too -is  another  designed-in 
benefit  that  means  extra  composing 
room  dividends. 

For  steady,  smooth,  easy  volumes  of 
straight  matter.  Comet’s  out  in  front  all 
by  itself. 

Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  N.  Y. 
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Agency  Newspaper  Billings 

{Continued  from  page  10) 


123.  Gabriel  Stern,  Inc.  li.OOO 

124.  Symondt,  MecKeniie  &  Co.  11,000 

125.  James  A.  Stewart  Co.  10,210 

126.  Denham  II  Company  4,840 

127.  Andrews  Agency,  Inc.  2,285 


85.  Fessel-Siegfrledt,  Inc. 

M.  Gray  t  Kilgore,  Inc. 

87.  Bati-Hodgson- 

Neuwoetiner 

88.  J.  M.  Camp  &  Co. 

89.  E.  M.  Freystadt  Assoc. 

70.  Hoefer,  Dieterich 

t  Brown 

71.  Jones  &  Taylor,  Inc. 

72.  Roy  S.  Durstine  Inc. 

73.  Geo.  T.  Metcalf  Co. 

74.  Getschal  Co. 

75.  Arthur  R.  Mogge,  Inc. 

78.  Proebsting,  Taylor,  Inc. 

77.  Lago  &  Whitehead,  Inc. 

78.  Harris  D.  McKinney  Inc. 

79.  Associated  Adv.  Agency 

80.  Lynch,  Hart  &  StocVton 

Ad».  Co. 

81.  Critchfield  &  Co. 

82.  Gore,  Smith  t 

Greenland,  Inc. 

83.  Leber  &  Kati,  Inc. 

84.  Cary-Hill,  Inc. 

85.  Sidney  Clayton  S  Assoc. 
88.  Alex  T.  Frani,  Inc. 

87.  Carson  Roberts  Inc. 

88.  Cherry  Solt  &  Assoc. 

89.  Arthur  Towell,  Inc. 

90.  Zimmer-McCloskey 

Adv.  Agency 

91.  Lando  Adv.  Agency 

92.  Kircher.  Helton  & 

Collett 

93.  Marcus  Advertising 

94.  Paul-Phelan  Adv.  Ltd. 

95.  Galen  E.  Broyles  Co. 

98.  Remsen  Advertising 

97.  Fulton,  Morrissey  Co. 

98.  Boland  Associates 

99.  Dunnan  t  Jeffrey,  Inc. 

100.  Graves  t  Associates 

101.  Savage-Lewis,  Inc. 

102.  Kerker,  Peterson, 

Hixon,  Hayes,  Inc. 

103.  Olian  &  Bronner,  Inc. 

104.  Paul  C.  Warren  Adv. 

105.  S.  M.  Brooks  Adv. 

108.  Cruttenden  Advertising 

107.  Charles  Sheldon,  Inc. 

108.  Hart-Conway  Co. 

109.  Perry-Brown,  Inc. 

110.  Palm  &  Patterson,  Inc. 

111.  Robertson,  Buckley 

&  Gotsch,  Inc. 

112.  Grubb  &  Petersen  Adv. 

113.  Wexton  Co.,  Inc. 

1 14.  John  Ramsey  Co. 

115.  Wm.  B.  Remington,  Inc. 
118.  MacDonald-Cook  Co. 

117.  Powell,  Schoenbrod 

and  Hall  Adv. 

118.  Carr  Liggett  Adv. 

119.  Parson,  Friedman  & 

Central 

120.  Mullen  &  Assoc. 

121.  Sanger-Funnell,  Inc. 

122.  Roland  G.  E.  Ullman 

Org. 
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80  Madison  Avenue 
New  York  16,  N.Y. 


AUSTRALIA'S 

I  Expanding  Wealfb 
Offers  Opporf unifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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Published  fortnightly  | 

Annual  Subscription  to  U.  S.  $8 

15  Hamilton  St.,  Sydney,  Australia 


Agency  Billin(s 

1.  Newman,  Lynda  & 

Assoc.  $  522,000 

2.  Thomas  C.  Wilson  Adv.  485,281 

3.  G.  F.  Sweet  t  Co.  488.000 

4.  Herbert  Baker  Adv.  450,000 

5.  A.  S.  Black  I  Co.  418.000 

8.  Stepian-Carr  Adv.  Inc.  394,400 

7.  Newman,  Stern  & 

Mandall,  Inc.  387,500 

8.  Andover  Advertising  Co.  327,809 

9.  Harold  E.  Flint  8  Assoc.  308.000 

10.  Hoffman-Manning,  Inc.  300.000 

11.  Edward  S.  Kellogg  Co.  288,000 

12.  Read  Bros.  Advertising  284,900 

13.  Dawson  Advertising  Co.  272.000 

14.  Harris  &  Montague,  Inc.  285,800 

15.  Mullican  Company  248,400 

18.  Marshall  Robertson  Adv.  229,500 

17.  Clark  8  Elkus  Adv.  228,030 

IV.  Clif  Ferguson  Adv.  222,485 

19.  Ray  C.  Jenkins  Adv.  212,487 

20.  Harold  Walker  Clark  Inc.  210,000 

21.  Lloyd  S.  Howard  Assoc.  207,400 

22.  Wyman  Advertising  204,000 

23.  Pfaus-Finkla,  Inc.  199,500 

24.  OHo  8  Abbs  Adv.  193.148 

25.  Armstrong  Company  185,148 

28.  Herbert  S.  Benjamin 

Assoc.  184,081 

27.  Harry  Paul  8  Assoc.  158,557 

28.  Wm.  G.  Rollay  Adv.  155,000 

29.  McCaffrey  Adv.  Agency  150,200 

30.  Wenger-Michael,  Inc.  150,080 

31.  Roiene  Adv.  Agency  150,000 

32.  E.  T.  Holmgren.  Inc.  150,000 

33.  Natali  8  Maloney  Ltd.  147,000 

34.  Weintraub  8  Assoc.  148,000 

35.  James  C.  Seix  Co.  140,000 

38.  Evans-Work  Adv.  Agency  137,500 

37.  Mark  Schraiber  Adv.  132,000 

38.  Truppe,  La  Grave  8 

Reynolds  131,000 

39.  Manchester  8  Kreer,  Inc.  127,500 

40.  Bradley,  Venning  8 

Hilton  125,000 

41.  Frances,  Morris  8  Evans  124,980 

42.  E.  M.  Halvorson  Co.  115,880 

43.  Fred  R.  Beckev  Adv.  114,030 

44.  Louis  Benito  Adv.  113,800 

45.  Gislason-Reynolds  Ltd.  113,100 

48.  Weston  Associates,  Inc.  108,000 

47.  Baus  8  Ross  Co.  107,814 

48.  J.  Gerald  Brown  Adv,  102,750 

49.  Anderson  Adver.  Agency  101,000 

50.  Bonsib.  Inc.  94,100 

51.  Capital  Advertising  Co.  92,4W 

52.  Ed  St.  Aubin  Assoc.  88,000 

53.  Maurice  Paulsen  Adv.  85,500 

54.  John  L.  Halpin  Adv.  85,023 

55.  Frank  C.  Jacobi  Adv.  84,120 

58.  Leo  P.  Bott  Jr.  Adv.  84,000 

57.  Galvin-Farris-Allvine  Inc.  82,515 

58.  Ralph  W.  Hobbs  Assoc.  82,000 

59.  Duke  Kerstein  Adv. 

Agency  77,120 

80.  Gottschaldt  8  Assoc.  75,000 

81.  Art  Gruber  Assoc.  74,700 

82.  Hahool  Advertising,  Inc.  74,420 

83.  Harper  Company  73,843 

84.  Clinton  D.  Carr  8  Co.  73,378 

85.  Andes  Advertising 

Agency  70,209 

88.  Albert  A.  Kohler  Co.  70,028 

87.  Enyart  8  Rose  Adv. 

Agency  89,510 

88.  Neale  Advertising  Assoc.  88,528 

89.  Hepworth  Advertising  85,000 

70.  Cabell  Eanes,  Inc.  84.98( 

71.  Jerrol  8  Assoc.  82,02( 

72.  Morrison-Greene- 

Seymour  8I,90C 

73.  Hall  8  Thompson,  Inc.  8l,2li 

74.  G.  R.  Sauviat  8  Assoc.  8I,00< 

75.  Russell,  Kolburne  Inc.  80,33( 

78.  Wark  Assoc.,  Inc.  58,521 

77.  John  Marshall  Ziv  Co.  55,00< 

78.  Herbert  Willis  8  Assoc.  52,30f 

79.  Todd,  Coleman  8  Assoc.  51,801 

80.  Chas.  Meissner  8  Assoc.  50,00( 

81.  John  T.  Hall  8  Co.  47.001 

82.  Paul  A.  Fergus  Co.  45,001 

83.  Sturges  8  Assoc.  45,001 

84.  Sam  J.  Gallay  Adv.  44,16 

85.  Kenneth  B.  Butler 

8  Assoc.  42,70 

88.  Allan  J.  Copeland  Adv.  42,52 

87.  R.  I.  David  8  Co.  42,1 1< 
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Only  SCAN-A-GRAVER  gives  you  ajj  these  features: 


These  7  exclusive  Fairchild  features  help  you  to  step  up  reader 
interest  in  your  newspaper  by  filling  its  pages  with  good  local 
pietures— ec'onomically.  Your  advertisers  benefit  too,  from  the 
extra  attention  value  of  good  pictures  at  low  cost.  Here’s  how 
the  Scan-A-Graver,  and  only  the  Scan-A-Graver,  makes  this 
possible: 

0  Ton  can  reset  tonal  values  after  the  engraving  operation  has 
started.  You  just  move  the  scanner  back,  reset  the  levels,  and 
start  over  on  the  same  plate— with  almost  no  loss  of  time  or 
material. 

©  Because  the  scanner  and  engraver  heads  can  be  set  inde¬ 
pendently,  you  can  “crop”  pictures  to  desired  widths  right  on 
the  copy  cylinder.  You  can  mount  an  8  x  10  inch  print  and 
“scan”  only  that  portion  of  the  photograph  you  want  without 
trimming  a  valuable  print. 

©  Photos  can  be  flopped,  because  of  Scan-A-Graver’s  inde¬ 
pendent  scanner. 

0  You  can  repeat  cuts  of  the  same  subject  easily  by  merely 
shifting  the  scanner  back  to  the  start  of  the  picture  (without 
stopping  the  machine)  and  make  as  many  cuts  as  the  plate  area 
"ill  permit. 

©  You  reduce  troublesome  moire  pattern  when  engraving  pre¬ 
screened  copy.  Because  you  can  see  the  copy  on  the  cylinder, 
you  can  angle  it  accurately  and  be  sure  that  moire  is  minimized 
or  eliminated  before  you  start  to  make  the  engraving. 


©  No  “X-Ray”  effect— your  engrax  ing  will  contain  only  the 
surface  image  of  copy  which  has  writing  or  printing  on  the 
back.  This  is  important  if  you  want  to  make  most  profitable  use 
of  the  wealth  of  illustrations  available  through  manufacturers’ 
advertising  and  sales  promotional  aids. 

O  When  making  reverse  t\  pe  panels  or  decorative  reverse 
effects,  you  can  see  exactly  the  point  at  which  you  want  to  start 
>(mr  reverse  or  bring  your  engraving  back  to  full  tone  after  the 
reverse  area  is  completed. 

With  these  exclusive  Scan-A-Graver  features  youll  have  full 
control  over  production,  costs,  delivery  of  engravings  and 
quality.  For  a  copy  of  Fairchild’s  illustrated  brochure,  “Pictures 
Like  These  .  .  .  ,”  write  today  to  Dept.  76,  Fairchild  Graphic 
Equipment,  Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 


GRAPHIC 

COUIPMCNT 


Div.  of  Fairchild  Camera  and  Instrument  Corp. 

Dittrkt  Offices:  Walpole,  Mass.;  Atlanta,  Ga.;  Chicago,  III.; 

Los  Angeles,  Cal.;  San  Francisco,  Col.;  Toronto,  Ont. 
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S8.  Muriel  Wageman  Adv.  41,850 

8f.  D.  K.  Lavantis  Adv.  41,820 

80.  Goodis,  Goldbarg, 

Dair  Ltd.  41,000 

81.  Robert  G.  Fields  R  Co.  41,000 

82.  Lilman-Stavans  R 

Margolin,  Inc.  40,482 

83.  W.  L.  Vomack,  Inc.  W.470 

84.  R.  C.  Breth.  Inc.  38,750 

85.  Lookout  Adv.  Agency  38,000 

88.  Charles  Palm  R  Co.  37,807 

87.  Arbogust  Co.  37,510 

88.  Margaret  Macy  Adv.  Co.  38,128 

88.  Scnell  R  Assoc  35,100 

100.  Camm  Costigr’n,  Inc.  34,800 

101.  Gerald  H.  Keller  Adv.  34,000 

102.  George  I.  Lynn  Adv.  33,100 

103.  Len  Woolf  Co.  33,000 

104.  Campbell-Sanford  Adv.  32,020 

105.  Black  and  Musen,  Inc.  31,508 

108.  Simmons  Adv.  Agency  31,500 

107.  Gibbons  Adv.  Agency  31,355 

108.  R.  H.  Buss  R  Assoc.  30,280 

108.  Fred  D.  Stevens  Adv.  30,000 

no.  Anthracite  Adv.  Agency  28,820 

111.  Earl  R  Benjamin  Adv. 

Service  28,880 

112.  Admakers  28,500 

113.  Food  Research  R  Adv.  28,358 

114.  Moore  R  Co.  28,311 

115.  Crescent  Studio  Inc.  28,010 

118.  Keystone  Advertising, 

Inc.  27,142 

1 17.  J.  B.  Sabrell  Adv. 

Agency  27,060 

118.  Central  Adv. 

Agency,  Inc.  28,000 

118.  Edelstain-Nelson  Adv.  28,000 

120.  Gousha  Advertising,  Inc.  25,200 

121.  Hood,  Light  R  Geise,  Inc.  24,714 

122.  Wycoff  R  Assoc.  24,500 

123.  Freedman  R  Ross,  Inc.  22,515 

124.  A.  D.  Phillips  Adv.,  Inc.  22,500 

125.  W.  S.  Kirkland  Adv.  22,005 

128.  Bonfield  Assoc.,  Inc.  21,000 

127.  Byron  H.  Brown  R  Staff  20,832 

128.  Raymond  L.  Lang  Adv.  20,780 

128.  Associated  Adv. 

Counselors  20,280 

130.  Craig  R  Webster 

Adv.  Agency  18,470 

131.  Lavinger  Adv.  Agency  18,300 

132.  Neds  R  Wardlow  Adv.  18,200 

133.  M.  L.  Samson  Co.  17,285 

134.  W.  H.  Badke  Adv.  18,000 

135.  Don  L.  Burgess  Adv. 

Agency  15,820 

138.  Lescarboura  Advertising  15,400 

137.  L.  W.  Byrnes  R  Co.  15,205 

138.  Milton  Carlson  Co.  15,188 

138.  Bob  Hairston  R  Assoc.  15,000 

140.  R.  J.  McFarlin  R  Co.  14,580 

141.  Park  Advertising,  Inc.  14,100 

142.  Stewart  Assoc.  Adv. 

Agency  13,237 

143.  Goodman  Technical  Pubs.  13,000 

144.  Fred  H.  Ebersold,  Inc.  12,833 

145.  Benaul  Assoc.  Adv.  12,830 

148.  Don  Jenner  Adv.  Agency  12,410 

147,  Dobbins,  Woodward  R 

Co.  11,700 

148.  Geren  Advertising  10,010 

148.  Geo.  Eschbaugh  Adv.  8,510 

150.  Allston  Associates,  Inc.  8,450 

151.  Bachrodt,  Newell,  O'Kane 

R  Gano  8,370 

152.  Maynard  L.  Durham 

R  Assoc.  8,008 

153.  Byrum  Adv.  Agency  8,880 

154.  Agricultural  Info  Service  8,010 

155.  Grimm  R  Craigle,  Inc.  7,440 

158.  Stevenson  and  Assoc.  7,000 

157.  Hudson  Adv.  Agency  8,888 

158.  MacLaughlin  Adv.  Agency  8,180 

158.  Hogan-Rose  R  Co.  5,855 

180.  Creative  Marketing  Assoc.  5,550 

181.  Bill  West  Adv.  4,425 

182.  Geo.  E.  S.  Thompson  Adv.  4,155 

183.  Faber  Advertising  4,088 

184.  S.  Gunnar  Myrbeck 

R  Co.  4,000 

185.  Crisp  R  Harrison  Agency  3,800 

188.  McDonald  Adv.  Agency  3,800 

187.  Rex  Farrall,  Inc.  3,855 

188.  Stevenson  and  Assoc.  3,8W 

188.  Wm.  Brandewiede  Jr. 

Agency  3,120 

170.  Spaulding  Adv.  Service  2,850 

171.  Tri-State  Adv.  Co.  2,743 

172.  Lake  Advertising  2,800 

173.  Lee  Donnelley  Co.  2,500 

174.  Root  Adv.  Agency  2.483 

ITS.  Willis  S.  Martin  Co.  2,000 

178.  A.  Hamsing  Adv.  808 

S  14,887,231 
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Haiti  Imposes 
Machine  Gun 
Censorship 

By  Larry  Allen 

Associated  Press 

Special  to  Editor  &  Fubusher 

Steel-helmeted  soldiers  are 
enforcing  a  rigid  censorship  in 
Haiti,  the  only  Negro,  French- 
speaking  republic  in  the  Amer¬ 
icas. 

No  newspaper  in  Port-au- 
Prince  or  elsewhere  in  this  hot, 
mountainous  land  dares  to  pub¬ 
lish  any  news  article  or  edi¬ 
torial  critical  of  the  government 
or  President  Francois  Duvalier. 

If  it  did,  it’s  a  safe  bet  it 
would  be  speedily  closed  by  the 
government,  or  wrecked  by  pro- 
Duvalier  mobs  that  blossom  al¬ 
most  as  if  by  magic. 

That’s  already  happened  to 
three  newspapers.  Three  of 
Haiti’s  top  newspapermen  are 
now  serving  five-year  prison 
sentences  for  publishing  news 
stories  or  articles  which  the 
government  claimed  were  aimed 
at  inciting  revolt. 

Haitian  soldiers  scrutinize 
every  cablegram  that  is  re¬ 
ceived  in  or  sent  out  from  Port- 
au-Prince  and  other  Haitian 
towns  and  cities.  They  also  keep 
close  check  on  every  telephone 
call  overseas  that  is  made  from 
the  West  Indies  Telephone  Com¬ 
pany. 

For  Internal  Security 

Haitian  government  officials 
try  to  pass  all  of  this  off  by 
explaining  that  there  really 
isn’t  censorship  on  news  dis¬ 
patches  going  abroad.  They  con¬ 
tend  their  stoppage  of  incom¬ 
ing  and  outgoing  cables  is  in¬ 
tended  to  help  strengthen  inter¬ 
nal  security  and  prevent  any 
new  attempt  to  overthrow  the 
Duvalier  government. 

But  the  censorship  is  so  strict 
that  even  a  personal  message 
merely  advising  of  a  person’s 
arrival  in  Haiti  never  is  de¬ 
livered  to  the  addressee. 

Apparently  the  Haitian  cen¬ 
sors  fear  the  message  might 
mean  that  revolutionary  forces 
are  going  to  be  landed  from 
abroad  to  upset  the  Duvalier 
regime. 

In  the  offices  of  cable  com¬ 
panies  and  the  telephone  com¬ 
pany,  soldiers  always  have 
rifles,  pistols  or  machineguns 
within  easy  reach  to  enforce 
their  decisions  by  arms  if  nec¬ 
essary. 

EDITOR  8C  PUBl 


Foreign  newsmen  who  come 
to  Haiti  seeking  to  get  the  gov- 
emment’s  point  of  view  on  all 
that  goes  on  here  often  find  it  ^ 
difficult  to  obtain. 

PR  Man  on  Job  | 

Promised  interviews  with 
President  Duvalier  or  other  top 
officials  often  fail  to  promptlj 
materialize.  These  supposky  [ 
are  channeled  through  a  white  i 
American,  Herbert  J.  Morrison, 

37,  of  New  York  City.  His  title 
is  director  of  public  relations. 
Along  with  this  job,  Morrison 
has  told  friends  he  is  a  corre¬ 
spondent  for  an  American  news 
organization. 

There  seems  to  be  a  deep 
feeling  among  many  govern¬ 
ment  officials  that  all  foreign 
correspondents  “have  an  axe  to 
grind.”  This  might  account  for 
the  wariness  of  some  officials 
about  seeing  correspondents, 
fearing  they  might  “color”  the 
news.  I 

Haitian  government,  while  at-  | 
tempting  to  make  censorship 
airtight,  overlooks  the  fact  that 
all  any  correspondent  has  to  do 
is  to  gather  up  his  information 
and  fly  out  to  Ciudad  Trujillo. 
That’s  only  45  minutes  away  by  j 
commercial  airliner.  There  cor¬ 
respondents  can  write  freely  j 
and  send  by  cable  anything  they  j 
wish.  j 

Most  newsmen  find  that  while 
the  Haitian  government  is  keen¬ 
ly  sensitive  to  anything  unfav-  j 
orable  being  published  about  it  i 
there  are  always  difficulties  in  | 
obtaining  the  government's  | 
point  of  view.  I 

Answers  to  questions  from  I 
many  officials  often  are  evasive 
and  non-responsive.  More  than 
that,  some  government  officials 
do  not  share  the  views  of  Presi¬ 
dent  Duvalier  and  apparently 
don’t  bother  to  get  “the  line" 
from  him  before  talking  to  cor¬ 
respondents. 

• 

Voters’  Guide 
Goes  to  All  Homes 

HONOLl'll 

Oahu  voters  nonplused  by 
extra  voting  chores  brought  by 
a  reapportionmsnt  of  the  Ter¬ 
ritorial  Legislature  and  de 
districting  of  the  Territory  will 
get  an  assist  from  the  HonoM* 
Advertiser  Sept.  28  and  29- 
The  Advertiser  will  distribute 
a  voter’s  guide  of  about  28  tab¬ 
loid  pages  with  its  Sunday  e<b- 
tion  and  its  Monday  shopp*^ 
Between  the  two,  the  guide  w  | 
be  distributed  to  about  110,0W 
homes — virtually  all  those  «■! 
Oahu. 

The  guide  was  prepared 
Bob  Johnson,  Advertiser  polih' 
cal  reporter. 
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TOTALS: 


The 

Un-hidden 

persuaders 


If  you  draw  your  conclusions  from  the 
self-styled  experts  in  the  field  these  days, 
advertising  and  selling  are  pretty  sneaky 
stuff. 

To  hear  these  boys  talk,  you’d  think 
advertising  was  one  part  psychiatry  to 
two  parts  brainwashing,  with  a  couple 
dashes  of  henbane  and  dragonwort 
thrown  in. 

We  happen  to  think  that  most  people 
buy  things  because  they  need,  want,  and 
can  use  them. 

And  that  these  people,  regardless  of 
their  libidos  or  ids,  like  the  kind  of  ad¬ 
vertising  that  shows  arresting  pictures  of 
these  products  and  delivers  fresh,  truth¬ 
ful,  interesting  words  about  them. 

Thank  heavens,  that’s  the  kind  of 
advertising  our  clients  seem  to  like,  too. 


NVe  work  for  the  following  companies:  Allstate  Insurance  Company  .  American  Mineral  Spirits  Co.  •  Atchison, 

Topeea  a  Santa  Fe  Railway  Co.  •  The  Bissell  Carpet  .Sweeper  Co.  .  Brown  Shoe  Company  .  Campbell  .Soup  Company 
Chrysler  Corporation  .  Commonwealth  Edison  Company  and  Public  Service  Company  .  The  Cracker  Jacr  Co.  *  Crane  Co. 

The  Electric  Association  (ChicRfo)  .  Green  Giant  Company  .  Harris  Trust  and  .Savings  Bank  .  The  Hoover  Company  .  Kelloc.o 
Company  .  The  Kendall  Company  .  The  Maytag  Company  .  Motorola,  Inc.  •  National  Associated  Mills,  Inc.  .  Philip  Morris  Inc. 

Chas.  Ppher  a  Co.,  Inc.  •  Pillsbury  Mills,  Inc.  •  The  Procter  a  Gamble  Company  •  The  Pure  Oil  Company  .  The  Pure 
Fuel  Oil  Company  •  Stae-Kist  Foods,  Inc.  •  Sugar  Information,  Inc.  .  Swift  a  Company  .  Tea  Council  of  the  U.  S.  A.,  Inc. 

LEO  BURNETT  CO.,  INC. 

CHICAGO.  Prudential  Plaza  .  NEW  YORK  .  DETROIT  •  HOLLYWOOD  •  TORONTO 
PUBLISHER  for  September  27,  1958 
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3  Dailies  Gel 
Gavel  Awards 

Three  of  the  first  American 
Bar  Association  “tiavel  Awards” 
for  outstanding  contributions 
to  public  understanding  of  the 
American  legal  and  judicial  sys¬ 
tems  now  adorn  editors’  offices. 

ABA  President  Charles  S. 
lihyne  made  the  presentations 
of  the  insci-ibetl  gavels  to  rep¬ 
resentatives  of  the  media  at  the 
Association’s  annual  banquet 
recently  in  Los  Angeles. 

Newspaper  winners  of  the 
awards  were : 

Cleveland  (Ohio)  ['lain  Deal¬ 
er  for  its  series  of  editorials  on 
court  administration. 

Richmond  (Va.)  \eivs  Leader 
for  its  weekly  column  “A  Letter 
on  the  Law”  which  has  sei-ved 
to  increase  public  understand¬ 
ing  of  the  law  and  justice,  to 
improve  the  administration  of 
courts,  and  to  explain  the  role 
of  lawyers  in  American  life. 

St.  Peter.tbarg  (Fla.)  Times 
for  numerous  editorials  and  ar¬ 
ticles  on  law  and  courts. 

The  program  of  public  serv¬ 
ice  awards  was  announced  la.st 
year  and  entiies  were  received 
j)rior  to  Feb.  15. 


GAVEL  AWARDS  symbolic  of  contributions  to  public  understanding 
of  the  legal  and  judicial  systems  were  presented  by  the  American  Bar 
Association  recently  to  three  newspapers.  Pictured,  left  to  right,  are: 
Charles  S.  Rhyne,  ABA  president;  Sterling  E.  Graham,  Cleveland  Plain 
Dealer;  Mrs.  Nelson  Poynter,  St.  Petersburg  Times;  and  Robert  T.  Barton, 
Richmond  News-Leader. 


^ Right  to  Knoiv"  T  Mrtlonigle  for  Governor, 

Is  Political  Issue  *  n  »  fv,  j 

“We  wdl  strengthen  and  im- 
Harri.sbi’RG,  Pa.  prove  the  public’s  right-to-know 
Pennsylvania  politicians  in  the  facts  about  their  govern- 
the  current  gubernatorial  elec-  ment  and  the  expenditure  of 

tion  campaign,  have  promised  public  funds  .  .  .” 

to  strengthen  the  state’s  “right  Democrats,  who  have  a  ticket 
to  know”  laws  and  conduct  headed  by  David  L.  Lawrence 
j)ublic  business  in  the  open.  for  Goveinor,  promise:  “Trans- 
In  the  GOP  platform  plank  action  of  public  business  pub- 
on  “State  Government,”  the  licly,  through  open  meetings 

Republicans,  headed  by  Arthur  and  ‘right-to-know’  legislation.” 


Cline  Hearing 


Deferred  Afiain 


Mounting  (loMs 


Attorneys  representing  un»- 
cured  creditors  expies.sed  con¬ 
cern  over  mounting  administn- 
tion  co.st.s.  Referee  .Miller  sug¬ 
gested  the  receiver,  Gerald  P. 
Grace,  should  make  an  appraisal 
of  Cline’s  physical  as.sets.  Judp 
Miller  delayed  taking  action  ot 
a  petition  by  the  receiver  askinj 
that  W’arren  P.  Scott,  presii 
of  the  company,  be  retained  at 
$200  pel'  week  during  the 
ceivership. 

Counsel  for  Warren  Scott  i*' 
ported  the  latter  feels  hope! 
of  working  out  a  plan  for 
ganization  within  the  next  30 
60  davs. 


Ciiic*,^ 

Referee  Lawrence  J.  MilM 
continued  until  Oct.  29  thi| 
bankruptcy  adjudication  heukf 
ing  of  Cline  Electric  ManufitJ 
turing  Co.,  now  operating 
der  receivership.  a 

The  receiver  reported  tlatf 
Cline  showed  a  profit  of  $42,fli|l 
for  August  and  was  continuity 
to  complete  commercial  cob-| 
tracts  in  the  press  drive  fidi 


Tools  of  a  fighter  for  a  free  press 


111  Ills  workaday  world  of  printer  of  the  is  one  of  the  milestones  in  the  history  oi 
New-^  ork  Weekly  Journal,  John  Peter  American  journalism. 

Zengcr  employed  these  tools  of  his  craft. 

But  as  a  fighter  for  a  free  press,  he  needed  The  Zenger  Memorial  is  open 

— and  had — courage  and  the  determina-  Monday  through  Friday,  10  A.  M.-4  ?■ 

tion  to  stand  up  to  the  corrupt  and  ar-  closed  Sundays  and  holidays.  Ad  mission  * 

hitrary  administration  of  the  Governor  of  free.  Entrance:  Old  Suh-Treasury  Buil*)" 

Colonial  New  Aork.  His  trial  in  1735  for  ing,  15  Pine  Street,  comer  of  Na^•au.  Takf 

seditious  lihel.  followed  by  his  acquittal,  any  subway  to  W^all  Street  station. 

EDITOR  8C  PUBLISHER  for  Septembe-  27,  195* 


48 


Daytime  is  always  playtime  in  Florida 


for  seeing  the  sights,  or  visiting  the 
race  tracks. 

As  a  matter  of  fact,  there  were 
swim-suited  people  out  on  the  beach¬ 
es  sun-tanning,  four  days  out  of  five 
throughout  the  winter.  Surf  temper¬ 
atures,  higher  than  air  tempera¬ 
tures,  were  comfortable  for  bathing. 

This  may  seem  curious,  even  in- 


The  fact  was  well  publicized  last 
winter  that  Florida  didn’t  play  her 
usual  stellar  role  of  the  warm,  trop¬ 
ical  temptress.  We  join  with  the 
critics  in  declaring  it  her  worst  per¬ 
formance  in  that  role  during  the  last 
47  seasons. 

Yet,  even  so,  there  were  many 
qualities  Florida  afforded  the  vaca- 


A  LOOK  AT  THE  RECORD 
For  example,  at  five  south  Florida 
cities.  Weather  Bureau  records  show 
the  daily  range  of  December,  Janu¬ 
ary,  February  temperatures  averaged 
a  54.1°  low  and  a  69.6°  high.  This 
average  range  did  not  come  up  to 
usual  June-like  weather  prevailing 
here  in  normal  winter  seasons.  Par- 


tionist  which,  in  fairness,  should  not 
go  unmentioned. 

It  is  true  that  Florida’s  typically 
balmy  tropical  evenings  were  miss¬ 
ing.  But,  her  sun-time  temperatures 
in  the  most  popular  resort  centers 
provided  ample  comfort  for  out-of- 
door  fun  and  vacation  enjoyment. 


ticularly  under  par  were  the  mini¬ 
mum  readings  which,  on  too  many 
occasions,  got  uncomfortably  close 
to  freezing.  But  these  lows  occurred 
at  nighttime  when  most  tourists  are 
warmly  tucked  into  bed. 

Practically  every  afternoon  was 
ideal  for  golf,  for  tennis,  for  fishing. 


credible,  to  those  who  have  not  ex¬ 
perienced  the  power  of  subtropical 
sunshine.  That’s  why  we  say  again 
—regardless  of  nighttime  lows,  day¬ 
time  is  always  playtime  in  Florida. 

Florida  Development  Commission 
515-A  .Caldwell  Building 
Tallahassee,  Florida 
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10c  Daily  Near 

{Continued  from  page  34) 


drivers  also  receive  15c  per 
week  commission  on  each  cab- 
scriber  out  of  the  35c  colleci,ed. 
In  addition  they  are  paid  for 
bundle  delivery,  accoi-ding  to 
the  number  of  papers  in  each 
bundle.  All  bills  must  be  paid  by 
noon  Saturday.  Our  driver  rates 
are  very  generous,  and  we  have 
been  careful  in  making  our 
selections.  We  insist  on  good 
service.  At  the  present  time  our 
net  per  v/eek,  per  subscriber  on 
motor  route  is  6.25c.  This  will, 
of  course,  go  up  as  new  sub¬ 
scribers  are  added.” 

Mail  Circulation 

Tade  Walsh,  Detroit  (Mich.) 
Free  Press,  discussed  the  im¬ 
portance  of  cultivating  mail 
circulation,  despite  higher 
postal  costs.  Mr.  Walsh  told 
how  the  Free  Press  has  con¬ 
tinued  to  build  mail  circulation, 
pointing  that  such  promotion 
adds  prestige  and  good  will  and 
provides  a  means  of  converting 
mail  to  home  delivery  sub¬ 
scribers. 

Mr.  Walsh  explained  how  the 
Free  Press  has  revereed  the 
decline  in  mail  subscriptions  by 
a  concerted  mail  promotion,  pat¬ 
terned  after  that  of  the  national 
magazines,  namely  featuring 
upcoming  features,  plus  an  at¬ 
tractive  introductory  offer. 

Mail  subscribers,  he  said,  are 
ideal  prospects  for  carrier  and 
motor  route  delivery,  once  they 
are  “sold”  on  the  product.  The 
Free  Press  in  1956  began 
soliciting  mail  subscriptions  on 
a  trial  offer  of  42  days  for 


$1.00,  calling  attention  to  new 
features  upcoming  in  the  paper. 
The  first  mailing  to  25,000  RFD 
boxholdei's  brought  a  3%  re¬ 
turn.  Further  refinement  of  the 
promotion,  backed  by  phone 
calls,  boosted  the  return  to 
15%.  In  addition,  many  regular 
subscribers  renewed  their  sub¬ 
scriptions  without  taking  ad¬ 
vantage  of  the  bargain  offer. 

The  mailing  piece  sent  to  po¬ 
tential  mail  subscribers,  fea¬ 
turing  upcoming  Free  Press 
features,  cost  4*2  cents  per 
copy,  Mr.  Walsh  stated.  The 
Free  Pi’ess  combined  direct  mail 
with  sampling  in  selected  spe¬ 
cial  areas,  offering  free  copies 
for  12  days. 

Mr.  Walsh  said  the  Free 
Pi-ess  will  increase  its  mail  rate 
$2.00  per  year,  effective  Jan.  1, 
and  will  ^ep  up  its  mail  sub¬ 
scription  promotion.  Mail  sub¬ 
scriptions  make  ideal  candidates 
for  transfer  to  motor  route  and 
caiTier  deliveiy,  Mr.  Walsh 
pointed  out.  Revenues  from  mail 
subscriptions  have  increased 
more  than  $50,000  annually, 
making  the  Free  Press  a  profit, 
above  promotional  expenses. 

Central  States  honored  Frank 
J.  Nolan,  Rockford  (Ill.)  News¬ 
papers,  with  an  honorary  life 
membership.  Mr.  Nolan  is  re¬ 
tiring  fmm  active  service,  ef¬ 
fective  Oct.  1. 

• 

132-Pag(e  Issue 

Norman,  Okla. 

The  1958  Progress  Edition  of 
the  Xorman  T  ran  script,  annual 
since  1930  except  for  war  yeara, 
contained  132  pages.  There  were 
13,765  inches  of  paid  adver¬ 
tising,  including  28  full  pages, 
many  in  color. 


Editor  St  Publisher 

The  SPOT  NEWS  paper  of  the  newspaper  and  advertising  fields 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

for  compfaf*  informaliort  and 
advortiting  ratos,  writ*  .  .  . 
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Realty  Broker  Alan  Wolcott 


Statute  Voided 

Augusta,  Me. 

In  a  decision  which  the  Maine 
Supreme  Court  said  was  “of 
vital  concern  to  the  whole 
press,”  that  court  knocked  out 
a  Maine  law  requiring  those 
primarily  engaged  in  the  publi¬ 
cation  of  real  estate  advertising 
to  qualify  as  i*eal  estate  brokers. 

The  Supreme  Court  found 
unconstitutional  a  1957  amend¬ 
ment  to  the  law  requiring  the 
registration  and  qualification  of 
real  estate  brokers.  It  would 
have  made  such  publishers  and 
their  representatives  subject  to 
the  requirements  imposed  on 
brokers. 

The  Maine  court  followed  the 
Supreme  Court  of  Connecticut 
which,  in  1957,  ruled  against  a 
similar  law  in  a  case  involving 
the  same  publications. 

Petitioners  in  each  case  were 
United  Interchange  Inc.  of 
Massachusetts  and  Universal 
Interchange  Inc.,  a  California 
CO  iTK)  ration. 

United  Interchange  Inc.  so¬ 
licits  real  estate  advertising 
which  is  published  in  publica¬ 
tions  of  Universal  Interchange. 
One  of  these  is  distributed  free 
monthly  and  the  other  is  given 
fi'ee  to  subscribers  who  want 
quicker  infonnation. 

• 

Sale  of  Papers  Lax, 
Pravda  Complains 

Moscow 

The  Communist  party  organ 
Pravda  took  Soviet  newsdealers 
to  task  for  falling  down  on  their 
job. 

Pravda  also  deplored  the  fact 
that  there  are  only  50  news¬ 
vendors  “in  the  whole  of  Mos¬ 
cow”  and  none  in  most  other 
parts  of  Russia  to  peddle  some 
57.5  million  copies  of  “over 
7,500  papers.” 

The  retail  sale  of  papers  in 
Russia  is  badly  organized,  Prav¬ 
da  said.  In  the  whole  country 
there  are  only  10,000  kiosks  for 
the  sale  of  papers  and  journals. 
• 

Sue  Sharnian  Joins 
Alliance  Rubber 


Named  ABC’s 
Executive  VP 

Chica£o 

Alan  T.  Wolcott  has  been 
elected  executive  vicepresidat 
of  the  Audit  Bureau  of  (^rcu- 
lations  and  Leo  H.  Smith  luu 
been  named  successor  as  Tice- 
president,  it  was  announced 
here  following  a  meeting  of  the 
Board  of  Directors  of  ABC. 

Replacing  Mr.  Smith  at  the 
Easteni  office  is  Charles  B. 
Hibbard,  assistant  chief  audi¬ 
tor.  Mr.  Hibbard  joined  the 
Bureau’s  field  auditing  staff  ii 
1940.  He  was  named  to  the  ex¬ 
ecutive  staff  in  1947  as  manager 
of  zones  and  market  area  re¬ 
search.  In  1956,  he  was  ap¬ 
pointed  chief  field  auditor,  and 
in  1957,  assistant  chief  auditor. 

Smith  Back  to  Chicago 

Mr.  Wolcott  was  formerly 
vicepresident  and  Mr.  Smith 
was  an  assistant  managing  di¬ 
rector  and  manager  of  the 
Bureau’s  Eastern  office  with 
headquarters  at  Newark. 

Mr.  Wolcott  joined  the 
Bureau’s  staff  as  director  of 
public  relations  in  the  spring 
of  1954  and  was  named  a  vice- 
president  later  that  year,  k 
native  Nebraskan,  Mr.  Wolcott 
spent  17  years  in  various  adver¬ 
tising  and  marketing  capacities 
with  the  General  Electric  Com¬ 
pany  before  joining  the  Bo 
reau’s  executive  staff. 

Mr.  Smith  joined  the  Bureau's 
staff  as  a  field  auditor  in  1940 
In  1947,  he  was  named  office 
and  production  manager  in  the 
Bureau’s  headquarters  in  Chi¬ 
cago.  He  was  transferred  to 
the  Bureau’s  New  York  staff  in 
1951,  returning  to  Chicago  in 
1953  to  become  assi.stant  chief 
auditor,  and  in  1954,  ABC  chief 
auditor.  Mr.  Smith  returned  to 
the  Eastern  office  as  its  mana 
ger  in  June  of  1956  and  shortly 
thereafter  was  named  an  assist 
ant  managing  director  of  the 
Bureau.  With  his  appointment 
as  a  vicepresident,  Mr.  Smith 
returns  to  ABC  headquarters  in 
Chicago. 


Sue  Sharman,  formerly  cir¬ 
culation  manager  of  the  Mon¬ 
roe  (La.)  News-Star  World, 
and  more  recently  associated 
with  circulation  supply  com¬ 
panies  in  Mobile,  Ala.,  has  been 
named  head  of  the  newspaper 
circulation  division  of  Alliance 
Rubber  Co.  Her  headquarters 
will  be  in  Nashville,  but  she 
will  represent  the  firm  on  a  na¬ 
tional  basis. 

EDITOR  8i  PUBL 


ScHTeoy  Pierced 

Albany,  N.  ^ 
Following  criticism  by  the 
Knickerbocker  News  of  ***' 
retiveness  on  applications  te 
play  bingo  and  on  reports  of 
results  of  bingo  games,  the  No* 
York  State  Lottery  Commission 
voted  unanimously  to  make  it 
proceedings  public. 
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Editor  ac  publisher  for  September  27,  1958 


MAI  LI  NG  ROOM 
COST- CUTTING 


The  WALLASTAR  SYSTEM 

made  for  newspapers  by  a  newspaper 

This  is  a  5-unit  system.  Any  combination  of  these  units 
can  be  incorporated  into  your  present  layout.  The 
Wallastar  System  comprises  (1)  the  Wallastar  Auto¬ 
matic  Bundler  that  bands  26  bundles  a  minute  with  an 
exclusive  flat-wire  weld;  (2)  the  Starwrapper  that 
applies  bottom  Kraft  paper  automatically;  (3)  Stack 
Conveyors  that  minimize  bottom  paper  creep; (4) Stack- 
starters  for  fast  gathering  and  smooth  starting  of 
stacks;  (5)  special  sectional  tables  to  speed  handling 
and  reduce  fatigue.  Each  of  these  units  has  unique 
advantages  developed  by  newspaper  engineers  who 
understand  mailing  room  problems. 


PRESENT 

USERS 

INCLUDE 


Chicago  Sun  Times 
Columbia  State  &  Record 
Denver  Post 

Des  Moines  Register  &  Tribune 
♦Flint  Journal 
Gary  Post  Tribune 
♦Grand  Rapids  Press 
Halifax  Herald 
♦Louisville  Courier- Journal 
♦Milwaukee  Sentinel 
Minneapolis  Star 
♦Nashville  Tennessean 
New  York  Times 
Ottawa  Citizen 
Ottawa  Journal 
Raleigh  News  &  Observer 
♦Rochester  Times-Union 
♦San  Diego  Union  Tribune 
♦Seattle  Times 
♦St.  Paul  Dispatch 
♦Syracuse  Herald  Journal 
♦Toronto  Star  Daily 
♦Toronto  Star  Weekly 
♦Vancouver  Province 
♦Vancouver  Sun 
Windsor  Star 
Winnipeg  Tribune 
Daily  Mirror,  England 
*  Repeat  orders 


WANT  TO  STUDY  THE  IDEA  MORE  FULLY? 

Write  now  for  material  that  will  help  you 
appreciate  how  the  Wallastar  System  can  speed  your  operations 
and  simplify  the  work  involved. 

TORONTO  STAR  Limited 


RESEARCH  ENGINEERING  DEPARTMENT 

275  Albany  Ave.,  Toronto  A,  Ontario,  Canada 
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Improved  Color 

(Continued  from  page  30) 


newspaper  men  who  were 
brought  up  on  black  and  white 
to  think  of  ROP  color  in  similar 
terms.  It  is  hardly  necessary  to 
mention,  I  am  sure,  that  as  com- 
pai’ed  with  black  and  white, 
ROP  color  needs  advance  plan¬ 
ning  and  preparation.  Quality 
control  will  provide  the  time 
and  facilities  to  do  this  ade¬ 
quately.  One  of  the  impoi-tant 
requirements  for  quality  control 
is  to  advance  your  closing  date 
a  few  days,  and  allow  time  in 
your  production  schedule  for  the 
inspection  and  testing  of  the 
printing  material.  I  repeat  that 
this  is  not  as  impossible  as  it 
sounds.  As  in  some  newspapers, 
quality  control  will  mean  a  de¬ 
partment  for  the  inspection  and 
pre-testing  of  material  and,  pos¬ 
sibly,  engravers  to  make  minor 
corrections  and  proofing.  In 
other  papers,  it  may  mean  a 
careful  insi)ection  and  a  phone 
call  or  note  to  the  agency  about 
anything  that  may  be  wrong. 
In  other  words,  I  am  sure  that 
the  practice  of  quality  control, 
wdthin  the  extent  that  each 
paper  can  afford,  will  pay  off  in 
better  production.  It  is  import¬ 
ant  for  newspaper  and  agency 
production  men  to  work  together 
more  closely.  There  should  be  a 
better  exchange  of  knowledge 
and  infonnation  between  them. 
To  the  newspaper  men,  let  me 
say  if  you  have  had  trouble  with 
a  job  sent  you  by  an  agency,  let 
the  agency  production  man  know 
about  it.  Not  as  criticism  or 
recrimination,  hut  in  the  spirit 
of  helpfulness  so  that  in  the 
futui'e  he  doesn’t  make  the  same 
mistake. 

Visit  Plants 

There’s  no  doubt  that  we  can 
learn  a  lot  from  each  other,  and 
I  think  that  the  agency  man, 
should  make  it  a  point  to  visit 
the  newspaper  plant  when  ROP 
color  is  being  printed  to  see  the 
operation  for  himself.  He  should 
get  to  know  the  newspaper 
people  better.  Also,  I  suggest  a 
joint  meeting  every  so  often 
between  members  of  the  Agency 
Production  Men’s  Club  and  their 
counterparts  at  the  newspapers. 
This  h^  been  done  with  the 
magazine  production  men — and 
with  very  satisfactory  results. 

Another  thing  I  have  found 
useful  is  to  study  tear  sheets  of 
ROP  advertising  after  it’s  run 
to  see  where  perhaps  even  a 
minor  change  might  have  im¬ 
proved  reproduction.  This  may 
sound  like  doing  things  after 
the  fact,  but  it  is  very  helpful 
for  future  handling. 


A  wealth  of  information  about 
ROP  is  contained  in  the  Reports 
numbered  6,  7,  8  and  9  issued  by 
the  American  Association  of 
Advertising  Agencies  and  the 
American  Newspaper  Publishers 
Association  and  can  be  had  for 
the  asking  at  either  association. 

Word  for  Reps 

Now  a  word  to  the  newspaper 
representatives.  I  think  it  would 
not  only  up-grade  the  printing 
of  ROP  color,  but  equally  im- 
poi-tant  would  also  win  greater 
acceptance  for  it,  if  you  knew 
more  about  what  goes  into  the 
space  you  sell.  So  many  times 
when  we  seek  your  help  in  a 
reproduction  situation,  we  get 
the  reply;  ‘Printing  is  really 
out  of  my  line,  but  I  will  look 
into  your  problem.’  (This  is 
like  an  automobile  salesman 
saying  to  a  potential  customer 
w'ho  asks  about  the  motor: 
“Well,  I  don’t  know  much  about 
motors,  but  if  you’ll  come  back 
another  day.  I’ll  try  to  have 
some  information  for  you.”) 

I  don’t  think  anything  can 
undermine  confidence  in  ROP 
color  more  than  this  lack  of 
understanding.  I  think  it  would 
be  a  great  help  if  you  got  to 
know  the  boys  in  production 
better  and  understood  their 
problems.  You  could  also  be  a 
great  help  in  assisting  them  to 
get  the  boss’s  OK  for  better 
equipment  when  needed.  As 
salesmen,  I  am  sure  you  can 
appreciate  how  important  good 
reproduction  is  in  merchandising 
a  product  at  the  wholesale  or 
retail  level.  Good  reproduction 
pays  oflF  for  everyone  and  helps 
customer  relations. 

I’d  like  to  speak  briefly  about 
the  other  fonns  of  color  repro¬ 
duction  now  being  developed. 
Today,  every  thinking  adver¬ 
tising  man  is  taking  a  good  look 
at  the  new  Hi-Fi  color  inserts. 
I  am  sure  they  have  their  place 
as  an  advertising  medium,  but 
it  is  my  impression  that  they 
are  quite  costly  as  compared 
with  ROP  color.  There  are  at 
present  several  other  inherent 
problems  such  as  re-winding 
rolls  creepage,  and  preparing 
layouts  for  repeat  impressions 
like  wallpaper.  Furthermore, 
some  people  feel  that  coated 
paper  is  not  a  particular  ad¬ 
vantage,  as  it  sets  off  the  ad¬ 
vertisement  as  an  insert  and  not 
as  a  part  of  the  newspaper. 

Despite  all  of  these  question¬ 
able  features,  the  interest 
generated  in  this  medium  in 
New  York  was  tremendous.  Per¬ 
haps  this  should  not  have  sur¬ 
prised  us,  as  our  fair  city  is 
very  short  on  ROP  color,  as  we 
all  know.  However,  I  think  there 
was  another  reason  for  the  in¬ 
terest,  and  this  should  concern 
everyone  who  has  a  stake  in 


ROP  color.  I  heard  it  said  that 
though  the  initial  advertisement 
was  poorly  printed,  it  was 
superior  to  ROP  color.  I  don’t 
think  that  letterpress  printing 
is  so  decadent  that  we  cannot 
improve  it.  If  we  work  at  it, 
we  certainly  ought  to  be  able  to 
make  it  compare  favorably  with 
other  printing  processes. 

Printing  Materials 

Obviously,  the  type  of  print¬ 
ing  material  furnished  plays  a 
vital  part  in  the  successful  re¬ 
production  of  your  ROP  adver¬ 
tisement.  Today,  there  are  vari¬ 
ous  types  of  material  available 
for  nearly  every  purpose.  There 
are  some  very  satisfactory  pre¬ 
made  ready  mats  available,  as 
well  as  plastics,  and  new  prod¬ 
ucts  in  both  categories  are  to  be 
announced  shortly.  When  antici¬ 
pating  the  release  of  an  ROP 
color  advertisement,  consult 
your  electrotyper  for  the  kind 
of  material  to  use  for  the  most 
satisfactory  results.  This  is  vei-y 
important — especially  with  re¬ 
spect  to  partial  pages. 

To  summarize: 

1.  Arouse  a  greater  interest 
in  your  problems  on  the  part  of 
management.  Sell  management 
on  the  undisputed  fact  that 
good  ROP  reproduction  will  in¬ 
crease  their  revenues. 

2.  Let’s  have  quality  control 
for  ROP  to  the  extent  of  the 
newspaper’s  ability,  so  that  ad¬ 
vertisers  can  have  greater  con¬ 
fidence  in  the  newspaper’s  re¬ 
production. 

3.  I^et’s  have  a  better  under¬ 
standing  of  our  problems  on  the 
part  of  the  man  who  sells  the 
advertising — the  representative. 
The  moi’e  he  can  talk  knowingly 
and  helpfully,  the  more  space  he 
can  sell  for  ROP  color. 

4.  If  you  are  an  agency  pro¬ 
duction  man,  familiarize  your¬ 
self  w’ith  the  various  space  and 
mechanical  requirements  for 
ROP  color,  so  that  you  can 
eliminate  problems  in  advance. 

5.  Above  all,  newspapers  and 
agencys — Let’s  all  try  to  work 
together  to  make  more  sell-able 
ROP  color.  I.«t’s  have  an  un¬ 
interrupted  line  of  communica¬ 
tion  a  free  exchange  of  ideas 
and  information  —  between 
newspapers  and  agencies. 


Color  W ill  Alwayi 
Be  Critical  Thing 

Color  Ck)nference  delegas 
generally  agreed  with  the  c» 
ment  made  by  Robert  K.  Dm 
advertising  director  of  theK 
waukee  (Wis.)  Journal. 

He  said  that  because  color  i 
a  mechanical  thing,  critics 
ROP  color  will  still  be  critic 
ing  its  quality  and  unifonr.- 
20  years  from  now. 

New  York  Paper 
Shows  Its  Color 

A  demonstration  of  the  pr- 
duction  of  an  actual  newspa;r 
ad  for  Scott  Tissues  in  RO; 
color  opened  the  Newspar- 
Color  Conference  last  week. 

The  ad  was  sent  to  the  A’ 
York  Journal- American  ir: 
printed  in  editions  of  Sept  li 
Complete  copies  of  the  paK' 
were  distributed  at  the  Confe 
ence. 

Participating  in  the  dan:’ 
stration  were:  Wallace  Elto: 
vicepresident  and  director,  J 
Walter  Thompson  Co.;  Fra:; 
Stolz,  production  manager,  Ba 
ten.  Barton,  Durstine  &  Osbcr 
Inc.;  Oscar  Bondy,  assistanf 
the  general  manager,  (Jener; 
Management,  Hearst  Newspa¬ 
pers;  and  Harry  Eybers,  pr 
duction  manager.  Washing! 
(D.  C.)  Post  and  Times  Hm^ 

To  dramatize  the  quality  a:: 
capacity  of  the  color  print;:: 
appearing  in  the  St.  Pi 
(Minn.)  Dispatch  and  Piom-' 
Press,  1500  courtesy  copies 
the  paper  for  Sept.  15  wf' 
flown  to  New  York. 

• 

Survey  Tells  Wliat 
Makes  People  Buy 

A  field  study  of  what  mab 
consumers  buy  goods  and  se." 
ices;  hesitate  to  buy  them:* 
refrain  from  buying  altogette 
has  been  compiled  by  * 
Phoenix  (Ariz.)  Republic  as 
Gazette. 

The  study  was  made? 
William  K.  OpDyke,  manapt* 
sales  and  market  analysis,  - 
cooperation  with  Arizona  SW 
College.  Copies  are  available^ 
writing  Mr.  OpDyke  at  t* 
Republic  and  Gazette. 


Color-Scented  Ads  Meehan  Joins  Metro 

The  Greenunch  (Conn.)  Times  Charles  T.  Meehan,  fonne^ 
for  Sept.  16  carried  a  scented  on  the  sales  staff  of  the  ^ 
color  page  for  Wagner  Leather  Agency,  newspaper  represes'*' 
Shop.  Scented  ink  was  from  tives,  will  join  Metropob® 
Fragrance  Process  Co.,  New  Sunday  Newspapers,  Inc., 

York.  member  of  the  Metro 

“Our  next  color-scented  page  Comics  Network  sales  stW' 
will  be  on  ham.  Then  watch  the  New  York  on  Oct.  1.  Prio*’ 
dogs  follow  the  paper  boys,”  working  at  Katz,  Mr.  Meeb" 
said  J.  B.  Chamberlain,  ad  was  with  Sawyer-Fergos*' 
manager  for  Time.  Walker  C!o. 
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ORLON”  and  “DACRON”  are  trademarks,  too 


As  this  familiar  signal  of  the  baseball  umpire  des¬ 
ignates  that  a  player  is  “safe,”  our  trademarks 
designate  the  unique  qualities  and  characteristics 
of  our  two  modern-living  fibers.  “Orion"  designates 
our  acrylic  fiber;  “Dacron”,  our  polyester  fiber.  As 
we  use  and  protect  these  trademarks,  they  become 
more  meaningful  and  valuable  both  to  consumers 
and  to  the  trade. 


Wlien  using  these  trademarks,  always  remember  to: 

Distinguish  "Orton”  and  "Dacron" — Capitalize  and  use  quotes  or  ital¬ 
ics,  or  otherwise  distinguish  by  color,  lettering,  art  work,  etc. 

Describe  them—Vse  the  phrase  "Dacron”  polyester  fiber  (or  “Orion” 
acrylic  fiber)  at  least  once  in  any  text. 

Designate  them — In  a  footnote  or  otherwise,  designate  “Orion"  as 
Du  Font's  trademark  for  its  acrylic  fiber  and  "Dacron"  as  Du  Font's 
trademark  for  its  polyester  fiber. 


TEXTILE  FIBERS  DEPARTMENT 


For  handy  folders  on  proper  use  of  the  trademarks 
Orion”  and  “Dacron”,  write  Textile  Fibers  De¬ 
partment,  Section EP,  Room  N-5518,  E.  I.  du  Pont 
de  Nemours  &  Co.  (Inc.),  Wilmington  98,.Delaware. 
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Seen  at  ROP  Color  Conference 


Checking  names  on  fhe  registration  board:  K.  T.  Greenleaf,  foregrw 
safes  director,  St.  Croix  Paper  Co.,  Woodland,  Me.,  and  W,  H. 
Thompson,  president,  Monomelt  Co.,  Minneapolis. 


One  of  the  early  arrivals  at  the  registration  desk  was  Raymon  J.  Cox, 
production  manager,  Bangor  (Me.)  Daily  News.  Checking  him  in  is 
Carol  Griffith,  secretary  of  Ward-GrifRth,  newspaper  representatives. 


Bob  Pace,  right,  secretary  of  the  NAEA,  emphasizes  a  point  to  Cluni 
J.  Davis  Jr.,  director  of  sales  development,  Providence  (R.l.)  Jouw 
Bulletin. 


Before  he  forgets  a  good  point  of  information  heard  at  the  color  con¬ 
ference  Thomas  Crenshaw,  production  manager  of  the  Columbia  (S.C.) 
State  and  Record,  jots  it  in  his  notebook. 


Time  out  for  a  picture:  Left  to  right — Ernest  Klosterman 
Corporation,  L.  D.  Pollock  of  R.  Hoe  &  Co.,  Sol  Swartz, 
superintendent  of  the  Philadelphia  Inquirer;  and  Vernon  F 
of  Sta-Hi  Corp. 


The  production  job  behind  the  New  York  Times  is  a  matter  of  interest 
to  Kenneth  Dale,  assistant  production  manager  of  the  Toronto  Globe  & 
Mail,  as  he  keeps  abreast  the  world  news. 

Pictures  by  Ceilings — E&P. 


Facts  and  figures  about  color  advertising  concern  Kenneth 
of  the  staff  of  the  American  Auociation  of  Advertising  AgenciWi 
Jack  Cusick  of  Standard  Rate  and  Data  Service. 
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NOTICE  TO  EDITORS — For  more  than  30  years.  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 
has  sponsored  advertising  messages  on  national  health  and  safety,  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Because  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 
ments.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series,  health  and  safety. 


A  good  school  year 
often  starts 
in  the  doctor’s  office 


^  _  Your  child  will  soon  be  off  to 

'  17  rat  school — with  thirty-nine  and  one- 
half  million  other  children — the 
largest  enrollment  in  our  country’s  history. 

Naturally,  you  hope  your  child  will  stay  well  and 
do  well  throughout  the  school  year.  To  help  him  do  so, 
why  not  take  him  to  your  doctor  now — before  school 
opens — for  a  thorough  health  examination? 

This  is  important  for  alt  children,  but  doubly  so  for 
the  “beginner”  who  may  be  exposed  for  the  first  time 
to  the  communicable  diseases.  The  child  should  be 
protected  against  whooping  cough,  polio,  diphtheria, 
smallpox  and  tetanus. 

If  he  has  already  had  “shots”  for  these  diseases,  it 
may  be  time  for  “booster  doses.”  These  increase  pro¬ 
tection  or  hold  it  at  such  a  level  that  the  child  is  more 
able  to  resist  the  disease  to  which  he  is  exposed. 

A  pre-school  check-up  may  reveal  unsuspected  de¬ 
fects  of  the  eyes  or  ears.  A  child  who  has  impaired  hear¬ 
ing  or  vision  cannot  do  his  best  work  at  school.  Besides 
getting  low  marks,  he  may  become  discouraged  or  at 
best  have  difficulty  in  making  adjustments. 

Your  doctor  can  also  advise  you  about  improving 
your  child’s  health  habits  to  increase  resistance  to  colds 
and  other  respiratory  infections  that  keep  so  many 
children  away  from  their  classrooms. 

What  about  older  children — teen-agers  especially? 
They,  too,  should  have  health  examinations.  The  doc¬ 
tor’s  advice  on  physical  development  and  emotional 
problems  can  ease  many  worries  that  beset  adolescents. 

When  parents,  doctors,  and  teachers  work  together, 
the  school  years  can  be  made  more  healthful. 
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New  Service 
Shop  to  Guide 
Production 

Norfolk,  Va. 
Frank  Batten,  publisher,  and 
Paul  S.  Huber,  president  of  the 
Virginian  -  Pilot,  Ledger  -  Star 
and  Portsmouth  Star,  have  an¬ 
nounced  the  creation  of  a  new 
Planning  and  Service  depart¬ 
ment  to  be  headed  by  Janies  L. 
Dillon,  former  member  of  the 
retail  advertising  staff. 

Mr.  Dillon  has  just  completed 
a  nine-month  management  train¬ 
ing  course  at  the  Harvard 
School  of  Business  Administra¬ 
tion  to  prepare  himself  for  the 
new  assignment. 

The  department  will  coordi¬ 
nate  the  work  of  the  news,  ad¬ 
vertising  and  production  depart¬ 
ments  in  planning  and  produc¬ 
ing  each  issue  of  the  newspa¬ 
pers. 

Two  artists  have  been  added 
to  the  copy  service  department. 
They  are  Ronald  J.  Primm  from 
Donald  Deskey  and  Associates, 
New  York,  and  Alfred  C. 
Tucker,  a  retired  naval  officer. 

Another  recent  addition  to  the 
staff  is  Leon  M.  Pollander,  a 
member  of  the  display  adver¬ 
tising  staff.  He  is  a  former 
newspaper  ad  executive  in 
North  Carolina  and  Burlington, 
Vt.  and  joins  the  staff  from  a 
position  with  the  journalism  de¬ 
partment  of  the  University  of 
North  Carolina. 

Three  executives  of  the  news¬ 
papers  have  recently  returned 
from  Rutgers  University  after 
having  attended  the  National 
Sales  Executives’  Graduate 
School  of  Sales  Management 
and  Marketing.  They  are  T. 
Earl  Roberts,  circulation  direc¬ 
tor;  James  E.  Simmons,  assist¬ 
ant  to  the  advertising  director, 
and  L.  Rawlings  Keefe,  assist¬ 
ant  manager,  general  advertis¬ 
ing. 

Hai'old  G.  Sugg,  assistant  to 
the  publisher,  has  enrolled  for 
the  Advanced  Management  Pro¬ 
gram  at  Harvard.  The  three- 
month  seminar  is  on  the  grad¬ 
uate  level. 

Mr.  Sugg,  who  joined  the  news 
staff  of  the  Virginian-Pilot  in 
1938,  was  an  associate  editor  for 
several  years  before  being  ele¬ 
vated  to  his  present  post  about 
a  year  ago. 

• 

Hall  Joins  Cullen 

Ron  Hall,  formerly  media  di¬ 
rector  of  Harry  Atkinson,  Inc., 
has  joined  the  Chicago  staff  of 
John  W.  Cullen  Co.,  newspaper 
rep  resen  tati  ves . 


Editorial  Cited 
For  Its  Brevity 

Janesville,  Wis. 

Speaking  of  brevity  in  edi- 
tox'ial  writing,  Mitchell  Bliss  of 
the  Janesville  Gazette  staff 
cites  this  one  written  by  Roland 
Kuehn : 

“Futility  Note:  Rock  County 
board  has  meeting  to  act  on 
proixosed  ordinance  for  control 
of  Dutch  elm  disease.  Vote,  28- 
28.  Elapsed  time,  1  hour,  15 
minutes.  Cost,  $800. 


Gals  Air  Gripe 
Against  Bosses 

Trenton,  N.  J. 
Do  men  reporters  look  down 
on  lady  reporters? 

Only  when  they’re  taller,  say 
the  men. 

But  some  of  the  delegates  at¬ 
tending  a  meeting  of  the  New 
Jersey  Association  of  Daily 
Newspaperwomen  didn’t  think 
so. 

They  listed  it  as  one  of  their 
problems  and  discussed  it. 

Editors,  they  said,  hesitate  to 
hire  women. 

And  once  they  do  hire  women, 
continued  the  ladies,  they  allow 
“hot”  stories  to  keep  the  gals 
on  overtime,  a  sure  detriment  to 
good  social  adjustment. 

Editors  also  interfere  with 
women’s  news  and  through 
devious  means  woo  the  best 
women’s  section  writers  into 
regular  news,  the  ladies  decided. 

The  group  plans  to  meet  next 
December.  Bosses  will  be 
brought  to  that  meeting  to  an¬ 
swer  the  charges  that  have  been 
made  against  them. 

Among  those  who  partici¬ 
pated  in  the  panel  discussion 
were:  Cicely  Sturgis,  Vineland 
Times,  Mrs.  Elaine  Stelzen- 
niueller,  Paterson  Evening 
Xetes;  Mrs.  Jean  Rae  Turner, 
Elizabeth  Daily  Journal,  and 
Mrs.  Ruth  Winter,  Newark 
Star-Ledger.  Ruth  Olis,  Cam¬ 
den  Courier-Post,  was  moder¬ 
ator. 

• 

Retail  Rate  Boost 
Follows  Merger 

Cincinnati 

Stanley  Collins,  retail  adver¬ 
tising  manager  of  the  Post- 
Times  Star,  reports  “only  two 
or  three  squawks”  were  re¬ 
ceived  over  the  paper’s  increase 
in  retail  display  rates.  Merger 
of  the  two  newspapers  in  July 
resulted  in  a  circulation  gain  of 
over  100,000,  he  explained. 

Largest  boost  was  in  the  open 
rate,  from  40  to  53  cents.  The 
Post’s  old  rate  cards  dated 
back  to  Jan.  1,  1955. 


‘Goldenarea’ 

Dailies  Merge 

Middletown,  N.  Y. 
Two  of  New  York  State’s  old¬ 
est  daily  newspapers  were 
merged  by  an  exchange  of  stock 
Friday,  Sept.  19. 

Ralph  McA.  Ingersoll’s  Mid¬ 
dletown  Times-Herald,  and  Fred 
D.  Salmon  Jr.’s  Port  Jervis 
Union-Gazette  are  now  being 
operated  from  the  former’s  re¬ 
cently  completed  $300,000  plant 
as  the  Goldenarea  Times-Her¬ 
ald  and  Union-Gazette,  with 
separate  editions  for  Middle- 
town  and  Port  Jeiwis. 

Mr.  Ingersoll  is  president  and 
publisher  of  the  combined  daily. 
Mr.  Salmon  Jr.  is  executive 
vicepresident  and  a  director  of 
the  R.  J.  Company,  Mr.  Inger- 
soll’s  holding  company.  His  fa¬ 
ther  will  be  management  con¬ 
sultant.  Mr.  Ingersoll  is  also 
a  managing  director  of  the  Paw¬ 
tucket  (R.  I.)  Times, 

The  Union-Gazette  is  108 
years  old,  and  the  Times-Herald 
is  in  its  107th  year. 

McNaughton  Buys 
Prescott  Courier 

Prescott,  Ariz. 
Mr.  and  Mrs.  W.  P.  Stuart 
have  sold  the  Prescott  Evening 
Courier,  the  Prescott  Weekly 
Courier  and  the  Arizona  Cour¬ 
ier-Journal  to  F.  F.  McNaugh¬ 
ton  and  associates.  The  buyers 
took  possession  on  Sept.  22. 

Included  in  the  deal  was  the 
building,  the  commercial  print¬ 
ing  equipment  and  the  home  of 
the  sellers. 

Ml’.  Stuart,  who  founded  the 
daily  paper  in  September,  1920, 
has  been  state  Democratic  com¬ 
mittee  chairman.  Collector  of 
Internal  Revenue  for  16  years 
and,  as  State  Administrator,  or¬ 
ganized  the  payroll  savings  plan 
in  Arizona,  1941-45.  Mrs.  Stuart 
served  16  years  as  Democratic 
national  committeewoman,  re¬ 
tiring  from  the  post  in  1952. 

Mr.  McNaughton,  owner  of 
the  Pekin  (Ill.)  Times  and  a 
heavy  stockholder  in  the  Yuma 
(Ariz.)  Daily  Sun,  announced 
the  Prescott  publication’s  gen¬ 
eral  manager  would  be  Donald 
S.  Soldwedel. 

*  «  « 

MiKKOuri  Daily  Sold 

The  Webb  City  (Mo.)  Daily 
Sentinel  has  been  purchased  by 
Max  H.  Myers,  accountant  and 
former  member  of  the  Missouri 
Legislature  and  his  brother, 
William  C.  Myers  Jr.,  Jasper 
County  prosecuting  attorney 
from  Mrs.  Dorothy  Wise.  The 
newspaper  has  been  operated  by 
Wise  family  52  years. 


Court  Upsets 
$190,000 
Libel  Award 

Carson  City,  Net 

A  $190,000  libel  judgmei: 
against  the  Las  Vegas  Sun  wis 
reversed  by  the  state  supreme 
court  on  grounds  the  jury  tfij 
misled  by  District  Judge  Jdc 
Sexton’s  instructions. 

The  high  court  ordered  a  nei 
trial  of  the  case.  The  judgmei: 
was  in  favor  of  George  Frail 
lin,  recently  defeated  in  a  bid 
for  the  Democratic  noniinatk 
for  Goveraor. 

A  Sun  headline  charging  M: 
Franklin  with  the  black  marke: 
sale  of  a  child  in  an  adoptio: 
case  was  the  basis  of  the  sai; 
against  the  Sun  and  its  pub 
Usher,  H.  M.  Greenspun. 

The  Supreme  Court  disagree': 
with  the  newspapers’  conten¬ 
tions  that  (1)  such  a  statemec: 
was  not  libelous  on  its  face  and 
(2)  that  the  paper  had  con¬ 
clusively  proved  the  statemer 
to  be  true. 

The  court  said  that  unde: 
any  reasonable  definition,  tie 
term  “black  market  sale”  would 
convey  a  defamatory  meanin? 
to  the  reader. 

As  to  the  truth  of  the  accu¬ 
sation,  the  court  said  Mr.  Frank 
lin  did  not  follow  law  when  be 
obtained  a  consent  to  adoptio: 
in  blank  from  a  child’s  mother 

But  the  justices  added:  “Thii 
did  not  establish  that  he  wa.- 
engaged  in  a  black  market  salt 
To  constitute  a  black  marke’ 
sale,  there  must  be  proof  of  > 
sale  price  or  profit.  Such  prod 
was  lacking.” 

The  court  concluded  that  1 
was  impossible  for  the  jury® 
make  a  fair  appraisal  of  the 
extent  of  malice  because  JudjS 
Sexton’s  instructions  misled  tie 
jury  into  believing  the  proce¬ 
dure  followed  by  Mr.  Frank!; 
was  proper. 


The  Papers  Roll 
While  Plant  Burns 

Tobo-'T 

The  Globe  and  Mail’s  pres-** 
kept  rolling  on  schedule  SeP^ 
18  despite  two  fires  in  the  boil* 
ing. 

The  firet  broke  out  in  slag' 
residue  from  molten  lead-- 
the  basement  and  was  easily® 
tinguished.  But  the  second  i" 
began  in  air-conditioning 
and  it  was  a  stubboni  one. 

Clouds  of  dense  smoke  wb* 
through  the  seven-story  buiWi^ 
but  news  and  mechanical  staf- 
remained  at  work. 
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War  on  Quemoy  Reporters  Experience 

{Continued  from  page  11)  iTy  •  ^  1  TT119 

threat  of  war. „d  the  Hour  iH  Q  oancly  Hell 

/idhA/lIv  eK<k11a  fhftf.  frpniiPTit.lv 


of  the  threat  of  war  and  the  A  111  C 

deadly  shells  that  frequently 
rain  over  the  island.  3y  James  Cary 

The  military  liv^  a  little  bet-  Associated  Press 
ter.  The  rank  and  file  live  in 

underground  caves^  for  the  most  special  to  Editor  &  PoBusHjai 
part,  but  I  went  into  many  of 

them  and  they  are  clean  and  Ti 

comfortable.  One  of  the  most  fearsome 


Aem  and  they  are  clean  and  Taipei 

comfortable.  One  of  the  most  fearsome  ex- 

The  officers,  especially  the  periences  of  war  is  to  be  caught 
higher  ranking  ones,  live  in  bar-  in  a  rain  of  artillery  fire, 
racks  and  some  of  them  lived  You  never  know  when  it  is 
in  the  hostel  where  we  stayed,  going  to  lift,  when  it  is  safe  to 
When  I  left  here  (Sept.  4),  move  if  you’re  in  an  exposed 
Quemoy  City  bustled  with  ac-  position. 

tivity  and  its  several  thousands  Several  reporters  and  photog- 
of  men,  women  and  children  had  raphers  have  had  the  experience 
learned  to  live  with  the  noise  in  recent  weeks  on  Quemoy. 
of  the  Communist  guns.  Among  them  were  Gene  Kramer 


of  the  Communist  guns.  Among  them  were  Gene  Kramer 

^  and  Fred  Waters  of  the  Associ- 

War  Has  Come  caught 

But  all  this  was  changed  Sept,  for  66  minutes  under  Commu- 
8  when,  after  firing  nearly  160,-  nist  artillery  airbursts  before 
000  shells  on  military  targets  they  raced  for  a  plane  that  took 
on  this  and  other  islands  in  the  them  back  to  Formosa.  Kramer 
Quemoy  group,  the  Red  artillery  described  the  experience  as  an 
turned  its  guns  on  Quemoy  City  “hour  in  a  sandy  hell,”  first  in 
and  its  civilian  population.  On  a  two-foot  trench  and  then  in  a 
my  first  visit,  almost  all  the  cliffside  bunker  he  reached  by  fST 
shops  were  open  for  business  chancing  a  run  along  a  gully.  • 
and  children  sucked  on  ice  candy  Waters,  a  combat  photogra-  k 
as  they  followed  me  along  the  pher,  covered  World  War  II  bat-  . . 
main  street  from  the  military  ties  and  the  fighting  in  Korea,  ■ 
hostel  to  the  cable  office.  Indo  China  and  Indonesia. 

Getting  on  the  plane  with  ' 


hostel  to  the  cable  office. 

Today  some  of  these  children 


are  dead  The  shop  windows  are  Kramer  and  Waters  were  Sol 

Sanders  of  McGraw-Hill,  M/Sgt. 
.■  ,j.  ...  -a  Tommy  Thompson  of  New  Or- 

Only  a  soldier  with  a  rifle  on  ^  Charles  Smith  of  United 
hsshoulder  passed  me  in  the  p^egg  International,  Charles 


IN  FULL  GEAR  as  war  correspon¬ 
dent,  James  Cary  of  AP,  a  tank 
corps  captain  in  World  War  II, 
watches  landing  operation  off 
Quemoy. 


Press  International,  Charles  Robert  Tuckman  boarded  the 
Lowe  of  Movietone  News  and  Fleet  flagship,  Helena, 


Jhy  Yuen  Tsao  of  the  National-  at  Keelung. 

,  ist  Central  News  Agency.  went 

And  it  brought  a  disorder  to  Pescadores 


the  little  city  and  to  the  people  AP  Staff  Deployed  correspondents  ran  into  an  un- 

who  lived  here.  rrn.-  x  ^  t>  i.  expect^  turn  of  events.  We 

When  I  returned  to  the  room  xv  were  told  we  would  have  to  sup- 

I  had  occupied  at  the  military  ™ore  to  it  than  the  actual  shwt-  pjy 

hostel  the  floor  was  littered  with  There  s  the  waiting,  dig-  swooped  down  on  shops 

the  glass  from  shattered  window  for  facts,  planning,  fight-  market  area,  buying  all 

panes.  The  bedding  had  been  for  transportation  and  com-  .^j^g  g^^ned  food  we  could  find 
ripped  open.  Chairs  were  *wunioAti<ms  all  the  excite-  —  mostly  fish  and  pineapple, 
knocked  over.  ment  and  drudgery  that  are  ^^en  we  had  all  the  can^we 

The  war  also  left  its  mark  discovered  no 


I  went  to  Makung  in  the 
Pescadores  and  with  four  other 
correspondents  ran  into  an  un¬ 
expected  turn  of  events.  We 
were  told  we  would  have  to  sup- 


Phony  Bomb 
Tipster  Faces 
Jail  Sentence 

Matthew  O’Hara,  52-year-old 
free  lance  photographer,  pleaded 
guilty  this  week  to  attempting 
to  give  a  newspaper  false  in¬ 
formation.  He  telephoned  the 
New  York  Journal- American 
with  a  phony  tip  that  there  was 
a  bomb  on  an  inbound  vessel. 

Special  sessions  Justice  Louis 
Kaplan  set  Sept.  29  for  sen¬ 
tencing.  O’Hara,  who  was  con¬ 
tinued  free  in  $500  bail,  could 
be  sentenced  to  an  indefinite 
term  of  up  to  18  months. 

First  Case 

Court  attaches  said  this  was 
the  first  case  in  New  York 
County  involving  a  part  of  Sec¬ 
tion  1349  of  the  Penal  Law, 
dealing  with  giving  false  infor¬ 
mation  to  a  newspaper  with  the 
intent  that  it  be  published, 
since  the  section  was  amended 
in  1950. 

O’Hara  was  arrested  last 
March  21  in  his  apartment  as 
he  still  was  talking  by  telephone 
to  Dan  Brigham,  a  Journal- 
American  rewrite  man. 

O’Hara  was  accused  of  tele¬ 
phoning  Mr.  Brigham  with  a 
tip  that  a  bomb  was  to  assas¬ 
sinate  President  Francois  Du- 
vilier,  of  Haiti,  who  was  on  the 
liner  Angon. 

O’Hara  allegedly  told  Mr. 
Brigham : 

“I  want  $5,000  for  the  news 
tip  if  the  bomb  goes  off.  You 
pay  nothing  if  it  doesn’t.” 

The  rewrite  man  was  able  to 
keep  O’Hara  in  conversation 
while  police  and  telephone  com¬ 
pany  personnel  trac^  the  call. 


on  the  bright,  sunny  streets.  (Editor’s  note.  Cary  was  an  ^^^g  ^  opener. 

One  shell  landed  less  than  20  star  as  commander  of  a  tank  -nr^  ,  started  pother  March, 
yards  from  the  hostel  and  rip-  company  in  Normandy  and  at  2^!t  sunnSST 

the  Bulge  in  World  War  II.)  f 


of^the  QuemoT'^^rrisorT^TVo  When  we  learned  American  demonstration  and  ^is  proved 
houses  h^  beeJ  warships  would  escort  National-  what  no  one  suspected.  They 

aes  had  been  reduced  to  rub-  g^ppjy  ^  Q„g„gy^  AP  worked  backwards 

T>,,x  _ ,,  ^  men  were  dispatched  to  Keelung  To  avoid  the  local  water,  we 

munief  oi,  northern  Formosa,  and  to  bought  a  drinking  supply  of 

new  ^  ®  Makung  in  the  Pescadores  with  bottled  soda  pop.  With  our 

moy  ^  people  of  Que-  instructions  to  get  aboard  any  gtores  we  went  aboard  a  Na- 
t/-  ship.  tionalist  landing  ship  headed 

TOiore,  the  roar  of  guns  .  o  .  for  Quemoy. 


job.  A  shopkeeper  gave  us  a 


Mross  the  Formosa  Strait  and 
^plosions  of  striking  shells 


Food  Supply 


tionalist  landing  ship  headed 
for  Quemoy. 

After  all  the  fish,  pineapple 
Spencer  and  soda  pop  and  the  run 


oirte-A  XU  ei^mg  shells  Three  AP  men,  Spencer  and  soda  pop  and  the  run 

of  A'J  ■'^As  the  sound  Moosa,  an  old  China  hand;  For-  through  troubled  Formosa  strait 

mstant  thunder.  Edwards,  a  veteran  Far  to  Quemoy,  the  five  of  us  were 

Gie  thunder  and  the  East  correspondent;  and  George  happy  to  get  back  to  Taipei. 
Rh^ng  had  struck  —  and  Sweers,  Korean  combat  photog-  We  had  our  fill  of  artillery  fire 
aid  strike  again.  rapher,  remained  in  Taipei.  on  Quemoy  beach. 
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Campanella  to  Write 
World  Series  Stories 

Hearst  Headline  Service  has 
signed  Roy  Campanella  to  cover 
the  World  Series — from  a  tele¬ 
vision  set. 

The  plucky  ex-Dodger  catcher 
whose  recovery  from  injuries 
suffered  nine  months  ago  in  an 
automobile  accident  has  been 
termed  “miraculous,”  will  watch 
the  games  from  his  wheelchair 
at  New  York’s  Bellevue  Hos¬ 
pital.  He  will  dictate  his  com¬ 
ments  and  analysis  of  the  series 
play. 

Arrangements  with  the 
Hearst  Headline  Service  calls 
for  Campy  to  do  exclusively  for 
the  Hearst  newspapers  one  pre¬ 
series  forecast  story  as  well  as 
a  daily  expert’s-eye  view  of  each 
game. 
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SYNDICATES 

‘Willie  Woo’  an  Attempt 
To  Keep  Kids  in  Tune 

By  Janies  L.  Ceilings 


Hy  Wishengrad  believes  he 
has  something  that  may  replace 
the  hula  hoop  craze.  It’s  a 
comic  with  built-in  music. 

The  creators  and  Hy,  proprie¬ 
tor  of  Editors  Syndicate  of  New 
York,  were  all  three  explaining 
the  new  feature  at  once  in  a 
place  appropriately  called  the 
Press  Box. 

These  facts  emerged  simul¬ 
taneously:  The  product  is 
“Willie  Woo,”  a  Sunday  color 
comic  starting  Oct.  19  in  half¬ 
page  standard  and  full-page  tab¬ 
loid  and  available  Nov.  16  in 
one-third  page  standard.  It’s 
aimed  at  the  3  to  9-year-old  age 
group.  Marvin  Friedman  does 
the  writing  and  Mrs.  Marion 
.\beson  the  words  and  music. 

Early  Readers 

This  is  a  comic  that  will  com¬ 
pete  with  TV  for  the  kids’  at¬ 
tention;  it  will  make  them  early 
newspaper  readers,  Hy  said. 

The  cast  of  the  “cartune,”  as 
they  call  it,  is  comprised  of 
Greta  Elephant,  Candy  Cow, 
Moisevitch  the  Lion,  Silly  Sue, 
Freddy  Bear,  Dear  Deer  and, 
of  course,  good  old  Willie.  The 
continuity  is  in  rhyme,  then  a 
song  summarizing  the  action 
follows. 

“We  are  trying  to  entertain 
in  a  positive  manner  by  intro¬ 
ducing  information  and  elemen¬ 
tary  music  in  a  way  that’s  fun 


for  the  whole  family,”  Mrs. 
Abeson  said. 

No  one  broke  in  while  Marvin 
added:  “My  purpose  is  to  pro¬ 
duce  the  kind  of  a  strip  that  my 
children  will  read.”  (He  has 
three  young  fans  in  his  home  ) 

Master's  Degree 

The  artist  holds  a  master’s 
degree  in  Education  from  City 
College  of  New  York  and  has 
taught  art  there.  This  was 
followed  by  several  years  as  a 
designer  of  TV  commercials. 

“I’ve  also  designed  toys  and 
sold  gags  to  the  New  Yorker,*’ 
he  said. 

Mrs.  Abeson  has  a  B.  A.  in 
Education  from  New  York  Uni¬ 
versity  and  has  done  graduate 
work  at  the  Sorbonne  and  Co¬ 
lumbia  University. 

“I  have  written  40  children’s 
songs  that  have  been  recorded 
by  the  major  companies,”  she 
said.  “The  sales  ran  over  o,000,- 
000.  I  also  wrote  ‘Playtime  with 
Music,’  a  book  for  children. 

*  >!■  * 

KOTERBA  STORIES 

That  intrepid  traveler,  Ed 
Koterba,  is  oflF  again  for  Hall 
Syndicate  —  this  time  around 
the  world  to  report,  Pyle-like,  on 
lonely  GIs  in  lonely  places. 
“He’ll  live  with  them,  fly  with 
them,  go  to  sea  with  them”  and 
file  daily  copy.  Hall  reports. 
First  release,  Oct.  13. 


Youth  Y-Rayed! 

To  learn  why  teen-agers  behave  like  teen-agers, 
jgf  f  Miss  Joan  Beck.  Chicago  Tribune  staff  writer,  studies 
|HJ||||L  ^  national  surveys  based  on  10,000  to  18,000  high 
school  students. .. in  3.5  to  40  schools... reports  on 
youth  in  a  realistic,  revealing,  authoritative  feature. 


’’Wliat  .flakes  Our  Teens  Tiek‘“ 

shows  it’s  more  than  cars,  curfew,  and  cash . . .  it’s  also  parents, 
politics,  schools,  friends,  future,  thousands  of  other  attitudes. 

This  l,(K)0-word  weekly  illustrated  feature  wins  readership  of  all 
ages,  plus  approval  of  parents,  teachers,  spiritual  advisors, 
guidance  experts.  Teen-agers  are  big  news  and  big  business  — 
future  customers  for  both  advertisers  and  editors  !  Win  tomorrow’s 
citizens  today !  For  proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott,  Manager, 

Chiettffo  Tribun»"]^ew  Yark\w^u\s 

A’«*ir«  Buildina.  .Vew  York 
mne*  TrtbunrToirrr,VMraoo 


Leslie  Kimble  Dies; 
Aide  to  Publisher 


Public  Service 


Corning,  N.  Y. 

Leslie  D.  Kimble,  assistant  to 
the  publisher  of  the  Coming 
Leader,  died  suddenly.  Sept.  19. 
He  was  65  years  of  age. 

Mr.  Kimble  began  newspaper 
work  on  the  Addison  Advertiser 
and  joined  the  Corning  Leader 
staff  36  years  ago.  He  rose  to 
the  post  of  managing  editor  and 
switched  to  the  business  side  in 
1946. 

He  was  president  of  New 
York  State  Associated  Dailies 
in  1954-55.  He  was  active  in 
military  organizations,  as  a  vet¬ 
eran  of  World  War  I  service 
in  France,  and  in  civic  affairs. 

• 

Probers  to  Expose 
Sexy  Movie  Ads 

A  committee  of  the  New  York 
State  Legislature  concerned 
w’ith  obscenity  will  scrutinize 
motion  picture  advertising  at 
public  hearings  in  November. 

The  committee  reported:  “We 
are  amazed  to  see  the  extent  to 
w’hich  sex  and  immorality  are 
being  exploited  and  sensation¬ 
alized  in  advertisements  plas¬ 
tered  throughout  our  cities  and 
accepted  and  displayed  by  repu¬ 
table  news  media.” 

Blakeslee  Award 

Eugene  T.  Taylor,  New  York 
Times  science  writer,  will  re¬ 
ceive  a  Howard  W.  Blakeslee 
Award  of  $500  from  the  Ameri¬ 
can  Heart  Association  on  Oct. 
4.  He  is  being  cited  for  a  series 
of  articles  last  November  which 
explained  the  nature  and  ef¬ 
fects  of  cerebrovascular  acci¬ 
dents,  or  strokes,  such  as  that 
suffered  by  President  Eisen¬ 
hower. 


use  "TAP€C0‘ 


Corrected  Typesetter  Tape 
For  All 
Leading 
Text  Features 
—FILLERS— 
and 

CHRISTMAS 
Advertising  Supplements 

Available  in 

"TAPBeO" 

Writ*  for  frodaetloH  Sefeadufa 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


Trend  Reported 

Rockland,  Me. 

The  director  of  the  American 
Press  Institute  finds  that  one 
of  the  most  pronounced  trends 
in  American  newspapers  in  the 
past  seven  years  has  been  tiie 
great  increase  in  public  service 
reporting  and  editorial  writing. 

J.  Montgomery  Curtis  spoke 
at  the  meeting  of  the  Ne« 
England  Associated  Press  News 
Executives  Association. 

One  proof  of  the  trend,  he 
said,  has  been  the  increase  in 
applications  for  the  Pulitzer 
Prize  for  meritorious  public 
service. 

Four  of  the  Pulitzer  Prizes 
in  the  last  several  years,  he 
said,  went  to  papers  with  cir¬ 
culations  of  less  than  10,000. 

Clarkson  Barnes  of  the  Brit- 
tol  (Conn.)  Press  was  electel 
president  of  the  association.  He 
succeeds  Paul  S.  Plummer  o( 
the  Daily  Kennebec  Journal  of 
Augusta. 

• 

Safety  Campaigns 

J.  Richard  Early,  managin? 
editor  of  the  Ne^v  Btdfori 
(Mass.)  Standard  Times,  de¬ 
clared  that  highway  safety 
campaigns  “of  slogans  and 
platitudes  will  never  reduce 
motor  deaths  and  injuries.” 

He  said  papers  should  lead 
the  way  for  laws  requirinc 
greater  built-in  safety  factor; 
for  cars  and  periodic  re-exami 
nation  of  drivers. 

Wendell  H.  Coltin  said  the 
Boston  Herald’s  safety  crusade 
has  helped.  “It  is  impossible  to 
measure  the  number  of  lives  that 
have  been  saved,  if  any,  by  the 
safety  crusade,”  he  said,  ‘‘But. 
there  is  evidence  to  show  hov 
our  readers  have  become  more 
concious  about  safety  and  some 
have  been  able  to  avoid  acci¬ 
dents.  Many  have  been  made 
more  aware  of  their  responsi¬ 
bilities  as  drivers.” 


Make  BROADWAY 
Your  LOCAL  Beal 

EDITORS:  Get  exclusive,  timely  feitvrD 
'n'  photos  about  fresh  personalities  fre* 
your  hometown  and  their  exciting  careen 
on  Broadway,  in  Hollywood,  TV.  bill' 
fashion.  Packed  with  reader-pullini  Ik*' 
names,  places,  people. 

Used  in  the  Minnupolis  Tribuat 
Philadelphia  Inquirer,  Providence  Jouraw 
New  Orleans  Times  Picayune,  PortW 
Oregonian,  Des  Moines  Register  and  Mar 
other  of  the  country's  best  newspagen. 

For  complete  answers  to  all  y*' 
questions: 

Hometown  Features 

Box  396 

Radio  City  SUtion,  New  York  City 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 


ik  COLUMBIA  DEAN  FORESEES  BIGGER  DAILIES, 

NEW  SMALL  PAPERS,  MORE  NEWS  IN  DEPTH 

...  In  an  exclusive  article.  Dean  Edward  W.  Barrett  of  the  Graduate 
School  of  Journalism,  Columbia  University,  sees  newspapers  making 
gains  in  combating  radio  and  television  competition. 

NEW  LAW  AIDS  TREND  TO  SMALLER  PAGES 

BUT  LITTLE  IMMEDIATE  EFFECT  IS  SEEN 

. . .  Legislation  permitting  duty-free  entry  of  newsprint  rolls  down  to 
13  inches  in  width  will  have  little  immediate  effect.  Few  newspapers 
now’  use  rolls  under  15  inches,  but  new  law  may  eventually  aid  pub¬ 
lishers. 


'GLUG'  REPLACES  LUMBERJACKS’  CRY  OF  ’TIMBER’ 

AS  FROGMEN  DIVE  FOR  COSTLY  PULP  LOGS 

. . .  The  climbing  cost  of  pulpwood  now’  makes  it  economic  for  mills  to 
employ  highly-paid,  flipper-clad  divers  to  salvage  sunken  timbers  in 
log  ponds  and  holding  grounds. 


CANADIAN  MILLS  SWITCH  TO  NATURAL  GAS 

. . .  Ten  Northern  Ontario  newsprint  mills  are  spending  millions  to 
convert  boilers  to  natural  gas  in  a  counter-move  to  steadily-rising 
manufacturing  costs. 


PUBLISHERS  AND  PRODUCERS  FIND  STRANGE  ALLY 

IN  BOBCAT  WHICH  WARS  ON  PORCUPINES 


. . .  Bobcats,  lynxes  and  fishers  help  protect  the  newsprint  pulpwood 
supply  by  w’arring  on  destructive  porcupines  which  kill  trees  by 
nibbling  smorgasbord-style  on  their  bark. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  September  issue  of  Xeivsprint  Facts. 

To  receive  this  and  other  issues  write: 


NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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Currently  occupying  the  post  of  print  media 
director  of  Lawrence  C.  Gumbinner,  Inc., 
New  York,  Henry  J.  Katz  buys  newspaper 
space  for  such  clients  as  American  Tobacco 
Company’s  new  Dual-Filter  Tareytons,  and 
Heublein,  Inc.’s  Smirnoff  Vodka.  During 
his  more  than  ten  years  as  a  space  buyer,  he 
has  been  responsible  for  the  selection  of  at 
least  $50,000,000  in  newspaper  space. 
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A.  Roughly,  somewhere  over  $2,000,000  a  year.  ' 

O.  Jyhy  do  you  think  so  highly  of  newspapers? 

A.  Because  they’re  a  medium  of  enormous  local  impact.  And  superb  timeliness. 
You  can  maneuver  your  ads  fast  and  often  .  .  .  and  get  real  close  to  your  dealers, 
right  in  their  own  backyards. 

Q.  Do  you  read  Editor  ir  Publisher,  Mr.  Katz? 

A.  I  certainly  do. 

O.  Find  it  helpful? 

A.  Definitely.  The  wide  range  of  specific  information  a  media  director  needs  to 
make  a  proper  selection  of  newspapers  comes  through  years  of  getting  acquainted 
with  “newspaper  personalities.’’  This  is  the  type  of  thing  you  can  only  get  from 
E&P’s  news  and  advertising  pages. 

Q.  JFhat  editorial  features  do  you  follow  most? 

A.  All  news  sections.  I  want  to  know  what  newspapers  are  doing.  A  media  direc¬ 
tor  must  judge  a  newspaper  by  its  vitality,  by  whether  or  not  it  interests  its  read¬ 
ers,  serves  them  well. 

Q.  This  ‘‘vitality”  you  speak  of;  does  Editor  ir  Publisher  have  it? 

A.  It  certainly  does.  It  comes  out  regularly  with  timely  information  to  keep  us 
posted  on  a  subject  we  must  know  to  handle  our  jobs  as  we  should. 

Q.  You  mentioned  advertising.  Do  you  read  the  newspaper  ads  in  E^P? 

A.  Oh,  yes.  They’re  a  major  source  of  background  information. 

Q.  Can  you  suggest  any  way  they  could  be  improved? 

A.  More  concrete  detail  would  help.  If  they  say  circulation  or  linage  is  up,  for 
instance  .  .  .  tell  us  what  point  it’s  up  from. 

O.  Does  anybody  else  read  your  copy  of  ElrP? 

A.  It  is  routed  to  all  heads  of  the  agency  and  various  department  managers. 
Articles  of  special  interest  are  marked  for  detailed  reading. 

O.  Do  you  use  the  Market  Guide  and  Year  Book,  Mr.  Katz? 

A.  Yes,  but  particularly  the  Market  Guide.  We  find  it  both  easy  to  use  and  ex¬ 
tremely  useful. 


NEWSPAPER  EXECUTIVES:  Write  for  a  free  copy  of  "The  Right  Climate  for  Your  Nevtspaper  Promotion." 

Write  EDITOR  &  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 
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Mundo  Fights 
Government 
Control  Move 


Eddie  Fisher 
Tells  His  Storj 
In  Small  Dail\ 


Chester,  Pa. 

An  offer  more  than  twt 
months  ago  by  Eddie  Fisher  to 
write  a  show  business  colunn 
paved  the  way  for  the  Chattr 
Tunes  to  print  on  Sept.  13  at 
exclusive,  copyrighted  story  on 
the  singer’s  marital  difficulties 
involving  his  wife,  Debbie  Rey¬ 
nolds,  and  friend,  Elizabeil 
Taylor. 

The  young  singer  took  a  slap 
at  “pubicity  newshounds  who 
hunger  for  a  good  scandal . . . 
and  build  the  smallest  thing  op 
to  any  wild  extent  just  to  shod 
and  alarm  their  readers.” 

Several  hours  after  the  col¬ 
umn  appeared  in  Chester  aoi 
was  picked  up  by  the  Associated 
Press,  a  Fisher  press  agent  ii 
Hollywood  issued  a  statemeK 
quoting  the  singer  as  saying: 
“I  did  not  write  that  story.” 

The  Times  told  its  readers  it 
was  “mystified  by  Fisher'! 
denial”  but  “has  no  doubt  that 
the  column  was  written  by 
Fisher.” 

M  a  n  a  gi  n  g  Editor  Edgar 
(Bud)  Magnin  told  how  thi 
paper  got  the  singer  to  reveal 
the  inside  story  of  Hollywood’s 
latest  triangular  affair. 

■When  Fisher  returned  to  the 
■West  Coast  from  New  York 
on  Sept.  10  and  his  marital 
difficulties  hit  the  headlines,  Mr 
Magnin  called  the  singer  and 
asked  for  a  special  column  “tt 
set  the  record  straight  regard¬ 
ing  him,  Liz  Taylor  and  Debbie.' 

Mr.  Fisher  agreed  to  wrib 
the  column  and  it  arrived  ii 
Chester  two  days  later  with  th« 
envelope  postmarked  11:30  a.ni 
Thursday,  Sept.  11,  in  Los  An¬ 
geles,  indicating  the  column  had 


Bv  Basil  Thomson 


Buenos  Aires 

El  Mundo  lashed  out  last  week 
at  the  government  stranglehold 
on  the  Editorial  Haynes  pub¬ 
lishing  group  which  is  threat¬ 
ening  the  newspaper’s  future. 

In  one  of  the  most  fiery  edi¬ 
torials  in  the  tabloid  daily’s  .30- 
year  history  titled  “Is  This  Our 
Last  Free  Issue?”  El  Mundo 
accused  the  government  of  seek¬ 
ing  to  obtain  control  of  El 
Mundo  by  withholding  return 
of  Haynes’  17-station  radio  net¬ 
work. 

Despite  a  solemn  undertak¬ 
ing  to  return  to  their  former 
owners  all  radio  stations  ex¬ 
propriated  or  bought  out  by  the 
Peron  dictatorship,  the  Fron- 
dizi  government  has  found  re¬ 
peated  pretexts  to  retain  control 
of  the  Haynes  group  of  stations. 

The  curious  aspect  of  the 
position  is  that  while  the  gov¬ 
ernment  exercises  operational 
control,  Haynes  must  foot  the 
bills.  The  network  is  deeply  in 
the  red  and  El  Mundo  has  been 
milked  to  pay  the  operating 
losses. 

Ad  in  Other  Papers 

The  El  Mundo  editorial,  re¬ 
produced  as  a  paid  advertise¬ 
ment  in  all  metropolitan  dailies, 
was  a  plain  indication  that  El 
Mundo  would  fight  for  its  sur¬ 
vival.  No  official  comment  was 
forthcoming. 

Climax  to  El  Mundo’s  three- 
year  struggle  against  govern¬ 
ment  intervention  in  its  affairs 
came  when  shareholders  arriv¬ 
ing  for  a  meeting  to  discuss 
the  company’s  dissolution  and 
reconstitution  found  the  doors 
barred  against  them  by  picket¬ 
ing  El  Mundo  staffmen. 

The  dissolution  would  have 
been  a  maneuver  to  cut  El 
Mundo’s  payroll  while  paying 
ordinary  indemnity.  Straight 
firing  of  staffers  would  have 
made  Haynes  liable  for  full  in¬ 
demnity.  Under  newsmen’s 
statutes  written  into  law  by 
Peron,  this  represents  the  im¬ 
mediate  payment  of  a  severance 
indemnity  equivalent  to  six 
months’  pay  in  addition  to  one  _  „  i  *  i  u 

month’s  pay  for  every  year  of  Kcp  116308  Ao  Glllb 
service. 


ALL  THE  WAY — Paul  S.  Deland,  associate  editor  of  the  Christian 
Science  Monitor,  poses  beside  a  framed  copy  of  one  of  the  early 
issues.  The  Monitor  is  marking  its  50th  anniversary.  He  has  been  with 
it  during  its  entire  history. 


Wis.  Press  Sets  Up 
Memorial  Forest 

Eagle  River,  ’Wis. 

Newspapermen  have  estab¬ 
lished  the  Wisconsin  Press  Asso¬ 
ciation  Demonstration  Forest 
three  miles  southwest  of  Eagle 
River. 

Interest  in  forestry  was 
turned  in  to  action  during  the 
19.56  tour  to  camp  when  Hugh 
H  inderaker,  publisher  of  the 
Lake  Country  Reporter  of  Hart- 
land,  pi’oposed  the  newspaper¬ 
men  establish  a  forest.  A  com¬ 
mittee  was  appointed  by  Carl 
Zielke,  executive  secretary  of 
the  Wisconsin  Press  Associa¬ 
tion,  and  the  search  for  a  site 
began. 

Purchase  of  a  78-acre  tract 
was  authorized  by  the  associa¬ 
tion’s  members  at  the  annual 
meeting  last  May. 

Duane  McCall,  publisher  of 
the  Oconto  County  Reporter  and 
president  of  the  Wisconsin  Press 
Association,  accepted  the  deed 
to  the  land  on  behalf  of  the 
association. 

A  portion  of  the  forest  has 
been  set  aside  as  a  memorial  ^ 
grove  to  the  memory  of  pub¬ 
lishers  of  Wisconsin  weeklies. 

Trees  were  planted  and  small 

standards  placed  at  the  side  questions  from  persons 
of  each  tree  in  memory  of  the  csted  in  entertainment  ' 
late  Ellsworth  S.  Coe,  White-  aud  this  has  brought  a 
Arnold  Harklow,  manager  of  water  Register;  Will  H.  Conrad,  sponse  from  young  reade 
Before  its  expropriation  the  Boston  office  of  Ward-Grif-  Medford  Star  News;  and  Louis  Magnin  said. 

Haynes  had  1,093  employees,  fith  Co.,  has  been  elected  presi-  Zimmerman  and  Warner  Zim-  Mr.  Fisher  is  regarde 

When  the  property  was  restored  dent  of  the  Advertising  Club  of  merman,  Burlington  Standard  “local  boy.”  He  began 

after  Peron’s  ouster  the  pay-  Boston.  Democrat.  reer  in  this  area. 


any  error  that  I  might  li»^ 
made  in  this  statement.  I  hopf 
this  is  what  you  wanted.” 

Mr.  Magnin  said  the  sinp: 
initiated  the  idea  of  the  col®® 
letter  last  June  stating  th*! 
many  of  his  friends  thought  w 
should  write  such  a  column. 

Mr.  Fisher  agreed  to  ansvf- 
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PROMOTION  and  our  favorite  comic  strips.”  1  f*  Q^ill 

— -  And  the  last  frame  shows  the  XO  J-^0.1110S  O011 

•pw  i  •  A  ^  three  of  them  comfortable  on 

Promotion  Managers  New  Mexico 


Help  ‘Total 

By  T.  S.  Irvin 

Members  of  the  National 
Newspaper  Promotion  Associa¬ 
tion  were  urged  this  week  to 
take  active  parts  in  the  indus¬ 
try’s  new  “total  selling”  pro¬ 
gram  sponsored  by  the  Bureau 
of  Advertising  and  the  Newspa¬ 
per  Advertising  Executives  As¬ 
sociation.  (E&P,  Sept.  20,  page 
9). 

The  prod  came  from  Barry 
Urdang,  Philadelphia  (Pa.) 
Bulletin,  NNPA  president.  It 
followed  a  meeting  of  the  NNPA 
board  of  directors  in  Chicago 
last  week. 

Mr.  Urdang  asked  NNPA 
members  to  contribute  ideas  and 
suggestions  that  would  help  the 
program  realize  its  full  poten¬ 
tial.  He  asked  them  to  forward 
such  ideas  and  suggestions  to 
him  for  submission  to  the  Bu¬ 
reau. 

Clarence  Harding,  South  Bend 
(Ind.)  Tribune,  chairman  of 
NNPA’s  public  relations  com¬ 
mittee,  warned  against  aban¬ 
doning  the  public  relations  ef¬ 
fort  in  order  to  concentrate  on 
the  “total  selling”  program. 

The  NNPA  public  relations 
effort  seeks  to  set  up  an  indus¬ 
try-wide,  nation-wide  public  re¬ 
lations  program  for  the  daily 
newspaper.  In  slightly  more 
than  a  year,  it  has  succeeded 
in  getting  a  few  parts  of  a  pro¬ 
gram  started.  Others  are  still  in 
process  of  study  and  implemen¬ 
tation. 

Mr.  Harding  had  some  sup¬ 
port  lor  his  caution  from  other 
sources  in  the  industry.  The 
daily  newspaper,  they  hold,  still 
suffers  from  being  undersold  to 
the  public  at  large.  They  point 
to  the  recruitment  difficulties 
of  the  industry  as  one  proof  of 
this.  Basic  to  any  sale  of  the 
newspaper  as  an  advertising 
medium,  they  insist,  must  be 
a  renewed  sale  of  the  newspa- 
Por  as  the  basic  communications 
medium. 


Selling’ 


periods  in  the  year.  One  is  at 
Christmas,  the  other  during  the 
three  days  at  the  end  of  July 
when  Peru  celebrates  her  In¬ 
dependence  Day. 

Just  before  these  two  periods, 
most  workers  and  employees  get 
bonuses.  Often  these  equal  a 
month’s  pay.  So  there  is  no 
shortage  of  cash.  Newspaper 
advertising  is  at  a  peak.  So  are 
sales. 

But  then  come  the  two  dullest 
periods  of  the  year  —  January 
and  August,  with  August  really 
touching  bottom. 

La  Prensa  decided  to  do  some¬ 
thing  about  it.  It  started  last 
year  by  promoting  a  “Buyers’ 
Day”  in  August. 

It  wasn’t  easy.  The  stores, 
feeling  that  they  had  already 
drained  their  customers’  budg¬ 
ets,  were  reluctant  to  advertise. 
Other  media  did  not  join  in  the 
promotion.  La  Prensa  went  it 
alone. 

But  the  promotion  worked. 
The  stores  that  did  advertise 
did  well.  When  La  Prensa  pro¬ 
moted  its  “Buyers’  Day”  this 
year  it  had  plenty  of  coopera¬ 
tion. 

And  this  year,  the  promotion 
went  over  with  a  bang.  Crowds 
were  so  great,  traffic  had  to  be 
stopped  after  10:30  in  the  morn¬ 
ing.  Stores  had  to  stay  open 
until  9  at  night,  two  hours  be¬ 
yond  their  regular  closing.  Sales 
topped  Christmas  and  July. 

La  Prensa  is  advertising  the 
success  of  this  promotion  with 
full  pages  in  its  paper  quoting 
leading  merchants,  “the  voice 
of  experience.”  What  La  Prensa 
is  saying  is  that  its  promotion 
proves  it  to  be  the  best  adver¬ 
tising  medium  in  Peru. 

*  ♦  * 

SALUTE  TO  DIXIE 

Dixie  Dugan,  the  comic  strip, 
deserves  a  big  round  of  indus- 


*  «  * 

IN  THE  BAG 

The  New  York  News,  out 
with  its  second  edition  of  “Pro¬ 
file  of  the  Millions,”  probably 
the  biggest  newspaper  research 
job  ever  done.  Really  delivers 
a  profile  of  New  Yorkers  that 
cannot  be  duplicated  anywhere 
else.  Promotion  of  the  “Profile” 
was  well  handled,  with  teaser 
ads  running  in  newspapers  for 
several  weeks,  featuring  a  man 
in  profile  and  then  an  economic 
fact  out  of  the  study. 

London’s  Newspaper  Society 
out  with  the  third  volume  of 
its  regional  readership  study 
among  housewives.  This  covers 
the  North  Western  region  — 
Cheshire,  Lancashire,  Derby¬ 
shire.  Interviews  with  4,132 
housewives  produce  a  wealth  of 
economic  and  reading-listening¬ 
viewing  data.  Significant  find¬ 
ing  is  that  91  per  cent  of  the 
housewives  in  the  region  read 
their  local  new’spapers. 

The  Dubuque  (Iowa)  Tele¬ 
graph-Herald  sponsored  its  an¬ 
nual  Julien  Dubuque  All- Ama¬ 
teur  golf  tournament  Sept.  13- 
14  and  attracted  more  than  5,- 
000  spectators.  The  newspaper 
took  over  the  sponsorship  of  the 
tournament  three  years  ago 
after  previous  sponsors  found 
merchants  balking  at  donating 
prizes.  The  newspaper  buys  $1,- 
200  worth  of  merchandise  prizes 
from  advertisers  as  a  way  of 
showing  appreciation  for  long¬ 
time  accounts.  When  enti-y  fees 
exceed  expenses,  proceeds  from 
the  tournament  are  turned  over 
to  the  City  Recreation  Depart¬ 
ment  for  promotion  of  the 
junior  golf  program. 

The  Hartford  (Conn.)  Times 
opens  its  10th  season  of  weekly 
Travel  Movie  Forums  Oct.  1, 
the  1958-59  program  consisting 
of  25  weekly  shows.  The  forums, 
combining  color  films  with 
prominent  speakers,  are  open  to 
the  public  free  of  charge.  The 
Gannett  daily  inaugurated  its 
travel  forums  a  decade  ago  in 
an  effort  to  encourage  U.  S. 
automobile  travel.  Since,  they 
have  been  expanded  to  include 


As  a  Market 

Albuquerque,  N.  M. 

Sixteen  daily  newspapers  in 
New  Mexico  are  joining  in  an 
advertisirlg  program  to  sell  the 
state  market  to  media  buyers. 

First  ad  in  the  series  will 
appear  in  Editor  &  Publisher 
of  Oct.  1.  The  rest  will  follow 
at  four-week  intervals,  accord¬ 
ing  to  a  schedule  worked  out  by 
the  agency.  Ward  Hicks,  Ad¬ 
vertising. 

Bill  Colvert,  advertising 
manager  of  the  Carlsbad  Cur- 
rent-Argus,  coordinated  the  pro¬ 
gram  which  also  includes  the 
preparation  of  a  market  bro¬ 
chure  for  advertising  agency 
use.  Slogan  for  the  campaign  is, 
“To  SELL  New  Mexico,  you’ve 
got  to  TELL  New  Mexico  in 
'THESE  16  daily  newspapers.” 
Theme  of  the  coipy  is  that  the 
recession  scarcely  touched  the 
state. 

Signatories  to  the  ad  are: 
Alamogordo  Daily  News,  Ar- 
tesia  Daily  Press,  Carlsbad 
Current- Argus,  Clovis  News- 
Journal,  Farmington  Daily 
Times,  Gallup  Daily  Independ¬ 
ent,  Hobbs  Daily  News-Sun, 
Las  Cruces  Sun-News,  Las 
Vegas  Daily  Optic. 

Lovington  Daily  Leader,  Por- 
tales  News-Tribune,  Raton  Daily 
Range,  Roswell  Daily  Record, 
Santa  Fe  New  Mexican,  Silver 
City  Daily  Press  and  Tucumcnri 
Daily  News.  They  have  an  ag¬ 
gregate  circulation  of  100,000. 
• 

ll'Seotion  Edition 
For  Centennial  Ends 

Fairmont,  Minn. 

The  Fairmont  Daily  Sentinel 
completed  printing  a  172-page 
Centennial  edition.  Sept.  20.  It 
was  in  11  sections. 

Each  12-page  section  was  de¬ 
voted  to  a  decade  of  history  and 
was  distributed  approximately 
every  two  weeks.  'The  first  sec¬ 
tion  came  out  in  April.  The 
final  section  of  52  pages  was  a 
smorgasbord  of  stories  and  fea¬ 
tures  left  over  from  the  previous 


try  applause  for  doing  some-  all  parts  of  the  world  as  well  10  sections.  News  coipy  for  the 


thing  every  comic  strip  ought  as  all  forms  of  travel.  edition  was  mainly  provided  by 


PROMOTION  IN  PERU 

,  are  people,  wherever 

jney  are,  and  so  is  promotion. 
I  newspaper  promotion  makes 
people  buy  in  the  U.  S.  A.,  it 
people  buy  in  South 
America,  too.  The  Lima  (Peru) 
Prensa  has  just  proved  this 
m  a  smashing  manner. 

Peru  has  two  peak  shopping 

Editor  &  publisher 


to  do  every  once  in  a  while,  sell 
the  idea  of  reading  the  daily 
newspaper. 

A  recent  strip  had  Dixie  re¬ 
turning  from  a  vacation  trip 
with  Ma  and  Pa.  When  they 
get  home,  they  find  the  papers 
stacked  up.  Pa  hadn’t  stopped 
delivery.  No,  he  hadn’t  forgrot- 
ten  —  “I  thought  we’d  like 
t’catch  up  on  what  went  on  — 

for  September  27,  1938 


Patriotism  Honor 

Frederick,  Md. 

William  T.  Delaplaine,  pub¬ 
lisher  of  the  Frederick  News 
and  Post,  has  received  a  Chemi¬ 
cal  Corp  Certificate  of  Achieve¬ 
ment  from  the  Department  of 
the  Army,  in  recognition  of  pa¬ 
triotic  service. 


Editor  Claude  N.  Swanson. 

From  PR  to  Paper 

High  Point,  N.  C. 
Buford  Kyle  Stirling,  director 
of  publicity  for  Old  Salem,  Inc., 
restoration  project  in  Winston- 
Salem,  has  resigned  to  become 
a  reporter  for  the  High  Point 
Enterprise  in  Thomasville. 


Moguls  Talk 
Baseball;  He 
Listens,  Tells 


Mr.  Shecter,  who  hadn’t  wit¬ 
nessed  the  “brawl,”  asked  his 
editors  for  guidance  on  the  ques¬ 
tion  of  breaking  the  story  be¬ 
cause  “there  had  been  a  tacit 
agreement  of  a  sort  among  the 
writers  to  overlook  the  boister¬ 
ous  aftermath  of  the  celebrat¬ 


ing.’ 


Sports  Editor  Ike  Gellis  called 
for  the  story.  Other  writers  on 
the  Yankee  trip  followed  it  with 
a  variety  of  versions  of  what 
happened.  Most  of  them  mini¬ 
mized  the  “brawl”  episode,  say¬ 
ing  it  was  just  a  case  of  a 
player  who  couldn’t  handle 
champagne. 


Chicago 

When  Bill  Furlong,  Chicago 
Daily  News  sports  writer, 
covered  the  so-called  “closed 
sessions”  of  the  Big  League 
baseball  owners  here  recently, 
he  not  only  scored  a  “scoop”  on 
inside  matters,  but  also  stirred 
up  his  sports  writing  brethren. 

Jack  Mabley,  Daily  News  , 

columnist,  commented  that  “the 

biggest  news  of  this  meeting  j  I  •  , 

was  made  not  by  the  baseball  J\0WS  Pifl  1  tiOT*S 

owners,  but  by  an  impertinent 

newspaper  reporter  who  had  ^1  p 

the  nerve  to  report  what  hap-  (jh00T*  lOI* 

pened  at  the  meeting.”  Mr. 

Mabley  adds:  ^1  i  Ol  l 

“Instead  of  sitting  in  a  stuffed  ^hOrt  OllOrtS 
chair  in  the  lobby  waiting  for  a 


press  agent  to  come  out  and 
tell  him  what  to  write,  Furlong 
started  looking  around. 

“Furlong  was  interested  in 
hearing  what  was  said  in  the 
meeting,  in  a  method  that  abused 
neither  ethics  nor  the  law.  He 
looked,  and  he  found.  The  mo¬ 
guls  talked  about  bonuses,  and 
whether  the  baseball  commis¬ 
sioner  worked  for  them  or  they 
for  him,  and  how  much  they 
should  pay  a  lobbyist,  if  any¬ 
thing.  Furlong  reported  what 
they  said. 

“Disbelief,  and  then  violent 
indignation,  was  the  reaction  as 
the  first  editions  of  the  Daily 
News  arrived  at  press  head¬ 
quarters. 

“  ‘It’s  phony,’  w'as  the  first 
remark.  Then:  ‘He  pieced  it  to¬ 
gether.’  Next:  ‘He  made  it  up.’ 
‘He  bugged  the  room.’  ‘He  stole 
the  transcript.’ 

“And  finally: 
listened!’ 

“Unethical,”  stormed  another. 
A  Cleveland  sports  columnist 
telegraphed  to  his  paper: 

‘'  ‘I’m  pretty  sure  the  Base¬ 
ball  Writers  Association  of 
America  will  demand  an  ex¬ 
planation.’ 

“All  of  which  is  pretty  sorry 
commentary  on  the  state  of 
sports  reporting  in  this  coun¬ 
try.’  ” 


‘Maybe  he 


Guild  Reverts 
To  Talks  with 


Seven  Papers 


Po 

Dc 


Robert  M.  Wheeler 


Detroit  Free  Press 
Names  Ad  Director 


.‘^oop  on  Yankee  ‘Brawl’ 
Leonard  Shecter  of  the  New 
Y ork  Post  beat  his  colleagues 
to  the  punch  with  a  story  about 
the  Yankee  victory  celebration 
fracas  on  the  train  to  Detroit. 
The  tale  of  Ryne  Duren’s  scrape 
with  Coach  Ralph  Houk  was 
three  days  late  getting  into 
print. 


“Where  are  the  shorts?” 

That  plaintive  cry  of  news¬ 
paper  make-up  editors  every¬ 
where  was  answered  recently 
by  United  Press  International 
in  a  special  edition  of  its  News- 
feature  page  devoted  exclusively 
to  shorts  and  fillers. 

The  “shorts  special,”  an  eight- 
column  page  containing  a  total 
of  139  short  items,  was  released 
Sept.  3. 

“The  shouts  of  approval  from 
client  editors  indicated  it  was 
a  hit,”  said  UPI  general  news 
manager,  Earl  J.  Johnson. 

Some  typical  responses: 

“We  asked  for  them!  We  got 
them!  We  like  them.”  —  Ed 
Page,  wire  editor,  Norwalk  (0.) 
Reflector-H  eraM. 

“I  join  my  editor  and  man¬ 
aging  editor  in  singing  hallelu¬ 
jahs  for  them  there  beautiful 
shorts.”  —  Sam  Hunter,  news 
editor.  Fort  Worth  (Tex.) 
Press. 

“An  excellent  idea.” — Richard 
F.  Conway,  managing  editor. 
New  Britain  (Conn.)  Herald. 

“Hurrah,  hurrah,  hurrah  for 
the  full  page  of  filler  facts.” — 
Bill  Kinney,  editor.  Marietta 
(Ga.)  Daily  Journal. 

Mr.  Johnson  said  UPI  News- 
features  has  been  carrying  a 
considerable  volume  of  shorts 
in  each  issue,  but  the  “shorts 
special”  was  an  experiment  to 
determine  whether  editors  would 
like  to  have  lots  of  them  at 
once.  He  added: 

“The  client  editors  respond¬ 
ing  were  in  favor  of  more  of 
these  all-shorts  issues  at  regu¬ 
lar  intervals.  Therefore,  Paul 
R.  Allerup,  UPI  features  editor, 
plans  to  produce  similar  ‘shorts 
specials’  from  time  to  time. 


Detroit 

After  27  years  as  classified 
advertising  manager  of  the 
.4fcr»n  Beacon  Journal,  Robert 
M.  Wheeler  is  moving  Sept.  29 
to  the  Detroit  Free  Press  as 
advertising  director.  Both  are 
Knight  Newspapers. 

The  Free  Press  appointment 
was  announced  this  week  by 
Henry  C.  Weidler,  business  man¬ 
ager. 

Mr.  Wheeler  began  his  ca¬ 
reer  in  1923  on  the  Cleveland 
Plain  Dealer  and  later  worked 
for  Canton  and  Lorain,  Ohio, 
dailies  before  joining  the  Beacon 
Journal  in  1931. 


The  Newspaper  Guild  of  Ne» 
York  is  now  negotiating  indi¬ 
vidually  with  the  city’s  seya 
dailies  to  obtain  a  new  contract 
for  the  one  which  expires  Oct 
31. 

Joint  negotiations  started  July 
25.  Since  then,  in  14  meeting!, 
Guild  spokesmen  presented  JI 
contract  demands,  the  publish¬ 
ers  eight  counter  proposals.  0! 
the  latter  the  Guild  accepted 
two,  a  publisher  pledge  to  erect 
bulletin  boards  for  Guild  nse 
and  experience  credit  for  futim 
employees. 

The  joint  negotiations  cane 
to  an  end  Sept.  18,  pursuant  to 
a  resolution,  unanimously 
adopted  by  guild  memben. 
which  declared  “no  progress' 
had  been  achieved  on  any  major 
issue  by  Sept.  15.  “The  publish¬ 
ers  are  not  ready  for  joint  neg^ 
tiations,”  the  resolution  stated. 
“This  was  evidenced  by  an  ap¬ 
parent  determination  to  retail 
the  worst  features  of  their  pres¬ 
ent  contracts.” 
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Subcommittee  Proposal 


‘ffor«e  and  Rider^ 
Column  Is  Added 


Houston 

Because  the  East  Texas-Gulf 
Coast  area  is  now  recognized  as 
one  of  the  busiest  horseback 
riding  centers  in  the  Southwest, 
the  Houston  Post  has  added  a 
horse  column  to  its  Sunday 
Farm  Page. 

Called  “Horse  and  Rider,”  the 
column,  which  is  edited  by  Bob 
Gray,  gives  a  weekly  rundown 
on  uyicoming  events  that  horse 
lovers  may  want  to  see  or  take 
y>art  in.  It  also  gives  tips  from 
trainers,  veterinarians,  judges 
and  professionals. 


Mrs.  Knox  Dies 


Miami,  Fla. 

Mrs.  Annie  Reid  Knox  died 
here  Sept.  21.  She  was  82  years 
of  age.  Her  husband,  Col.  Frank 
S.  Knox,  former  Secretary  of 
the  Navy,  died  in  1944.  She  was 
the  residuary  legatee  of  his 
estate  valued  at  more  than 
$2,000,000.  At  various  times  Col. 
Knox  had  owned  interests  in 
the  Grand  Rapids  (Mich.)  News, 
Manchester  (N.  H.)  Leader  and 
Chicago  Daily  News. 


Report  No.  13,  issued  Sept 
18  by  the  Newspaper  Publishers 
Association,  stated: 

“Declaring  that  it  had  notdb- 
carded  the  idea  of  joint  negotia¬ 
tions,  if  at  any  time  they  conli 
be  proved  effective,  the  Guili 
raised  the  suggestion  that  if 
the  publishers  expressed  an  in¬ 
terest  in  doing  so,  consideratint 
might  be  given  by  both  parties 
to  the  creation  of  a  joint  sub¬ 
committee  of  the  Publishers  ^ 
the  Guild,  which  would  function 
as  deemed  mutually  desirable 
provided  there  was  no  interfer¬ 
ence  with  the  progress  of  ini- 
vidual  bargaining. 

“The  Publishers  expressed  in¬ 
terest  in  successful  joint  negfr 
tiations  and  in  the  possibility  o* 
joint  discussions  by  a  subcom¬ 
mittee.” 

C.  Raymond  Hulsart, 
York  Times,  was  chief  spokes¬ 
man  for  the  publishers,  and  &• 
ecutive  Vicepresident  'ThomM  J 
Murphy  represented  the  Guild- 

In  original  proposals  the  G®"- 
asked  for,  among  other  things 
a  10  per  cent  pay  increase  a^ 
the  board  with  a  top  of  $2^ 
week;  a  30-hour,  four  or  five 
day  week. 

It  had  been  agreed  that  eith*- 
party  might  withdraw  ^ 
joint  negotiations  by  the  Seps 
15  deadline  and  revert  to  piP**" 
by-payier  negotiations. 
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Popular  Columnists 
Dot  Weekly  Field 


fears  that  an  assassination  at-  ^  , 

tempt  would  be  made  on  the  IVUSSISI  \-FllSlS 
visiting  potentate’s  life.  The 

group  went  back  over  the  border  F-ccrivafl  A  i 
anH  M-r  Wnllfpr  travelled  hat-  *  ^ 


r\  I  \Y/  1  1  Ty*  I  1  and  Mr.  Walker  travelled  hat-  J 

L/Ol  W  OOi^l  Y  J/  101Q.  XT.  ,  xr.  i.  r  +V,  Essoyan,  39,  Associated 

*/  Then  there  s  the  story  of  the  pj-ess  correspondent,  was  ex- 

B,  Campbell  Watson  aU  f^rwe* 

went  to  an  education^  authon  j^jg  children 

BE21KELEY,  Calif,  you  live  with  people,  you  write  ty  to  ask  about  public  school  Friday,  Sept.  26,  via  plane 

The  curtains  to  today’s  won-  their  experiences.”  conditions.  to  Frankfurt,  Germany, 

derland  of  journalism  were  His  columns  have  been  about  Or  if  you  like  more  sedate  headquarters  said*  the  So- 

parted  here  when  weekly  news-  the  jasmine  plants  in  his  garden,  stories,  Mrs.  M.  E.  Utt  of  the  Foreign  Ministry  summoned 
paper  columnists  exchanged  the  civic  activities  in  which  he  Paradise  Post  can  tell  you  of  Harold  K.  Milks  bureau  chief 
trade  secrets  at  one  of  the  nine  joins  wholeheartedly,  on  world  a  column  on  sewing  that  won  informed  him  that  Mr.  Es- 
sessions  of  the  CNPA  Weekly  affairs  and  on  letters  from  the  wide  attention.  sovan  had  been  disaccredited  for 


The  curtains  to  today’s  won-  their  experiences.” 


derland  of  journalism  were 
parted  here  when  weekly  news- 


Roy  Essoyan,  39,  Associated 
Press  correspondent,  was  ex¬ 
pelled  from  the  Soviet  Union 
this  week.  He  prepared  to  leave 


sessions  oi  the  weeKiy  affairs  ana  on  letters  irom  tne  wiae  attention.  sovan  had  been  disanoredited  for 

Kmpaper  Workshop.  world’s  groat  received  in  reply  viSon  5  cenSSSp  mlea 

Those  present  included  Char-  to  letters  mailed  out  by  his  chil-  wnere  rreiMi  The  complaint  mentioned  a  dis- 

an  Singh  of  the  Sonoma  In-  dren.  Alan  Barth,  Washington  (D.  patch  transmitted  early  in  Au- 

dex  Tribune  in  the  Valley  of  A  school  board  resigned  after  q  )  Post  and  Times  Herald,  gust. 

the  Moon  sector  of  California,  one  of  his  attacks,  but  he  only  warned  the  Weekly  editors  that  The  dispatch  is  believed  to  be 

This  India-born  writer  cus-  campaigns  “once  in  a  while  to  the  press  is  declining  in  its  re-  one  which  had  been  delayed  for 

tomarily  devotes  himself  to  show  we  are  awake.”  Under  a  sponsibility  in  direct  accord  eight  hours.  It  said  Premier 


Newspaper  Workshop.  world’s  great  received  in  reply 

Those  present  included  Char-  to  letters  mailed  out  by  his  chil-  where  rress  ails 

an  Singh  of  the  Sonoma  In-  dren.  Alan  Barth,  Washington  (D. 

iex  Tribune  in  the  Valley  of  A  school  board  resigned  after  q  )  Post  and  Times  Hercdd, 

the  Moon  sector  of  California,  one  of  his  attacks,  but  he  only  warned  the  Weekly  editors  that 


civic,  club  and  social  meetings,  free  press,  organizations  and  with  a  dip  in  the  vigor  of  the  Khruschchev’s  proposal  to  throw 

hot  on  occasion  “creates  news”  officials  function  better  “if  they  editorial  page.  This  is  reflected  the  Middle  East  crisis  into  the 

for  his  column.  One  creation  find  a  club  of  public  opinion  community  apathy  and  the  UN  General  Assembly  was  re- 


nearly  led  to  an  international  hanging  over  their  heads, 
incident.  observed. 

Meet  also  Newton  Wallace,  c._ 

Winters  Express,  who  believes  " 

his  best  columns  were  built  of  If  material  is  lacking. 


failure  to  tackle  problems,  he  garded  by  Western  diplomats  in 
declared.  Moscow  as  a  “major  retreat” 


Winters  Express,  who  believes  "  seems  to  me,  that  the  newspa- 

his  best  columns  were  built  of  If  material  is  lacking,  Mr.  per  is  failing  to  discharge  its 
notes  on  hot  type  slugs  he  pre-  Singh  has  found  he  can  produce  vital  function  as  the  censor  of 
pared  and  pocketed  until  dead-  a  quantity  of  material  by  wear-  government,”  he  said, 
line  day.  ing  his  turban  into  a  new  area.  Robert  M.  Lynch,  Sonoma  In- 


“It  is  in  the  local  area,  it  and  “possibly  a  blow  to  the  per- 
seems  to  me,  that  the  newspa-  sonal  fortune  of  the  dynamic 


per  is  failing  to  discharge  its  Soviet  leader.” 

vital  function  as  the  censor  of  Essoyan  went  to  Moscow 


ivemment,  ne  saia.  jn  December,  1955,  after  hav- 

Robert  M.  Lynch,  Sonoma  In-  j^g  worked  for  AP  in  New  York, 


A  Command  Start 


Once  he  produced  several  amaz-  dex-Tribune,  was  chairman  of  China  and  Honolulu.  He  is  the 
ing  columns  that  way,  he  ad-  the  meeting.  Arthur  Henry,  fourth  U.S.  reporter  to  be 
vised.  Livermore  Herald,  was  elected  ousted  since  April  1956. 


Introduce  yourself  to  Ellen  >j<]^jg  when  an  Army  Air  chairman  of  the  1959  workshop. 
Haldeman,  housewife  and  moth-  Force  tour  party  paused  on  the 
er  who  beat  out  her  first  news-  _:j-  -f  tv-  flranH#*. 


Caruthers  Gels  Visa 


er  wno  Deal  out  her  nrst  news-  ^^rth  side  of  the  Rio  Grande.  ’  rr,,  y,  .  . 

down  and  write  something.  We  f  raL  station  owne;  Business  Writer  cow  as  a  replacement  for  Wil- 

need  copy  right  away.”  and  two  AAF  officers  decided  Cleveland  rotetinr'^men "  in  ^ 

The  column  then  begun  has  to  visit  Juarez.  John  W.  Love,  business  editor  areas  ^ 

Wn  running  in  the  Carpenteria  the  border  Mr.  and  columnist  of  the  Cleveland  .  v  v 

nerdd  since.  And  a  teen-age  Sineh’s  turban  drew  all  eyes.  Press,  died  in  a  traffic  accident  .  Caruthers,  who  has  been 

advice  column  Mrs.  Haldeman  Mj..  Walker  expressed  a  desire  near  his  apartment  on  Sept  21.  ^  V’® 

produces  for  the  Herald  under  to  wear  the  headpiece  and  test  He  was  65.  a  substitute  for 

the  heading  of  “Beaus  and  the  results.  Love  may  have  died  from  Meyer  Handler,  who  was  denied 

Belles”  also  has  performed  a  a  heart  attack,  for  the  automo-  ^  by  tbe  Ru^ians.  No  rea- 

service  that  is  appreciated  by  vx  •  Woiv«»r.  avr/vLamroH  bile  in  which  he  was  driving  ^as  given.  Mr.  Caruthers’ 

the  vftiiTur  n/xnnio  ckxx  Obtained,  Mr.  Walker  exchanged  ,  „,^x  ^„x  request  for  a  visa  was  honored 


The  column  then  begun  has  to  visit  Juarez. 

Wn  ranning  in  the  CarpenteWo  g^^th  of  the  border  Mr. 
Herdd  since.  And  a  teen-age  Singh’s  turban  drew  all  eyes. 


The  New  York  Times  is  send¬ 
ing  Osgood  Caruthers  to  Mos- 


‘hardship 


Mr.  Caruthers,  who  has  been 


the  young  people,  she  reports.  .m  _ _ v.;o  aione  went  out,  oi  contrui  anu  - —  - - - - — 

After  a  count  on  her  fingers  .“s^il,tiry”  to  disuse  coins,  crash^  into  a  tree.  He  teas  pro- 

Then  the  party  enter«i  a  large  Id  ^;,‘^nrh'a7'S 


alone  went  out  of  control  and  request  for  a  visa  was  honored 


next  question  by  saying  yes,  store, 
she  now  has  her  column  in  10  „ 

papers.  It  moved  into  the  dailies  _ 


trt.t  hospital.  Mr.  Love,  who  had  some  montns  ago  and  naa  been 

been  on  the  paper  since  1931,  studying  language  and  back- 
Here  all  bought  gifts.  But  route  to  the  office  to  ground. 


when  it  •  •  Vr  someone  remarked  that  he  hoped  --  -  ---  - 

When  it  began  appearing  in  the  .,jjjg  Highness’  b'S  coluinn. 


Santa  Barbara  News-Press. 


write  his  column.  Mr.  Handler,  bureau  chief  in 

Mr.  Love,  who  once  edited  a  Germany,  will  go  to  Vienna  to 
paper  at  his  native  Shelby,  Ohio,  fill  the  post  left  vacant  by  the 


Ellen  HnlHomar,  cxsotyic,  o  Kif  app^iate  the  pr^nC  jjjg  native  Shelby,  Ohio,  fill  the  post  left  vacant  by  thi 

sUri^Sa”  vourJueS  nf  h^^  Another  asked  If  a  g.ft  should  Cleveland  Plain  death  of  John  MacCormac.  S yd 

does  she  exnlnin  cupppcc  ^  obteined  for  the  No.  4  Dealer  from  1916  to  1931.  Re-  ney  Gruson  will  replace  him  ii 

in^lf  svnSon  InH  tZ  rS  <^"«y,  he  toured  India  for  the  Bonn. 

plies  briehtlv  “Mv  LnaKanH  were  very  careful  not  to  Press,  reporting  on  economic 

“"gbtly:  My  husband  ”  Mr. _ ui’  „  • 


says  I’m  ill ct  +  ^  nusoanu  ^j^y^g  f^lse  pretenses,”  Mr.  problems, 
^ys  Im  just  a  teen-ager  at  5.  ,  wp  did  ^ 


Mirror  to  Soul 
Mr.  Singh  quoted  Mahatma 


Singh  advised.  “But  we  did 
speak  loud  enough  that  the  shop 
clerks  could  hear  what  we  were 
saying  among  ourselves.” 

Soon  the  store  owner  ap- 


Sports  Writer  Dies 


Reading,  Pa. 


Plans  for  Daily 

Socorro,  N.  M. 
Edwin  M.  Stanton,  publisher 


r  A\.-  "  ■  X.XX.....W —  xxxxxx..  —  - - - —  William  T.  Reedy,  62,  who  of  several  weeklies,  is  aiming  at 

Gandhi  and  declared  that  a  col-  peared  to  ask  if  “His  Highness”  retired  two  years  ago  after  an  Oct.  1  starting  date  for  the 
umn  should  be  a  mirror  to  a  would  not  like  to  meet  his  sister,  serving  as  sports  editor  of  the  News-Chieftain  Daily.  The  pa¬ 
ster’s  soul  in  his  report  to  the  The  party  fled  but  all  Juarez  Reading  Eatrle  for  40  years,  per  will  specialize  in  coverage 

was  now  agog  with  the  rumor  died  Sept.  21.  Two  brothers  are  of  New  Mexico  but  will  start 
In  his  observations  he  said  that  an  Indian  maharajah  was  in  newsT>aper  work:  Robert,  as-  without  a  wire  service.  All  ad- 
I  «at  “writing  a  column  is  living  in  town.  sistant  county  editor  of  the  vertising  which  runs  in  the  daily 

a  column;  if  you  live  alone,  you  Early  next  morning  Mr.  Eagle,  and  Thomas,  AP  bureau  will  appear  in  the  weekly  papers 


In  his  observations  he  said  an  Indian  maharajah  was  in  newsqjaper  work:  Robert,  as 

teat  “writing  a  column  is  living  in  town.  sistant  county  editor  of  th< 

a  column;  if  you  live  alone,  you  Early  next  morning  Mr.  Eagle,  and  Thomas,  AP  bureai 
^Port  your  own  experiences.  If  Singh  heard  a  radio  report  chief  at  Stockholm. 

[Editor  ac  publisher  for  September  27,  1958 


at  Socorro  and  Hatch. 
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Food  Editors 

{Continued  from  page  12) 


such  a  thought  was  too  ‘com- 
mercial’  for  them  then,  why  is  it 
less  commercial  on  TV?” 

Mr.  Sauerberg  added: 

“We  have  another  breed  of 
advertiser  on  which  we  have  no 
less  fervent  a  criticism.  Those 
are  the  ones  who  barrage  you 
food  editors  with  reams  of 
‘news’  releases  about  their  prod¬ 
ucts,  and  which  do  not  back 
up  their  faith  in  our  product, 
new'spapers,  with  any  advertis¬ 
ing  investment.  We’ll  confess  to 
having  seen  editors  that  prefer 
their  articles  to  be  entirely  of 
news  not  contained  in  the  ad¬ 
vertising  columns  of  their  news¬ 
papers,  but  for  the  reasons  I 
have  dwelled  on  this  is  a  most 
impractical  approach — not  serv¬ 
ing  your  interest  or  that  of  your 
employer.  We  would  again  em- 
ph.a8ize  the  kinship  and  the 
inter-dependence  of  food  editor 
and  advertising  department.” 

The  chairman  of  the  Food 
Editors  Conference  had  this  to 
say  about  newspaper  economics : 

“While  cast  in  the  role  of 
your  greatest  admirers,  news¬ 
paper  representatives  are  also 
living  the  role  of  being  your 
most  serious  deiiendents.  We  are 
dependents  bcause  in  your  ca¬ 
pacity  you  have  the  cabability 
of  adding  most  materially  to 
the  success  or  failure  of  national 
advertising  campaigns  i  un  in 
the  columns  of  your  newspapers. 

“In  order  to  best  serve  the 
interest  of  you  personally  and 
your  publisher,  it  behooves  all 
of  us  to  objectively  examine  the 
relationship  of  your  job  to  the 
overall  picture  of  advertising.” 

At  the  conclusion  of  the  talk, 
a  food  editor  demanded  of  Mr, 
Sauerberg  why  the  editors  were 
being  taken  to  the  Pillsbury 
Bake-Off  inasmuch  as  Pillsbury 
is  a  non-advertiser  in  news¬ 
papers. 

“We  are  trying  to  re-educate 
them,”  said  the  speaker.  “Ten 
or  12  of  the  food  editors  come 
to  the  Bake-Offs  anyway  and  we 
thought  it  was  an  opportunity 
for  the  editors  to  see  it  and  to 
get  local  stories  about  local 
entrants.”  (The  winner  of  the 
grand  prize  for  an  apple  twist 
gave  credit  to  a  newspaper 
recipe  for  her  idea.) 


Democracy  at  Work 


HOI 


It  was  listen,  eat,  dash,  file  at  the  Food  Editors  Conference.  Shown  here 
during  a  listening  phase  are,  from  the  left:  Mrs.  Bertha  Cochran  Hahn, 
Miami  News;  Mrs.  Barbara  Myers,  Columbus  (Ohio)  Dispatch,  and  Ann 
Harrington,  Indianapolis  Star — food  editors  all. 


Charles  Buddie,  McKinney 
Company,  president  of  the 
American  Association  of  News¬ 
paper  Representatives,  wel¬ 
comed  the  group  and  introduced 
about  a  dozen  newcomers.  A 
special  guest  presented  was 
Egon  Ronay,  food  editor  of  the 
London  Daily  Telegraph. 

Jack  Kent,  Ward-Griffith 
Company,  president  of  the  New 
York  Chapter  of  the  AANR, 
described  the  growth  of  the 
Food  Editors  Conference  from 
the  first  one  in  1944,  attended 
by  28,  to  the  present  time.  It 
was  brought  out  that  Grace 
Hartley,  Atlatita  (Ga.)  Journal 
food  ^itor,  went  to  Chicago 
during  World  War  II  to  write 
some  articles  about  wartime 
foods.  The  stories  attracted  the 
attention  of  J.  W.  Sawyer  of 
Sawyer  -  Ferguson  -  W  alker  Co., 
newspai>er  representatives  for 
the  Journal  and  other  papers, 
and  he  got  the  idea  of  forming 
the  Newspaper  Food  Editors 
Conference. 


‘Belter  Meals^Betler  Families' 


The  next  speaker,  Claudius  C. 
Philippe  of  the  Waldorf-Astoria, 
who  welcomed  the  food  editors, 
noted  the  independent  attitude 
of  some  in  the  audience,  who 
disagreed  with  the  chairman 
and  said  he  was  glad  to  see 
democracy  and  individuality 
still  at  work  in  America. 


their  shots  do  not  hit  the  target 
as  squarely  and  effectively  as 
they  would  if  they  invested  the 
same  dollars  in  newspapers. 

“It  is  our  job  to  convince  them 
that  the  newspapers  are  the 
greatest  national  as  well  as  the 
greatest  local  medium  for  food 
advertising.” 

Leading  up  to  his  appeal  for 
cooperation  in  a  September  cam¬ 
paign,  Mr.  Berkson  said:  “I  am 
not  talking  about  opening  your 
columns  to  a  lot  of  puffed-up 
lagniappe.  This  is  not  a  pub¬ 
licity  drive.  It  is  a  news  and 
service  project  aimed  at  focus¬ 
ing  attention  on  the  newspaper 
as  a  medium  of  food  news  and 
food  advertising.” 

Theme  of  the  effort  will  be 
“Better  Meals  Make  Better 
Families.” 


Hosts  Spend 
Most  with  TV 


80%  Readership 

“More  than  80%  of  women 
over  13  years  of  age  read  the 
food  pages  regularly,”  said  Mr. 
Kent.  “The  audience  is  the  big¬ 
gest  each  week  that  any  food 
advertiser  could  possibly  reach. 

Mr.  Kent  and  A.  J.  Engel- 
hardt,  Branham  Company,  Chi¬ 
cago,  w'ere  narrators  for  a  slide 
presentation  entitled  “Stars  of 
Our  Show,”  meaning  the  food 
editors,  and  demonstrating  how 
daily  newspapers  build  the  most 
solid  ‘program  rating’  and  the 
best  environment  that  can  be 
bought  for  grocery  products 
advertising. 


Seventeen  “blue  chip”  adver¬ 
tisers,  w'ining  and  dining  the 
newspaper  food  editors  in  New 
York  this  week,  invested  $76,- 
860,265  in  television  advertising, 
$33,624,042  in  newspapers  last 
year. 

Here  is  the  tally,  with  figures 
from  the  Television  Advertising 
Bureau  and  the  Bureau  of  Ad¬ 
vertising,  ANPA: 

Adrertiier  Tclcriiion  Newspapers 


The  food  editors’  cooperation 
in  the  newspapers’  “Total  Sell¬ 
ing”  effort  was  besought  by  Sey¬ 
mour  Berkson,  publisher  of  the 
New  York  Journal  American. 

“There  are  still  some  seg¬ 
ments  of  the  food  industry,”  he 
said,  “that  spend  a  dispropor¬ 
tionate  part  of  their  advertising 
dollars  in  other  media  where 


General  Foods 

$24,604,501 

$7,917,380 

National  Biscuit 

Co. 

8,070,264 

3,362,597 

Standard  Brands 

5,821,096 

3,743,465 

Corn  ProductH 

Retininf; 

.5,408,711 

1,372,919 

Campbell  Soups 

5,210,512 

4,49.3,783 

Pillsbury  Mills 

4,361,106 

3,144,078 

Scott  Paper  Co. 

3,972,447 

686,028 

Borden  Co. 

3,859,899 

2,037,519 

Ral  ston-Purma 

3,782,699 

640,974 

H.  J.  Heinz 

2,971,863 

1,633,303 

Carnation  Co. 

2,560,650 

2,409,464 

Seven-Up 

2,226,353 

329,036 

Florida  Citrus 

Commission 

1,876,948 

606,862 

Oerber*s  Baby 

Food 

1,677,071 

636,949 

Church  &  Dwiffht 

423,815 

173,710 

Knox  Gelatin  Co, 

42,340 

393,997 

Pmperidtre 

Farms 

77,978 

Newsprint 
Usage  Shows  C 
First  Upturn 


U.  S.  newsprint  consumptin: 
for  August  1958  increased  over 
that  for  August  1957,  the  fits 
monthly  increase  in  14  month 

Newspapers  reportingtt 
ANPA  consumed  387,560  toE 
This  was  0.3%  over  the  386,331 
tons  consumed  in  August,  liB" 
and  3.7%  under  the  402,493  toE  | 
used  in  August,  1956. 

ANPA  newspapers  consunwc 
3,207,549  tons  of  newsprint  ii 
the  first  eight  months  1958,  i 
reduction  of  4.5%  under  tb 
3,360,108  tons  consumed  in  fits 
eight  months  1957,  and  SJ*! 
under  the  3,385,648  tons  used  ii  | 
corresponding  period  1956. 

Average  stocks  of  newspris  I 
for  all  dailies  reporting  ti  | 
ANPA  at  the  end  of  Augn.? 
was  51  days  supply  on  hand  ami  I 
7  days  supply  in  transit  Ther>  | 
were  53  days  supply  on  ' 
and  6  days  supply  in  transitu 
end  of  July,  1958;  57  days  rap- 
ply  on  hand  and  8  days  supply 
in  transit  at  end  of  AuguR  j 
1957  and  40  days  supply  on  hani 
and  9  days  supply  in  transit  it 
end  of  August,  1956. 

Production  of  newsprint  ii 
North  America  during  AugiEt 
amounted  to  659,498  tons  ani 
was  8  per  cent  under  the  AuguR 
1957  volume.  Shipments  total« 
633,974  tons  in  August,  1958  d 
were  6.5  per  cent  below  ship 
ments  in  the  corresponds 
month  of  1957. 

North  American  manufactsi- 
ers’  stocks  on  Aug.  31,  ag^ 
gated  252,970  tons  compaw 
with  222,116  tons  at  the  endd 
August,  1957. 

Pow'ell  River  Company  ^ 
nounced  it  would  close  down  to 
newsprint  mills  on  the  WeS 
Coast  for  five  days  in  October 
four  in  November  and  se«ft 
days  in  December  to  cu^ 
output.  Macmillan  and  Blow 
also  reported  it  would  close  to 
new  Port  Albemi  mill  for  sere 
days  this  month.  The  mill  i* 
out  of  storage  for  newspriii 
that  couldn’t  be  moved 
of  a  dock  workers’  strike  whic 
ended  this  week. 


The  52-Cities  measurem*; 


1957.  The  year-to-date  loss  • 
now  6.4.  Display  was  off  ^ 
This  week  the  Florida  Citrus  1.6  in  August  and  Retail  wH 


Commission  announced  a  new  down  2.6  and  General  3.1. 


TV  network  commitment  of  $1,- 
456,000. 


sified  was 
figure. 


4.6  below 


the  ISS' 
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Closer  Fotog-Firemen 
Cooperation  Is  Urged 


By  James  L.  Collings 

If  Charles  T.  Higpins  of  the 
Philadelphia  Bulletin  has  any¬ 
thing  to  do  with  it,  there  will 
be  closer  cooperation  between 
firemen  and  photopraphers. 

That  was  his  theme:  coopera¬ 
tion— the  other  day  out  in  Los 
Angeles  when  he  spoke  to  the 
85th  annual  conference  of  the 
International  Association  of 
Fire  Chiefs.  He  is  chairman  of 
the  NPPA  police-fire-press 
relations  committee.  In  such 
capacity,  he  urped  the  estab¬ 
lishment  of  a  joint  firemen- 
press  propram  to  work  out 
mutual  problems. 

“You  of  the  public  protection 
services  and  we  of  the  public 
information  services  share  a 
mutual  responsibility,”  he  said, 
in  explaininp  the  plan  now  suc¬ 
cessfully  operatinp  at  the  Phila¬ 
delphia  Police  Academy  and  the 
Pennsylvania  State  Police 
Traininp  School.  (At  these 
places  Charley  has  suppested 
ways  for  reachinp  a  common 
understandinp  and  pettinp  bet¬ 
ter  results.) 

The  firemen-press  panel,  he 
aid,  would  be  headed  by  a  top 
fire  official,  with  equal  repre¬ 
sentation  by  firemen  and  pho¬ 
tographers,  and  a  manapemenf 
member. 


The  State  Journal  section  in¬ 
cludes  five  basic  units:  a  com¬ 
bination  supply  room,  locker 
room,  and  office;  a  print  proc- 
essinp  room ;  two  film  processinp 
rooms;  and  a  chemical  mixinp 
room. 

The  Capital  Times  layout  has 
a  main  room  with  several 
smaller  rooms  openinp  onto  it. 
Each  Capital  Times  photogra¬ 
pher  has  his  own  room,  which 
he  designed  himself  to  suit  his 
own  needs. 

All  processinp  equipment  is 
made  of  stainless  steel. 

Equipment  in  the  all-air-con- 
ditioned  units  includes  auto¬ 
matic  temperature  regulators, 
electronic  dust  filters,  and  latest 
model  print  and  negative 
washers  and  dryers. 

All  electrical  and  plumbing 
fixtures  and  connections  have 
been  installed  behind  the  tan- 
colored  glazed  tile  walls,  to 
eliminate  potential  dust  collec¬ 
tors. 

The  majority  of  Journal  staff 
photos  now  are  taken  with  S.'i 
mm  cameras.  The  Capital  Times 
has  pone  over  to  35’s  almost 
exclusively. 

«  *  * 

WINDOW  SHOT 


Charles  J.  McCarty 


PERFECT  TIMING— A  sixth  sense 
told  Charles  J.  McCarty,  UPl  pic¬ 
ture  executive,  that  sonnethin9 
newsworthy  mi9ht  happen  when  he 
drove  past  a  se9re9ated  school 
in  Little  Rock  and  saw  a  Ne9ro 
boy  and  9irl  near  the  entrance.  He 
rode  three  blocks  throu9h  traffic 
before  he  could  make  a  turn  and 
9et  back  to  the  scene  .  .  .  just  as 
two  white  students  joined  the 
Ne9roes.  McCarty  heard  the 
Ne9ro  boy  say  that  he  and  his 
sister  would  walk  on  the  sidewalk 
and  would  not  be  stopped.  Mc¬ 
Carty  moved  in  closer  and 
snapped  his  Rollei  at  l/25th  of 
a  second  the  moment  the  Ne9ro 
boy  delivered  his  punch.  McCarty 
rose  throu9h  the  ranks  from  dark¬ 
room  technician  to  photo9rapher 
to  picture  bureau  mana9er.  He 
insists  that  all  UPl  cameraman 
keep  equipment  "on  the  ready" 
and  he  does  likewise. 


“These  panels,”  Charley  said, 
have  proved  to  be  highly  ef¬ 
fective  in  letting  the  other 
fellow  know  about  and  learn 
respect  for  one  another’s  job 
and  responsibilities.  We  believe 
panel  discussions  pay  off.  More 
cordial  and  practical  working 
relationships  come  as  a  result 
of  them.” 

*  e  « 

NEW  LAB  FACILITIE.S 

Madison,  Wi.s. 
Members  of  the  photographic 
of  the  Wisconsin  State 
^rnal  and  the  Capital  Times 
I^Te  moved  into  new  photo 
headquarters. 

I^ted  on  the  fourth  floor 
of  me  Madison  Newspapers,  Inc. 
uilding,  the  photographic  lab- 
are  believed  to  give 
e  newspapers  a  photo  setup 
®^1  to  any  in  the  country  for 
papers  their  size. 

Joumal  and  Capi- 
..  ^'raes  maintain  separate 
afaffs  and  each  news- 
fw’”  ,  ®  ®  separate  photo  unit. 

akn  facility  was 

*hont  $3.5,000. 

^ITOR  &  PUBLISHER 


Roanoke,  Va. 

A  Roanoke  Times  photoera- 
pher  came  up  with  an  unusual 
picture  Sept.  11  when  he  e-ot 
a  shot  of  the  clerk  of  Roanoke 
Circuit  Court  reading  the  $93.- 
047  verdict  in  a  business  con¬ 
spiracy  .suit. 

Hank  Daniel  took  the  picture 
through  a  large  glass  door  at 
the  rear  of  the  courtroom  after 
he  had  been  told  by  the  judge 
he  could  not  take  pictures  in¬ 
side  the  courtroom,  but  could 
take  them  outside  the  entrance. 

When  the  jury  returned. 
Hank  stepped  out  in  the  hall, 
put  his  camera  up  to  the  glass 
and  took  the  picture. 

*  «  * 

DAY  OF  RE.ST 

Earl  Mahoney,  Oklahoma  City 
(Okla.)  Times  photographer, 
landed  in  the  hospital  suffering 
leg,  arm  and  head  injuries  when 
he  stepped  from  behind  an  am¬ 
bulance  to  catch  a  shot  of  a 
racing  car  collision  at  the  fair 
grounds.  One  car  spun  off  the 
track  and  struck  him.  It  was  his 
day-off. 

for  September  27,  1958 


Pulpwood  Purchase 
Conspiracy  Char^cNl 

Montreal 
Eighteen  companies,  including 
a  dozen  major  newsprint  pro¬ 
ducers,  have  until  Oct.  15  to 
answer  charges  that  they  con¬ 
spired  to  lessen  competition  in 
the  purchase  of  pulpwood  during 
the  years  1947-54. 

The  complaint  is  the  outcome 
of  a  report  compiled  under  the 
Combines  Investigation  Act. 
Purchases  of  wood  from  farmers 
and  settlers  in  Ontario,  Quebec 
and  New  Brunswick  are  in¬ 
volved. 

• 

Francis  A.  Cribbon 

Nokomis,  Fla. 
Francis  A.  Gribbon,  83,  a  pio¬ 
neer  Western  Union  telegrapher 
for  news  services,  died  here 
Sept.  20.  He  handled  copy  in 
the  United  Press  offices  in  New 
York  from  the  day  UP  was 
founded  in  1907  until  he  retired 
in  1939. 


Rate  Rise  Held  Up 

Washington 
Proposed  increases  in  rates 
for  leased  teleq>rinter  service, 
sought  by  the  American  Tele¬ 
phone  &  Telegraph  Co.  and 
Western  Union,  have  been  post¬ 
poned  until  Jan.  1  by  the  Feder¬ 
al  Communications  Commission. 
(E&P,  Sept.  20,  page  99). 


PERSONNEL 

MANAGER 

OPPORTUNITY  for  a.s- 
sistant  personnel  manager 
on  large  paper  or  person¬ 
nel  manager  of  smaller 
one  to  take  over  existing 
vacancy  as  head  of  6-per¬ 
son  department  on  large 
eastern  metropolitan 
newspaper.  Functions  now 
include  employment,  test¬ 
ing,  some  training,  insur¬ 
ance,  employee  relations 
and  activities,  house  organ 
and  suggestion  system. 
No  labor  negotiations.  Box 
3900,  Editor  &  Publisher. 


67 


Benefit  from  our  Vast  Newspaper  Audience 


Knight  Suffers 
With  Arthritis 


Chicago 

John  S.  Knight,  president  of 
the  Knight  Newspapers  and 
publisher  of  the  Chicago  Daily 
News,  was  confined  this  week  at 
Passavant  Hospital,  suffering 
from  a  minor  attack  of  arthritis 
in  his  left  shoulder. 

The  attack  caused  Mr.  Knight 
to  cancel  plans  to  appear  Sept. 
22  at  the  University  of  Mis¬ 
souri,  in  connection  with  is¬ 
suance  of  a  Freedom  Press 
stamp.  Erwin  D.  Canham, 
Christian  Science  Monitor  edi¬ 
tor  took  his  place. 


See  Safely  A-Test 

Las  Vegas,  Nev. 

Newsmen  were  permitted  to 
observe  a  nuclear  explosion 
safety  exi)eriment  here  on  Sun¬ 
day,  Sept.  21.  With  approval  of 
the  Atomic  Energy  Commission 
they  saw  an  atomic  weapon  ex¬ 
ploded  at  the  bottom  of  a  500- 
foot  shaft  on  Yucca  Flat, 


ANNOUNCEMENTS 


Publications  For  Sale 


MACHINERY  and  SUPPULS 


CHART  AREA  2  weekly,  rrossins 
$45,000,  circulation  2,860,  town  of 
3,000.  Favorable  printing  contract.  No 
plant.  Priced  at  $26,000  for  quick 
sale.  Terms.  Write  Box  4126,  Editor 
&  Pubiisher. 


PRIZE  WINNING  NEBRASKA  WEEK- 
LY — $25,000  irross  class,  priced  below 
gross,  as  little  as  $6,000  down  to  ex¬ 
perienced  buyer.  Bailey-Krehbiel,  Box 
88,  Norton,  Es. 


Adds  Staff  Cartoonist 

Bangor,  Me. 

The  Bangor  Daily  News  has 
added  a  staff  cartoonist.  He  is 
Vic  Runtz,  native  of  Ontario, 
Canada,  whose  cartoons  have 
appeared  widely. 


PUBLISHER  of  two  neiirhborinR 
weeklies  must  sell  for  personal  reasons 
(will  explain  to  buyers):  both  printed 
in  same  shop;  combined  circulation 
over  2600;  grross  about  $45,000;  fine 
growth  potential :  good  shop  employees; 
full  details  to  bona  fide  buyers;  lo¬ 
cated  in  S.  Central  New  York;  good 
terms.  Johnson  and  Lynch,  brokers, 
Newfield,  N,  Y. 


Publications  Wanted 


EXPERIENCED  NEWSMAN  has  $600,- 
000  to  invest  towards  purchase  of 
good  small  daily.  Replies  treated  with 
confidence.  Box  4024,  Editor  &  Pub¬ 
lisher. 


ANNOUNCEMENTS 

Newspaper  Brokers 


ANNOUNCEMENTS 

Newspaper  Brokers 


Business  Opportunities 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Oalif.  Day  or  Nite  Phone:  EX  1-5238. 
★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Stypes,  Rountree  &  Co., 
625  Market,  San  Francisco  5,  Cal. 

OONFIDBamAL  INFORM.\TION 
Daily  Newspaper  Proiwrties 
W.  H.  Glover  Co.,  Ventura,  Calif. 
SALES-PURCiHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit.  Mich.  TO.  5-5864. 
IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  Ihis 
is  why  we  insirt  on  person^  contact 
selling. 

LEN  FEIGHNER  AGENUy 
Box  192  Mt.  Pleasant,  Mich. 


IF  YOU  have  the  experience  and 
finances  we  can  place  you  in  a  Cali¬ 
fornia  or  Arizona  newspaper  where 
your  success  is  assured.  GABBERT  & 
HANCOCK.  3709B  Arlington  Ave., 

Riverside,  (California. _ 

WE  HANDLE  enly  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

_ and  sold  without  publicity. _ 

SALES  SERVICES  include  tax  studies, 
organization  guidance  and  management 
help  for  buyers.  Newspaper  &rvice 
Co.,  601  Ga.  Savings  Bank  Bldg.,  At¬ 
lanta,  Ga. 


WANTED  —  AGENTS  to  rspraent 
unique  and  profitable  artists’  service. 
Box  8816,  Editor  &  Publisher. 


LUXEMBOURG 


Newspaper  Appraisers 


Advertising  Rates 

CLASSIFIED 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

Over  145  valuations  to  date. 
Dailies  from  coast  to  coast. 
Experienced  court  witnen. 
Comprehensive  reports  made. 
Many  have  been  made  by  mail. 

A.  S.  VAN  BENIHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


PUBLLSHING  &  DTSTRIBUTTNC 
CO.  LTD., 

177,  Regent  Street.  London,  W.I. 


Publications  For  Sale 


LIm  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  EACH 
Insertion;  3  times  @  5^;  2  ®  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sendini  self-addressH  tc  stamped 
envelope  to  E&P  Classified  DepL 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  EACH  insertion; 
3  times  ®  $1.00;  2  times  ®  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

01.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wodmsdoy,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Bex 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  dally.  Editor  t 
Publisher  reserves  the  right  to  edit  all 
copy. 


COOL  CALIFORNIA  SEACXIAST 
weekly  grossing  $55,000,  fine  rural 
location.  Adequate  plant,  good  prrowth 
area.  Fine  climate.  Price  $55,000,  in¬ 
cluding  receivables,  $20,000  down. 


NEWSPAPER  SERVTCES 

Features  Wanted 


UP  TO  $100 

for  trade  journal  features. 
Box  4108,  Editor  &  Publisher. 


SOUTHWESTERN  WEEKLY  CHAIN 
grossing  $80,000,  price  $80,000,  $20,000 
down.  Fine  plant,  about  $9,000  in  real 
estate,  rural  area,  healthful  climate, 
real  wcRtem  country.  J.  A.  Snyder, 
Newspaper  Broker,  12163  W.  Washing¬ 
ton  Blvd.,  Los  Angeles  66.  Cal. 


Press  Engineers 


SOUTHEAST  MONOPOLY  MARKET 
Newspapers  and  66*!?.  interest  Radio 
Station.  $150,000.  29%  down  payment. 
CHAPMAN  CDMPANY,  1182  West 
Peachtree,  Atlanta,  Georgia:  33  West 
Micheltorena,  Santa  Barbara,  Califor¬ 
nia  r  1270  Avenue  of  Americas,  New 
York,  N,  T. 


THE  NATION’S  NEWSPAPER  POBfi  .w j 
roll  on  L.  &  B.  Heavy  Duty  Newam  nlf 
Turtlea— $84.50  to  $97.60,  fob  Bbi  -.J  n 
Write  for  literature.  L.  A  B.  Sip  r 
Company,  US  West  Market  Stw 
Elkin,  North  Carolina. 

Bilb 

_  ftp#  J 

NEWSPRINT  I  koa  r 

BUYING  — SELLING 

BUNGE  PULP  A  PAPER  00. 

45  W.  46  St..  N.Y.  $6.  JU  2-48tt;Hn 


NEWSPRINT  —  AH  Sixta 
BEHRENS  PULP  A  PAPBR  00. 
70  E.  46  St..  N.  Y..  N.  I. 


Press  Room 


TUBULAR  PRESSES 


1 6  Page  Duplex  Standard 
Tubular  2  to  I  model  press 

40  H.P.,  A.C.,  2  motor  drivi,  4 
stereo,  including  chases  and  bmi 
duty  mat  roller.  Available  Ju.  I 


GENERAL  MANAGER,  small  daily,  ! 
has  $100,000  to  invest  in  daily.  Youth¬ 
ful  family  man.  steady.  Would  buy 
minority  now,  with  balance  later  a? 
owner  ’’retires”  gradually.  Strict  con- 
I  fidence  both  ways.  Box  4120,  Eiditor 
I  &  Publisher. 


NON-DAILY  group  and  commercial 
printing  combination  wants  youthful, 
working  newspaper  man,  experienced 
in  business  management  and  public  re¬ 
lations,  with  money  to  invest :  sub¬ 
stantial  working  interest  may  be  ae- 
ouired  in  established  and  profitable  cor¬ 
poration  in  $300,000  volume  class; 
$10,000  minimum  to  provide  capital  for 
expansion.  Chart  Area  3.  Direct  deal. 
Box  4037,  Editor  A  Publisher. 


20  Page  Duplex  Standard 
Tubular  model  press 
Serial  #352 

40  H.P.,  A.C.,  2  motor  driv»,  4 

stereo  equipment  of  very  latttt  b 
sign.  Curved  router.  Duplex  hw 
duty  mat  roller  and  chases  inchA 
Available  March  15,  1959. 

Above  presses  in  A-1  operstint  ■ 
mechanical  condition.  Located  Jmm 
Standard,  F’reeport,  III.  Can  bt  » 
spected  by  pre-arranged  appointns 
INQUIRIES  INVITED 


INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  Street 
Kansas  City,  Mo. 
Phone  HArrison  1-5365 


Luxembourg  as  part  of  the  Common 
Market  should  not  he  ignored.  Adver¬ 
tisers  of  Industrial  Machinery  and 
Tools  should  use — 


HOE  24-PAGE  PRESS  '  _ 


Revue  Technique  Luxemhourgeolse 
in  which  to  advertise  their  products. 
Full  information  from  : — 


CTRAIGHTLINE  8  deck,  2  Plat#  A* 
Slnglewidth  22%'  cut-off.  Owpk 
stereotype  Inclodinff  Hat  Rolw  ■ ! 
Sta-Hi  mat  former.  Arailable  now.  | 


GEORGE  C.  OXFORD 

Box  90S  Boli#.  H* 


SCOTT  PRESSES 


(These  are  in  Operation) 


Newspaper  Press  Installations 
MOVING— REPAIRING— ’TRUCKING 
Expert  Service — Worid  Wide 
SKIDMORE  AND  MA.SON.  INC. 
5.5-59  Frankfort  Street 
New  York  33.  N.  Y. 

BArclay  7-9775 


DISPLAY  RATES 


OFTSHr  community  weekly,  fine  facili¬ 
ties.  famous  town.  2  hour  drive  from 
New  York  CSty ;  full  price.  $22,000, 
terms.  Box  4023,  FMitor  A  Publisher. 


UPECO,  INC. 

51PECIALIZING  IN  DUPI,EX 
AND  OTHER  FT-ATBED  WEBS. 
WE  MOVE  AND  FHEOT  ANYWHERE 
Box  355.  Lyndhurst,  N.  J. 
PHONE  GENEVA  8-3744 


INSPECTION  of  these  nnk  W 
presses  is  urged  if  you  ar#  » ■ 
market  for  a  really  fine  used  png] 
a  most  reasonable  price.  The  r#w' 
performance  is  excellent,  but  w#«  F 
fer  you  to  be  the  Judge  bai#d  U 
your  own  observation  of  them  <•* 
regular  runs. 

THESE  presses  will  be  well  as 
talned  until  ready  for  releii#  •** 
March  1.  1959.  .  - 

THE  EQUIPMENT  involves  1^ 
three  96-page  folders  and  two  •4w 
folders,  4-gToup  drives  and  manj 
Jones  tensions,  spider-reels  f<»  * 
up  to  40'  diameter,  eonveyorj  w 
parts,  etc.  Cutoff  ia  289/1*  •  " 
width  60'  to  72'  with  fraetkm^ 
in  proportion.  Web  break  d«tee«" 


Ayate  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 


564  $510  $430  $405  $370  $330 
282  290  240  228  210  190 
141  165  140  128  123  110 
70  105  95  84  72  66 
36  62  54  48  45  40 


Editor  &  Publisher 


1700  Times  Tewer  N.  Y.  36,  N.  Y. 
Phone  IRyant  9-3052 


WESTERN  COLORADO 
Exclusive  offset  weekly.  Good  shop 
help.  Priced  way  under  $31,000  gross. 
$3-10.000  down.  Box  4030,  Editor  A 
Publisher. 


MACHTNERY  and  SIWUES 

Complete  Plants 


THE  EVENING  STAR  NBWSP^ 
CO.,  1101  PA.  AVE..  N.W.,  JJ** 
INGTON  4,  D.C.  (PHONE  STsB 
8-6000  OR  WIRE  MR.  RUTH) 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  ns 
first  1  We  offer  an  cutstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  A  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 


SEVERAL  COMPLETE  Newqiaper 
Plants,  suitable  for  weeklies  or  small 
dailies.  Also  individual  pieces.  Write 
us  about  your  reqnireenents.  FTnaneIng 
avaHable.  MIDWEST  MATRIX  A 
MACHINERY  MART.  Inc..  633  Ply¬ 
mouth  Ct.,  Chicago  6,  Diinois. 


Composing  Room 


machinery  and  SUPPUES 


avail>^ble  immediately 

end  priced  for  quick  disposition. 

7  UNIT  GOSS— 22%“ 

Bkh  Speed-Lew  Oonatrncted  Arch 
fjjt  Uaita.  Double  Folder  witA  BaJ- 
looe  Fonnera  and  C-H  Convegror.  Cline 
I  Arm  Keels  and  Tenaiona,  Traduce 
ud  Tnmtables. 

Located:  DETBOIT  FREE  PRESS. 

6  UNIT  scon— 23-9/ 16" 
t  Doable  Folders  with  C-H  Conveyors, 
t  AC  Drives,  Portable  Color  Fountains, 
a  SobAructure  with  Roll  Arm  Brack¬ 
ets. 

Loestad!  ENOXVILLB  (TENN.) 
JOVBNAL. 

6  UNIT  scon— 22y4" 

Doable  Foldv  with  C-H  CenveycM*,  Ex¬ 
tra  Color  Fountain,  8  Arm  Reels  and 
Aatmnatle  Tensions.  Traduce  and 
Toistsbla. 

OOMPLEIE  STEREO-7  ton  Kemp  Pot. 
Doable  Junior  Vacuum  Autoplatea, 
Aoteebaver,  Router,  Stahi  Master. 
Loestad:  DETROIT. 

3  UNIT  HO&-22y4" 

Stad  Cylinder-Roller  Baarinc  Units, 
Doable  Folder,  End  Feed  with  Jones 
Aatomstie  Tendons,  AO  Drive 
lioutad:  PESCTH  AMBOY  (N.  J.) 
NEWS. 

3  UNIT  scon— 23-VI6" 

1  Unit  Reversible  with  8  aoctra  Color 
Oooplos,  Doable  Folder,  End  Feed,  AC 
Driva. 

Loested:  PORTSMOUTH  <Va.)  STAR 

Goat  Quad  Straightline— 2 1•/2" 

K/tt  pace  4  Deek-Sincle  Width,  AC 
Driva.  Compenaatocs  lor  Color.  Stereo, 
loealed:  NEWPORT  NEWS.  VA. 

BEN  SHULMAN  ASSOCIATES 

M  E.  42  St.  N.Y,  17— OX  7-4690 


Available  late  September 

4  or  6  UNITS  HOE— 28  9/14"  cutoff. 

POUR  UNITS  "Condensed  Pattern” 
“*b  type,  roller  bearingrs  on  cylinders. 

Lb  W>ray  fountains,  doable  folders 
•toft  driven,  subway  ddivery  from  off 
•Ida  to  aiircle  C-H  conveyer,  substruc- 
toro  two-roll  positioiu  for  36  Inch  di- 
“totw  rolls.  Hoe  automatic  tenaiona. 
t«o  Oitler-Hammer  76-6  HP  two  mo- 
•w  drives  ball  bearinc  22*  v  8  ph  60 
AO,  presently  ceared  82,800. 
••toe  cood  64-32  pace  press. 

^th  or  without  Hoe  E  pattern 
nnit  on  similar  substructure,  civinc 
two  pacm. 

o^ration.  Must  be  sold  imd 
V***  S*l>toniber.  Unit  transpor- 
ba^  available.  Press-roem  has 
^  ^1  for  easy  handlinc-  Price 
®<to  Bodemte. 

?■.  Pope — Waterbury  Republican 
tod  American- Waterbury  20,  Conn. 

PL  4-0141 


8  PAGE  FLATBED  PRESSES 

.duplex.  Model  E 
to>toted:  MONONGAHELA,  PA. 

8  DUPLEX.  Model  AB 
^•ted:  SANFORD.  N.  C. 

WOODLAND,  CALIF. 

,  GOSS  COMET 
^ted:  DONORA.  PA. 

ben  SHULMAN  ASSOCIATES 

N.  Y.  IT— OX  T-48N 


$15,000  BUYS 

-djtojln*  motors,  control 
,**.  f.eldcrs.  oosiveyer.  Avail- 

[Editor  sc  publisher 


MACHINERY  and  SUPPUES 


Press  Room 


AVAILABLE  NOW 
4  UNIT  GOSS  4 

22%'  CUT-OFF 

82-64  PAGE,  Arch  Type  Units,  Double 
Folder,  Balloon  Formers,  Color  Hump 
with  Ancle  Bars,  Reverse  Unit,  6 
Portable  Color  Fountaina,  AC  Drive, 
End  Feed  with  Semi-Automatio  Ten¬ 
sions,  Motorized  Hoists,  C-H  Con¬ 
veyor. 

Located:  SAN  BERNARDINO 
(CAUF.)  SUN. 

DUPLEX  TUBULARS 

16-PAGE.  2  to  1,  No.  226,  22%'  cut¬ 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com¬ 
plete  stereo. 

24-PAGE.  2  to  1,  No.  264,  22%'  cut¬ 
off,  50  H.P.  GE  drive,  balloon  former. 

2  portable  ink  fountains,  metal  pot  and 
pump,  completo  stereo. 

Located:  POMONA  (CAUF.)  PROG¬ 
RESS  BULLETIN. 

PONY  AUTOPLATE— 21%'  cut-off 

WILL  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  your 
plant. 

LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  SaUooy  St  PRESS 

Sun  Valley.  Calif.  ERECTORS 

POplar  6-0610 


6  TO  12  CLINE  2-arm  reels  attached 
to  cast  iron  substructure.  Now  avail¬ 
able.  Tra^sce,  paper  dolllee,  tom 
tables.  Geerce  C.  Oxford,  Box  903, 
Boiie,  Idaho. 

$15,000  CASH 

24-PAGE 
STRAIGHT-LINE 
HOE  PRESS 

21%'  cut-off,  12  paces  straicht.  24 
paces  collect.  Set  for  S2-inch  rolls. 
Good  blankets  and  cood  rollers  and 
extra  rollers.  AC  drive  motor:  8%- 
ton  metal  pot  (fuel  oil).  Full-pace  flat 
rastinc  box,  curved  castinc  box, 
curved-plate  tail-cutter  and  curved- 
plate  shaver.  Flat  mat  scorcher.  Chip- 
plnc  block.  Mat  Maker.  Plenty  spare 
parts.  Weight  36  tons.  In  operation 
every  day.  Price  is  for  press  and 
stereotype  equipment  as  is,  where  is. 
Florida  location.  Subject  to  prior  sale. 
All-around  photos  available.  Low  price 
contincent  upon  quick  removal.  A 
word  to  the  wise:  There  are  planes 
to  Florida  every  day  from  any  spot. 
Our  No.  0307. 

MAY  BROTHERS 
Equipment  Division 
Binghamton,  New  York 


GOSS  3  unit  press  fblder  22%?',  end 
roll  brackets  AO  drive.  SCOTT  6  unit 
press  folder  23  9/16'  substructure  Jones 
tensions  AC  motor  drive.  GOSS  4  unit 
press  folder  22%'  ROP  color  AC  motor 
drive.  John  Grifflthe  Co.,  Inc..  418  Lex¬ 
ington  Ave..  New  York  17.  N.  Y. 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1987-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Prese 
ALL  Steel  Cylinder,  Roller  Bearinc 
Units  with  Hoe  Patent  Ink  Pumpe, 
Double  Folders  with  C-H  Conveyors, 
8  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 

I  - 

•  BEN  SHULMAN  ASSOCIATES 

60  S.  42  St.  N.  Y.  17— OX  7-4690 

for  September  27,  1958 


MACHINERY  and  SUPPLIES 


Pre»»  Room 


$20,000 

3-Unit  Goss  Press 

48  PAGES  Collect 

SPACE  needed  for  expansion 

PAIR  Folders — Conveyor 

BALLOON  Formers — 22%'  cutoff 

CUNE-Westinchouse 

DRIVE  and  Controls 

100  HP  Motor  60  cycle  AC 

CAST  iron  Cylinders — Rubber  rollers 

BASEMENT  Feed — No  reels 

CAN  go  to  72'  Web 

GOOD  condition 

CITIZEN-NEWS  CO. 
Hollywood,  Calif. 


PRESS  MOTOR  DRIVES  of  26.  40, 
60,  60,  76.  100,  160  H.P.  A.C.  George 
C.  Oxford,  Box  90S.  Boise,  Idaho. 


HELP  WANTED 


Administrativo 


PUBUSHER  WANTED  by  Deep  South 
daily,  6000  circulation.  Must  be  ag¬ 
gressive  in  building  advertising  volume. 
Will  be  allowed  to  buy  16%  owner¬ 
ship,  out  of  earnings.  Tell  full  story 
first  letter — age,  education,  experience, 
salaries  earned  and  desired,  etc.  Write 
Box  64,  Wa^ington  4,  D.  C. 


Stereotype 


WOOD 

COLOR  PLATE 
PRE-REGISTEKl  MACHINE 
22%' — AC — Like  new. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York,  N.  Y. 


CURVED  ROUTERS,  curved  easting 
equipment,  metal  p^,  Sto-Hl  ma¬ 
chine*.  Georgre  C.  Oxford,  Box  90S, 
Boise,  Idaho. 


ALUMINUM  STEREOTYPE  CHASES: 
12  Duplex  Tubular  specifications  16-9/16 
by  21-7/16  type  page :  22%  cut-off.  Ten 
singles  plus  pair  doubles,  only  8480 
the  lot.  Changing  9  columns.  Jack 
Moore,  NEWSPAPEDl  PRODUCTION 
OUTFITTER,  660  Fjst.lsnd,  Bsrea. 
Ohio. 


fronted  to  Buy 


NEMTSPAPEni  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4690 

WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
328  N.  4th  St..  Phils.  6.  Pa. _ 

WILL  Boy  for  Cash.  Complete  Plants 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 

GOSS  or  DUPLEX  flatbed.  Lodlows, 
Linos,  Plimts.  Tompkins  Equiimient 
Co.,  712  S.  (Xark,  Chicago  6,  Ill. 

TOP  PRKTES  for  Plante  Anywhere! 
GENERAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  87,  Fla. 

OLD  STYLE 
SINGLE  KNIFE 
CURVED  PLATE  SHAVER 
18.684  DIAMETER. 

BOX  3803 

EDITOR  &  PUBLISHER 


PRESS — Chart  Area  6  dally  needs 
modem  press  good  condition.  Cash.  Re¬ 
quire  four  units,  desire  five  for  maxi¬ 
mum  of  64  or  80  pages.  Box  3943, 
Editor  ft  Publisher. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTBR  EQUIPMENT 
Ludlowa — Elrods— Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 

WANTED — Ubed  G  4  Intertype  or 
Linotype  Model  86.  Call  or  write  George 
H.  Williams,  Spencer  Daily  Reporter, 
Spencer,  lows. 


WANTED:  Newspaper  Accountant  ful¬ 
ly  qualified  all  phases  newspaper  ac¬ 
counting  by  Florida  newspaper.  Able 
to  assume  responsibility.  Write  giving 
full  details  including  compensation  re¬ 
quired.  Box  4132,  Editor  ft  Publisher. 


Circuiation 


EXPERIENCED  CIRCIH^ATION  MAN 
to  handle  adult  motor  routes  oo  large 
AM  paper.  Terrific  opportunity.  Sala^, 
car  allowance  and  generous  production 
bonus.  Furnish  complete  details  about 
yourself.  Box  4006,  Editor  ft  Publisher, 

CIRCULATION  MANAGER  wanted  for 
Chart  Area  10  daily  of  4,000  circula¬ 
tion  going  to  Tubular  Prew.  New 
building  and  much  promotion.  $110 
weekly  and  really  big  bonus  or  8120 
weekly  and  small  bonus.  Box  4133, 
Editor  ft  Publisher. 


CIRCULATION  PROMOTION: 

LEADING  national  circulation  promo¬ 
tion  organisation  has  opening  for  two 
exi>erienced  circulation  men  with  strong 
background  in  direct  sales  promotion. 
Excellent  starting  salary  plus  incentive 
bonus,  permanent  position,  exceptional 
opportunities  for  advancement.  Short 
training  program  could  place  you  as 
manager  of  one  of  our  offices  with  a 
large  metropolitan  daily  and  Sunday 
new8i>ai>er.  Wonderful  opportunity  for 
young  assistant,  or  city  circulation 
manager,  on  small  newq>aper  who 
feels  present  opportunity  is  limited.  We 
handle  circulation  sales  programs  for 
many  of  the  largest  newspapers  in  the 
country.  Write  in  confidence  your  ex¬ 
perience,  age,  salary  requirements,  and 


Classified  Advertisissg 


CLASSIFID)  MANAGER 
Evening  newspapwr  in  eity  si  St.Mt 
population.  Chart  Aran  8,  has  epaniaa 
for  man  or  woouut  sKperieaaad  to  all 
phases  of  daasifled  Adrartiataft.  OH* 
Ml  particulars.  Box  M19.  Editor  ft 
Publiiher. 

CLASSIFIED  MANAGER  for  13.000 
daily.  Excellent  opportunity.  Good 
working,  living  eonditions.  Write  D. 
Grandon,  The  Daily  Gazette,  Sterling, 
Illinois. 


Display  Advertisissg 


RETAIL  GROCERY 
ADVERTISING  SALESMAN 

LEADING  circulation  newsiwper  in 
major  Eastern  seaboard  market 
offers  an  exceptional  opportunity  to 
advertising  salesman  with  thorough 
knowledge  of  grocery  sui>ennarket 
retailing.  Must  be  able  to  handle 
layout  and  copy.  Metropolitan  ex- 
p^enoe  desirable  but  the  right  man 
for  this  job  msy  be  one  with  a 
good  recoird  on  a  small  daily,  now 
ready  to  move  up.  Salary  open.  Sid>- 
mit  resume  to  Box  3800,  Editor  ft 
Publisher.  Our  employees  know  of 
this  opening. 

OUTSTANDINO  OPPORTUNITY  for 
ezpeiienoad  ad  mam  on  growing  modem 
county  seat  daily.  Salary  open.  Write 
or  call  W.  G.  DuiUcar,  Skimit  Valley 
Herald,  Mt.  Vernon,  Washington. 


HELP  WANTED 


Editorial 


AGGRESSIVE  ALASKAN  DAILY  haa  MAN  WANTED  for  3  days  a  week  as  PRIZE- WINNING  Illinois  weekly  needs 
excellent  job  for  exi>erienced  display  Stats  desk  roving  reporter.  2  days  a  editorial,  advertisinK  help.  Combina- 
salesman.  Salary  commensurate  witn  week  in  Sports  department  on  metro-  tion  desirable,  but  not  essential.  Air- 
ability.  This  is  a  real  opiKirtunity  in  a  politan  morning  daily  in  CSiart  Area  conditioned  office,  progressive  com- 
rapidly  growing  market.  Right  man  6.  Give  background  and  experience  in  munity,  salary  to  fit  ability  and  ex¬ 
will  be  No.  I  on  staif  of  seven.  Air  i  letter  to  Box  3933,  Editor  &  Publisher,  perience.  Fairbury,  Illinois,  Blade, 
mail  particulars  to  Mark  Paul.  Anchor-  |  news  EDITOR  WANTED :  Sharp  man 


WOMAN  EDITORIAL 
ASSISTANT 


for  national  Methodist  mat?azine.  VrJ 
ing  and  some  editings  experience  :| 


nuui  parvicuiars  mara  rum,  I  2fEWS  EDITOR  WANTED:  Sharp  man  , 

age  News,  P.  O.  Box  166U,  Anchorage,  i  ^  news  for  county  weekly  and  I  REPORTER  for  6ubuxt>an  w^kly  in  I  caption  ^*’*^*"*?- o® 


semi-monttily  poultry  Uade  publication.  |  central  Conn^icut.  Man  with  car,  I  of  work  requir^.  Address  all 


two  ACCURATE,  fast,  smart,  expert-  Agricultural  background  preferable  but  I  i?r^P  pf  fundamentals.  Paper’s  policy  ^ 

•need,  country-Uained  men— one  for  ,  not  necessary.  Permanent  spot  for  and  cxrcuIaUon  strong.  Stresses  live  sonal,  740  Rush  bt..  Chicago  11. 


advertising,  one  for  editing.  Large  t  right  man — will  consider  experienced  i  copy,  direct  average  and  leg  work.  - .f 

long-established  central  New  York  '  newsman  or  beginning  college  grad.  ^  ^  '  YOUNG  REPORTER  with  some  pr»|. 

weekly.  Permanent.  Increments  to  '  Job  located  in  southeaatern  Delaware  |  Conrad,  Editor,  The  Southington  |  tical  experience  seeking  permuall  a  7 


$110.  Write  fully  Box  3942,  Editor  it  near  sea,  m^erate  olimate.  Vacation,  1  (Connecticut)  News  Clippings  useful,  i  newsroom  spot  to  learn  and  advuftHTOSf 


hospital  and  surgical  plans,  holidays. 


job  now  open  on  8,0(j0  niidweit  tiitt  f 


ADVERTISING  MANAGER  for  aeereii-  “P*"  ^ov.  16 — present  news  ^itor  REPORTER  to  handle  .women  s  pages;  ,  {(,r  non-drinker  with  ambition.  Bti,  |iw^ 

^e'^^Jwir  ^mid^rdSlv  Mu^  s^  Air  Force.  Delmarva  some  straight  news  and  features,  large  knees  required.  Write  in  duail  n  “!««* 

^  Pu^ngCo.,_Selbyville._Delai^r^_  ruir"lretaT*‘Z^’'4l?r.’^Ed!to^^  !  td" 


direct  start,  rine  city  of  10,01)0  many  ;  _ »^^**^^  ****^»_*^^**”***^*  f„ii  details  Box  Editor  £  Pub-  '  I*  Mnil 

advantages.  Toll  all  in  first  letter.  Box  WANTED  all  around  reporter  for  ABC  lisher  •  -  *  I  Morning  i  _ • 


4031,  Editor  &  Publisher. 


Weekly  Newspaper.  Good  future.  Bene- 


DISPLAY  AD  SALES  opening.  Fine  fits  vacaUon,  hospiuliia^on  | 

opportunity  for  young  hustler  who  can  ■  ,  i  Oc»n  wty 


Free  Lance 


sell  and  service  all  type  accounts.  Per-  Sentinel-Ledger,  Ocean  City,  ^  New  Jer- 
manent  with  excellent  future.  Com-  ®®y*  give  resume  of  experience  and 


SPORTS  WRITER 


plete  details  to  Daily  Times  News,  !  elippings. 


Mount  Pleasant,  Michigan. 


ALERT,  resourceful  young  man  who 


FREE  LANCERS!  Sell  your  photailj (nl  It 
the  huge  house  organ  market  Ull(.{  th 
company  magazines  buy. 
from  $10  to  $100  for  single  cian||oniis 


WIRE  EDITOR  for  metropolitan  morn-  can  specialize  in  sports  writing  and  |  captions.  Frw  in^rmaUon.  GA 


FLORIDA  DAILY  needs  man  to  handle  daily  in  Chart  Area  6.  Give  back-  photography  has  desirable  ixisition  |  Press  Pictures.  151  W.  48th,  X.Ti 


local  retail  accounts.  Good  advance-  j  ground  and  exjierience  in  letter  to  Box  awaiting  with  live-wire  non-metropoli- 


ment  opportunities.  Starting  salary  de-  j  8932,  Ekiitor  t  Publisher 


Mechanical 


pends  on  ability  and  experience  as 


tan  Illinois  daily.  Opportunity  to  work  irieinuwi  u 

under  top-flight  sports  editor,  li^ral  COMBINATION  Pressman-stereo! 


&ovm  by  references  and  other  infor- !  JOB  MARKET  letter,  with  list  of  avail-  extra  benefits,  generous  starting  salary,  kj^pgrienc^  on  Koenig  &  Bauer  t, 

mation.  Insurance  benefits,  paid  vaca^  |  able  jobs  and  nationwide  employment  merit  raises,  ideal  working  conditions.  .  (,p4ed  unit  type  newspajier  pre-i.  fc 

tion,  car  allowance.  Writa,  ^ving  age,  conditions.  Bill  McKee  Birch  Personnel.  Experience  or  professional  training  es-  |  4iji_  Ejitor  &  Publisher, 

marital  status,  experience,  references,  :  69  E.  Madison,  Chicago,  Illinois.  sential.  Send  details  of  background,  ex- 


etc.  to  Sun,  Gainesville,  Florida. 
HIGH  CAUBRE  SALESMAN 


69  E.  Madison,  Chicago,  Illinois.  sential.  Send  details  of  background,  ex- 

VraMmj^EDITOR  sou^t  by  40,000-  “mp,erfo“Box''’413t“  Editor 


Photography 


With  the  know^iow  for  handling  top  [  We  will  pay  top  wages  for  a  young 


w"*  &  Publisher.  Replies  confidential. 


IMMEDIATE  OPENING  for  plii»l 


accounts  as  well  as  the  tough  ones.  An  i  woman  with  ideas,  who  wants  oppor-  TOP  CONTACTS  with  New  York  City  |  rapher  on  Eastern  North  Carolinilgl|  MM 
unusually  fine  opportunity  to  grow  in-  tunity  to  build  a  good  women’s  section  columnists,  feature  writers,  etc.  Small  '  newspaper.  Live  details,  money 
to  a  responsible  position  with  a  South-  I  into  a  better  one.  Must  be  experienced,  but  smart  hotel.  Free  lance.  Inexpen-  |  1 

•rn  California  ABC  daily  that’s  going  1  Best  working  conditions.  Blue  Gross,  live  Box  4105.  Editor  &  Publisher.  i  Box  4035,  luditor  &  Publisher. 


•rn  California  ABC  daily  that’s  going  1  Best  working  conditions.  Blue  Cross,  !  sive.  Box  4105,  Editor  &  Publisher. 
places.  Box  4011,  Editor  &  Publisher,  pension  plan,  etc.  Send  full  details.  ikuTri  - Z - 7Z - Z, - 

^  r‘e«lVp3 


salesman  Permanent  lisilion  six  daP  Hslier _ I _  I 

Mfirenc^'^an’d ’''paS'^'  wOTk^*  hUto^  CTALLH^GING  ne^ position  on  six-  daily.  Top  pay,  good  conditions.  Ref- 

day  Florida  p.m.  Some  desk  and  re- |  erences  will  be  thoroughly  checked.  No  I 


Write  PublUher,  Daily  Press;  Artesia.  poking  experience  needed.  Sport,  ex-  floai^s.  b;gffin™r 

New  Mexico. _ ^ ^ _  perience  desirable.  Good  performance  in  Write  or  phone  James  J.  Fox,  news 


WANTED 
SIDELINE  SALESMAN 


PROGRESSIVE  Daily  serving  fast  this  utility  spot  opens  opportunity  for  editor,  Jamestown  Sun,  Jamestown,  now  contacting  newsii 

growing  49th  state  ha.,  immediate  I  raises.  Write  details,  including  jobs  n.  Y.  to  represent 

eiiening  in  retail  advertising.  Must  ;  and  salaries,  salary  exiiected  to  Box  ™ _ _ _  Rubber  Band  Manufm 

have  above  average  experience  in  lay-  4000,  liditor  &  Publisher.  UTILITY  _REPOR'rER_  for  suburban  Attractive  commission  arrai 

out,  copy  writing,  ability  to  sell.  Air-  CORRESPONDENTS  _  New,  men  in  desk,  pinch-hit  editorials.  Minimum  2  WRITE 

mail  ^^npe  outUn^references  ete.  s^fral  ikffing  S  may  larn  ext^a  CT*  ST  Haifv  3821.  Editor  & 

T?"-i  Advertising  Ckector,  Fairbanks  money  by  covering  local  auto  news,  pjj.n.  e,*  p?,KiiQhoi^‘ot^nL®  giving  territory  covered,  etc. 

Daily  News-Miner,  Fairbanks.  Alaska.  Chicago.  Kansas  City,  San  Diego.  Aus-  £^,'1,°';  details 

SMALL  CENTRAL  NEW  YORK  daily,  tin.  Texas,  other  spots.— Automotive  "'■d'  "rtting  samples. -  |  - - - - — . — - - 

7200  circulation  class,  has  opening  for  News.  2666  Penobscot  Building,  De-  ^yniticate  Salesnn 

display  advertising  salesman.  Compe-  troit,  Michigan. _  WANTED  i  .  v, 


now  contacting  newspspyr!. 
to  represent 

Rubber  Band  Manufactam. 
Attractive  commission  arrangsnW- 

BOX  3821.  Editor  &  Pabl* 


Syndicate  Salesmen 


tent  with  copy  and  layout,  experienced  l  r.-ootr  .xr  u  ^  ill  , 

in  selling  and  servicing.  Opportunity  |  MAN  ^K>nner  w-ith  ability 


for  right  man.  Write  Boi  4034,  Editor  Box 

&  Publisher— giving  experience  etc.  4036,  Editor  &  Publisher. _ 


WANTED 

MANAGING  EDITOR 


and  salary  desired. 


EMPLOYEE  newspaper  editor  for 


SOUTH  FLORIDA  DAILY  offers  above  multi-plant  southern  Company.  Prefer 
average  opportunity  for  alert,  aggres-  mature  man,  30  to  35,  with  College 


sive  advertising  salesman  experienced  Degree  who  can  assume  responsibility 
in  all  phases  of  producing  and  selling  in  Industrial  Relations.  Send  full  I 


newspaper  advertising.  A  permanent  '  resume  Box  4012.  Editor  &  Publisher. 

pint  md  ld.»l  .prkip,  condltlop,.  I  NkSS’cmSS!- “nSf;  N,», 


ONE  who  enjoys  developing  lo¬ 
cal  news  in  city  of  publication 
and  entire  trading  area.  .\l80 
supervising  entire  staff.  Write 
full  information  to  The  Pub¬ 
lisher:  Ray  F.  Barnes,  Call- 
Leader,  Elwood,  Indiana. 


MAJOR  NATIONAL 
NEWSPAPER  SYNDICATE 
located  in  New  York,  need,  wImm 
experienced  in  newspaper  editorisl  ■ 
and  syndicate  work,  to  travel,  W* 
sent  syndicate  to  editors.  Good  M,i' 
Box  4101,  Editor  &  Publisher. 


Write  full  details  including  present 


INSTRUCTION 

Linotype  School 


WIRE  EDITOR  for  15,000  Chart  Area 
2  afternoon  paper.  Fully  experienced. 
Quality  job  required.  $121  for  5  day. 


telary  to  VTilH^  W.  Starr  Advertising  SPORTS— Career  sports  writer  with  I  37V.  ho-ir  week.  Good  fringes.  Box 
Director,  rort  Lauderdale  (rla.)  News,  two  to  three  years  experience  on  small  ]  4138,  Editor  &  Publisher. 


ADV Ek’l'lSING  SALESMAN  for  large  midwest  daily.  Preferably  someone  who 
ABC  weekly.  Write  giving  experience  has  participated  in  college  athletics. 


OHIO  LINO’TYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Ir.stnirtiot 
Free  Information 


and  wage  requirements.  The  Wildwood  Write  or  phone  giving  full  details  to 


Leader,  Wildwood,  N.  J. 


Personnel  Department,  Morning  Star, 
Rockford,  Illinois. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


ADVER’nSING — We  would  like  to - - - - 

make  contact  with  agents  and  agencies  AMERICAN  Newspaper  in  Japan  has 


desiring  to  sell  advertising  on  a  com-  openings  for  copyreadera  and  re¬ 
mission  basis  in  Chart  Areas  2,  3,  4.  porters.  Minimum  experience  three 


5  and  6  for  a  monthly  magazine  with  years  on  dailies.  Apply,  Personnel.  Pa- 
25,000  circulation.  Magazine  goes  to  rific  Stars  and  Stripes,  APO  500,  San 


small  town  business  and  professional  Francisco,  California. 

men  and  farmers  exclusively.  Write  r'nxrD-c-rTrxT'n  r-  j  i  i 

M.  L.  GRAY.  EXECUTIVE  SECRE-  COMPCTENT  ^pyreader,  unafraid  of 


TARY,  WAKEFIELD.  VIRGINIA. 


work,  for  six-day  growing  newspaper 
in  Chart  Area  1.  State  references,  sal- 
DISPLAY  SALESMAN,  13,000  daily,  ary  requirements  first  letter.  Interview 


northern  Illinois.  Write  D.  Grandon,  necessary.  Box  4115,  Editor  &  Pub- 


The  Daily  Gazette.  Sterling,  Illinois. 


WANTED  Display  Advertising  Sales-  GOVERNMENTAL  AGENCY  in  Michi-  I 
man  for  daily  paper  with  300,000  trade  gan  needs  young  man  with  newspaper 


area.  ’This  paper  is — and  you  also  must  experience  for  research  writing  news 
be  established  and  growing.  Good  op-  releases  related  work.  Qualified  apnli- 


portunity  and  many  fringe  benefits,  cants  can  exi>ect  $6,000  per  year.  Box 
Contact  Jack  Albee,  Advertising  Di-  |  4127,  Editor  &  Publisher. 


rector,  Laredo  Times,  Laredo,  Texas. 

Editorial 


BUREAU  CHIEF  for  college  town. 


JOBS  with  daily  and  weekly  news¬ 
papers.  Consumer  and  Business  Pub¬ 
lications.  Send  resume.  Confidential. 
Publishers  Employment  Agency 


Must  have  ability,  ambition  and  auto.  469  East  O’.io  St..  Chicago  11,  III. 


Write  full  details  to  Evening  Observer, 
Dunkirk,  N.  Y. 


superior  7-2255 


— - - PROGRE5>SrVB  morning  deep  south  , 

CAPABLE  DESK  MAN,  experienced  daily  needs  telegraph  desk  man  imme-  | 


on  wire  news  for  evening  New  Jersey  diately.  Good  salary,  Natchez  Demo-  ; 
Dally.  Box  8947,  Editor  A  Pohlisher.  '  crat,  Natchez,  Mississippi.  I 


Use  CHART  AREA  Number  in  Ad  copy  for  ehowiiig 
LOCATION  without  IDENTinCATION 


EDITOR  &  PUBLISHER  for  September  27, 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Display  Advertising 


Editorial _  |  Editorial 


INSTRUCTION 


SITUATIONS  WANTED 


Circulmtion 


SITUATIONS  WANTED 


Editoriml 


FREELANCE  WRITER 


VQw^ir'S  Up  w  oio  _ - -  .  . _  xvepuxxer»  euibor,  puKiciBC-* 

hin  enioUed  students  in  the  20  lesson  TION  INCREASED.  Circul^on  Direc-  |  researcher.  Seeks  assiKnments. 
Sawird  Parish  Course  in  Classified  tor  with  phenomenal  re^  of  ^  Box  4028,  Editor  &  Publisher 

AdHTtisin*.  ReputSton  "‘bu^n^'^stiSJ^  MANACmC  EDITOR  large  daily  11 

One  big  reaaon  it*s  a  smart  plan  for  organization.  Kxi^erienoa  in  both  Morn-  ^5***?*.]^*“^  promotion  seel^ 

Jiispers  .  .  .  their  salespeople  get  j^^Eveiung,  and  Sanday.  On  100.000  adm.nittraUye  portion  ^art  Area  ^ 

Enrich  training  AT  HOME  and  ON  ^o  200,000  class.  Desires  personal  inter-  SDX.  OPC.  Box  4021,  Editor  &  Pub- 

THHB  own  time.  The  salespeople  with  Publisher.  No  obligations  at-  “**‘^*’-  _ 

m  for  it,  because  it  helps  them  do  a  taohed.  Box  3817,  Editor  A  Publisher.  REPORTER.  Newspaper,  radio-televis- 

job  and  makes  them  worth  more _ ion  news,  some  publicity  experience.  33. 


to  their  newspapers.  [THOROUGH  experience  and  successful  Married.  Box  4027,  Editor  &  Publisher. 

i  If  wnii've  been  Dutting  off  enrolling  in  circulation  familiar  with  all  phases  _  _ 

nslrifi^pwple  in  this  coui«  of  circulation  and  promotion  arailable  REPORTER-PHOTOGRAPHER,  experi- 
^nts  more  iins^  and  revenue  .  ,  .  immediately.  J.  C.  McWaters,  2902  enced,  29,  single,  now  on  100,000  mid- 
good  time  to  quit  being  a  Stratford  Road,  Columbia.  S.  C.  Phone  west  daily.  Wants  job  with  future  in 
!!:S.r!i,fff?M  wX  or  phone  us  their  SU  7-1876.  Chart  12,_Avjulable  after . Novem- 

...  or  if  you’d  rather,  we’ll  - ^ _ -  ber  1.  Box  4005,  Editor  &  Publisher. 

'.end  descriptive  brochure  and  regular  _ Correspondenis _  REPOR’TER  -  PHO’TOGRAPHER.  Six 

!  enroHment  forms.  ’The  tab  is  just  66  years  experience.  PM  dailies  only.  Box 

bocki  apiece,  and  when  your  people  WASHINGTON.  Age  31.  11  years  4008,  Editor  A  Publisher. 

ihsTt  finished  the  course,  if  you  don’t  scene.  Thoroughly  familiar  ITS  politics.  XALEN’T  ENTHUSIASM  aiid  oiie 
***1.*****  congremional  coverage,  foreign  affair  ygar-g  all-around  reporting  experience 

narket  tiHgf  the  year— let  us  Imow,  and  we  U  espeeially  MideMt.  Also  radio-’TV.  j^jiy  offered  by  young  wom- 

ly.  PijiiallieiKi  you  a  bushel  of  fresh  Florida  lie  relations,  business-asonomics.  Good  (22)  wanting  eam-and-learn  «not 


C3iart  Arra  12.  Available  after  Novem- 
ber  1.  Box  4005,  Editor  A  Publisher. 
REPOR’TER  -  PHO’TOGRAPHER.  Six 
years  experience.  PM  dailies  only.  Box 


an  (22)  wanting  eam-and-learn  spot 


isgesi  opportunity  for  small  Paper  or  t™de  future  in  Western  city'  Box 

_  1  aA.*  1 _  journal.  Sample  copy  offered.  Full  or  Pnh1ia>i«Ar 

Do  yourself  a  favor.  Cfceck  Uiu  Im-  ^  ^  Ume.  Box  4121,  Editor  A  Pub-  - 


porUnt  newspaper  executive’s  aid  to-  jighe^ 
diy.  ' 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOdA’TES,  INCORPORA’TED 


Display  AdvertUing 


WIRE-SERVICE  newsman  returning 
WILL  BE  PROVEN  I  November  after  2-year  London  stint 

Aggressive  and  promotional  minded,  seeks  position  good  daily.  C.  E.  Frank- 


10  YEARS  DAILY  SPORTS  experience 
as  writer,  editor.  College  grad,  mar¬ 
ried,  family.  Box  4029,  Editor  A  Pub¬ 
lisher. 


Oascified  Advertising  Development  10  years  experience  as  displ^  manager  ^/o  ^M.  Z^utto,  Poplar  Photog- 

Serviees  For  Newspapers  Sinse  im  “"d  salesman.  9  years  ^perience  m  - - 

my  own  wholesale-retail  business.  De-  WOMAN  REPORTER  desires  job 
'  NM  N.  W.  79th  St.,  Miami  47,  Florida  *>re  to  re-enter  advertising  field  p  abroad.  Journalism  grad,  23.  interested 
PLasa  4-5591  manager  of  department  on  daily  in  in  science  writing,  2%  years  same  pa- 

25.000  to  150.000  class.  Married,  sober  per  doing  reporting,  features,  fash- 
and  financially  independent.  Fo^  per-  ions.  Box  4013,  Editor  A  Publisher. 

SITUATIONS  WANTED  challenging  job  on  metro  daily 

jj  . '  .  ,  '  A  Publivner. _ _ ^  wanted  by  talented  gal  reporter,  26, 

DISPLAY  ADVERTISING  SALESMAN  with  two  years  experience  covering 
ASSISTANT  PITRT  TgHTim  •Tnail  rfailv  — sksires  job  on  daily  over  26.000.  15  police,  court,  city  hall,  spot  news  and 

to  lanmr  AnWw  sp«h1riTi<r  ropolUsn  retail  Staff  handling  depart-  Can  turn  out  concise,  dramatic  copy 

Strong^  all  biases  ed^ri stores,  fashions,  general  ^T»de^  deadline  pressure.  Ready  to 

lult-wtting  leader.  Box  4815,  Editor  4025,  Editor  A  Pnbllriier. _  _ 

*  Publisher.  SALESMAN.  MANAGER — experienced 

sales,  layouts,  copy,  merchandising.  EDITOR,  managing  editor  15  years, 
CARERR  NF,W<?PAPFnMAV  VI  fnm  Good  producer,  mature.  Prefer  Chart  35  years’  experience  in  biggest  urban 
il™ge  Sate  M«na?eViti-ex^  Ar^s  3.  4  or  6.  Box  4019,  Editor  A  markets,  ^nsidering  unhurried  change 

rience  in  advertising.  cireuKstion.  pro- '  Publi^er^ _ ^^5"  T,",o® 

motion,  administration.  Now  at  dead  I  NON  -  DRINKING  manager  wishes 

end.  Interested  in  growth  position  of  |  change  area  affording  excellent  sehools  r.qitor  s  runiisne^. _ 


SITUATIONS  WANTED 


Editorial 


TWENTY-FIVE  YBIARS  on  Midwest 
Capital  daily,  metropolitan  Florida  pa¬ 
per:  Chicago  suburban  sheet  and  all- 
locfil  small  daily  wants  job  in  South 
or  West.  Has  all  requisites  in  all  de¬ 
partments  and  able,  willing  and  not 
too  old  to  amend  to  new  rules  and 
regulations.  Here’s  traly  a  wealth  of 
experience  garnered  in  Madison.  Wis¬ 
consin,  'Tampa  and  Miami,  Chicago 
suburb  and  U.  S.  territories.  Box  4116. 
Ikiitor  A  Publisher. _ 

VERSATILE.  NEWSMAN,  former 
Washington,  D.  C.,  rewrite  now  metro¬ 
politan  copyreader.  seeks  good  p.m. 
spot.  Minimum  $125.  Know  wire, 
makeup.  Family  man,  32.  vet.  B.  J. 

^x  4124.  Editor  A  Publisher. _ 

WORKING  journalist  available  free 
lance  assignments  California,  western 
states.  Newspaper,  magazine  experi¬ 
ence.  Background,  music,  theatre,  ad¬ 
vertising.  public  relations.  Know  Ne¬ 
gro  market.  Box  4135,  Editor  A  Pub¬ 
lisher. 

_ Mechanical _ 

JOURNEYMAN  Stereotyper— 8  years 
newspaper  experience  rotary  presses, 
veteran,  31  years  old.  Available  imme¬ 
diately.  Desire  to  locate  in  Chart 
Area  12.  Write  Box  4102,  Editor  A 
Publisher. 

Newspaper  Representatives 

ATTENTION  REPRESENTATIVES: 
Newspaper  space  salesman,  29.  Adver¬ 
tising  Degree,  seeks  position  with  New 
York  Representative.  Box  3813.  Editor 
A  Publisher. 


rnponsibility  on  alert  daily.  Your  of-  |  for  children.  Experienced  small  week-  EXPERIENCED  general  as- 

fer  con.sidered  and  answered.  Box  4114,  lies,  dailies,  throw-aways.  Age  43.  signment  and  sports  makeup 

Editor  A  Publisher.  ]  Welcome  chance  working  towards  own-  and  copy  desk.  (Allege.  Avail- 

CHART  AREA  8  opportunity  sought  '  ership-  Box  4112.  Editor  A  Publisher.  able  irnm^iately.  Box  4117. 

by  mature  man  of  proven  ability  ca-  Fditarial  —  ®  Publisher - 

pabte  of  asfuminf?  (general  manairer  or  i  EX P CEI>  news  and  feature 

manaKinc  editor  responsibilities.  Box  RECOGNIZED  writin*  voUran,  36,  writer,  26,  seeks  position  in  Los  An- 

flip.  Editor  &  Publisher.  seeks  well-paying  permanency  In  reserU  i  preles  aret  Newspaper,  advertising 

^WSPAPER  General  I  travel  writing  field  with  daily,  ma^-  I  wncy  and  radio  backprround.  Will  r^ 

Publisher  available  November  1.  Thor- i  *ine.  agency.  Box  3328.  Editor  A  Pub-  Write 

uughly  qualified.  Perfect  health  at  28.  I  Usher. _ |  4131.  Editor  A  Publisher. _ 

South  only.  Personal  interview  ex-  |  r  pv  C  I  INDUSTRIAL  editor  of  monthly,  fe¬ 
inted.  Preferpnro  frivon  r\nrk/\wtiini»iA«  i  male,  desirea  bniis^  niiblicatinn  nncltinn 


_ Photography 

PHOTOGRAPHER  available  now  for 
responsible  news-reporting  position 
with  medium  to  large  daily,  any  area. 
Two  degrees  (English,  journalism), 
one  year’s  experience  including  sports 
editing  and  picture  supplement  editing. 
Alert,  intelligent,  hard-working,  ma¬ 
ture  but  young  (25).  Strong  on  picture 
stories.  Intelligent  editorial  picture 
policy  essential.  Have  ear.  cameras. 
Box  4129,  Editor  A  Publisher. 

Promotion— Public  Relations 


only.  Personal  interview  ex- 
P?  J.'  P^'eference  given  opportunities 


male,  desires  house  publication  position 


NEWS  EDITOR  15,000  daily  seeks  wire 
or  makeup  larger  paper,  or  trade 
journal  desk.  J-grad,  28.  married,  vet. 
Box  4104,  Editor  A  Publisher. 


affordinjr  future  investment.  John  R.  '  SOUL  ON  SALE— Pri*«  winning  i  Area  6.  BSJ.  two  years  expe- 

Harrah.  Crowlev,  Louisiana.  ,  reporter  now  employed  as  business  sdi-  Hence.  Also  barktrroimd  in  retailinjr. 

YOUNG  (30i  ^mnAtPnt — mnnufyina  I  major  daily  wanU  to  rsturn  to  Currently  employed.  Box  4137,  Editor 

«iitor-businj^*-„anag^*of  19.000  d^^  **“’  _ 

manager  or  assistant  *  Pnblianer. - - -  JOURNALISM  Graduate.  26,  desires 

SJi-j  ®''  small  or  medium  daily.  AWARD-WINNING  newsman,  13  years  position  as  sports  writer.  Box  4113. 

,‘9  experience  with  record  that  checks  in  business,  seeks  Managing  Editor  Editor  A  Publisher. 

i  Box  4136.  Editor  slot  on  live  paper.  Now  assistant  City  - i - 

*  Publisher.  Editor  160.000  daily.  Box  8916,  Editor  .  NEWS  EDITOR  15.000  daily  seeks  wire 

^  Publisher.  '  makeup  larger  paper,  or  trade 

Circulation  nTTwr-nT,T  nit  wadfimPTON  in  frart  »lesk.  J-grad.  28.  married,  vet. 

OREGW  OR  WASHINGTONS  taiw  .  3^,,^  ^,04  Editor  A  Publisher. 

ovr-iT.  .  _  of  college  editor  seeking  second  pro-  1  - 

MANAGER,  presently  feasional  assignment  on  daily  or  ag-  •  j  , 

wployed.  For  past  ten  years  I  have  gressive  weekly.  Vet.  24.  BA,  Photo.  REPORT^.  32 :  wire,  desk  experience 
rouged  metropolitan  circulation  de-  Auto.  Salary  open.  Available  Decern-  Yll"  dailies.  Phone-or-wnte 

PW^ent.  Miming,  evening  and  Sun-  ber  1.  Box  3923,  Editor  A  Publisher,  i  A  Ian  Wegenier,  Alamogordo  Hotel. 

h.r!S“Z.d"ri,  SPORTS  EDITOR,  experienced.  HM-  j  Alamogordo._ New  ,  Me_xico. - 

wlation  drele*  ^Ui"fc '"IS  *"1.1^*  tious,  seeks  jiost  with  progreaaiva  me-  1  REPORTER.  24.  B.  S.  in  Journalism. 
«t  rsecnunendiitim!!  the  high-  ^  dally.  Box  3930,  Editor  A  Pub-  female.  Single,  desires  ponition  Wiscon- 

l«t  ‘ L  ***'?  Usher.  sin  paper;  experience-summer,  assist- 

Peisonnld  development  __ - vr .  — ^  ant  editor  national  magazine.  Box 

Z  in  '®smaiU^'*^^%.  Sidney  ‘  4106,_Ed^A_^u^sher, _ 

letter.  Free  to  go  anywhere  Blum,  Box  4016,  Editor  A  Publisher,  j  REVIEWER  seeks  future  on  daily  over 

4^J"*n®i«lly  sound.  Box  3903,  Editor  EXPERIENCED  EDITOR.  thriving  !  20.000.  Clippings.  Vet.  B.A.  Box  4122, 

Wisher.  weekly  2  years,  seeks  house  organ.  ;  Editor  A  Publisher. _ 

—  - _  public  relations  position.  Cleveland 

UIKCCLA’TION  MANAGER  with  one  preferred.  AB,  mature.  26.  single.  30  YEARS  one  midwest  metropolitan 

rwiLui®  1”**  production  and  collection  1  draft  exempt.  Box  4026,  Editor  A  Pub-  ;  employer,  managing  editor  and  editor. 

jrV"?  country  may  be  inter-  Usher.  ;  Broadest  experience  in  large  enter- 

lOOWia  1  •  proposition.  60,000-  I  EXPEklENCED  newsman  seeks  sports  j  prise.  Contemplate  subsUntial  move 

Prefer  Chart  Areas  8-4  or  news  job.  College  grad.  Box  4022.  to  topmost  editorial,  administrative 
IWie’r  E<l‘t®r  A  Pub-  Editor  A  Publisher, _ post.  Box  4119.  Editor  A  Publisher. 

rr— - -  **E^TORS  &  REPORTERS**  ;  ,2.years  reporting,  desk,  makeup  ex- 

er  ,BCIOUS  Circulation  Manag-  National  clearing  house  for  competent  ■  perience.  Desire  to  return  to  Chart 

Pbises  years  experience  in  all  personnel  ooast-to-«oaat  at  no  charge.  Area  6  as  editor  or  managing  editor 

JTJY*  of  circulation  management  de-  to  employer.  Phone.  Write  or  Wire  !  of  small  daily.  Now  Sunday  e<litnr  of 
yivi  change.  _ » _  TrvsrhTrkm  wwoomu-KTEn  -btv.,-  ir-.,.„iiA«»  — r 


post.  Box  4119.  Editor  A  Publisher, 


P'^oven  record,  references.  HEADLINE  PERSONNEL  (Agency) 
«.  Box  4103.  Editor  A  Publisher.  1  6  E.  46  St..  New  York.  Oxford  7-67J 

editor  a:  PUBLISHER  for  Scptianber  27,  1958 


^  i  12-YEARS  reiwrting,  desk,  makeup  ex¬ 
tent  ■  perience.  Desire  to  return  to  Chart 
arge  ,  Area  6  as  editor  or  managing  editor 
Vine  i  of  small  daily.  Now  Sunday  eclitnr  of 
cy).  I  major  Southwest  paper.  Excellent  ref- 
6728  '  erences.  Box  4109.  Editor  A  Publisher, 


CAPABLE 
MAN.  30 

With  Experience  On 

Daily  Newspaper 
Business  Magazine 
and 

Public  Relations  (for 
national  manufacturer) 

LOOKING  FOR  OPPORTUNITY 
IN  PUBLIC  RBLATTONS 

Excellent  References 
Currently  employed 

BOX  40.39.  EDITOR  A  PUBLISHER 

MANAGING~EDrTOR”’large  dally  with 
wide  publicity  experience  seeks  public 
relations  or  editorial  position  in  Chart 
Area  2.  PRSA.  Box  4020,  BMitor  A 
Publ  iahen _ 

NEWSPAPER  PROMOTTON 
Five  years  Midwest  metropolitan  daily 
j  experience,  editorial,  advertising,  cir- 
cnlstion  promotion,  production.  29. 

'  BSU  Ready  for  promotion  manager 
,  spot.  No  room  up  where  I  am.  Box 
4032,  Editor  A  Publisher. 

WRITER,  46,  seven  years  in  public  re¬ 
lations  bureau  of  large  trade  associa¬ 
tion,  Chicago,  seeks  writing  or  editing 
poet  In  metropolitan  CSilcago.  Box  4003. 
Editor  A  Publisher. _ 

MUTROPOLITAN  newsman,  marine 
writer.  Missouri  grad,  34.  seeks  ca¬ 
reer  ^blic  Relations  job.  Chart  Area 
2  preferred.  Box  4107,  Editor  A  Pub¬ 
lisher^ _ _ _ 

I  ’THIS  TALENT  For  Hire— Top-notch. 
!  award  winning  reporter  now  on  the 
I  West  Coast  wants  public  relations  job 
in  West  or  Southwest.  Box  4123.  Edi- 
'  tor  A  Publisher. 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  .  .  . 


By  Robert  U.  Brown 


Election  Day  will  be  here  in 
a  little  more  than  five  weeks 
and  in  the  meantime  almost 
every  newspaper  editor  will  ex¬ 
perience  difficulties  with  read¬ 
ers  over  the  newspaper’s  cover¬ 
age  of  opposing  candidates,  the 
editorial  opinions,  etc.  It  has 
all  happened  before  and  prob¬ 
ably  will  happen  again. 

Malcolm  B.  Johnson,  execu¬ 
tive  editor  of  the  Tallahassee 
(Fla.)  Democrat,  recently  found 
himself  in  the  middle  of  such 
a  situation  brought  about  by  the 
paper’s  support  of  Senator  Spes- 
sard  Holland  for  re-election  as 
opposed  to  ex-Senator  Claude 
Pepper’s  attempted  comeback. 
He  wrote  a  column  on  “The 
Newspaper  and  Its  Politics” 
which  might  serve  as  a  timely 
example  for  other  editors. 

“We  heard  a  wise  man  say 
a  few  weeks  ago  that  every 
American  during  his  schooling 
should  have  to  take  a  course 
in  newspaper  reading,”  Mr. 
Johnson  started  out. 

“He  said  our  children  study 
about  diet  and  nutrition  so  they 
can  know  where  food  comes 
from,  what  to  eat,  how  much  of 
it  to  eat  and  what  not  to  eat 
in  order  to  keep  healthy  bodies. 

“It  should  be  the  same  with 
information  and  opinion,  he 
said,  ‘because  we  feed  our  peo¬ 
ple  so  much  of  it.’ 

“His  idea  comes  to  mind  be¬ 
cause  we  are  told  of  a  well-in¬ 
formed  Tallahasseean  who  won¬ 
ders  about  the  coverage  of  this 
political  campaign.  Those  re¬ 
porters  who  are  covering  the 
speeches  of  Spessard  Holland 
and  Claude  Pepper,  are  they  for 
the  candidates  they  are  cover¬ 
ing?  Who  assigned  them,  and 
how? 

“Others  seem  confused  about 
this  newspaper’s  participation 
in  the  campaign.  There  was  the 
Pepper  supporter  who  was  sur¬ 
prised  when  we  sent  a  photog¬ 
rapher  to  take  a  picture  of  him 
surrounded  by  his  workers  when 
it  was  plain  all  the  time  that 
the  Democrat  is  for  Holland, 
and  against  Pepper. 

“So  maybe  some  of  our  read¬ 
ers  need  a  course  in  newspaper- 
ing.  There’s  no  room  for  detail 
about  what  makes  us  tick,  but 
maybe  for  a  primer,  a  first- 
grade  lesson.” 


Mr.  Johnson  proceeded  to  ex¬ 
plain  that  the  daily  newspaper 
comes  in  two  parts:  one  part 
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is  for  sale  and  is  called  adver¬ 
tising  which  anyone  can  buy, 
and  the  other  part  is  non-ad¬ 
vertising  which  is  not  for  sale. 

The  latter,  or  non-advertising 
part,  also  is  divided  into  two 
major  parts:  editorial  and  news. 

Briefly,  he  explained  that  the 
editorial  material  is  strictly 
opinion.  “Every  piece  of  it  is 
the  viewpoint  of  the  person  who 
writes  it  and  signs  it.  .  .  .  In 
addition  to  these  signed  state¬ 
ments  of  viewpoint,  there  ap¬ 
pears  daily  on  the  opposite  side 
of  this  page  about  two  columns 
of  unsigned  editorials.  These 
may  be  the  work  of  an  indivi¬ 
dual,  but  they  are  the  result  of 
the  combined  judgment  of  the 
publisher  and  the  editorial  writ¬ 
ers — and  sometimes  other  mem¬ 
bers  of  the  staff — on  particular 
events,  proposals  and  affairs  of 
the  moment. 

“The  newspaper  thus  reserves 
two  columns  today,  out  of  192 
in  the  whole  paper,  to  express 
the  opinions  of  those  who  are 
responsible  for  putting  it  to¬ 
gether.  It  doesn’t  seem  an  un¬ 
fair  allocation,  and  the  view¬ 
points  there  are  just  as  sub¬ 
ject  to  challenge  and  dispute  as 
any  others.” 


Then  Mr.  Johnson  discussed 
the  largest  not-for-sale  part  of 
the  paper — ^the  news  columns; 
the  receipt  of  much  more  in¬ 
formation  than  can  be  printed; 
the  selection  process;  the  diflB- 
culty  of  headline  writing,  etc. 

About  the  handling  of  politi¬ 
cal  campaign  news,  he  went  into 
more  detail  naming  the  two  As¬ 
sociated  Press  correspondents 
who  are  traveling  with  the  can¬ 
didates  and  giving  their  jour¬ 
nalistic  background.  Recently 
they  switched  places  to  get  a 
two-sided  picture  of  the  cam¬ 
paign. 

“If  you’ll  take  a  personal 
word,  I  will  tell  you  that  al¬ 
though  both  have  been  close 
friends  and  co-workers  for 
years  I  haven’t  the  slightest 
idea  how  either  of  them  will 
vote — or  ever  voted  in  the  past. 
.  .  .  They  are  beholden  to  no 
politician,  no  advertiser,  no  one 
newspaper,  because  they  are  re¬ 
porting  for  newspapers  of  all 
shades  of  political  belief.  Their 
by-word  is  impartiality.” 

He  explained  how  the  news¬ 
paper  editors  take  the  rei)orts 
of  these  two  men  and  display 
them  side  by  side  with  headlines 
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'Hunt  and  peck  at  your  desk,  Roger;  but  not  in  the  perforator  room!' 


of  equal  size  and  prominence  in 
an  effort  to  give  fair  and  im¬ 
partial  presentation. 

“The  headline  writers?  Can 
they  twist  it?  They  can,  but 
they  aren’t  supposed  to — for  our 
man  or  the  other  one.  Flagrant 
distortion  would  be  a  firing  of¬ 
fense. 

“But  what  are  their  sym¬ 
pathies?  Frankly,  we  don’t 
know.  Except  in  the  case  of  one 
who  volunt^red  a  statement  of 
his  preference,  there  isn’t  a  man 
or  woman  on  the  news  staff  of 
the  Democrat  whose  position  is 
known  to  the  editors.  And  we 
don’t  care.  They  are  not  present¬ 
ing  their  views.  That  is  not 
their  job.  They  are  only  ex¬ 
pected  to  present  impartial 
facts.  They  may  think  and  vote 
as  they  please. 

“So  it  boils  down  to  this,” 
Mr.  Johnson  concluded: 

“On  this  page  are  opinions. 
If  they  are  helpful  to  you  in 
forming  your  own,  you’re  wel¬ 


come  to  them.  If  eveijm  ; 
agreed  with  them  we’d  wos;  ? 
about  them  being  pure  pap. 

“If  you  find  them  not  to  ps 
liking,  the  rest  of  the  paie 
(plus  half  a  dozen  others  anl- 
able  here,  and  radio  and  TT' 
present  facts  and  utterances  i 
which  you  may  make  up  y« 
own  mind — ^which  is  what  ja 
ought  to  do.” 

All  of  which  adds  up  tci 
statement  of  the  newspapc 
policy  in  covering  the  news  is 
editorializing  thereon  that  rest 
ers  elsewhere  might  appredc 
in  their  own  newspapers. 


$825,000  Estate 

Allentown,  h 
An  estate  valued  at  $825, W 
has  been  left  by  Major  Jc^mC 
Shumberger,  chairman  of  7 
board  and  publisher  of  All* 
town  Call-Chronicle  Ne*^ 
papers. 
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Would  you  call  this  fair  play? 

Hardly— yet  you  face  the  same  kind  of  unfairness  with  some  of  your  taxes 

The  referee  in  this  picture  is  doing  something  no  several  million  families  and  businesses  escape  paying 

official  in  his  right  mind  would  do.  He’s  tackling  the  most  of  the  ta.xes  in  their  electric  bills  that  you  pay 

ball-rarrier,  and  thus  giving  an  unfair  advantage  to  in  yours.  They  are  people  whose  electricity  comes 
the  opposing  team.  In  a  similar  way,  federal  laws  from  federal  government  electric  systems, 
give  certain  people  an  unfair  tax  advantage  over  And  what’s  more,  the  taxes  they  escape  have  to 

you  and  most  .\mericans.  Here’s  how:  be  made  up  by  other  people— including  you! 

.'.bout  23  cents  out  of  every  dollar  you  pay  for  Most  Americans  think  everyone  should  pay  his 

electricity  goes  for  taxes.  But  under  present  tax  laws,  own  fair  share  of  taxes.  Don’t  you  agree? 

America’s  Independent  Electric  Light  and  Power  Companies^ 

^Com/tauy  HamtH  on  rrr/i4#-it/  through  this  magazine 
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it’s  HOME- DELIVERED 
by  1411  alert  carrier  boys 


Advertising  hits  home  in  The  San  Francisco  News. 

It  hits  home  because,  rain  or  shine,  1411  alert  young 
News  carrier  boys  deliver  it  there  daily. 

And  The  News,  because  it’s  delivered  in  the  ereni% 
STAYS  home  to  be  read  by  the  entire  family.  < 

That’s  why  there’s  no  chance  of  missing  with  | 

The  News’  home-delivered  circulation.  Mom,  Dad  and 
all  the  kids — the  whole  family  reads  and  responds  to 
San  Francisco’s  HOME  newspaper. 


San  Francisco’s  Leading  Home  Newspaper 


SCRIPPS • HOWARD  NEWSPAPERS 


NEW  YORK.  WorM  TcltgramATh*  Sun  COLUMBUS . Citiim 

CLEVHAND . frcii  CINCINNATI  .  .  .  Pott  S  Timoi  Slar 

P1TTSBUROH . Prott  KENTUCKY  .  .  .  Kanlucly  od»ion, 

SAN  FRANOSCO . Nawi  Cincinnoli  Pott  t  Timot  Slor 

INDIANAPOLIS . Timet  KNOXVILLE  ....  Hewt  Sentinel 


0«n*r«l  ABvartitIng  Daportmcnt,  330  Fork  Avanua,  Naar  Yark  City 
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